
PRICE 15 CENTS 

(méne of Radio 

Iowans who "listen most" to WHO 

buy 5 times more CHEWING GUM 

than those who listen most to any other station! 
. . . there's 5 times as many of 'em! 

k..-. MAY 2 ï946 

4-4. 

Everybody knows that mass attention is the first 
requisite in advertising chewing gum, or any 

other "mass" product. WHO is therefore five times 
more effective for such products than any other 
station in Iowa: Five times more Iowa people "listen 
most" to WHO than to any other station -55.4% 
for WHO as against 10.7% for Station B. 

Actually, WHO offers you more than five selling 
opportunities for every one offered by any other 
station; Iowa families spend six hours listening to 
their favorite station for every one hour tuned to 
any other which they "hear regularly ". (Both facts 
are from the authoritative 1945 Iowa Radio Audi- 
ence Survey.) 

High power, outstanding programming and an 
unequalled record of public service are the reasons 
for WHO's overwhelming popularity. Let us give 
you all the facts -call Free & Peters -or ask any- 
body in Iowa! 

f for Iowa PLUS 
Des Moines . 

B. J. Palmer, Pres. 

. . 50,000 Watts 
J. O. Maland, Mgr. 

FREE & PETERS, Inc., National Representatives 



in daytime home -help programs! 
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DOESN'T MAKE A Vrest 
NEW ENGLAND'S real sales po- 

tential lies not in one or two 

large cities, but in the many scat- 

tered cities and their suburban 

trading zones. 

New England's many thriving lo- 

cal stations are proof in themselves 

of the need for a direct sales ap- 

proach, as opposed to distant hit -or- 

miss appeal. They give you coverage 

exactly where you want it. 

Yankee Network consolidates 23 

of these hometown stations into one 

vehicle for reaching each and every 

section of New England completely 

and with maximum impact, tying 

radio homes into one vast potential 

audience of 8,627,979. 

The national business that goes 

Yankee Network in New England is 

proof of the effectiveness of this 

hometown coverage. 

,4CCe,&ta«Ce LQ THE YANKEE NETWORK'S "7a í datefut 

THE YANKEE NETWORK, INC. 
Member of the Mutual Broadcasting System 

21 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO., INC. 

Published every Monday, bard issue ( Year Bock Number) published in February by BROADCASTING PUBLICATIONS, INC., 570 National Press Building, \\ snhington 1, D. C. 
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 



BROADC4STI NG... at deadline 

I Closed Circuit 
PLOUGH Inc., substantial user of national 
spot, and owner of WMPS Memphis, is eyeing 
network use, to augment existing radio cam- 
paigns. In its annual report Plough says 
WMPS provides opportunity for first -hand 
observation and study of radio appeals, audi- 
ence preferences, and program types, and 
knowledge thus gained is proving valuable in 
determining most acceptable type of network 
program that might be used "in further ex- 
tending the advertising of Plough products ". 

CONVERSATIONS in progress looking to- 
ward realignment of one of large station rep- 
resentation organizations whereby secondary 
list would be disposed of to separate corporate 
entity. Realignment, which would entail switch 
of several stations from class B to class A list 
and vice versa, mai' come within fortnight. 

WITH FORMAL transfer of KOIN Portland 
to Field Enterprises ownership this week 
Harry H. Buckendahl, sales manager, becomes 
station manager. C. W. Myers, president and 
principal owner who negotiated $950,000 trans- 
action, will continue in supervisory and 
advisory capacity for present. 

ADD to fast- growing radio news bureaus in 
Washington: KSD St. Louis, heretofore pro- 
tected on capital coverage by St. Louis Post - 
Dispatch staff, but now planning own news 
bureau with possibility of direct lines. 

EAY APPOINTMENT of paid president 
for Assn. of Broadcasters in pros- 
pect, following Toronto directors meeting last 
week. Meeting also sending delegate, probably 
Ted Campeau, managing director of CKLW 
Windsor- Detroit, to Inter -American Congress 
Radio Broadcasters in Havana. 

IT'S POSSIBLE that London's famed "Old 
Vic" Theater Group may appear on special 
CBS programs. One of U. S. sponsors of proj- 
ect o bring group to America for appearances 
on . S. stage is William S. Paley, chairman 
of BS board. Mr. Paley last week would not 
confirm reports he had intentions to invite 
"Old Vic" to broadcast after arrival in U. S., 
but his sponsorship of Group's trip was rea- 
son enough to believe he would. 

ACTING Chairman Charles R. Denny Jr. of 
FCC isn't accepting any out -of -town speaking 
dates. Snowed under with work load he in- 
herited from Paul A. Porter, OPA Adminis- 
trator, he plans to stick close to job at least 
until pending dockets are cleared which may 
entab another two or three months. 

BULWINKLE Railroad Bill which has had 
right of way before Senate Interstate Com- 
merke Committee has frustrated hearing on 
con rination of Rosel Hyde's appointment to 
FC . With Commission hitting on only five 
of i s seven membership cylinders, Chairman 
Denfhy is anxious to have Mr. Hyde qualified 
in time for resumption of clear channel hear- 
ings April 15. Chairman Wheeler may get to 
nomination this week but it isn't certain. 
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up c©miny 
April 8: Industry Music Committee and AFM 

Negotiating Committee, AFM Hqtrs., 570 
Lexington Ave., New York. 

April 9 -11: RMA Spring Meeting, Waldorf - 
Astoria, New York. 

April 10: Radio News Clinic, New York State 
Stations, Hotel Utica, Utica. 

April 10 -11: AAAA Annual Meeting, Wal- 
dorf- Astoria, New York. 

April 11 -12: NAB 4th District, Cavalier Hotel, 
Virginia Beach, Va. 

April 15 -18: ANA Meeting, Westchester 
Country Club, Rye, N. Y. 

(FCC hearings, page 80.) 

Bulletins 
FCC Friday night announced decision in five - 
year Wilkes -Barre case proposing to grant li- 
cense application of John H. Stenger Jr., to 
continue operation of WBAX. Order proposed 
denial of rival station applications of Central 
Broadcasting Co., Northeastern Pennsylvania 
Broadcasters Inc., Key Broadcasters Inc. and 
Baron Broadcasting Co., all seeking 1240 kc fa- 
cilities of WBAX. 

HOUSE Foreign Affairs Committee Friday 
voted to reopen hearings on State Dept.'s pro- 
posed international information service after 
members reported no opposition witnesses 
were heard by group before it drafted measure 
which bottlenecked in rules committee. 

Business Briefly 
BRECK EXTENDS John H. Breck Inc., 
Springfield, Mass. (Breck shampoo), extends 
contract effective May 1 for additional 13 
weeks of Beautiful Music, Wednesdays, 4:15- 
4:45 p.m. on 14 ABC stations. Agency, Charles 
Sheldon Adv., Springfield. 

MAGAZINE SPOTS Omnibook Inc., New 
York, has started participations 13 weeks on 
WJZ New York in Sunrise Salute, Monday 
through Saturday, 6 -7 a.m., and Housewives 
Protective League, Monday through Friday, 
1:30 -2 p.m. Agency, Schwab & Beatty Inc., 
New York. 

AGENCY SWITCH Blackhawk Brewing 
Co., Davenport, Ia., moves its account from 
H. W. Kastor & Sons, Chicago, to N. A. Winter 
Adv., Des Moines. 

COLUMBIA AFFILIATES ELECT 
COLUMBIA Affiliates Advisory Board elected 
two new district representatives and reelected 
seven for a one year term late last Friday. 
Representatives reelected are: I. R. Louns- 
berry, WKBW, chairman, District 2; E. E. 
Hill, WTAG Worcester, District 1, reelected 
secretary of board; C. T. Lucy, WRVA Rich- 
mond, District 3; W. H. Summerville, WWL 
New Orleans, District 5; F. C. Eighmey, 
WTAD Quincy, District 6; Arthur Church, 
KMBC Kansas City, Mo., District 7; Clyde 
Coombs, KARM Fresno, District 9. Two new 
representatives are Glenn Marshall, WFOY 
St. Augustine, who replaces John Rivers, 
WCSC Charleston for District 4 and Kenyon 
Brown, KOMA Oklahoma City, replacing Clyde 
W. Rembert, KRLD Dallas for District 8. 

FCC Would Deny WINS Sale to Crosley 
SALE of WINS New York, potential 50,000 - 
wetter by Hearst Radio Inc. to Crosley Corp., 
WLW licensee, now subsidiary of Aviation 
Corp., for $1,700,000 plus $400,000 in station 
time, would be denied under unanimous pro- 
posed decision announced late Friday by FCC. 

Acting Chairman Denny and Commissioners 
Jett and Wakefield voted for denial largely 
on ground that $400,000 trade -time arrange- 
ment for 10 -year period was violation of law 
and FCC regulation because new licensee 
would delegate control over an hour a day of 
its time for 10 -year period to Hearst. 

Commissioners Walker and Durr, in con- 
curring opinion, went far beyond their 
colleagues, holding that Crosley actually would 
be paid approximately $2,000,000 for license 
alone. 

FCC for first time invoked philosophy of 
its March 7 "blue book" in proposed opinion. 
Majority said it was not satisfied with Crosley 
Corp. showing on service, stating proposed 
allocation of time for "sustaining and com- 
mercial use is extremely ambiguous with some 
indication that almost the entire program 
schedule might be devoted to commercial op- 
eration." 

This, it said, left FCC without adequate 
basis for determination of applicant's per- 

formance. Walker -Durr minority stated that 
price is so high that Crosley could be expected 
to over -commercialize in order to earn "even 
a small return ". They observed: "The over- 
emphasis on commercial operation of broadcast 
facilities is to be deplored. Licensees must 
recognize that the grant of a license by this 
Commission imposes serious responsibility to 
operate, not for profit alone, but in the public 
interest." 

Majority said, "Commission has frequently 
pointed (Alt that it is the licensee's responsi, 
bility under the Communications Act to main- 
tain complete control over the station opera- 
tions. This responsibility cannot be delegated 
or impaired in any manner, not even for por- 
tions of the broadcast period." 

Commission held further that time arrange- 
ment conflicts with rule limiting licensing 
period to maximum of three years and to rule 
restricting network contracts beyond two years. 

FCC gave Crosley until April 25 to file 
exceptions, since the option of Hearst to 
Crosley would expire about May 1. If excep- 
tions are filed, FCC set oral argument for 
9:30 a.m. April 26 "in order that we may 
render a final decision .... before the contract 
extension expires." 

James D. Shouse, Crosley vice president, said 
Crosley would seek oral argument. 

BROADCASTING Telecasting 



The Greeks 

had a legend for it 
King Midas with his golden touch was a money 

machine by any standards. Yet Midas had nothing 

on countless advertisers for whom radio has turned 

ordinary circumstances into golden opportunity. 

Furthermore, it takes no mystic formula to make 

radio work for you. Whether national, regional or 

"spotty" distribution, spot radio fits your plans . 

not almost, but exactly. 

For spot radio has that individual touch that 

makes every penny count and turns "just another 

campaign" into a smash success -the type of suc- 

cess experienced daily by advertisers using these 

stations. 

REPRESENTED NATIONALLY DY 

* * 
* HUM l'EfIlY 1 1 

NEW YORK CHICAGO LOS ANGELES 

DETROIT ST. LOUIS SAN FRANCISCO 

BROADCASTING Telecasting 

SPOT RADIO LIST 

WSB 

WBAL 
WNAC 
WICC 
WBEN 
WGAR 
WFAA 
WBAP 
KGKO 
KARM 

WJR 

WHTD 
KPRC 

WDAF 
KFOR 

KARK 

KFI 

WHAS 
WLLH 
WTMJ 
KSTP 

WSM 
WSMB 
WTAR 
KOIL 
KGW 
WEAN 
WRNL 
KSL 

WOAI 
KQW 
KOMO 
KTBS 

KGA 
WMAS 
WAGE 
KVOO 
KFH 

WAAB 

Atlanta 
Baltimore 
Boston 
Bridgeport 
Buffalo 
Cleveland 
Dallas 
Fort Worth 
Ft. Worth, Dallas 
Fresno 

Detroit 
Hartford 
Houston 
Kansas City 
Lincoln 
Little Rock 

Los Angeles 
Louisville 
Lowell- Lawrence 
Milwaukee 
Mpls. -St. Paul 

Nashville 
New Orleans 
Norfolk 
Omaha 
Portland, Ore. 
Providence 
Richmond 
Salt Lake City 
San Antonio 
San Francisco 

Seattle 
Shreveport 
Spokane 
Springfield 
Syracuse 
Tulsa 

Wichita 
Worcester 

NBC 

NBC 

MBS 

MBS 

NBC 

CBS 

NBC 

NBC 

ABC 

CBS 

CBS 

MBS 

NBC 

NBC 

ABC 

NBC 

NBC 

CBS 

MBS 

NBC 

NBC 

NBC 

NBC 

NBC 

ABC 

NBC 

MBS 

ABC 

CBS 

NBC 

CBS 

NBC 

NBC 

ABC 

CBS 

ABC 

NBC 

CBS 

MBS 
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SEATTLE TACOMA 

/FUTURE PROGRESS 
VAST INDUSTRIAL EXPANSION 

NEW SEATTLE- TACOMA AIRPORT UNDER CONSTRUCTION 

The immense and increasing production of the Pacific Northwest - 
including farm products worth $500,00Ò,000 annually ... seven billion 
board feet of lumber annually ... two and one -half billion pounds of 

milk annually -has attracted a vast new program of industrial 

expansion. 

Here are a few of the many projects now under construction or soon 

to be begun in Washington State -the $10,000,000 Seattle- Tacoma 

Airport destined to be one of the three largest in the nation , , . 

expanded telephone plants and equipment costing $14,000,000 . . . 

addition to the Sears- Roebuck retail store in Seattle to cost $1,500,000 
... remodeling of the Marshall Field department store in Seattle which, 

with new suburban store, will cost $5,000,000. 

The per capita buying power of the rich Seattle- Tacoma market, 
already nearly twice as great as the national average, is destined to 
grow even greater. 

KIRO is the only 50,000 watt station in this rich market ... it brings 
Columbia programs to Seattle, Tacoma and the rich Pacific Norhwest. 

SEATTLE 

TACOMA KIR 
71z e t.c 4 Sta& « 
SEATTLE, WASH. 
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THE PACIFIC NORTHWEST'S 
MOST POWERFUL STATION 

50,000 Watts 
710 kc 
CBS 

Represented by 

FREE and PETERS, Inc. 
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11e f hilabei fit ¡Inquirer 

accepts the responsibility 

for the operation 

of WFIL and WFIL -FM 

in Philadelphia 

WFIL-FM 

WFIL 
A B C Affiliate 

First Commercial FM in Philadelphia 

Several years ago, in reference to the news- 
paper, Mr. Walter H. Annenberg, Editor and 
Publisher of The Philadelphia Inquirer, made 
the following statement . . . . 

"A newspaper merits its franchise only by 
virtue of its bublic interest .. ." 

Today, we supplement this statement with the 
following ... . 

"A newspaper ... or a radio broadcasting 
station ... merits its franchise only by vir- 
tue of its bublic interest .. ." 

No one is forced to buy a newspaper. No one 
is forced to tune to a radio station. No buyer is 
compelled to read the newspaper's content. No 
person is forced to listen to a radio program. 

It is only by subblying the reader . . . or 
the listener ... with full value in news, in 
features ... with a Planned brogram of in- 
formation and entertainment of the highest 
character, that readers and listeners be- 
come loyal friends. 

This is the formula which has been followed in 
the conduct of The Philadelphia Inquirer. And 
this is the procedure which will be followed in 
the conduct of WFIL and WFIL -FM. 

It is interesting to note that this formula has 
doubled Inquirer circulation in the ten -year 
period 1936 -1946. 

Inquirer Building. 

ache pi[nòelpCria Inquirer 



It happens 

Q NEX 

AMERICA'S NO. 1 NETWORK 
A Service of Radi' 

Coraoration of Amed 



to NBC NBC, its Affiliates and its Advertisers have 

been accepting awards for some twenty years. A list 

of honors already received this year is typical: 

ALFRED I. DUPONT COMMENTATOR'S AWARD 

Lowell Thomas (Sun Oil Company) 

ALFRED I. DUPONT STATION'S AWARD 

KDKA (NBC Pittsburgh Affiliate) 

(v oe GEORGE FOSTER PEABODY DRAMA AWARD 
DIPLoNA Edgar Bergen ... and Charlie McCarthy 

and Mortimer Snerd (Standard Brands) 

GEORGE FOSTER PEABODY MUSIC AWARDS 

NBC Symphony Orchestra (General Motors) 

Dr. Howard Hanson -Eastman School of Music 

WHAM (NBC Rochester Affiliate) 

VARIETY SHOWMANSHIP PLAQUES 

WLW (NBC Cincinnati Affiliate) 

KOA (NBC in Denver) 

VARIETY SPECIAL AWARDS 

Bing Crosby (Kraft Foods Company) 

Ralph Edwards (Procter and Gamble) 

Duffy's Tavern (Bristol- Myers) 

PUBLIC RELATIONS ASSOCIATION 

OF AMERICA AWARD 

America United (NBC Special Service Program) 

Here is further evidence of critical acclaim 

as well as popular appeal. 

Here is further expression of a great association: 

NBC, its Affiliates and its Advertisers. 

..the National Broadcasting Company 



As another feature of 
KFOR's continuous 
public interest cam- 
paign, a completely 
local newscast was 
added to the schedule 
every afternoon. A re- 
cent check of four 
days' newscasts, se- 

lected at random, 
shows that a total of 
136 names of persons 
in the KFOR area was 
broadcast. And of the 
136 persons named, 
nearly 10 percent 
were heard in person, 
via wire recorder. 

Here is another ex- 
ample of the outstand- 
ing job KFOR does in 
covering the local pic- 
ture. It makes KFOR 
the kind of a station 
in which people of the 
Lincoln area take a 

personal interest. 

L_ 

RERRESE/YrED BY EDWARD PE TRY CO., INC. 

N1 0EB RASKAS ;. eal) /A êi7STATION 

I.M 'W R B C e l neoer7, MUTURE 
ORO oN CRAY ` M(LY /N DRAKE 
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Feature of the Week 
AUSTIN FENGER, news editor of 
KSFO San Francisco, key station 
for Universal Broadcasting Co., 
last week flew to Hawaii aboard the 
Navy's Mars, largest flying boat in 
the world, for a series of eye-wit- 
ness broadcasts on damage by the 
Pacific tidal wave. First broadcast 
was picked up Thursday night 
while the Mars was about 500 miles 
at sea. Contact was maintained for 
the 8 -8:15 newscast of KSFO 
which was released to KXLA Los 
Angeles and KXA Seattle, affiliated 
Wesley I. Dumm stations. 

Twelfth Naval District head- 
quarters, San Francisco, reported 
the broadcasts are the first ever 
done from the Mars in flight. Ac- 
companying Mr. Fenger are Keith 
Kerby, KSFO program director, 
and David Kees, special events en- 
gineer. 

Ray V. Hamilton, executive vice 
president of Associated Broadcast- 
ers, owners and operators of 
KSFO, and Universal Broadcasting 
Co., said the newscasts, all tran- 
scribed, were to be carried by 
KSFO and Universal's stations 
KXLA and KXA through arrange- 
ments with Wesley I. Dumm, presi- 
dent of Associated and Universal. 

Armed Forces Radio Service will 
broadcast the descriptions to men 

overseas. State Dept. will use them 
on broadcasts to Mexico, Central 
America, South America, the 
Orient, Alaska, India, Australia 
and New Zealand. First broadcast 
from the Mars in flight was car- 
ried last Thursday on Bob Han - 
sen's 8 p.m. (PST) newscast on 
KSFO, sponsored by the Seaboard 
Finance Co. and placed through 
Smith -Bull -McCreery Agency. 

Smallpox Warnings 
SEATTLE stations have 
been called upon to help in- 
tensify the city's campaign 
against the smallpox epi- 
demic apparently introduced 
by the ships arriving from 
the Far East. Dr. Emil Palm - 
quist, city health commission- 
er, in an interview with Ross 
McConnell, K O M O news 
chief, appealed for a mass 
vaccination to curb the spread 
of the disease. KOMO, also 
originated a broadcast, car- 
ried by all Seattle stations, 
featuring city and county 
public health officials discuss- 
ing the problem. All stations 
a r e scheduling announce- 
ments urging vigilance. 

Sellers of Sales 
ARION A. (Ginny) PAR- 
HAM claims to be the only 
time -buyer in radio who 
knows the correct technical 

answer to the adage -"It's like 
pulling teeth to clear a good time 
schedule." Ginny knows the answer 
because she started her career as 
a dental assistant! 

The bright young head of spot 
time buying at Ken- 
yon & Eckhardt in- 
stalled her pictures 
and flower vase at 
K &E on October 1, 
1945 -and her oper- 
ations include such 
clients as the Borden 
Co., Kellogg, Indus- 
trial Tape, Wesson 
Oil and Snowdrift, 
and Knox Gelatine. 

Kenyon & Eck- 
hardt boasts of a ra- 
dio department 
which has soared on 
the business graph 
during the past 12 
months, and so Gin - 
ny finds herself with 
little spare time on 
her hands. It has al- 
ways been that way, however, 
through stints as a concert man- 
ager, seven years with Free & 
Peters and a season buying time 
for Erwin, Wasey and Co. 

Sedentary hobbies are her favor- 
ites. Slim and brunette, Ginny pre- 
fers Beecham to Goodman, Proust 
to H. Allen Smith and Rembrandt 
to Picasso. Though her tastes are 
elevated, her business sense is a 

jump ahead of modern -and radio 
research is her favorite hobby. 

Ginny is one of those New York- 
ers from out of town -Watertown, 
to be Specific. Her parents wanted 
her to be a doctor, but young Miss 
Parham had a mind of her own. 
Nothing would do but to become a 
zoologist. Her first experience with 
a snake -the Watertown variety - 

sent Ginny's plans 
into an abrupt re- 
versal. She went to 
Barnard College in- 
stead and was prop - 
erly academic. 

Never dreaming 
that one day she 
would be buying spot 
radio time for an 
advertising agency, 
Ginny became inter- 
ested in radio 
through her first 
beau -who made ra- 
dio sets as a hobby. 
Oft and long the 
nights that she sat 
patiently while her 
perspiring swain 
persevered over a 
condenser or a new- 

fangled tube. But that early expe- 
rience proved valuable when she 
finally made radio her profession. 

Under the expert guidance of 
her department head, Frank Pal- 
mer, Ginny has become an integral 
part of K &E radio operations. Her 
shrewdly planned spot campaigns 
have resulted in satisfied clients - 
which makes everybody happy - 
including Ginny Parham! 

GIN NY 

NBC STATION 

W iLMiNGTON 
DELAWARE11 

For sure returns on your advertising 
-investigate this station which 
covers the prosperous industrial and 
agricultural area comprised of: 
Delaware, Southern New Jersey, 
parts of Pennsylvania, Maryland 
and Virginia. 

5000 WATTS NIAYG 
AND 

N T 

Represented by 

RAYMER 
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NBC Bread Proves 
It!.... 

Mothers and Housewives listen with confidence 
to the voice of WAAT in America's Fourth Largest 
Market! It was natural, then, that NBC Bread 
chose New Jersey's First Station to tell about this 
delicious, fine textured, wholesome bread. For 
15 months 25 "station - breaks" weekly ! Since 
January, 1946, Dave Miller, the "Home Town 
Boy ", has been NBC's Baker -Boy on the famous 
"Home Town Frolic" 6 days weekly for 10 min- 
utes. More and more the "trend" among spon- 
sors at WAAT is from "spots" to "programs " -; 
because they know: 

WA AT delivers 
more listeners per dollar 
in America's 4TH Largest Market* 
than any other station - 
including all 50,000 watters! 

(National Representatives: Radio Advertising Co. 

* Do you realize this market 
contains over 34/s million 
people; more than these 14 

cities combined: Kansas 
City, Indianapolis, Roches- 

ter, Denver, Atlanta, Toledo, 

Omaha, Syracuse, Rich- 
mond, Hartford, Des Moines, 

Spokane, Fort Rayne. 

"DOLLAR FOR DOLLAR NEW JERSEY'S BEST RADIO BUY" 
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r 
ON THE 

SICANADA 
ROUTE: 

Merchant, housewife and farmer ... doctor, workman and miner ... the 
TRANS -CANADA Network serves them all with the finest in radio 

entertainment. From her growing cities to remote rural areas, listeners 
tune to radio's top programmes routed by TRANS -CANADA to 94% 

of the country's English- speaking radio homes. 
To bring this unexcelled radio service to 1,460,000 homes, 

TRANS- CANADA maintains a network of dominant stations, in- 
cluding several 50,000 -watt clear -channel outlets. Strategi- 

cally located, TRANS -CANADA stations give comprehensive 
coverage from coast to coast. 

Thanks to this service, 1,460,000 Canadian families are 
on the main line of radio's finest entertainment ... an 

eager, responsive, loyal audience because TRANS - 
CANADA brings them outstanding programmes 

round the clock from Canada, the United States 
and Great Britain. 

CANADIAN BROADCASTING CORPORATION 
COMMERCIAL DIVISION 

354 Jarvis Street, Toronto 5, Ont. 
1231 St. Catherine Street West, Montreal 25, P.O; 

B c IRAN 5'(ANAIIA NETWORK 'PI 
BROADCASTING Telecasting 



AMER 
STEST 

qKOA W/NCr 
o 

STAT /o/Y 
5ER t/iE 

PRÒCrÌZAIM- Er i.'s 
P*TS 

tPPEC7 s 
THEW. E. LONG CO. CHICA000LIARKILLINOIS 



A LITTLE EXTRA EFFORT 

OFTEN GETS A BIG RESULT! 

Any time you run Up against a spot -broadcasting problem that 

aorta buffaloes you- that's the best time to call for Free & 

Peters! 

Eighteen good men who are willing to fight their weight in 

wildcats -six offices all completely equipped for fast, efficient 

action -well, you get the idea! 

Seriously, there's hardly any radio assignment you can give 

us that we can't tackle hard and effectively. What have you 

on the desk, today? 

FREE & PETERS, INC. 
Pioneer Radio Station Representatives 

Since May, 1932 

EXCLUSIVE REPRESENTATIVES: 

ALBUQUERQUE KOB 
WCBM BALTIMORE 

BROWNSVILLE 
BUFFALO 
CHARLESTON, S. C. 
CINCINNATI 
COLUMBIA, S. C. 
CORPUS CHRISTI 
DAVENPORT 
DES MOINES 
DULUTH 
FARGO 
HOUSTON 
INDIANAPOLIS 
KANSAS CITY 
LOUISVILLE 
MINNEAPOLIS -ST. PAUL 
OKLAHOMA CITY 
PEORIA -TUSCOLA 
PORTLAND 
RALEIGH 
ROANOKE 
ST. LOUIS 
SEATTLE 
SHENANDOAH 
SYRACUSE 
TULSA 

KVAL 
WOR-WKBW 

WCSC 
WC KY 

WIS 
KRIS 
WOC 
WHO 
KDAL 

WDAY 
KXYZ 
WISH 
KM BC 

WAVE 
WTCN 
KOMA 

WMBD-WDZ 
KOIN 
WPTF 
WDBJ 

KSD 
KIRO 
KMA 

WFBL 
KTUL 

and WRIGHT-SONOVOX, Inc. 

CHICAGO: r8o N. Michigan NEW YORK: 444 Madison Are. DETROIT: 645Griswold St. SAN FRANCISCO: 58 Sutter HOLLYWOOD: 6331 Hollywood ATLANTA: 322 Palmer Bid 
Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667 

Page 14 April 8, 1946 BROADCASTING Telecastin 



BROADCASTING 
TE LE CASTI NG 

VOL. 30, NO. 14 WASHINGTON, D. C., APRIL 8, 1946 $5.00 A YEAR -15c A COPY 

AFRA Lobby Stalls Petrillo Bill Approval 
Stars and Writers 
Deluge Senators 

With Protests 
By BILL BAILEY 

FINAL APPROVAL of the Lea - 
Vandenberg bill (S -63) to throttle 
Petrillo was blocked temporarily in 
the Senate late last week by an 
11th -hour lobby fomented by the 
American Federation of Radio Ar- 
tists, but sponsors of the confer- 
ence report predicted ratification. 

The Senate adjourned at 7:40 
p.m. Friday after adopting a mo- 
tion by Majority Leader Barkley 
(D -Ky.) to convene at 12 noon 
Saturday to take up the Petrillo bill. 
Sen. Kenneth Wherry (R -Neb.) 
minority whip, opposed the Satur- 
day session but the motion saueaked 
through. Earlier Friday evening 
Sen. Wayne Morse (R -Ore.) who 
with Sen. William Langer (R -S. 
D.) and Sen. Glen Taylor (D -Ida.) 
led opposition to consideration of 
the conference report, blocked 
unanimous consent for a Satur- 
day session to consider the issue. 

Conference report approval be- 
came entangled in consideration of 
the controversial Minimum Wage 
Bill, as well as the AFRA effort. 
Sen. Ed Johnson (D- Col.), chair- 
man of the Senate conferees who 
voted unanimously for the meas- 
ure, was joined by other leaders on 
both sides of the chamber in pre - 
dicting prompt favorable action, 
once the report reaches the floor. 

Began Wednesday 
The AFRA onslaught, which got 

under way last Wednesday, came 
after the performers' union had 
ignored the Vandenberg and Lea 
measures in both Senate and House. 

Intensity of the APRA lobby was 
reflected in a snowstorm of identi- 
cal telegrams from Hollywood 
AFRA local bearing these signa- 
tures: Bing Crosby, Lawrence lib- 
bett, Dinah Shore, Arch Oboler, 
Eddie Cantor, James Melton, Nor- 
man Corwin, Frank Sinatra, Jean 
Hersholt, Bob Hope. 

Following is text of the message, 
which Sen. Langer placed in the 
Congressional Record: 

"On behalf of 60,000 rank- and -file em- 
ployes of radio industry, including ac- 
tors, announcers, technicians and direc- 
tors, we strongly urge that you vote 
against Conference Report 1824 on 
Amendment of the House to S -83. 

"Although ostensibly a bill in the 
public interest framed to restrict spe- 
cific action of James Petrillo, bill in 
present form restricts labor rights of all 

radio workers. Most clauses of confer- 
ence report bill have nothing to do with 
public interest and benefit only radio 
station employers at expense of their 
employe. Respectfully call your atten- 
tion to fact that present bill was never 
debated on floor of Senate and that ra- 
dio artist unions affected were never 
Informed of original hearing on House 
bill or Invited to attend and present 
above information. Your vote against 
this bill will prevent great injustice to 
group of unions which has splendid rec- 
ord of labor relations." 

In event of Senate approval, 
AFRA members were setting their 
sights for a White House veto. 

President Truman, it is believed, 
would be disposed to sign the meas- 
ure in view of its overwhelming 
passage by the House and the fact 
that organized labor had offered no 
coordinated opposition. 

The AFRA campaign set off a 
backfire from non -union "white - 
collar" station employes and per- 
formers who began wiring their 
Senators last Friday. 

A typical message ran: 

"The high -paid radio artists who yea - 
terday opposed Senate adoption of con- 
ference report on the so- called Pe- 
trillo bill cannot speak for thousands 
of unorganized rank and file employes 
of broadcasting of which I, as a voter, 
am one. Your vote for the conference 
report will protect those of us who de- 
test pressure group tactics when union 
artists and technicians whose salariea 
are in hundreds of thousands a week 
exact feather -bedding concessions which 
inevitably must affect our pay enve- 
lope." 

Senator Johnson planned to bring 
up the conference report Friday 
after being assured on Thursday 
that the minimum wage bill would 
be disposed of, but that measure 
became involved and the Senate 
spent all day Friday on it. 

Organized opposition to the Lea - 
Vandenberg bill struck the Senate 
in full force on Wednesday, the day 
that Sen. Johnson had announced 
he would call up the conference 
report. Washington members of 
AFRA, headed by True Boardman, 
Hollywood, national board member, 

called Senators off the floor. They 
were wending in and out of the 
usually sacrosanct Senate cloak- 
rooms, a privilege denied reporters. 

A mimeographed statement 
signed by AFRA, Radio Writers 
Guild of the Authors League of 
America, Radio Directors' Guild 
and Independent Citizens' Commit- 
tee of the Arts, Sciences & Pro- 
fessions, was placed in the hands 
of each Senator. The statement 
of each Senator, urging against 
adoption of the report. 

Mr. Boardman continued his 
"button- hole" campaign Thursday 
and Friday, assisted by AFRA 
members. 

Efforts of Sen. Johnson to bring 
up the conference report late Wed- 
nesday met with opposition from 
Sens. Langer and Morse. Sen. 
Langer objected because of the late 

(Continued on page 78) 

Republican 
FCC Interference Is Hit 

By Reece in Strong 
Statement 

THE NEWLY -elected chairman of 
the Republican National Commit- 
tee, in his first public statement 
after taking office last Monday, 
came out flatly for freedom of 
radio from government interfer- 
ence. 

Rep. B. Carroll Reece of Ten- 
nessee, veteran Member of the 
House, served notice that freedom 
from program control by the FCC 
will be a major issue in the forth- 
coming November campaign. The 
Republican Party last week elected 
two strong proponents of free 
radio and bitter critics of the 
FCC's program policy to key posts 
on its National Committee. Mr. 
Reece succeeded Herbert Brown- 
ell Jr. as chairman. Rep. Clarence 
J. Brown (R -Ohio) was elected 
chairman of the Executive Com- 
mittee on recommendation of Rep. 
Reece. 

Both men are members of the 
House Interstate & Foreign Com- 
merce Committee, in which radio 
legislation originates; both are on 
the committee's subcommittee on 
communications; they served to- 
gether as House conferees on the 
Lea- Vandenberg bill (S -63) and 
fought hard for passage. Rep. 

BROADCASTING Telecasting 

Chief Urges Free Radio 

Rep. Reece 

Brown carried the burden of floor 
debate in favor of the measure to 
curb James Caesar Petrillo and 
his American Federation of Musi- 
cians. 

Reece Will Resign 

At a news conference following 
his election, Rep. Reece said he 
would resign from the House within 
a "reasonable" time, but first 
wanted to "clear up some pending 

Rep. Brown 

matters," among them his bill to 
amend the Federal Trade Act. 
Since Congress plans to adjourn 
sine die in July, it was reported in 
some quarters that Mr. Reece 
might complete his term, 

Chairman Reece, in his exclusive 
statement to BRODCASTINC, lashed 
out at the FCC's report on "Publie 
Service Responsibility of Broadcast 

(Continued on page 72) 
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HENRY MORGENTHAU 
ON FOUR STATIONS 
HE 
time 
ury, 
beco 
casti 
gram 
KF 
Fran 
Th 

tane . 
tion 
that 
signe 
cast 
last 
be h 
p.m. 

in an 
cor 
pose 
abou 
give 
whic' 

i' Y MORGENTHAU Jr., one - 
ecretary of the U. S. Treas- 
ast week announced he would 
e a radio commentator, broad - 
g a weekly 15- minute pro - 

over WMCA New York, 
is Los Angeles, .KYA San 
isco and WWDC Washington. 
program will be aired simul- 
sly on the special four -sta- 

network. It was understood 
sponsor had been tentatively 
for Mr. Morgenthau's broad - 

ut details were not available 
eek. His commentaries will 

and Wednesdays 10:15 -10:30 
Beginning April 10. 

former Treasury Secretary, 
ouncing his new role as radio 
entator, said: "I do not pro - 
to give just my own opinions 
what is going on. I want to 
my listeners the facts on 
those opinions are based." 

Brown and Williamson 
Replacements Are Set 
SUMMER replacements for the 
thre shows sponsored by Brown 
& W liamson Tobacco Corp., Louis- 
ville were announced last week. Re- 
pla& g Red Skelton, Tuesday, 
10:3 -11 p.m., NBC (Raleigh to- 
bacc and cigarettes) on June 11 
will e Sigmund Romberg and 52- 
piec orchestra with vocalists. Pen- 
guin Room With Hildegarde, Wed- 
nesday, 8:30 -9 p.m., NBC (Kools) 
is replaced by mystery, A Life in 
Your Hands. Date is not definite. 

People Are Funny, Friday, 9- 
9:30 p.m., NBC (Raleigh ciga- 
rettes), goes off the air Aug. 2 for 
seven weeks, replaced by musical 
prog am, Vacation With Music, 
with Harry Sosnick and his orches- 
tra nd vocalists. Agency handling 
full ccount is Russell M. Seeds & 
Co., hicago. 

Cresta Blanca Plans 20 
CRESTA BLANCA WINE CO., 
New York, subsidiary of Schenley 
Dist' lers Corp., will start a one 
min te spot announcement cam- 
pai in 20 markets on June 1. Con- 
trai for 52 weeks will be placed 
by BDO New York. 

Wallace on MBS 
HE Y A. WALLACE, Secretary 
of ommerce, on April 10 will 
spec on "Conservation of Food" 
on a special MBS broadcast origi- 
nating in the Department of Com- 
merce Auditorium, Washington, 
D. C 10:15 -10:30 a.m. 

east Firm on 57 
JIM Y EVANS, WIND Chicago 
spor s announcer, has completed a 

. seri of one -minute transcribed 
feat re announcements for Red 
Star Yeast Products Co., Milwau- 
kee, o be used on 57 stations from 
coas to- coast. Firm has appointed 
Ivey & Ellington, New York, as 
age y [BROADCASTING, March 25]. 
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Report Urges CAB Quit Rating 
Service, Reform as Consultants 
RECOMMENDATIONS that Co- 
operative Analysis of Broadcast- 
ing drop its present rating service 
and reorganize as a standard -set- 
ting body, to evaluate and improve 
existing techniques and develop 
new ones as well as to serve as a 
means of collective bargaining for 
the users of program rating serv- 
ices with the producers of them, 
are made in the report of a special 
committee, submitted last Tuesday 
to the CAB Board of Governors 
meeting in New York. 

Copies of the report will be 
mailed to CAB members this week, 
Bernard C. Duffy, president of 
BBDO and chairman of the CAB 
Board, said. Board has withheld 
any action on the report awaiting 
a membership vote. 

CAB made available the follow- 
ing 12 highlights which: 

1. Endorsed the CAB principle of 
strong, cooperative, tripartite radio 
program research. 

2. Gave specifications for an ideal 
rating service -one that obtains rat- 
ings which can properly be projected, 
that covers all broadcasts of a program, 
that is speedy with ratings available 
a few day after each broadcast, and 
that provides consistent and unmis- 
takable trends. 

3. Urged CAB to reorganize toward 
development of this ideal service, to 
set standards, to evaluate and improve 
existing techniques, to develop new 
techniques and to serve in a lawful 
manner as a vehicle for "collective 
bargaining" on behalf of all classes of 
users of program ratings with producers 
of such data. 

4. Expressed the opinion that the 
present CAB rating service should not 
be continued because it is not an ideal 
rating service. 

5. Charged that the currently widely - 
used program ratings are frequently 
misused by buyers and sellers of radio 
time to mislead, stifle experimentation 
and variety, and create confusion. 

6. Stated that CAB has a responsi- 
bility to see that program ratings are 
not abused because CAB is jointly 
sponsored by the ANA, AAAA and the 
tour networks. 

7. Criticized coincidental telephone 
surveys as excluding listeners on farms. 
in small towns, in areas remote from 

transmitters and in metropolitan areas 
without telephones. 

8. Charged the industry is spending 
a large amount of money for all the 
program research services but is not 
getting the kind of program rating 
service it needs. 

9. Suggested that a combination of 
existing data -collecting methods be 
used to achieve a program rating serv- 
ice with the desired speed, efficiency 
and economy. 

10. Felt It unsound for CAB to com- 
bine standard- setting and pioneering 
functions with its operation of a rat- 
ing service. 

11. Emphasized that if CAB should 
be reorganized to achieve these objec- 
tives, it should have a board of gov- 
ernors representing highest technical 
skills of advertisers, agencies and net- 
works and also authoritative manage- 
ment elements in each group to pass 
on policies and costs. 

12. Advocated cooperation between 
CAB and Broadcast Measurement Bur- 
eau in the interests of efficiency and 
economy, and outlined the fields prop- 
erly covered by each organization. 

Report was prepared by a tri- 
partite committee and mailed to 
Mr. Duffy by the committee chair - 
man, Robert F. Elder, assistant to 
the president of Lever Bros., who 
represented advertisers on the com- 
mittee. Other members were Thom- 
as D'Arcy Brophy, president, Ken- 
yon & Eckhardt, representing 
agencies, and Edgar Kobak, presi- 
dent of Mutual, for broadcasters. 

Board members present, with 
Chairman Duffy, were: Mark 
Woods, president, ABC; Frank 
Stanton, president, CBS; Frank E. 
Mullen, vice president and general 
manager, NBC; E. P. H. James, 
manager of sales operations, MBS, 
representing Mr. Kobak; George 
H. Gallup, Young & Rubicam; A. K. 
Spencer, J. Walter Thompson Co.; 
Joseph D. Bohan, Sterling Drugs; 
Robert B. Brown, Bristol -Myers 
Co.; William N. Connolly, S. C. 
Johnson & Son. A. W. Lehman, 
CAB president, and George H. Al- 
len, manager and secretary, were 
also present. 

"The water fountain's 
Drawn for BROADCASTING by Sid fix 

overflowed again." 

Atlantic Sponsors 
Baseball Schedule 
Oil Firm to Sponsor Games 
On 36 Eastern Stations 
ATLANTIC REFINING Co. will 
sponsor major and minor league 
baseball on a network of 36 sta- 
tions, entering its 11th consecu- 
tive season of sportscasts on a 

regional b a s i s. 
The 1946 program 
is believed to in- 
volve an expendi- 
ture of more than 
a half -million dol- 
lars. 

Arrangeme n t s 
for the season 
were made by 
Joseph R. Rollins, 
Atlantic advertis- 

ing manager, and W. Wallace Orr, 
vice president of N. W. Ayer & 

Son. They were assisted by Tom 
McMahon, Tom McDermott and 
Clarence Cosby of the Ayer radio 
department. 

Complete home schedule of the 
Boston Red Sox and Braves will 
originate on WNAC and be carried 
over Yankee Network in New Eng- 
land. Home and road games of the 
Pittsburgh Pirates will be keyed 
from WWSW to a hookup of sta- 
tions in the Pittsburgh area. Com- 
plete schedule of Orioles' games 
will be originated at WITH Balti- 
more. Home games of the Athletics 
and Phillies at Shibe Park will be 
keyed from WIBG Philadelphia. 

Byrum Saam and Claude Har- 
ing will handle Philadelphia games. 
Jim Britt and Torn Hussy will 
broadcast over the New England 
hookup. Rosey Roswell again will 
announce Pirate §' games, aided by 
Jack Craddock. Bill Dyer will air 
Orioles' games. WNAC will key 
games to WGTR WSAR WEIM 
WHAI WHTD WLLH WCOU 
WHEB WNLC WBRK WSYB 
WHYN WEAN WAAB WMTW 
WDEV WWSR WNHC. WWSW 
will key to WISR WCED WKST 
WMBS WJFA WHJB. WIBG will 
key WILM WKOK WARM WMRF 
WBAX WHGB. 

Mr. Rollins 

Army, Navy Cite ABC 
WAR and Navy Departments have 
cited ABC for "distinguished per- 
formance rendered servicemen over- 
seas in cooperation with the Armed 
Forces Radio Service." The cita- 
tion was signed by Secy. of War 
Robert P. Patterson and Secy. of 
the Navy James Forrestal. 

Marshall for Hope 
PEPSODENT DIVISION of Lever 
Brothers Co., Cambridge, Mass., 
June 11 for 13 weeks replaces Bob 
Hope Show with The Man Called X 
on NBC stations, Tues. 10 -10:30 
p.m. (EDST). Packaged by Music 
Corp. of America, mystery series 
stars Herbert Marshall. Foote, 
Cone & Belding services account. 
Program has been under option of 
J. Walter Thompson Co. for NBC 
Charlie McCarthy Show but deal 
was not completed. 
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Reappraisal of Video Allocations Possible 
CPA Ban and Poor 

Set Prospects 
Hit FM Too 

EVENTS of the last fortnight, 
topped off by the FCC's inspection 
of television laboratory develop- 
ments, may hasten reappraisal of 
the high frequency allocations 
structure, with the possibility that 
standards for high- definition, color 
video will be accorded commercial 
rather than experimental status. 

Black- and -white television, which 
has strained at the regulatory leash 
for years and is all set to get under 
way, suffered another fortuitous 
setback with the construction ban 
of the Civilian Production Admin- 
istration. Advances made by CBS 
in color television, and the fact 
that at least 25 low-band applicants 

duction, and the unwillingness of 
manufacturers to turn out televi- 
sion receivers in volume are retard- 
ing factors which augur in favor 
of upper band development. 

Television Panel 
With time intervening, the FCC's 

fund of knowledge will be broad- 
ened. The old television panel of 
the now -expired Radio Technical 
Planning Board (Panel No. 6) has 
held several meetings in recent 
months to bring its information up 
to date. George P. Adair, FCC 
chief engineer, and members of his 
staff, sit on this panel. The com- 
mittee isn't making recommenda- 
tions, but it is sounding out engi- 
neering opinion on fundamental 
factors involved in television de- 
velopment, such as color, bright- 
ness, flicker, number of lines, band- 
width and resolution -all factors in 
the establishment of standards for 

Other television stories on pages commercial operation in the ultra - 
40, 75, 77, 78, 85. highs. 

This committee is not of the pol- 
icy level. Its studies, along with 
those of RCA, Du Mont, CBS, 
Farnsworth, Philco, Don Lee, and 
other companies engaged in tele- 
vision development, obviously will 
be available to the FCC in its de- 
termination of future television 
standards and policy. 

The FCC's receiver production 
survey, announced last Wednesday 
[see story, page 76] showed that 
of 22,000,000 receivers which 85 of 

have withdrawn their assignment 
requests, have converged to cloud 
the immediate black- and -white out- 
look. 

No formal comment was forth- 
coming from FCC members or its 
staff on what they saw last Monday 
at the RCA Laboratories in Prince- 
ton, or at CBS or Du Mont in New 
York. But it was evident that 
CBS' incessant campaign for color, 
the strides made by RCA, the CPA 
construction ban, the dropping of 
low -band applications, and the FCC 
disclosure that the 1946 outlook is 
for less than 120,000 television re- 
ceivers, have inspired new thought 
as to allocations. 

Low -band television, until CPA 
issued its construction order, was 
set to go under the allocations ap- 
proved by the FCC nearly a year 
ago. The course of events, however, 
had tended to dampen enthusiasm 
for a quick start in the 13 lower 
bands. Another consideration has 
been the cost factor. 

Interwoven in any new consider- 
ation of allocations and standards 
is the demand for extension "down- 
stairs" of FM allocations, should 
the way be opened for commercial 
television in the microwaves. 
Thereby, enlargement of the FM 
band in Area 1, comprising the con- 
gested North Atlantic seaboard 
states, to accommodate additional 
stations and to provide channels 
for simplex facsimile, would be 
possible. 

CBS has been imploring the FCC 
and the industry to forget black 
and white as obsolete, and to con- 
centrate on color in the higher 
bands. On the other hand, the FCC 
last May gave black and white the 
right of way in the lower bands 
feeling that it could provide a 
needed and an acceptable service. 
The longer the delay in getting 
under way, the more difficult it will 
be for low -band television to be- 
come entrenched. The construction 
ban, slowness of transmitter pro- 

89 surveyed companies plan to pro- 
duce in 1946, approximately 100; 
000, or about .5% of the total, 
would be designed for reception of 
the 13 low -band channels. Some 
14,000 additional would tune the 
first six low -band channels. 

The same manufacturers re- 
ported they intended to produce ap- 
proximately 1,800,000 FM sets, or 
about 9% of total set production. 
These results obviously were dis- 
appointing, not only to prospective 
FM and television broadcasters, 
but to the FCC. 

Saw Both 
The FCC's inspection trip last 

Monday marked the first time the 
Commission saw both RCA and 
CBS developments on the same 
day. The party comprised four 
of the five members of the Corn - 
mission, Commissioner - designate 
and General Counsel Rosel H. 
Hyde, Chief Engineer Adair, Chief 
Accountant William J. Norfleet, 
and a dozen staff executives in its 
law and engineering departments. 
Commissioner Paul A. Walker was 
detained at home by a cold. 

Despite the unwillingness of 
members of the FCC delegation to 
talk, it was evident that the group 
was deeply impressed. There was 
an attitude that if RCA, CBS and 
other leaders would pool their 
knowledge of color, television 
might go to the higher frequencies 
before the year is out, possibly in 

six months. Going it alone, the feel- 
ing was that a long procedure 
might be entailed before color 
would be acceptable for commercial 
operation, but that the exigencies 
could bring about quick action. The 
Commission would be receptive to 
a review of proposals for stand- 
ards, it was thought. 

There was the conviction that 
important advances in color may 
be forthcoming anytime. All lab- 
oratories -RCA, CBS, Du Mont, 
Farnsworth, and Philco- appear to 
be working on color. Only CBS, 
which fosters it, and RCA which 
decries it as an immediate service, 
are talking, however. The fact that 
CBS has had some 140 color dem- 
onstrations for practically all 
groups identified with radio, and 
that all met with enthusiastic re- 
sponse, caused more than a cursory 
reaction. 

RCA Demonstration 

Several members of the FCC 
party who saw the CBS demonstra- 
tion last Monday had witnessed 
previous ones. They liked the last 
one better, largely because the 
filmed pictures were brighter. 

The FCC delegation of 18 vis- 
ited RCA in the morning, CBS in 
the afternoon and Du Mont in the 
evening. At each place they were 
reported to have shown great inter- 
est, expressed no comment. 

Their day began officially at 
(Continued on page 69) 

CPA Order Fails to Halt Station Plans 
CP Holders Seek Ways 

To Proceed Despite 
Building Rules 

By J. FRANK BEATTY 
DEVELOPMENT plans for new 
broadcasting stations are going 
ahead despite Order No. 1 of the 
Civilian Production Administra- 
tion diverting building materials 
into housing for veterans [BRoAn- 
CASTING, April 1]. 

The CPA order is being taken in 
stride by many holders of CPs and 
conditional grants who have not 
started actual construction and 
therefore come under the $1,000 
limit on radio structures. As a 
rule they are either figuring out 
means of getting on the air with 
improvised structures or preparing 
to ask local CPA offices for per- 
mits to exceed the $1,000 limit. 

Two Appeals Filed 

At the weekend two appeals for 
relief had been filed with CPA - 
Television Broadcasters Assn. and 
Federal Telephone & Radio Corp. 
NAB was compiling data for 
presentation of its case to CPA 
and expects to have the statement 
ready this week. 

TBA's board of directors unan- 
imously adopted a formal resolu- 
tion at a special meeting, asking 

HARRIED by new CPA rules pre- 
venting radio station building proj- 
ects costing over $1,000, broadcas- 
ters are exercising ingenuity to get 
new stations on the air in im- 
provised structures. CPA is still in 
early organizational turmoil. Indus- 
try groups, actively supporting 
veterans housing program, are pre- 
paring to tell CPA their troubles in 
effort to seek relief. 

that television be exempt from 
the order's restrictions which it 
said had halted construction on 
most commercial video projects. 
The resolution was sent to John D. 
Small, CPA Administrator, and 
Wilson W. Wyatt, National Hous- 
ing Expediter. 

Norman E. Wunderlich, execu- 
tive sales director of Federal, 
asked CPA to exempt broadcasting 
from the commercial $1,000 maxi- 
mum class to the industrial $15,000 
class. This limit would permit 
construction of most projected sta- 
tions, he argued, pointing out that 
several million dollars in Federal's 
equipment alone is involved in the 
CPA order with its delaying effect 
on new construction. 

CPA itself was in a turmoil last 
week, trying to get its nationwide 
organization together as well as 
handling a flood of inquiries that 

poured into Washington head- 
quarters. It routed questions to a 
special section (Republic 7500, 
Branch 5594). Several stations 
inquired and were told to go ahead 
if actual construction had started 
prior to March 26. 

Others were referred to their 
district managers and told to file 
applications on form CPA 4423. 
These applications will be con- 
sidered by local citizens advisory 
committees and be decided by dis- 
trict managers, with appeal to 
CPA headquarters in Washington. 

CPA late in the week sent out 
directives to district managers, 
setting out rules to determine 
essentiality of projects as well as 
deferability, along with general . 

rules governing hardship cases. 
These instructions, not made public, 
did not mention any specific in- 
dustry. 

CPA district managers are 
already processing emergency cases 
though many local advisory com- 
mittees have not been named. If 
an application is denied in such 
cases, applicants can resubmit 
their cases to the same district 
manager for reprocessing. If again 
denied, appeal still can be made to 
Washington. The headquarters 
office handled many applications 
for districts where offices were 

(Continued on page 70) 
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Spot Radio Less Than Printed Media 
By BRUCE ROBERTSON 

a quarter -hour daytime pro- 
gram gram spotted on a typical list 
of stations throughout the 
country is heard by only 2% 

of the primary circulation of those 
stations, it will still deliver the 
advertiser's message more eco- 
nomically than a black- and -white 
magazine page or a 650 -line news- 
paper ad, according to a study by 
Charles T. Clyne, in charge of sales 
promotion and program sales for 
Free & Peters. 

Soon to be distributed in booklet 
form to advertisers and agencies, 
the study is designed to sell spot 
radio as an advertising medium 
and not to promote only the sta- 
tions represented by Free & Peters, 
Mr. Clyne told BROADCASTING. Any 
station, he said, is welcome to use 
the overall basic statistics of the 
study in its own sales presenta- 
tions. 

Preference for Radio 

Titled "Radio -One Quarter 
Century of Progress," the report 
reviews radio's place in the Ameri- 
can scene, with receivers in 89 of 
every 100 U. S. homes and 85 of 
every 100 U. S. families listening 
daily for an average of 5 hours 
and 14 minutes, more time than is 
spent on any other activity except 
working and sleeping. It cites the 
public's preference for radio as a 
source of entertainment and of 
news. 

Growth of radio advertising 
from $68,178,000 in 1935 to $304,- 
000,000 in 1946 and the concurrent 
increase in radio's share of the to- 
tal advertising dollar are based, 
the report states, on two funda- 
mental factors. First is the growth 
of the radio audience, with 50% 
more radio homes and 50% more 
radio stations in 1945 than in 1935, 
and with improved facilities and 
programs inducing more listen- 
ing per family. Second reason why 
the nation's advertisers each year 
spend more of their total advertis- 
ing budgets for radio is that "radio 
has proven its effectiveness." 

Radio, the report points out, "de- 
livers the persuasion of the human 
voice. It personalizes the sales mes- 
sage and creates confidence in the 
sponsor and his product. Radio 
offers the closest approach to an 
actual visit in the home by a `live' 
salesman of any major advertising 
medium. Radio creates good will 
for the advertiser by contributing 
to the listener's (the buyer's) en- 
tertainment and information. Only 
in radio is editorial content created 
and delivered by the advertiser." 

Advantages 
Added to the general advantages 

of radio as an advertising medium, 
spot radio offers the national or re- 
gional advertiser several "clear and 
exclusive advantages," the report 
continues. These are: 

"Market Selectivity -The ability 
to choose exactly the one or more 

Free & Peters Survey of Typical 
Stations Soon Available 

ADVERTISING costs in various 
media for years have been argued, 
so Charles T. Clyne, sales promo- 
tion and program sales head of 
Free & Peters, set out to learn 
the truth. Results of his survey of 
typical stations, magazines and 
newspapers reveal that cost per 
thousand consumers reached is 
much lower in broadcast advertis- 
ing than in either magazines or 
newspapers. F & P will distribute 
its survey in booklet form to adver- 
tisers and agencies and make it 
available to any station wanting it. 

markets in which he wishes to ad- 
vertise. 

"Station Selectivity -The ability 
to choose precisely the one or more 
stations that best meet his needs 
in each given market. 

"Program Selectivity -The abil- 
ity to use in each market the type 
of program material preferred by 
the audience in that region or sec- 
tion. 

"Time and Time -Zone Selectivity 
-The ability to broadcast at the 
hour when his best prospects are 
best reached (regardless of time 
zones). 

"Cost - Control Selectivity -The 

ability to allot to each market ex- 
actly the number of dollars justi- 
fied by that particular market's 
sales potentials, or by special com- 
petitive situations, etc. 

"Overall Flexibility -With spot 
radio, the advertiser can tailor and 
control his radio advertising ex- 
actly as he tailors and controls his 
sales effort. Spot radio 'is the pre- 
cise opposite of scatter -gun adver- 
tising. It fits scientific selling per- 
fectly." 

Representative Group 
To establish spot radio's circula- 

tion costs, "a study was made of a 
representative group of regional 
and clear -channel stations, vary- 
ing in geographical location, power, 
type of audience served, network 
affiliations, etc., and listened to 
regularly by over 25% of all radio 

homes in the U. S. Stations in the 
six largest cities were not included 
because of their extremely low cir- 
culation cost." 

Cost per family circulation was 
based on the cost of a quarter - 
hour daytime program, using a 52- 
week time contract and adding 25% 
for talent cost. Only primary cir- 
culation was considered, "those 
families who listen regularly to 
each station," eliminating all sec- 
ondary circulation, which averaged 
50% of the primary. 

Costs for individual stations 
varied with local market and sta- 
tion factors, but the average per - 
family circulation cost for all sta- 
tions was $.00012, or 12 cents per 
thousand families, for a quarter - 
hour daytime program. (During 
evening peak listening hours the 
circulation cost per thousand fam- 
ilies averaged 26 cents) . This figure 
"may be accepted as the average 

(Continued on page 60) 

Media Scoreboard 
(From Free & Peters Study) 

Cost per Thousand Families 
Circulation Reached 

Magazines -Full page, black -and -white . $2.50 $7.90 
Newspapers -650 -line black- and -white 1.32 8.28 
Spot Radio-Quarter-hour daytime .12 

2% listening. 6.00 
4% listening. 3.00 
6% listening 2.00 

*Primary Circulation Only 

Sarnoff Backs UN Broadcasting Plan 
RCA, NBC Head Favor 

World -Wide System 
To Tell Facts 

OFFICIALS of the United Nations 
have long been toying with the 
notion of establishing a world -wide 
broadcasting system, uninhibited 
by national prides or prejudices, to 
deliver factual accounts of UN's 
progress to all peoples. 

Last week from a surprising 
source -America's biggest radio- 
communications combine which 
might well find a UN broadcasting 

(Other international communi- 
cations stories on pages 80, 48, 72.) 

system at least a mild competitor 
-came unqualified support for a 
UN radio plan. 

Brig. Gen. David Sarnoff, presi- 
dent of RCA and chairman of the 
board of NBC, proposed that the 
UN establish "an independent in- 
ternational broadcasting system to 
be known as `The Voice of UN: " 

To a dinner in RCA's Radio City 
headquarters, New York, he in- 
vited high ranking members of the 
UN secretariat and delegations, 
told them why he favored an inde- 
pendent world broadcasting plan. 

His reasoning: "Any medium of 
communication that would increase 
the knowledge and understanding 
of the peoples of the world about 
the problems of the world, would 
increase the effectiveness of the 
United Nations and advance the 
cause of world peace." 

Aid to Factual Knowledge 
One way, said General Sarnoff, 

to increase factual knowledge is to 
"provide a world -wide system of 
mass communication that can 
reach peoples of the world freely 
and simultaneously." 

But before this can be done, a 
new principle must be adopted. To 
America's famed constitutional 
guarantees of freedom of speech 
and freedom of the press, a third 
should be added -"freedom to 
listen," and the three should then 
become the principle of UN. 

The principle established, or- 
ganization of the means of putting 
it to practice should commence. "It 
(a UN international broadcasting 
system) should have a world -wide 
range and be used for broadcasting 
the public proceedings of the 
United Nations, for disseminating 
its information to. listeners every- 
where, and for spreading knowl- 
edge and understanding among the 
people of the world. 

" 'The Voice of UN' should broad- 
cast in the principal languages em- 
ployed throughout the world." 

To accomplish these ends, said 
General Sarnoff, practical problems 
-both technical and political -are 
involved. General Sarnoff had said 
the technical problems of a UN 
radio plan could be solved with 
little trouble. But the political 
problems, he admitted, "require 
the consent of the member nations 
of the UN and their united will to 
make the plan work." 

Biggest question -mark, of course, 
was Russia whose press and radio 
are hardly free by the standards 
of the U. S. At week's end, Russia's 
reaction to General Sarnoff's pro- 
posal had not been announced. 

From some democracies, how- 
ever, favorable comment sprang at 
once. Said Norway's Trygve Lie 
(who as secretary -general of UN 
has a position transcending na- 
tionality) : "It is with the greatest 
interest and satisfaction that I 
have read the suggestions of Mr. 
Sarnoff." 

Said America's William Benton, 
Assistant Secretary of State: "Gen- 
eral Sarnoff has crystalized an 
ideal and hope that has been in 
many minds. The proposal . is 
in accord with American tradition 
and policy." 
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Pushers 
The sleek, streamlined babies pulling the Limited 

along may get all the "ohs" and "ohs" along the right-. 

of-way. 

But back in the yard is the pusher. That powerful, 

compact engine that is the work horse of the railroad. 

The engine that delivers. 

It's like that in radio sometimes too. The glamour 

call letters get the first glance. But smart time buyers 

usually want to know more about the working stations. 

The pushers that develop low -cost sales. 

BROADCASTING Telecasting 

W- I -T -H, the successful independent, is the work- 

horse type. In this big five -station town, W -I -T -H 
delivers more listeners -per -dollar -spent than any other 
station in town. It belongs on your list, believe it! 

WfIfTi H 

Tom Tinsley, Prendent 

and the F M Station W3XMB 

BALTIMORE, MD. 

Represented Nationally by Headley -Reed 
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RA 10'S SECOND CHANCE: 

Free To Broadcasters, 
By rROBERT K. RICHARDS Blue Book Ghost Writer Gets Sponsor 

2.50 to Listeners 
APOPULAR edition of "The 

public Service Responsibility 
of Broadcast Licensees" was 
released today by Little, 

Brown. & Co. [Closed Circuit 
March 18] under the title of Radio's 
Second Chance. 

The book, a 276 -page volume 
selling at $2.50, is written in pene- 
trating prose by Charles A. Siep- 
mann. It represents, if nothing else 
(and actually it represents much 
more) a legible and understand- 
able esentation of the arguments 
purve ed in the 139 -page FCC re- 
port f March 7. 

This is a strange paradox, that 
it should be legible and understand- 
able, inasmuch as Mr. Siepmann 
wrote not only the book, but the 
Report. That he could contrive such 
a cleaily enunciated prospectus as 
Radio's Second Chance and at the 
same time have authored such 
gobbledygook as the FCC opus is 
high tribute to his versatility in 
letters. 

But there is enough in Second 
Chance to identify it as having 
come from the same mold as the 
FCC Report, although it may shine 
more brightly for having been 
burnished in Mr. Siepmann's Ivory 
Tower. 

BBC to FCC 
Radio's Second Chance is a meas- 

ured and cautious attack on Amer- 
ican radio; not on the American 
system of broadcasting, mind you, 
but rather on the ills the author 
views as having emerged from this 
systeni. Out of fairness to those 
who Till read it and judge its 
merits the manner of its emer- 
gence should be chronicled. 

Mr. Siepmann is British born. 
He cane to this country in 1937, 
after having served about 11 years 
as a program executive of the 
Bridal! Broadcasting Corp. He was 
brought to the U.S. by the Rocke- 
feller Foundation to observe and 
report on educational broadcasts 
in state universities. Later, in 1939, 
he served as visiting instructor at 
Harva d U. In 1941, he joined the 
Office of Facts and Figures in 
Washington and continued with 
that agency when it became the 
OWL In the latter, he became a 
consultant to the Oriental Section 
of the Overseas Division. 

In July, 1945 _[BROADCASTING, 
July 80, Aug. 6, 1945] Mr. Siep- 
mann was retained as a special 
assistant at the FCC. His assign- 
ment there lasted about a month. 
At that time, he had assembled 
about one -third of the material 
that was to comprise Radio's Sec- 
ond Chance. His duties at the FCC 
were carefully shrouded by the 
Commission's press department and 
by th Commissioners themselves. 
Mr. Si pmann himself was uncom- 
munic tive, under instruction as a 
matter! of fact to discuss his as- 
signment with no one. One member 

After Sustainer for FCC 
of the Commission did tell BROAD- doing now is public record. He was 
CASTING at that time, in an expan- laying the groundwork for the 
sive moment, that the former BBC FCC program report. Incidentally, 
authority was in truth preparing as he acknowledges in the preface 
a treatise on the "philosophy of to his book, he was enriching his 
FCC regulation." store of knowledge upon which 

"We have never had a précis Radio's Second Chance was to be 
on the direction regulation has based. 
taken through the years," this 
Commissioner said. "Mr. Siepmann, 
a trained research expert and During his Commission activity, 
writer, is undertaking the assign- Mr. Siepmann was paid at the rate 
ment " of $8000 per annum and $6 per day. 

What Mr. Siepmann actually was The propriety of permitting his 

Coincidence? 

Siepmann Gets New Job 
CHARLES A. SIEPMANN, au- 
thor of Radio's Second Chance and 
former FCC aide, has been named 
to a full professorship at New 
York U. and made director of 
the University's Communications 
Center. 

Mr. Siepmann presently is en- 
gaged in a special assignment at 
UNRRA in Washington which, 
he expects, will occupy him until 
May 1. He will report to the 
University within a few weeks 
of that date. 

As director of the Communica- 
tions Center, Mr. Siepmann will 
have charge of University ac- 
tivity in radio, motion pictures, 
newspapers and all other media 
of communication. Mr. Siepmann 

Columbia U. Social Research Bureau 
Calls Meeting to Discuss 
FOR a "detached discussion of the 
important problems involved" in 
the FCC program report [BROAD- 
CASTING, March 11], Columbia Uni- 
versity's Bureau of Applied Social 
Research has called a conference 
for April 13 -14 in New York. 

Under directorship of Dr. Paul 
F. Lazarsfeld, head of the Bureau, 
discussion of radio's responsibilities 
will be attended by leading indus- 
try representatives, including two 
former FCC chairmen, Paul Porter 
and James Lawrence Fly; FCC 
commissioners and lawyers, NAB 
representatives, network and local 
station executives and representa- 
tives of several universities. 

Meeting will start at 11 a.m. 
Saturday, April 13, in the Club 
Suite of the Hotel Commodore. 

Those planning to attend include: 
Carl W. Ackerman, dean, School of 

Journalism, Columbia U.; Theodore 
Andrica, nationality editor, Cleveland 
Press; James R. Angell, NBC; Joseph 
Barnes, N. Y. Herald Tribune; Theodore 
Blegen, dean, Graduate School, U. of 
Minnesota; Edward Brecher, Metro- 
politan Broadcasting Co., Washington; 
Lyman Bryson, CBS; Robert D. Calkins, 
dean, School of Business, Columbia U.; 
Ralph D. Casey, director, School of 
Journalism, U. of Minnesota; Hadley 
Cantril, Princeton U.; Harwood L. 

`Blue Book' 
Childs, Princeton; Robert Glass Cle- 
land, Huntington Library; Thomas R. 
Carekadon, Civil Liberties Union; Wayne 
Coy, WINX Washington. 

Lloyd O. Coulter, McCann -Erickson; 
Gardner Cowles Jr., president, Cowles 
Broadcasting Co., Des Moines; Commdr. 
T. A. M. Craven, WOL Washington; 
John Dollard, Yale U.; Bernard C. Duffy, 
BBDO; Comr. C. J. Durr, FCC; Sydney 
M. Kaye, New York attorney; Edgar 
Kobak, president, MBE; Harold D. Lass- 
well, Yale U.; Anton Leader, president, 
Radio Directors Guild; Thomas Lewis, 
Young & Rubicam; William B. Lewis, 
Kenyon & Eckhardt; Robert S. Lynd, 
Columbia U.; Robert D. Leigh, execu- 
tive director of Commission on Free- 
dom of the Press; Carl N.. Llewellyn, 
Columbia U.; Peter Lyon, president, 
Radio Writers Guild; Robert Maclver 
Columbia U.; Arthur W. MacMahon, 
Columbia U.; Margaret Mead, New York; 
Justin Miller, president, NAB; 

Paul W. Morency, WTIC Hartford; 
Morris S. Novik, New York public serv- 
ice consultant; Elmer Ellis, vice presi- 
dent, U. of Missouri; Mark S. Ethridge. 
publisher, Louisville Courier -Journal; 
Douglas Freeman, Richmond News 
Leader; Franklin Fearing, U. of Calif.; 
James Lawrence Fly, New York lawyer; 
Carl J. Friedrich, Harvard U.; Jack 
Gould, N. Y. Times; Lester Granger, 
National Urban League; Emily Holt, 
executive secretary, AFRA; J. K. Howard. 
U. of Montana; Gen. Counsel Rosel H. 
Hyde, FCC; Theodore Streibert, WOE 
New York; Sol Taishoff, BROADCAST- 
ING; Harry E. Terrell, Western Policy 
Committee; Hugh B. Terry, KLZ Den- 
ver; Niles Trammell, NBC president; 
I. Keith Tyler, Ohio State U.; Rupert 
Vance, U. of N. C.; Comr. Ray C. 
Wakefield, FCC; Walter Prescott Webb, 

examination of FCC records, which 
are closed to the press and to licen- 
sees, and subsequently basing a 
book upon his discoveries would be 
best left to the conscience of the 
commissioners -and to Congress. 
At all events, it is in this manner 
that the book, Radio's Second 
Chance, was written. And fie upon 
him of such naivete that he would 
not remark the curious coincidence 
that the book is published within 
three weeks of the Report's release. 

But of the book itself. 
Radio's Second Chance is written 

with clarity, with forcefulness and 
with evident honesty. Mr. Siep- 
mann believes, by his own testi- 
mony, in America's system of 
broadcasting. 

"I do not advocate or anywhere 
imply that the United States would 
do well to adopt the British sys- 
tem (of broadcasting). We cer- 
tainly should not." 

That, also, is from the preface. 
It is accompanied by a profession 
that Author Siepmann, who now 
is an American citizen, does not be- 
lieve "criticism implies dislike." 
Of American broadcasters, he also 
says: "They have always given us 
better entertainment than radio 
offers in any other country in the 
world, and of this they are justly 
proud." 

Having thus defined his attitude, 
and lain bare his motives, Mr. 
Siepmann proceeds to roll up his 
sleeves and wade with disarming 

(Continued on page 27) 

Swift Places in 25 
SWIFT & Co., Chicago (ice cream), 
will begin sponsorship of a spot 
campaign in 25 markets effective 
May 6. Contracts will be for 13 
weeks and placed through Need- 
ham, Louis & Brorby, Chicago. 

Ford Campaign 
FORD Dealers Fund inaugurated a 
one -minute spot announcement 
campaign on April 1 and April 8 
on more than 100 stations through- 
out the country. Additional sta- 
tions are contemplated. Contract 
for 13 weeks was placed through 
Maxon Inc., New York. 

U. of Texas; C. Maurice Wieting, Natl. 
Council Farmers Cooperative; A. D. 
Willard, executive vice president, NAB; 

M. L. Wilson, Dept. of Agriculture: 
Mark Woods, president, ABC; Donald 
Young, executive director, Social Sci- 
ence Research Council; Fredrich S. 
Siebert, director, School of Journalism, 
U. of Illinois; Harry N. Plotkin, FCC; 
Russell Potter, director, Institute Arts 
& Sciences, Columbia U.; Paul A. Porter, 
OPA director; Robert K. Richards, 
BROADCASTING; George Rosen, Varie- 
ty; Allen M. Sayler, radio director, Unit- 
ed Auto Workers; Arthur M. Schlesinger 
Jr., Harvard U.; Wilbur Schramm, di- 
rector, School of Journalism, U. of 
Iowa; G. Richard Shafto, WIS Co- 
lumbia, 8. C.; Charles A. Siepmann, 
UNRRA; Dallas Smythe, FCC; Frank N. 
Stanton, CBS president; Mark Starr, 
International Ladies Garment Workers 
Union; Samuel Stouffer, Harvard U. 
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WMT Serves One- Fourth 

of all U. S. Grade A 

1 Group Discusses 
Joske Radio Study 
Report in Looseleaf Form, 
Section at a Time 

1 

...With Farm Programs 

That Have REAL Farm Appeal! 

An audience of thousands of farm families 

who rank far above the national average in 

income and educational background is 

served with programs BUILT to meet their 

daily needs. 

The WMT policy of spotlighting a farm idea, 

dramatizing the solution, then following it 

up until it is thoroughly sold, has developed 

a permanent farm following that makes 

WMT a MUST! 

The hall- millivolt contour of WMT (5,000 Watts at 600 
KC) includes nearly one -quarter of all the Grade A 
Farm Land in the U.S. 

THE VOICE OF/0 of __-- o.--- q 

Represented by 

KATZ AGENCY 

MEMBER OF THE MIDSTATES GROUP 
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EXPERIMENT in the use of radio 
by a retailer conducted last year 
by Joske's of Texas, leading San 
Antonio department store, in con- 
junction with the NAB, was dis- 
cussed Tuesday in New York at 
the first meeting of the NAB 
Joske Report Committee with a 
committee of representative re- 
tailers. 

Group approved the plan to issue 
the report in looseleaf form, so 
that it may be distributed a section 
at a time and not held up until 
the whole report is completed. In 
a discussion of the preparation of 
the report, the retailer group ad- 
vanced a number of suggestions as 
to what points would be most in- 
teresting to retailers, which will 
be of assistance in the writing of 
the report. 

Attending the meeting were: 
Frank E. Pellegrin, NAB director 
of broadcast advertising; his as- 
sistant, Miss Lee Hart, who served 
as radio director of Joske's during 
most of last year; Russell A. 
Brown, vice president in charge 
of sales promotion of Allied Pur- 
chasing Corp., which c o n t r o l s 
Joske's among a number of stores 
throughout the country; James 
Keenan, vice president in charge 
of sales promotion of Joske's; 
Walter Dennis, radio and televi- 
sion director of APC; Willard H. 
Campbell, publicity director, Sibley, 
Lindsay & Curr, Rochester; May 
Stern of the sales promotion divi- 
sion of the National Retail Dry 
Goods Assn.; Walter Johnson, as- 
sistant general manager, WTIC 
Hartford. 

Cecil Beaver, commercial man- 
ager of WOAI San Antonio, chair- 
man of the NAB Joske's Report 
Committee, was unable to attend 
the meeting. Also absent were 
James V. McConnell, director of 
NBC's national spot sales depart- 
ment, chairman of the NAB Sales 
Manager's Executive Committee, 
and Lewis H. Avery, head of his 
own representative firm, who was 
Director of Broadcast Advertising 
for NAB at the time the Joske's 
experiment was undertaken. 

Cleveland AAAA 
CLEVELAND Chapter of the 
American Assn. of Advertising 
Agencies has announced election of 
Stanley Patno as Fuller & Smith 
& Ross president, for the en- 
suing year, and trustee. Other 
trustee named for a two -year term 
was John F. Davis, Griswold - 
Eshleman Co. In addition, Newton 
Cross, McCann -Erickson Inc., was 
chosen vice president; E. Theodore 
Morris, Meldrum & Fewsmith, sec- 
retary- treasurer; Horace G. Kerr, 
Bayless Kerr Co., retiring presi- 
dent of chapter, to continue as a 
trustee. 

BROA 

Radio Dien Cited 

Secretary of the Navy Forrestal 
and Capt. Kennedy. 

Secretary Forrestal and Lt. Hidalgo 

TWO REPRESENTATIVES from 
the radio industry were honored 
by the Navy March 29 for their 
war service. Capt. John A. Ken- 
nedy, USNR, president of the West 
Virginia Network (WCHS WPAR 
WBLK WSAZ) received the Le- 
gion of Merit from Secretary of 
the Navy Forrestal. He is now 
special assistant to Mr. Forrestal. 
Lt. Edward Hidalgo, released from 
the Navy, and former Washington 
counsel for RCA -NBC, was 
awarded the Bronze Star Medal 
for outstanding achievement as 
Air Combat Information Officer 
in Night Torpedo Bomber Squad- 
ron 90 attached to the USS Enter- 
prise. He is also a special assistant 
to the Secretary. 

Kennedy Citation 
Capt. Kennedy's citation reads: 

"For exceptionally meritorious 
conduct in the performance of out- 
standing services to the Govern 
men of the United States while 
serving directly under the Vice 
Chief of Naval Operations As 
the head of various missions to 
visit major Naval establishments 
within and without the continental 
United States, he suggested cor- 
rective measures and reached 
agreements to eliminate prospec- 
tive troubles and by his decisive 
judgment, sound counsel and fore- 
sight, rendered service of extreme 
benefit to the Navy Department. 
Tireless, diplomatic and profes- 
sionally skilled in discharging the 
responsibilities of an exacting 
assignment, Captain Kennedy . . . 

relieved the Secretary of the Navy 
and the Vice Chief of Naval Op- 
erations of many exhaustive and 
time -consuming investigations... . 

His exemplary devotion to duty 
reflects the highest credit upon 
himself and the United States 
Naval Service." 
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WEED AND COMPANY 
RADIO STATION REPRESENTATIVES 

NEW YORK BOSTON CHICAGO DETROIT SAN FRANCISCO HOLLYWOOD 

There are no favorites among 

Weed and Company stations. All re- 

ceive thorough representation in the 

nation's top radio time buying cen- 

ters. Constantly on the alert for new 

business, Weed's staff of time -wise 

men keep clients' time schedules 

billed to capacity. 
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Electric 
now operating on the NEW frequencies 

It's an old Western Electric 
custom . keeping equipment up to the 
latest standards. 

We are completing the work of converting Western 
Electric prewar FM transmitters in the field to 
operate on the new frequency assignments. Many 
of them are on the air now. Special conversion kits 
were designed by Bell Telephone Laboratories and 
installed by Western Electric field engineers to 
provide this extra service to operators of Western 
Electric 503A -1 transmitters - thus relieving them 
of the conversion job. 

In converting these transmitters, other improve- 
ments were added, making them equal in every 
respect to the new 503B -1 transmitters coming off 
the production line. 

This is simply the latest proof that Western 
Electric fulfills its responsibilities to broadcasters. 

That's worth remembering when you are ready 
for new transmitting equipment. 

/ e 
NEW! 

Western Electric 
CLO VER -LEA Fantenna for 

FM BROADCASTING 

This outstanding new antenna, 
designed by Bell Laboratories, 
gives you high gain with a circular 
azimuth pattern. It rounds out the 
line of Western Electric equipment 
for FM broadcasting. For booklet 
giving full details, write to Graybar 
Electric Co., 420 Lexington Ave., 
New York 17, N. Y. - or get in 
touch with your nearest Graybar 
Broadcast Equipment Specialist. 
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Siepmann 
(Continued from page 20) 

candor into the fray. He does this 
for ten chapters, or rounds if the 
analogy pleases you -chapters in 
which he laments the inarticulate 
voice of the public; condemns 
broadcasters whose promises of 
program plans do not match their 
performance; mourns what he 
views as the passing of the local 
program before the tidal wave of 
the networks. 

'Midas Touch' 

He has much to say of money- 
changing in broadcasting's temples, 
charging that the desire of licen- 
sees for profit has diluted their 
determination to serve the public. 
In a chapter entitled "The Midas 
Touch," he develops this point 
with fervency, drawing generously 
upon a speech made by J. Harold 
Ryan, vice president of The Fort 
Industry Co. and former president 
of the NAB, at Omaha in 1945. 
On that occasion, Mr. Ryan lumped 
broadcasting stations in with 
"laundries, banks, restaurants, and 
filling stations..." Mr. Siepmann 
deplores such a classification in 
this fashion: "The reader deserves 
time out to ask himself into what 
new wonderland he has been spirit- 
ed by this imaginative and fluent 
gentleman ". 

In Chapter I, entitled "The Air 
Is Yours ", the author stresses the 
public's guardianship of the fre- 
quencies which are entrusted to 
broadcasters. It is from this 
premise that he strides through 
several pages of program analyses 
to his conclusion that the public is 
"a sleeping partner" and must be 
awakened to its obligation. He ac- 
knowledges that the public in some 
events appears satisfied. "`Get 
what you like or you will grow to 
like what you get' ", is his the- 
matic approach to the public's part 
in radio. If you grow to like what 
you get, you are in peril, Mr. 
Siepmann notes -for that, he says, 
is the road to Fascism. 

And it is in Chapter I, too, that 
he expresses in a line the funda- 
mental tenet to which he holds 
throughout: "The Commission has 
no control over the selection or 
content of radio programs before 
the event. ." It is within the 
context of this theory that battle 
rages now over the March 7 com- 
munique of the FCC. Has the FCC 
such right BEFORE OR AFTER 
the event? But that Mr. Siepmann 
should hold to such belief is not 
strange for did he not, full- bodied 
ghost that he is, touch lip to each 
chalice? 

Inconsistencies 

In Chapter II, Mr. Siepmann 
indicts the American broadcaster 
for setting aside local programs in 
favor of network productions. This 
he calls a "Betrayal of Trust ". 
He employs liberally charts and 
graphs to demonstrate his point, 
and uses as special examples KIEV 
Glendale (one of the cases used 

Hooper Change 
INCREASE in the number of com- 
munities surveyed "continuously" 
by C. E. Hooper Inc. and in the 
frequency of listener reports has 
reduced the need and the demand 
for special surveys to the point 
where "it is no longer economic" 
for the company "to maintain either 
of the special field or tabulating 
staffs at the previous level," com- 
pany reported last week. According- 
ly, for special surveys outside 32 
Hooper checking cities, company is 
asking four -week advance notice 
effective May 1 when a rate in- 
crease for surveys requiring special 
routine of training and supervising 
interviewers also goes into effect. 

also in the FCC Report) and 
WMFG Hibbing, Minn. There 
emerges here also the new defini- 
tion of a locally- originated news 
program as a "wire service" pro- 
gram, a categorizing likewise set 
forth in the Report. 

With some inconsistency, in a 
later chapter aimed at networks, 
Mr. Siepmann underlines the fact 
that Labor for Victory, a net- 
work program, was offered on a 
network of 104 stations and carried 
by only 35. What he does not de- 
termine, and it is here that his 
case lacks substance, are the types 
of local programs which supplanted 
Labor for Victory in those areas 
where the network production was 
not accepted. On one hand he de- 
plores the "vanishing" local pro- 
gram, and on the other hand he 
wonders that affiliates do not use 
their time for a national produc- 
tion. 

On the highly controversial issue 
of what should be done about con- 
troversial issues, Mr. Siepmann 
argues that the station licensee has 
the primary responsibility to weigh 
such program matters. He cites the 
Mayflower decision and the UAW - 
CIO petition against WHKC Co- 
lumbus, both celebrated cases of 
record. He proposes that stations 
and networks should have news 
analysts, but that they should be 
selected from a wide spectrum of 
thought so that programs will have 
a balance of all opinions -liberal, 
conservative, minority and major- 
ity. 

Reechoes Durr 
Mr. Siepmann devotes consider- 

able space to the sale of stations 
under the sub- title, "Powel Cros- 
ley, Jr., Prepares to Die ". This 
is a discussion of the purchase of 
WLW Cincinnati and other broad- 
casting subsidiaries by the Avia- 
tion Corp. of America. Mr. Siep- 
mann takes issue with the major- 
ity viewpoint that the transfer 
should have been granted, and in 
that instance -as in many others 
-he breaks common bread with 
Comr. C. J. Durr. 

Perhaps most startling among 
the chapters of Radio's Second 
Chance is No. VIII, which is en- 
titled "Washington's No. 1 Whip- 
ping Boy -The FCC ". In this essay, 
Mr. Siepmann holds that the 

broadcasters are tyrants, the pub- 
lic is made up of voiceless peons 
and the FCC gets 20 lashes at the 
whipping post every time a Com- 
missioner yawns. The Commission, 
by default, has sacrificed its proper 
controls over broadcasting, he 
asserts. 

Thus does Mr. Siepmann arrive 
at his conclusion. He has avowed 
that there is little hope for im- 
provement of radio at the hands 
of those who are its trustees. He 
envisions slight relief by action of 
the Commission, which he pictures 
as a timid and retiring rabbit 
whose nose twitches nervously at 
the sight of a Congressman. Where 
lies hope? 

Radio's Second Chance lies in 
FM, says Mr. Siepmann. There will 
be more radio stations with FM, 
he avers. In this prayer that re- 
moval of limitations on the spec- 
trum will emancipate broadcast- 
ing, Mr. Siepmann is joined by 
most of those in radio today. But 
in the avowal that even such broad 
development as is envisioned un- 
der FM will bring relief, he does 
not depart from the contention of 
the FCC Report that the Com- 
mission should be watchdog over 
programming. And should he? Did 
he not write the Report? 

Again `Report' Plan 

Mr. Siepmann proposes, for pop- 
ular consumption as he did for 
licensees, that a body of critics 
be developed. He suggests as well 
that a new publication -for the 
listener -take form. His plan is 
the Report plan: awaken public 
criticism against radio, if that is 
possible; let the FCC do the rest 
through program review. 

No comment on Radio's Second 
Chance made here is intended to 
be prejudicial against Mr. Siep- 
mann, who is an honorable man 
bent upon his own high designs. 
But comment will be labeled as 
prejudicial -can be and should be 
-against the manner in which the 
book emerged from the cloistered 
chambers which gave it birth. In- 
evitably it must be asked -is 
Charles Siepmann its father or is 
he a midwife who stood in patient 
attendance at the bower of Clifford 
J. Durr? 

Radio's Second Chance should be 
read by all broadcasters. It pre- 
sents a problem in sincere words, 
though hardly with utter detach- 
ment. There will be those who may 
contest its conclusions. If it does 
nothing else, it offers in under- 
standable language, with illustra- 
tions, the text of the FCC program 
report. 

Mr. Siepmann calls upon a 
quotation from Lord Acton to 
illustrate his meaning about the 
sins of American broadcasting: 
"Power corrupts; absolute power 
corrupts absolutely." 

We can do no better than to 
offer, from William Shakespeare's 
Henry IV, Part I: "And now I 
will unclasp a secret book and, to 
your quick conceiving discontent, 
I'll read you matter deep and 
dangerous." 

BROADCASTING IN 
THE PUBLIC INTEREST 

For many months our Program 
Department has been besieged 
with calls from discharged vets, 
with aspirations to be radio actors 
and announcers asking where they 
can go to be heard on the air by 
persons in a position to hire such 
talent. To concretely aid these men 
(and women too) in this regard, 

KFI's Program Director, Don 
McNamara, has launched an un- 
limited series of non-commercial 
programs entitled "G.I. THEATRE" 
to air every other Thursday at 
11:30 p.m. Ex-G. l.'s announce 
and enact the dramatic roles in 
scripts that have been written by 
America's leading radio writers. 
Hollywood producers are notified 
of the personnel appearing on 
each program prior to its airing. 
Al Poska is in charge of the bi- 
weekly auditions held at KFI on 
Thursdays at 7:00 p.m. 

A SWITCH IN ROMANCE 

The participating program headed 
by Ronny Mansfield on KFI daily 
at 9:45 a.m. has been replaced by 
"LADIES DAY" starring Bob 
Mitchell and Bill Stulla. The new 
series (sold in the same fashion) 
offers our feminine audience sooth- 
ing organ music by Mitchell and 
whimsical patter by Stulla instead 
of the dreamy ballad singing for 
which Mansfield is nationally 
noted. 

CLEAR CHANNEL 

KILOCYOCLES KFI 50,000 

N B C for LDS ANGELES 

WATTS 

Represented NotIonolly by Edword Petry and Company, Im. 
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WLAW 
40 if 

Now 5,000 WATTS - 680 KC 
BASIC STATION- AMERICAN BROADCASTING COMPANY 
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Will Have BOSTON Studios 
Present Studios at Lawrence and Lowell, Mass. 

9A. die Bed-Mu/ 41Neitiefricricad 

WEED & CO., 
National Representatives 

For CHOICE STATION TIME and SPOTS 

,. FCC HAS APPROVED CONSTRUCTION PERMIT 
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LONDON LETTER -By William Pingrey 

BBC Shortwaves Broadcasts 
Three Times Daily to Soviets 
BBC commenced broadcasts to the 
Soviet at 4:45 p.m. Sunday, March 
24, in the first Russian language 
programs ever beamed directly to 
the USSR according to BBC. 

First half hour program played 
Russian music and described what 
the future programs would consist 
of, namely entertainment and an 
objective news report. 

The broadcasts will continue 
three times daily at 4:45 p.m., 7:45 
p.m. and 4:30 a.m. (GMT). Pro- 
grams will be heard in Moscow 
during the evening and just before 
the Russian listener goes to work 
in the morning. There is three 
hours time difference. 

Although the BBC schedule is 
far less than that broadcast by 
Moscow Radio in English, the Brit- 
ish press commented that it would 
help to explain Britain's position 
in foreign affairs. The London 
Daily Herald, outspoken supporter 
of the Labor government, said it 
was started "as a consequence of 
the distortion of British News in 
the Soviet Press" and on the radio. 

* * * 

BBC television department is 
pushing plans to televise the Vic- 
tory Parade June 8, the Derby and 
other sporting events this summer, 
such as the Wimbledon tennis 
matches. 

* s * 

Government departments, radio 
' manufacturers and scientists are 
deciding on who is entitled to 
royalties on radar devices, reports 
the Evening Standard. 

Sir Robert Watson -Watt holds 
several pre -war patents but it is 
not known if any of them is an 
effective master patent of the basic 
idea of radar. If he were to be 
awarded royalties of only one tenth 
of one per cent of the value of 
British wartime radar, he would re- 
ceive about $200,000, says the 
Standard. In addition, Sir Robert 
might be entitled to a similar sum 
from the United States. 

If any royalties are paid on 
radar, they will go to the patent 
holders, who include the govern- 
ment, individual scientists and 
manufacturers. 

Also being discussed is the ques- 
tion of royalties for radar from 
America. The Standard concludes: 
"It is possible that the wartime 
practice of ignoring patents until 
victory will mean that all royalties 
including those from America, will 
be waived." 

* * 

High Frequency Direction Find- 
ing (HF /DF) played a major role 
in the sinking by the Allies of 900 
German submarines during the 
war, it has been announced in 
London. HF /DF, a well -kept war 
secret, intercepted radio signals 
from U -Boats to Germany and 
plotted the sub's location, enabling 

warships to race to the area and 
drop depth charges. The radio de- 
vices were fitted on convoy escort 
vessels early in the battle of the 
Atlantic. 

* * * 

The Board of Trade announced 
it had sold $120,000 worth of radios 
and $160,000 worth of radio tubes 
in the disposal of government - 
owned surplus civilian stores ac- 
quired during the war. 

* s 

This is a ghost story! 
Recently the BBC announced that 

it wanted to do some broadcasts 
from haunted houses that contained 
noisy ghosts who wailed, banged 
doors and threw things. Many of- 
fers of nearly every kind of spook 
came in the return mail. One 
woman stated her house was 
haunted by a ghost that talks like 
an announcer and might "announce 
the nine o'clock news." 

s s s 

The strike at Cossor radio fac- 
tory ended last week with 2,800 
employes returning to production 
lines without getting the two penny 
(four cents) an hour raise de- 
manded for women workers. An 
11 -point demand, including the 
wage increase, was put béfore the 
management for further actions. 

s s s 

Dr. F. B. Llewellyn, president of 
the Institute of Radio Engineers of 
America, was scheduled to pay 
tribute to the work of British sci- 
entists and engineers in the radar 
field at a 3 -day convention in Lon- 
don the week of March 25. Meeting 
was arranged by Institute of Elec- 
trical Engineers. 

s s s 

Forces Favorites, a service of 
the BBC Overseas department es- 
pecially for British troops, ends 
this month. It was started in the 
fall of 1941 after three officers 
wrote from Egypt that the existing 
broadcasts were not worth listen- 
ing to. Since then the BBC has 
had more than a quarter of a mil- 
lion requests. Favorites were Bing 
Crosby, Vera Lynn, Dinah Shore, 
Ann Shelton and the Ink Spots. 

SHORTS : Indicating British in- 
terest in American programs, Pye 
Ltd. advertises that its postwar 
Model 15A will pick up overseas 
programs and "on the short wave 
band the majority of the American 
and Canadian stations make really 
entertaining listening" .... Manu- 
facturers have promised more radio 
sets in April but say it will be an- 
other year before customers can 
get the model of their choice with- 
out waiting for an order to be filled. 

APPROVAL by President Truman of a 
5 billion dollar appropriation bill for 
independent II. S. agencies killed plans 
for a West Wing addition to the White 
House. The addition would have con- 
tained a radio -television studio. 
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Rise in Advertising 
Predicted in Survey 
NRDGA Study Says Radio To 
Increase in Ratio 
IF AN AMPLE supply of con- 
sumer goods is available during 
the coming year, the total advertis- 
ing expenditure of retailers will 
be increased over that of 1945 with 
radio continuing to gain in its pro- 
portionate share, the third annual 
survey of the National Retail Dry 
Goods Assn, reports. 

Of 171 representative stories 
answering the survey question- 
naire, each plans to increase its 
1946 advertising budget for radio 
by 0.7%, the average indicates, 
while reducing newspaper expendi- 
ture by 1.7%. Direct mail stands to 
gain an average of 1.1 %. 

Replies from large and small 
stores alike in the U. S. and Canada 
show that over half of the retailers 
are more favorable to institutional 
copy than previously and are 
pleased with results obtained dur- 
ing the war. The survey shows that 
retailers hold a decidedly strong 
preference for brand promotion and 
that they would use brand adver- 
tising in 1946. 

Regarding new lines to be de- 
veloped and handled by stores the 
survey shows that many are in- 
terested in appliances. Home furn- 
ishings follow in second place while 
children's and infants wear come 
third and sporting goods fourth. 

According to custom, Editor and 
Pub fisher collaborated with 
NRDGA in the survey. 

HOGE GETS NEW NBC 
CENTRAL SALES POST 
EUGENE M. HOGE last week 
was named assistant manager of 
NBC Central Division network 
sales department. Post has been 
vacant since March 1 when Wil- 
liam W. Weddell resigned to be- 
come vice president of Leo Burnett 
Co., Chicago. 

Mr. Hoge has been connected 
with NBC since June 1929, when 
he was assigned to network sales. 
Within a year he had been ap- 
pointed assistant to the vice presi- 
dent and night manager of Cen- 
tral Division offices. He was trans- 
ferred to the NBC owned and 
operated station, KOA Denver, 
early in 1932 to become station 
sales manager, returning to the 
network sales department in Chi- 
cago in the fall of 1933. 

Mr. }loge's current network ac- 
counts include Brown & William- 
son Tobacco Corp.; Pepsodent Di- 
vision of Lever Bros.; Carnation 
Co.; International Harvester; and 
W. A. Sheaffer Pen Co. 

FIRST assignment of conditional FM 
grant was made by FCC March 28 
with approval of transfer from Frank 
R. Pidcock, owner of WMGA Moultrie, 
Ga. Assignment was from father to 
son, in line with earlier transfer of 
standard station. No consideration was 
involved. Transfer of conditional FM 
grant from Monroe B. England to West- 
ern Massachusetts Bcstg. Co. Is pend- 
ing along with assignment of WBRS 
Pittsfield by Mr. England for 1150,000 
to Western Massachusetts [BROAD- 
CASTING, Jan. 28, Feb. 111. 

LOUISVILLE 
Home of the 

J(eatucAy Darby 

Q ç1 
BROADCASTING COMPANY 

Represented by 

BROADCAST SALES COMPANY 
New York and Chicago 

HOMER GRIFFITH COMPANY 
Hollywood & San Francisco 

HARRY McTIGUE 

Gancral .aanacrr 
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Global Radio -Cable Network Proposed 
By FRED W. SAMPLE 

AGLOBAL telecommunications 
network formed by merg- 
ing U. S. cable and radio- 
telegraph communications 

companies and joining them with 
government facilities, and a non- 
profit federation of U. S. inter- 
national broadcasters were pro- 
posed last week in the first report 
from the Commission on Freedom 
of the Press. 

Two members of the staff of the 
Commission, which operates under 
a $100,000 grant made by Time Inc. 
to the U. of Chicago, made the pro- 
posals as means of implementing 
"general recommendations" an- 
nounced at the same time by the 
Commission in a three -page state- 

Government- Industry Cooperation 
In Explaining American Way Asked 
ment preceding the staffmen's 122 - 
page report, titled Peoples Speak- 
ing to Peoples. 

Covering proposals for the U. S. 
role in postwar international com- 
munications, the report was written 
by Llewellyn White, former chies 
of the News and Features Bureau 
of the Overseas Branch, OWI, and 
Robert D. Leigh, former director 
of Foreign Broadcast Intelligence 
Service for the FCC and chairman 
of the United Nations Monitoring 
Committee. 

Specific recommendations sub- 
mitted by Messrs. White and Leigh 

to supplement the Commission's 
general recommendations were not 
passed upon by the Commission 
but were presented, it was explain- 
ed, "for public discussion and the 
serious consideration of the persons 
and agencies framing policy in this 
field." They include: 

1. Immediate formation "by all 
those American companies in- 
terested in international voice 
broadcasting of a nonprofit, 
nonexclusive federated associa- 
tion" similar to U. S. Interna- 
tional Book Assn. to be head- 
ed by a nonindustry executive 

STOVE- 
BUILDING 
brings dollars 
to the NASHVILLE area! 

Building stoves, heaters and other sheet metal goods adds millions of dollars to 
the value of industrial products made in the NASHVILLE area ... Stove -Building 
is only one of the many long- established industries whose hundreds of workers 
are a part of the more than one million people living in the NASHVILLE trade 
area.... Your quality products can share in the more than 350 million dollars 
spent yearly in the retail stores of this area -with a sales message broadcast 
economically over WSIX. 
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WSIX gives you all three: 
Market, Coverage, Economy 

AMERICAN 

MUTUAL 

5,000 Watts - 980 K.C. 

Represented Nationally By 

THE KATZ AGENCY, INC. 
BROA 

WHAT should be the U. S. role in 
international communication and in- 
formation services? Ways to ac- 
complish mutual understanding be- 
tween peoples of this nation and 
those of foreign countries were pro- 
posed last week in the first report 
from the Commission on Freedom 
of the Press, which was created to 
study the freedom, functions and 
responsibilities of radio, news- 
papers and other media. 

authorized to allocate program 
time to the constituent compa- 
nies and to enforce compliance 
with a voluntary code of stand- 
ards covering program mate- 
rial and advertising. If this fails, 
said Messrs. White and Leigh, 
"the only alternative would 
seem to be direct government 
programming and management 
of all international broadcasts." 

2. That all U. S. cable and 
radiotelegraph communications 
companies (with specific excep- 
tions) be merged, "voluntarily 
if possible," otherwise by Con- 
gressional act, and "joined with 
government facilities not needed 
for direct military purposes to 
establish a global telecommunica- 
tions network, to handle com- 
mercial, military, diplomatic, 
press, and voice -broadcasting 
traffic." Regulation of the merged 
corporation would be by Govern- 
ment ownership of controlling 
stock with statutory limitation 
of dividends on privately held 
stock; or by private ownership 
of all stock, with regulation of 
rates, and. service "assigned to 
the federal regulatory authority." 

3. Inclusion of a multilateral 
covenant in the United Nations 
agreements with provisions in- 
cluding: Equality of access to 
sources of information; organi- 
zation of news correspondents 
corps in all principal news cen- 
ters, with correspondents re- 
quired to join; posting corres- 
pondents on such censorship 
rules as may be in force; labeling 
by all governments of all media 
owned and /or operated by them 
and all products issued by them 
in international communications; 
no arbitrary or unreasonable 
discrimination by governments 
against foreign radio programs, 
periodicals or motion pictures; 
creation of an autonomous unit 
in the United Nations Economic 
and Social Council to study op- 
erations under the multilateral 
treaty, suggest changes and re- 
port violations. 

Proposals in Detail 

The proposals of Messrs. White 
and Leigh, which included forma- 
tion of nonprofit federations not 
only in radio but in the fields of 
newspapers, books, magazines and 
motion pictures, went into greater 
detail than the "general recom- 

(Continued on page 3. ) 
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R A D I O ' S B I G G E S T P O I N T - P E R - D O L L A R V A L U E 

NOW TRANSCRIBED FOR LOCAL AND REGIONAL SPONSORS 

661 

NEW YORK 

IOSITON 
MACK 1:199 

The half hour adventure -detective show that created a 

network rating sensation for Rinso! Based on the tamous 

Get -Rich -Quick Wallingford stories in Cosmopolitan Mag- 

azine and Columbia Pictures' Boston Blackie series now 

clicking in theatres from coast -to- coast. Currently spon- 

sored on WOR by R & H Beer. 

Write, wire or phone for sensational 

rating history and audition discs. 

FREDERIC W. yiv COMPANY 

2436 READING ROAD CINCINNATI, O. HOLLYWOOD 

B O S T O N B L A C K I E FILMDOM'S M O S T L O V A B L E S L E U T H 
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RCA's new "add -an- amplifier" designs 

help you cut costs today, make 

power increase easy tomorrow 

THE matched units which make up RCA's new line of FM 

transmitters are all the same size (25 by 25 by 84 inches) 
-a big help in reducing installation problems and expenses. 

Each unit is relatively light and can be easily handled by 

two men using a small "dolly" or hand truck. They can be 

taken through an ordinary door or carried up on a passenger 
elevator. 

As indicated below, higher power units can be easily added 
at any time without making any of the original equipment 
obsolete, and without spoiling the transmitter's unified ap- 
pearance. Thus you can get your FM station started now- 
even if you do not know what your ultimate power require- 
ments will be. 

A new -type, hollow base frame provides space for inter - 
unit wiring, and eliminates the need of wiring through units 
or conduits in the floor. 

New "Direct FM" and "Grounded Grid" circuits (simpler 
and more stable than any heretofore employed) offer other 
advantages such as easier tuning, smaller, less- expensive 
tubes, lower operating costs, less distortion, and better fre- 
quency response. 

We believe that these FM transmitters are the finest ever 
offered to broadcasters. Write today for full information. 
Radio Corporation of America, Dept. 18 -DI, Engineering 
Products Department, Camden, N. J. 

25O -watt Transmitter I -kw Amplifier 

The new RCA 10 -kw FM transmitter, showing how 
the equal -size units fit together. Curved end pieces 
and continuous trim strips (not shown) add to 

transmitter's unified appearance. 

KW 
I -kw Transmitter 3 -kw Amplifier 



with an eye to the future .. e 
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BROADCAST EQUIPMENT 

RADIO CORPORATION of AMER/CA 
ENGINEER/NO PRODUCTS DEPARTMENT, CAMDEN, N.J. 
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NOR CAROLINA TI 
E SOUTH'S IS TH 

N o.1 STATE 

Whether you're seeking urban or rural markets in the 
South, North Carolina has what you want. In value of 
manufactured products North Carolina exceeds the aver 
age of the nine other Southern states by nearly 200%; 
in cash income to farmers by nearly 100%. North Carolina 
is the best State in the South -and your best prospect 
for productive radio advertising. 

TF at and WP RALEIGH 

H CAROLINA'S is NoRT 
No. 1 

, sALESMAN 

With 50,000 Watts, at 680 k.c. -and NBC -Station WPTF 
is by long odds the No. 1 radio salesman in North Carolina. 
Let us send you the complete facts and availabilities. Or 
just ask Free & Peters! 

50,000 WATTS - NBC 
RALEIGH, N. C. 

Free & Peters, Inc., National Representatives 
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mendations" of the Commission. 
The latter felt that "private in- 

dustry should be looked to in or- 
dinary course to disseminate 
through commercial channels the 
words and images necessary to a 
truthful and comprehensive repre- 
sentation" of the U. S., but pro- 
posed establishment of a committee 
representing government and the 
international communications in- 
dustries "at an early moment" to 
provide for "supplementary dis- 
semination" to areas where pro- 
vision of adequate commercial 
coverage may not be profitable, 
possible or proper. 

This committee, said the Com- 
mission, should first attempt "to 
secure the required supplementary 
dissemination . by inviting the 
participation of private industry 
on a noncommercial (i.e., public 
service) basis or through the 
agency of nonprofit societies, cor- 
porations or foundations. ." If 
that fails, the Commission contin- 
ued, "the committee should request 
government, which should be ade- 
quately staffed and prepared for 
the purpose, to undertake the dis- 
semination needed." 

Messrs. White and Leigh declared 
that broadcasters face a long period 
of uncertainty unless some solution 
to the dilemma faced since the 
liquidation of the OWI and OIAA 
is offered "by July, 1946 at the 
very latest," and decried the dis- 
mantling of powerful shortwave 
relay stations used during the war 
to reach Europe and Africa. 

International Proposals 
The proposals of Messrs. White 

and Leigh for an international 
shortwave broadcasting system, it 
was pointed out, were based upon 
the following assumptions: 

"(1) That maintenance of an ade- 
quate program of international 
broadcasts from the U. S., at least 
for the next few years, perhaps 
permanently, need not be so ex- 
tensive as that necessary for war- 
time overseas propaganda needs- 
perhaps 40 -50% of the 1944 -45 
OWI and OIAA expenditures for 
shortwave voice programming. 

"(2) That advertising of a 
proper and dignified kind suitable 
for international broadcasts will 
not readily support even so mod- 
erate a total expenditure. 

"(3) That the present advertis- 
ing- commercial control of program- 
ming in the domestic field is quite 
unsuitable in the international 
field. 

"(4) That the scarcity of fre- 
quencies available for shortwave 
voice broadcasting and the com- 
plex scheduling of facilities neces- 
sary for sending programs to 
groups in different parts of the 
world, in different time zones and 
with varying listening habits, dic- 
tates operation of American short- 
wave voice broadcasts under a 
single control and unified plan. 

" (5) That either government 
subsidy of an entity operating in 
the public interest, or full govern- 

VIRGINIA STRIKE 

Richmond Stations Cover 
Power Walkout Threat 

RICHMOND stations provided on- 
the -spot coverage of last week- 
ends labor crisis when the Virgin- 
ia Electric Power Co. employees 
strike threat was averted by con- 
scription proclamation of Gov. 
William H. Tuck. 

After settlement of strike, WRVA 
carried an exclusive address of Gov. 
Tuck from its studios, according to 
station spokesmen, in which the 
governor honorably discharged 
all VEPCO employees from the 
state militia. Previously Gov. Tuck 
had drafted workers into militia 
and assigned them to power jobs 
to prevent walkout. WRVA had 
set up a state network to be used 
in the event strike did come off 
and had readied its own emergency 
power plants at transmitter and 
studio for possible use. 

WMBG covered the day -long 
conferences March 30 between 
IBEW and VEPCO officials, flash- 
ing latest developments by tele- 
phone to the station news room. 
When the proclamation order was 
issued, WMBG's representative got 
one of the four copies of the stipu- 
lation, according to WMBG spokes- 
men, and enabled the station to give 
first broadcast of the decree at 
5:30 p. m. with complete details at 
6 p. m. WMBG also kept NBC 
Washington informed of develop- ' 

ments and sidelights of the crisis 
that wire services did not give. 

ment operation and programming 
is necessary. 

" (6) That subsidy, not involving 
specific program control, to an or- 
ganization of existing private 
broadcasters, subject to its own re- 
sponsible central control of pro- 
gram and policy and with periodic 
review of operations in the public 
interest as a condition of relicense, 
would most adequately meet the 
requirements for financing, for pro- 
gram quality, for political inde- 
pendence, and for the public in- 
terest." 

The plan would provide for gov- 
ernment subsidy in the form of low 
rental of existing government 
owned and . operated physical fa- 
cilities, and for broadcast of gov- 
ernment sponsored programs such 
as "now appear on the domestic 
radio." 

Government censorship of indi- 
vidual scripts or programs would 
be prohibited by statute, "as with 
domestic radio at present." 

Subject to Review 
The individual companies corn- 

prising the federation would, how- 
ever, be subject to periodic license 
renewal by the FCC, and there 
would be definite provision for gen- 
eral réview of the performance of 
each licensee and its compliance 
with the federation code and other 
regulations required in domestic 
licensing. 

The authors of the report ad- 
dressed their proposals for merger 

(Continued on page 38) 
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Mercury, Messengers 

and Markets 

Mercury was probably the origi- 
nal busy businessman of mythol- 
ogy. Besides operating a herald and 
messenger service for his fellow 
deities, he held a full time job as 
the god of Commerce. His cadu- 
ceus or winged staff and sailing 
ship were the symbols of his 
many duties. 

In Baltimore, the letters W -C -B -M 
are the modern symbol of Com- 
merce. They stand for a radio 
station that, like Mercury, acts as 
a messenger for you, carrying the 
story of your product to a highly 
profitable proportion of the 
Baltimore Market. For results 
that count, make WCBM your 
Baltimore messenger. 

JOHN ELMER, President 

BROADCASTING Telecasting 
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uJcBm 
MUTUAL BROADCASTING SYSTEM 

GEORGE H. ROEDER, General Manager 
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WSUO 
SAUIT STE. 

MARIE 

WLAV 
GRAND 
RAPIDS 

Tremendous prosperity created initially by war production and 
continuing now in reconversion places Michigan second to none as 
the most progressive and fastest moving market in the world. 

Yes, the magnifying glass does make things much easier to see 
... And it is easy to see that through the Michigan Radio Network 
you ore especially focused on the major radio markets of Michigan 
in the key centers of population. The Michigan Radio Network is 

specialized to cover 90% of Michigan radio listeners and to deliver 
your sales message to the big segment of buying power that often 
remains untouched by a single high -powered station. 

The Only Way to Sell the World's Top Market is Through 

T H E M I C H I G A N R A D I O 

Iran STROH BUILDING DETROIT 20. MICHIGAN 

I Represented by the Paul H. Raymer Company 
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TWO SURVEYS REPORT LEADERS 
CA B Fall - Winter List 

Shows Popularity 
By Regions 

A FALL -WINTER survey of pro- 
gram popularity in seven geograph- 
ic areas of the U. S. by Coopera- 
tive Analysis of Broadcasting last 
week showed Walter Winchell was 
the most popular in two areas, 
Fibber McGee & Molly in two, Bob 
Hope in two, and the latter two 
programs tied. for first in one area. 

The report, covering September 
through December 1945, pointed up 
the wide differences in listening 
tastes of inhabitants of different 
sections of the nation. Winchell, 
most popular in two regions -the 
Middle Atlantic and South Atlan- 
tic- failed to place anywhere 
among top 10 programs in four 
sections -New England, the East 
North Central, West North Cen- 
tral and Pacific. Fibber McGee & 
Molly were no lower than third in 
any area. 

Breakdown 

Breakdown of program popular- 
ity by region follows: 

NATIONAL RATINGS: Fibber Mc- 
Gee & Molly 22.8, Bob Hope 21.5, 
Lux Radio Theatre 19, Jack Benny 
18.8, Charlie McCarthy 18.5, Fred 
Allen 18.2, Walter Winchell 16.4, 
Mr. District Attorney 16.1, Eddie 
Cantor 15.2, Amos 'n' Andy 15.1. 

NEW ENGLAND: Fibber McGee & 
Molly 17.3, Jack Benny 17.2, Char- 
lie McCarthy 16.8, Fred Allen 15.2, 
Joan Davis 14.1, Vox Pop 14.1, 
Lux Radio Theatre 13.6, Aldrich 
Family 13.3, Bob Hope 13.2, Lowell 
Thomas 12.5. 

MIDDLE ATLANTIC: Walter Win - 
chell 21.3, Jack Benny 21.1, Fibber 
McGee & Molly 20.5, Lux Radio 
Theatre 20.4, Bob Hope 20, Char- 
lie McCarthy 19.8, Fred Allen 19.2, 
Eddie Cantor 16.2, Mr. District At- 
torney 15.8, Kraft Music Hall 14.7. 

SOUTH ATLANTIC: Walter Win - 
chell 21.5, Jack Benny 20.8, Fibber 
McGee & Molly 20.7, Charlie Mc- 
Carthy 19.4, Fred Allen 18.7, Amos 
'n' Andy 17.4, Burns & Allen 17.4, 
Bob Hope 15.3, Eddie Cantor 14.5, 
Mr. District Attorney 14.3. 

EAST NORTH CENTRAL: Bob Hope 
24.5, Fibber. McGee & Molly 24.4, 
Lux Radio Theatre 22.1, Screen 
Guild Players 18.4, Mr. District 
Attorney 18.2, Fred Allen 17.5, 
Jack Benny 17.4, Charlie McCarthy 
17.3, Eddie Cantor 16.4, Amos 'n' 
Andy 15.7. 

WEST NORTH CENTRAL: Fibber 
McGee & Molly 27.1, Bob Hope 
27.1, Lux Radio Theatre 21.2, Jack 
Benny 20.9, Charlie McCarthy 20.7, 
Amos 'n' Andy 20.4, Fred Allen 
19.7, Mr. District Attorney 17.8, 
Eddie Cantor 16.2, Bob Burns 16.1, 
Joan Davis 16.1. 

SOUTH CENTRAL: Fibber McGee 
& Molly 31.3, Bob Hope 24.5, Amos 
'n' Andy 20, Jack Benny 19.5. Mr. 
District Attorney 18.9, Charlie 
McCarthy 18.7, Lux Radio Theatre 
18.7, Walter Winchell 18.6, Fred 
Allen 18.4, Bob Burns 18.3. 

Hooper Rates `Fibber' 
First; `McCarthy,' 

Hope Follow 
C. E. HOOPER'S latest network 
ratings list Fibber McGee & Molly 
first among evening programs, 
Charlie McCarthy second and Bob 
Hope third. 

The report showed average eve- 
ning audience rating was 10, up 
0.1 from the last report, and up 
0.7 over the corresponding period 
a year ago. Average evening sets - 
in -use was 30.4, or 0.2 less than 
the last report and 1.2 more than 
a year ago. Average available au- 
dience was 80.2, up 0.3 from last 
report, up 1.9 from the same period 
a year ago. 

Ratings were: 
Fibber McGee & Molly 28.9, 

Charlie McCarthy 27.2, Bob Hope 
27.1, Jack Benny 24.4, Fred Allen 
24.1, Walter Winchell 23.9, Screen 
Guild Players 23.3, Bing Crosby 
21.7, Radio Theatre 21.7, Red Skel- 
ton (computed rating) 20.8, Mr. 
District Attorney 20.8, Jack Haley 
with Eve Arden 18, Eddie Cantor 
17.2, Amos 'n' Andy 16.9, Great 
Gildersleeve 16.8. 

Hooperatings of leading pro- 
grams 10 years ago were: Major 
Bowes 40.5, Burns & Allen 27.7, 
Rudy Vallee 25.8, Fred Allen 22.9, 
Jack Benny 22.4, Amos 'n' Andy 
20.6, Bing Crosby 18.7, Boake Car- 
ter 18.7, Eddie Cantor 18.7, Shell 
Chateau 18.6, First Nighter 18.2, 
Show Boat 18. 

Women Like Hit Parade 
The latest report showed Your 

Hit Parade attracted the most 
women per listening set (1.54), 
Boxing Bout the most men (1.35), 
Lone Ranger most children (1.13). 

Top 10 weekday program listed 
by Hooper were: When a Girl 
Marries 8.8, Breakfast in Holly- 
wood (Kellogg) 8.7, Breakfast in 
Hollywood (Procter & Gamble) 8, 
Romance of Helen Trent 7.6, Our 
Gal Sunday 7, Portia Faces Life 
6.8, Ma Perkins 6.7, Aunt Jenny 
6.7, Young Widder Brown 6.6, Pep- 
per Young's Family 6.5 

Top 10 weekday programs eight 
years ago were: The O'Neills 9.1, 
Woman in White 8.4, Little Or- 
phan Annie '7.8, Road of Life 7.7, 
Mary Marlin (Red) 7.7, Myrt & 
Marge 7.3, Mary Marlin (Blue) 
7.3, Dick Tracy 7.2, Jack Armstrong 
7.2, Vic & Sade 6.8, Guiding Light 
6.8. 

Among weekday programs Por- 
tia Faces Life had the most women 
listeners per listening set (1.33), 
Metropolitan Opera the most men 
(.61) and Superman the most chil- 
dren (1.45). 

PACIFIC: Bob Hope 21.6, Fibber 
McGee & Molly 19.3, Fred Allen 
16.6, Charlie McCarthy 15.9, Great 
Gildersleeve 15.1, Sealteet Village 
Store 13.9, Screen Guild Players 
13.9, Abbott & Costello 13.5, Lux 
Radio Theatre 13.3, Mr. District 
Attorney 13.1. 
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Jaiio Day's io use" Is bote to Hoosiers 

Gracious, capable Jane Day -W IBC Director of 

Women's Activities and a topflight talent staffer of 

Indianapolis' fastest- growing radio station -is the kind 

of hostess who makes people feel right at home and glad 

they came. Which explains why so many Indiana radio 

listeners gather at "Jane Day's House" from 9 until 9:30, 

five mornings a week ... and why this program, con- 

sistently drawing from 1000 to 1500 letters a month, has 

never been without a sponsor in its five years on the air. 

Also featured in dramatic roles on the afternoon 

"Newsreel of the Air," the versatile Miss Day is a valued 
member of a live talent staff whose every member is 

alive to the sponsor's commercial objective and well 

qualified to assist him in reaching it. So if you're out to 
sell in Indiana ... you'll sell more and sell at a lower 

cost through the medium of a WI B C live talent show. 

There's an infinite variety of programs and performers 
to choose from and your John Blair man will be glad 

to assist you in selecting the winning combination. Ask 

him today. 

JOHN BLAIR & COMPANY National Representatives 

OWNED AND OPERATED BY 

THE INDIANAPOLIS NEWS 

M U T U A L O U T L E T 

IN INDIANAPOLIS 
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Now look here, 
Mr. Timebuy 

(or Miss or Mrs. -Bless your hearts!) 

Have you seen any of the stuff we have 
been running that has to do with the 
WWVA Giant 50,000 -Watt Finger that 
pokes around squarely in the heart of 
the world's Greatest Steel and Coal 
Belt? It rises up out of the extreme 
Northern panhandle of West Virginia 
to virtually weld our home state with 
Ohio and Pennsylvania. That's cover- 
age for sure. No similar geographical 
boundary situation exists in the entire 
United States. 

But what we started out to say was, we 
have prepared a folder that parades this 
Giant WWVA Finger and every time - 
buyer and advertiser should have a copy. 

If you have not received yours write us or- 

ASK A JOHN BLAIR MAN 

Basic A -B -C Network 

WORLD'S BETTER RADIO STATIONS = 

50,000 
WATTS C141410[s1lliv.9*.I 
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of cable and radiotelegraph com- 
panies to Congress, the Department 
of State and the FCC. 

Exempt from the merger would 
be a single tele- communications 
corporation devoted entirely to the 
transmission of press matter, and, 
"for the present," existing radio- 
telephone facilities. 

By government control of policy 
or by government of the merged 
corporation, it was suggested that 
positive steps be taken to provide 
physical facilities (transmitters, 
cables, etc.) for multiple dot -dash 
and facsimile (including radio- 
photo) wireless transmission and 
direct international voice-broad- 
casting, so that these facilities, 
together with facilities separately 
furnished by the press -facilities 
corporation, "will cover every hab- 
itable part of the world." 

Other Proposals 
Other proposals were that the 

U. S. become a full member of the 
International Telecommunications 
Union and participate actively in 
efforts: 

(1) To establish adequate regis- 
tration, monitoring, and adjudica- 
tion machinery to bring into full 
force the maintenance of an or- 
derly observance of international 
frequencies assigned for all pur- 
poses on the channels appropriate 
for long -distance telecommunica- 
tion. 

(2) To establish bilateral agree- 
ments in the commercial cable, 
radiotelegraph, and radiotelephone 
fields designed to reduce rates and 
to eliminate discrimination as be- 
tween people of different countries 
and as between sparsely settled 
and thickly settled parts of the 
world, to promote direct access and 
direct circuits and to foster, where 
applicable, the uniform rate prin- 
ciple. 

(3) To consider the development 
of international machinery for the 
most economical and co- operative 
organization of international voice - 
broadcasting and multiple- address 
press transmission, including the 
possibility of setting up powerful 
regional transmitters for general 
use under the United Nations ma- 
chinery. 

(4) To encourage the develop- 
ment of an international broadcast 
station serving directly as an in- 
strument of communication to 
nations of the world from the 
committees and councils composing 
the UNO. 

It also was proposed that the 
U. S. become a full member and 
participate actively in inter -Amer- 
ican telecommunications conference 
and conventions looking toward 
these same objectives. 

Before the Commission concludes 
its study of freedom of the press, 
it will have reported on "Freedom 
of the Press -A Framework of 
Principle for the Twentieth Cen- 
tury," by Prof. William Ernest 
Hocking, of Harvard U.; "Govern- 

NEW SERIES of Save -a -Life pro- 
grams on KOMA Oklahoma City 
was inaugurated by Gov. Robert S. 
Kerr (1) of Oklahoma, who con- 
gratulated Kenyon Brown KOMA 
general manager, on 1945 series 
which won George Peabody Award. 
Programs are heard on seven - 
station state network. 

ment and Mass Communication," 
by Zechariah Chafee, professor of 
law, Harvard U.; "The American 
Radio" by Llewellyn White, assist- 
ant director of the Commission, 
summarizing radio's first quarter - 
century; "Freedom of the Movies," 
by Ruth A. Inglis, formerly of 
Smith College; and "The American 
Press and the San Francisco Con- 
ference," by Milton D. Stewart, of 
the Commission staff. 

The U. of Chicago Press, which 
is publishing the findings of the 
Commission, said its report on 
American radio would . be com- 
pleted "sometime in June," and 
that the final manuscript is now 
being revised by the author, Mr. 
White. 

Court Defers Hearing 
Of Suit Against Flamm 
THE $1,000,000 libel suit brought 
against Donald Flamm, onetime 
owner of WMCA New York, by 
Edward J. Noble, chairman of the 
board of ABC, scheduled last week 
to be set for trial in New York 
Supreme Court, was postponed 
pending results of Mr. Noble's ap- 
peal from a $360,000 verdict which 
Mr. Flamm recently won [BROAD- 
CASTING, March 4]. 

Mr. Noble's $1,000,000 suit was 
originally brought in the form of a 
counter -claim appended to Mr. 
Flamm's suit which charged Mr. 
Noble with compelling Mr. Flamm 
to sell him WMCA by threats of 
political pressure. But Judge Denis 
O'Leary Cohalan severed the coun- 
ter -claim and ordered it set for in- 
dividual trial. Mr. Noble's appeal 
from the verdict awarding Mr. 
Flamm $350,000 also contests 
Judge Cohalan's decision to sever 
the counterclaim. 

Gulf Renews 
CONTRARY to reports elsewhere 
Gulf Oil Corp., New York, is not 
cancelling We The People, Sun. 
10:30 -11 p. m. on CBS but has 
renewed show effective April 1 

until Sept. 15, show running 
through the summer. Agency is 
Young & Rubicam, New York. 

BROADCASTING Telecasting 



Benton Expected to Reaffirm 
Wire Service Stand to A S N E 
WILLIAM B. BENTON, Assistant 
Secretary of State in Charge of 
Public Affairs, will carry his fight 
for the use of news wire services 
in shortwave broadcasts to the 
American Society of Newspaper 
Editors, whose annual meeting will 
be in Washington April 18 -20. Mr. 
Benton has accepted an invitation 
to address the ASNE April 19. 

Meanwhile officials of Associated 
Press and United Press declined to 
comment on his charges during the 
Fourth Annual New York Newspa- 
per Women's Club Forum at Town 
Hall, New York, March 31, that 
the AP withdrew its service from 
State Dept. because of "fear of a 
propaganda label, fear of Govern- 
ment, fear of competition, and fear 
of the sales ability of the other 
services" [BROADCASTING, April 1]. 
Both AP and UP have withdrawn 
their wire services from the State 
Dept.'s international information 
division, although International 
News Service continues to provide 
its wire. 

Cooper Is Silent 
Kent Cooper, president of AP, 

said of Mr. Benton's address: 
"Absolutely no comment." Hugh 
Baillie, president of UP, likewise 
declined comment, but Seymour 
Berkson, general manager of INS, 
said: "With respect to Mr. Benton's 
suggestion urging the three major 
American news services to increase 
and expand their own files through- 
out the world, INS has been engaged 
ever since the end of the war in 
exactly that kind of expansion." 
He added that INS is servicing 
"nearly 10 times as many" foreign 
clients today as before World 
War II. 

Although the AP has announced 
that Mr. Benton had been invited 
to meet April 17 with the AP Board 
in New York to discuss the AP 
withdrawal of its services, Mr. Ben- 
ton had not formally accepted as 
BROADCASTING went to press. It 
was understood he was still undecid- 
ed whether to attend. 

The House Rules Committee still 
was holding the Bloom bill (HR- 
4982) which would authorize the 
State Dept.'s worldwide informa- 
tion and cultural program. Al- 
though the committee is understood 
to have discussed it in executive 
session last Wednesday, action was 
postponed. [BROADCASTING, March 
25]. 

In his speech on the New York 
Newspaper Women's Forum, Mr. 
Benton called upon all news asso- 
ciations to make their services 
available to the State Dept. He 
pointed out that all three major 
associations sell to foreign coun- 
tries. 

He told how State Dept. news 
broadcasts to certain areas in 
Europe constitute the only outside 

, news of world events. 'The listener 
in Bulgaria today who cannot get 

AP service in his newspaper, can- 
not get it from the Voice of Amer- 
ica broadcasts either," he said. "But 
the British, the Italians and the 
Russians can tell him that, if he 
wants AP service, he can get it by 
listening to them. The AP itself 
has put the unjustified taint of 
propaganda on the Voice of Amer- 
ica broadcasts." 

Radio Long ASNE Subject 
Mr. Benton said that for many 

years before 1935, when he retired 
from Benton & Bowles, he attended 
the annual conventions of the 
American Newspaper Publishers 
Assn. and "at every convention for 
years there was one subject that 
dominated. It was radio, and its 
dangers to the newspaper field. 
All anyone had to do to win ap- 
plause was to stand up and make 
a crack about radio broadcasting. 

"I don't need to remind you of 
the devices that newspapers dis- 
cussed in those days to stop the 
advance of radio," he continued. 
"Many tried to get together to stop 
listing radio programs in their 
papers. Many tried to keep news 
from being broadcast, by refusing 
news service to radio stations. Many 
tried to keep broadcasting stations 
from announcing any news before 
it had appeared on the streets in 
their papers. 

"Well, what happened? Radio 
went on, built up its invaluable 
news broadcasting -and more news- 
papers were sold than ever. . 

Now the old bogey is arising again 
in the field of newscasts outside 
the United States. Some of the 
same men are riding the same 
old wooden sawbuck. They fear 
that voice broadcasting will be 
pirated, and will interfere with 
their signing up foreign news- 
papers for their wire service. This 
fear is just as foolish as it ever 
was, and it will end in the same 
way." 

Mr. Benton was one of five speak- 
ers on "A Free Press." The others 
were Arthur Hays Sulzberger, 
publisher of the New York Times; 
William L. Shirer, CBS commen- 
tator; Mrs. Franklin D. Roosevelt 
and Mrs. Elizabeth May Craig, 
Washington correspondent for the 
Guy P. Gannett newspapers of 
Maine. 

MBS Now Has 297 
AFFILIATION of three more sta- 
tions was announced last week by 
Mutual whose affiliates now num- 
ber 297. Stations are KPOW Pow- 
ell, Wyo., 250 w 1230 kc, owned and 
operated by Albert J. Meyer; 
KVMV Twin Falls, Idaho, 250 w 
1450 kc (under construction), 
owned and operated by Radio Sales 
Corp., and KGVL Greenville, Tex., 
250 w 1400 kc, owned and operated 
by Truett Kimzey, chief engineer 
of Texas State Network. 

BROADCASTING Telecasting 

Want a Sports Broadcast in Kansas City? 
NOW AVAILABLE 

PAUL CHRISTMAN 
All-American Back - - - University of Missouri 

5- Minutes, 10- Minutes or 15- Minutes Nightly 
Monday through Saturday 
following Fulton Lewis, Jr. 

Some smart advertiser is going to pull a rabbit right out 
of the hat with this ace sports feature! Just back from 
the service and signed to play football with the Chicago 
Cardinals next season, "Pitchin' Paul" Christman is 
available for radio in the Kansas City area now over 
WHB ... with a nightly news summary of events in 
the sports world -his own "inside dope" on trends, fore- 
casts and predictions -and interviews rvith other top- 
flight sports personalities "in person." Spotted to fol- 
low Fulton Lewis, Jr., and the nightly news from the 
nation's capital, Christman will capture the sports - 
minded audience-and score high for his sponsor in 
Hooperating and in sales! 

For further information, and for other WHB Avoilabilities 
'phone DON DAVIS at any ADAM YOUNG office: 

New York City, 18 11 West 42nd St. LOngacre 3 -1926 
Chicago, 2 55 East Washington St. ANDover 5448 
Son Francisco, 4 627 Mills Building SUtter 1393 
Los Angeles, 13 448 South Hill St. Michigan 0921 
Kansas City, 6 Starritt Building HArrison 1161 

KEY STATION for the KANSAS STATE NETWORK 
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A good salesman has "sell" in his 

voice. In Baltimore WBAL's voice 

has that "sell" as proven by impres- 

sive direct sales in the food field. 

And at WBAL, selling thru the air is 

backed up by an aggressive "behind 

the scenes" sales promotion and 

merchandising department that syn- 

chronizes program advertising with 

effective point of sale merchandising. 

Food advertisers with schedules on 

Baltimore's powerful 50,000 watt 



THIS IS OUR PROGRAM DIRECTOR 

He doesn't know a lot about radio, but he 
knows what he likes to hear. He is remote 
from the kind of life that enriches the mind. 
He is far from the newspapers and the maga- 
zines of the city ratan. He rarely sees a 
motion picture. He cannot always get to his 
church, for the mud deep on his roads. 

He needs radio more than anybody else 
needs it. He counts on it for his knowledge 
of a swiftly changing world, for his entertain- 
ment-Tommy Dorsey or the Gully Jumpers 
-for a big part of his education. 

He is the typical head of the typical farm 
family, to which WSM is firmly dedicated, 
as it has been for twenty years. Our whole 
program structure is based upon our knowl- 
edge of what he needs to hear on his radio, 
back there in the mountains. 
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HARRY STONE, Gn. Mgr. 

DEAN R. UPSO N, Comm. Mgr. 

E D WA R D PET R Y & C O., National Representatives 

Dedicated to the task for more than 

twenty years, WSM is relieving the 

isolation of the rural families in its 

great listening area. 
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PORTER BLDG., KANSAS CITY, MO. 

EVERETT L. DILLARD 

General Wanager .Vtntiun I)irerur 
ELIZABETH WHITEHEAD 

Pioneer FM Station in the Kansas City Area 

Ark for Rate Card 

Stanton Says All Agree Color 
Television Will Sweep Field 
ADVERTISERS and advertising 
agencies are just as enthusiastic 
about color television as demon- 
strated by CBS as press and pub- 
lic have been, Frank Stanton, CBS 
president, told the FCC delegation 
who saw the demonstration last 
Monday. This is particularly sig- 
nificant, he said, because they are 
the ones who control the advertis- 
ing appropriations to which tele- 
vision looks for support. 

Mr. Stanton quoted H. W. Roden, 
president, American Home Foods 
Inc., as being "profoundly im- 
pressed" and unable to see "how 
any family will be content with 
anything less than full color on its 
television set "; E. F. Hudson, vice 
president of Ted Bates Inc., as be- 
lieving that "the impact of com- 
mercial messages in color will be 
several times that in black -and- 
white"; and W. A. Drisler Jr., ad- 
vertising manager of Cannon Mills, 
who said: "why bother with black - 
and -white if color can be done as 
satisfactorily as at present ?" 

Similar opinions expressed by 
other advertising executives were 
also cited by Mr. Stanton to support 
his plea that the commission be 
ready to give prompt approval to 
recommendations or commercial 
standards for color television which 
will be submitted within the next 
few months. He warned the com- 
missioners that the opponents of 
CBS color hope its advent will be 

WRGB EXHIBITS 
VIDEO ELECTRONICS 
DEMONSTRATION of experimen- 
tal electronic equipment which may 
well be the basis of a future sys- 
tem of nation -wide distribution 
and projection of theater television 
was seen last week by 50 General 
Electric Co. officials and motion pic- 
ture company representatives at 
GE's telestation WRGB and the 
Civic Playhouse Schenectady, N. Y. 

Demonstration program consist- 
ed of films provided by 20th Cen- 
tury Fox and a live show produced 
by the WRGB staff. The programs, 
picked up by WRGB cameras, were 
fed by coaxial cable to a special 
low -power micro -wave FM trans- 
mitter near the studio. Directional 
antenna beamed the signal toward 
the playhouse where another di- 
rectional antenna picked up the 
transmission which then went by 
coaxial cable to a special FM pic- 
ture receiver. This unit fed the pic- 
ture signals to a special projector 
provided by Rauland Corp. of Chi- 
cago, which flashed them on an 11 
by 15 foot screen. The sound was 
also transmitted by a radio relay. 

The projection equipment was 
said by Dr. C. S. Szegho of Rau - 
land Corp. to employ present com- 
mercial techniques. GE officials and 
E. N. Rauland, president of the 
Chicago company, said the demon- 
stration was part of a program of 
research by both companies. 

postponed by the time consumed 
by FCC processes and urged the 
FCC not to "fall prey to delaying 
tactics." 

Stating that CBS's belief that 
color has made black- and -white tel- 
evision obsolete now has the ' "cor- 
roboration of more than 100 top 
executives of major advertisers 
and advertising agencies -the very 
men and women who are the key 
to commercial success of the tele- 
vision art," Mr. Stanton continued: 
"with amazingly few exceptions 
they are unanimous in considering 
color television so impressive an 
advance, from both entertainment 
and commercial points of view, 
that black- and -white television can- 
not be compared with it. A sub- 
stantial number deem black -and- 
white television akin to a waste of 
time in the face of color's im- 
measurably greater impact. Their 
reactions indicate how deadly the 
comparison of color with black -and- 
white is and will continue to be. 

"Perhaps the most startling 
thing about these statements from 
the people who administer the ad- 
vertising purse strings," he added, 
"is that they contain not a single 
suggestion that television proceed 
as a black- and -white medium." 

Video Group Nominates 
May 9 Election Ticket 
GEORGE T. SHUPERT, assistant . 

to the president of Television Pro- 
ductions Inc., New York, has been 
nominated to succeed himself as 
president of American Television 
Society by the ATS nominating 
committee. Elections will be held 
at the May 9 meeting of ATS at 
the Barbizon Plaza, New York. 

Remainder of the official ticket 
is: For vice president, Ralph Rock - 
afellow, Buchanan & Co., now edi- 
tor ATS News; for secretary, Dian 
Dincin, WABF New York; for 
treasurer, Arch U. Braunfield, ac- 
countant, now chairman of ATS 
finance and budget committee. 

For directors: David Hale Hal- 
pern, Owen & Chappell; Don Mc- 
Clure, N. W. Ayer & Son; Alice 
Pentlarge, WQRR New York; 
Frederick A. Kugel, Television 
Magazine; Charles A. Alicoate, 
Advance Television Pictures ; Ed- 
ward C. Cole, Yale Dept. of Drama; 
Richard Manville, research con- 
sultant. 

Tower Bill Deferred 
HEARINGS on a bill (HR -5867) 
to prevent construction of television 
towers in residential areas of the 
District of Columbia were deferred 
April 3 by a judiciary subcommittee 
of the House District Committee. 
Bill was introduced by Rep. Mc- 
Millan (D -S. C.), chairman of the 
District Committee, on complaint 
of residents near Washington site 
of a proposed tower for Bamberger 
Broadcasting Service. 
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In six brief months the Avery organization 

principle of Aggressive Activity in radio repre- 

sentation has become soundly established Coast 

to Coast. Offices are now in full operation in New 

York, Chicago, San Francisco and Los Angeles. 

We are proud of the men who staff these offices 

-each a man of outstanding experience in the 

industry. They have both the "know how" and 

the "intent" to make Aggressive Activity a potent 

force in serving station, agency and advertiser. 

LEWIS N. INC. 

565 Fifth Ave. 544 Market Street 315 W. Ninth St. 333 N. Michigan Av. 
New York 17,N. Y. San Francisco.Cal. Los Angeles,Cal. Chicago 1, III. 
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BROADCASTERS TO BUY 

GENERAL ELECTRIC 4ZI41' 

the transmitters with the Phasitron Circuit 

KGKB ROBERT F. WOLFE CO. KOCY TIMES -STAR 
Tyler, Texas Fremont, Ohio Oklahoma City, Okla. PUBLISHING CO. 

Alameda, Calif. WEBC BALABAN & KATZ CORP. KBON 
Duluth, Minn. Chicago, III. Omaha, Neb. KNOXVILLE 

PUBLISHING CO. 
WSFA LEAF CHRONICLE KWNO Knoxville, Tenn. 

Montgomery, Ala. CO., INC. Winona, Minn. 
WHFC Clarksville, Tenn. WFIN 

REVIEW 
PUBLISHING CO. 

Cicero, Ill. TIMES PUBLISHING CO. Findlay, Ohio Alliance, Ohio 
WCOV Wichita Falls, Texas KGFF NORTH SHORE 

Montgomery, Ala. GEORGIA- ALABAMA Shawnee, Okla. BROADCASTING CO. 
WOLS BROADCASTING CO. W. H. GREENHOW CO. Wilmette, III. 

Florence, S. C. Columbus, Ga. Hornell, N. Y. TULARE -KINGS COUNTIES 
KFRE KGDM NEWS JOURNAL CORP. RADIO ASSOCIATES 

Fresno, Calif. Stockton, Calif. Daytona Beach, Fla. Visalia, Calif. 

STATION CONSTRUCTION BY THE BROADCASTERS LISTED HERE IS SUBJECT TO THE 

ISSUANCE OF CONSTRUCTION PERMITS BY THE FCC. 

egawe 

GENERAL 
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NBC network station register sales 

where they count . . . at the cash 

register. 

Normal healthy growth creates ever 

increasing appetites . . . and Balti- 

more has both. Yes sir! food sales 

are UP and Baltimore's Great Food 

Salesman is UP TO THE JOB 

AHEAD. 

BASIC N B C NETWORK 

Nationally Represented by 

EDWARD PETRY & CO. 

50,000 WATTS 

` BALTIMORE 

, TRg GREATEST OF EA SE 



Slcond Chance at FCC 
PRE IDENT TRUMAN soon must decide what t 
he will do about the Democratic vacancy on the 
FCC created when he drafted Chairman Paul 
A. Porter to head up the beleaguered OPA. The 
original plan was for Mr. Porter to return to 
the FICC after completing the trouble- shooting 
assignment. But it looks as if that will be a 
year away. It is doubted whether the President 
will allow the FCC to hobble along as a six - 
man agency for that span. 

Mr. Truman made an excellent choice when 
he promoted Rosel H. Hyde from the general 
counselship to the Commission. There was 
general approbation both from members of 
Congress and from licensees. Mr. Hyde's con- 
firmation by the Senate should come at any 
time. 

Without detracting from the Hyde appoint- 
ment, there always has been the feeling among 
broadcasters that the FCC has developed its 
anti -commercial radio complex because its 
membership is not acquainted with the va- 
garies of station management and operation. 
The FCC preponderently is made up of men 
who have the common carrier slant. The same 
goes for its Law and Accounting departments. 
NAB President Justin Miller reflected the 
broadcasters' view in his March 29 telegram 
to the President urging that the Porter vacancy 
be filled by a man "trained in the practical 
everyday operation of a broadcast station." 

There are many competent men who have 
radio backgrounds who might be prevailed 
upon y the President to accept an FCC ap- 
point ent. With perhaps 90% of the Commis- 
sion's energies devoted to broadcast and re- 
lated services, certainly at least one of its 
memb rs should be thoroughly acquainted with 
statio operation. 

Wh not a man like Charles W. (Chuck) 
Myer ? He has just sold KOIN Portland, which 
has a record of public acceptance and pro- 
gram attainment which compares favorably 
with he best in the nation. Mr. Myers was 
presid nt of the NAB during 1936 -37. He has 
a background of a quarter- century in the news- 
paper field and of about 21 years in radio. He 
is well- to -do. He probably plans to retire, 
having reached 65. He would make the highest 
typo of public servant. We don't know his 
politics. We do know his prowess as forthright 
business man, an able executive, and a patriotic 
citizen. 

Chairman Wheeler has urged President Tru- 
man to appoint a fellow Montanan, J. Burke 
Clements, chairman of the State's Industrial 
Accident Board, to the Commission. He has 
a fine record as a state official. His friends 
say he would be "like a breath of free air" on 
the Washington scene. We have no doubt that 
he would make an excellent Commissioner. 
Strongly in his favor is the fact that he did 
not come up through a state utilities body. 

We hope the President will seriously consider 
President Miller's suggestion on future ap- 
pointments to the FCC. Strongly to be dep- 
recated would be the appointment of some 
lame -duck Congressman or broken -down poli- 
tician, for purely political reasons. 
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Program Report: IV 
REP. Richard F. Harless, (D- Ariz.) is an 
alert, hard -hitting young legislator. He sits on 
the House Interstate & Foreign Commerce 
Committee, where radio legislation originates. 
He is also a member of its standing subcom- 
mittee on communications. His leanings cer- 
tainly can't be regarded as anti -New Deal or 
anti -administration. He is best described as a 
"Liberal Democrat." The 40- year -old Con- 
gressman reports to his constituents weekly 
over KTUC Tucson via transcription. Follow- 
ing is his report of March 26: 

`I want to preface my remarks by stating, 
in case anyone doesn't know it yet, that I 
think that the Constitution of the United 
States is as sound today as it -was the day it 
was written. It guarantees such rights as 
freedom of press, speech, assembly, and re- 
ligion. 

"But every so often someone comes along 
and decides that we ought to have more gov- 
ernment control, restriction, and red tape - 
Constitution or no Constitution. 

"In my opinion the recent 139 -page report 
of the FCC, which would set up a censorship 
control of radio programs, is another attempt 
to cripple free speech. The Commission wants 
Congress to clothe it with the power to decide 
what people can and can't say over radio 
stations. 

"That was not the intention of Congress 
when it created the FCC. I am unalterably 
opposed to the Commission's control over what 
is said over radio stations. The law on de- 
famation, rules of good taste, public opinion, 
and competition are sufficient to hold any 
radio station in line. To approve the Corn- 
mission's recommendations would amount to 
giving it the power of dictators and their ilk. 
It would be the end of free speech on the 
radio. 

"I can tell you now that the Commission is 
wasting its time. President Truman has said 
that the radio must remain as free as the 
press, and .I feel certain that my committee 
will back up this idea." 

* * 

Program Report: IV% 

THE MYSTERY of Charles Arthur Siepmann 
has been solved -by Mr. Siepmann himself. 

Some . may recall that in July 1945 this 
journal reported the presence at the FCC of 
a former BBC program executive. We reported 
his presence, but found some difficulty in de- 
fining his job. This was because Mr. Siep- 
mann's work as a special assistant at the 
Commission was carefully guarded. 

But on the basis of substantial information, 
we conjectured that he was working on a pro- 
gram report which would represent the Com- 
mission's formal move into censorship. 

Mr. Siepmann, so long under wraps, now 
has acknowledged that he not only was at the 
FCC in 1945 but that he was working on the 
report that finally was issued March '7 by 
the FCC under the title Public Service Respon- 
sibility of American Broadcasters. Acknowledg- 
ment is made in Mr. Siepmann's new book, 
Radio's Second Chance, published April 3 by 
"Boston: Little, Brown & Co." and reviewed 
in this issue. It costs $2.50. 

American broadcasters who seek a clear con- 
ception of the motives behind the Blue Book 
will find the answer in Radio's Second Chance. 

out .)2¢spact3 - 

ROBERT CLARK COLESON 

SMOOTH- RUNNING DYNAMO that he 
is, Robert Clark Coleson gives the im- 
pression of taking equally in his long - 
legged stride the production of a radio 

show for troops overseas, or the intricate task 
of a public relations job. And he's done both. 
Topping 16 varied years in radio is his present 
appointment as NAB western manager, head- 
ing the new Hollywood office. Right now, Bob 
is on tour of several Pacific Coast stations. 

Born on March 22, 1895, in West Point, 
Miss., Bob was one of eight children. He 
attended the West Point grade schools and 
entered Southern Christian College, West 
Point, in the fall of 1912. Bob majored in busi- 
ness administration and played baseball and 
football. Landing his first job with Simmons 
Hardware Co., St. Louis, he turned his talents 
to selling for two years until outbreak of the 
Mexican Border dispute. He enlisted and 
served until the start of World War I. Com- 
missioned from the ranks as a lieutenant in 
the Infantry in August 1916, Bob was trans- 
ferred to Camp Meade, Md., and detailed as per- 
sonnel adjutant. 

Following the Armistice, he was assigned as 
military adviser on a motion picture portray- 
ing history of the draft. He did this job so well 
that he was offered a contract in January 
1919 as actor and assistant director and spent 
the next two years portraying the "dashing 
young juvenile" in a number of Biograph, 
Famous Players, and Vitagraph productions. 

Returning to active Army duty in 1921, he 
completed a four -year tour as instructor of 
military administration for the New York 
National Guard, and then joined his brother - 
in -law who owned and operated Yellow Cab 
Co. in New Orleans. Together they established 
the system over the Mississippi Gulf Coast. 

But the lure of the entertainment world was 
too great, and Bob returned to New York, 
where in 1928 he met Leonard E. L. Cox, then 
program director of WOR New York, who 
sold him on the lusty new business of broad- 
casting. Bob joined WOR as a seller of time, 
but his duties sood branched out into reading 
lines, producing, and announcing. There fol- 
lowed many years of freelance production work 
in New York and Hollywood. Teaming with 
Clyde Vandeburg in 1935, he undertook the 
radio promotion of the San Diego International 
Exposition. This proved so successful that Bob 
successively handled radio and special events 
for the Texas Centennial of Dallas in 1936 
and the San Francisco Golden Gate Exposition 
in 1939 and 1940. 

When the War Department in March of 
1941 set up the Radio Branch of the Bureau of 
Public Relations, Bob was called to Washington 

(Continued on page 48) 
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I) YES MR. EUCLID! 
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BROADCASTING Telecasting 

1 

To reach most economically and effectively 
the important half- million families in the 

New York Metropolitan area whose tastes and incomes 

are above average, the answer is WQXR. 

WQXR has 60% more listeners in the 
I "A" income or prosperous group than the 

distribution of "A" families in New York. 

WQXR has 68% more listeners in the 
II "B" or comfortable group than the distribution 

of "B" families in New York. 

WQXR listeners stay tuned to WQXR more hours 
III per day than to all other New York 

radio stations combined. 

Only 51% of them can be reached 
IV through their favorite newspaper; only 44% 

through their favorite magazine. 

Of all people who listen to only one 
V radio station regularly, more listen to WQXR 

than to any other New York station. 

Q. ED.: 
' QX R 

Viplyp AND fM STATION WM) 
130 FIFTH AVENUE, NEW YORK 19, N.Y. 

The Radio Stations of The New York Times 
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CALVIN J. SMITH, general manager 

pf KFAC Los Angeles, April B after 
articipating in sessions between 

NABÍ and AFM board of directors in 
New 'York, Will proceed to Washington 
for r{onferences with NAB executives on 
formation of a Southern California Ra- 
dio Council. Mr. Smith will gather back - 
ground material from NAB for a radio 
counkn before forming lay advisory 
grou in Los Angeles. 
JOHN ALEXANDER, manager of KODY 
North Platte, Neb., has been presented 
the U. S. Treasury Dept. Gold Medal 
for service in behalf of the various 
war bond campaigns. 
CARLETON D. SMITH, general manager 
of WRC Washington, has been elected 
to the board of directors of the Wash- 
ington Board of Trade, succeeding the 

late Lt. Col. John Saul. He will serve 
on the board through 1948. 
SIDNEY N. STROTZ, NBC Western Di- 
vision vice president, in behalf of NBC 
Hollywood has received citation signed 
by Secretary of the Treasury Fred M. 
Vinson for cooperation of network and 
its employes during various war loan 
campaigns and payroll deduction plan. 
Similar citations have been received by 
DONALD W. THORNBURGH, CBS West- 
ern Division vice president; DON 
SEARLE, ABC Western Division vice 
president, and LEWIS ALLEN WEISS, 
vice president and general manager of 
Don Lee Broadcasting System. 
SIDNEY S. FOX, president and general 
manager of KDYL Salt Lake City, has 
recovered from laryngitis which caused 
loss of voice for three weeks. 
BEN STROUSE, general manager of 
WWDC Washington, has been named 
chairman of the Washington Advertis- 
ing Club's annual Jamboree scheduled 
May 18 at the Hotel Statler. 
FRAN CONRAD, ABC Western Division 
station relations manager, will meet 

HAM 
ROCHESTER, N. Y. 

/ G4 C y Sf1lrr1fG 
50,000 Watts Clear Channel 1180 on the dial 'Affiliated with NBC 

Notional Representative: GEORGE P. HOLLINGBERY CO. 
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JOHN H. NORTON Jr., network vice - 
president in charge of that department, 
in Denver on April 17 for a tour of 
Rocky Mountain area and Pacific Coast 
owned and operated as well as affiliated 
stations. Mr. Norton will attend ABC 
affiliates meeting in Del Monte, Calif., 
in late April before returning to his 
New York headquarters. 
WILLIAM BURKE MILLER, after two 
years overseas with the OSS, has been named assistant 

manager of WEAF 
New York. Before 
Joining NBC Press 
Dept. in 1927, Mr. 
Miller was a report- 
er for the Courier - 
Journal, Louisville, 
Ky., where he won 
the 1925 Pulitizer 
Prize in Journalism 
for his coverage of 
the trapping of 
Floyd Collins in a 
sand cave near Cave 
City, Ky. In 1930 
he organized NBC's 
special events de- 

partment and became eastern program 
manager for NBC a year later. Mr. 
Miller was public service manager and 
war program manager before Joining the 
OM in April 1944. 
J. O. MALAND, vice president and gen- 
eral manager of WHO Des Moines, who 
has been away from his desk for sev- 
eral weeks because of illness, Is now 
recovering at his home and expects to 
be back In his office within a few weeks. 
IVOR SHARP, general manager of KSL 
Salt Lake City, is recovering from an 
operation. He will be away from sta- 
tion duties for more than three weeks. 
WALTER HAASE, station manager of 
WDRC Hartford, Conn., has been ap- 
pointed vice chairman of the 1946 cam- 
paign promotion committee of the 
Greater Hartford Community Chest. 
BRIG. GEN. DAVID SARNOFF, chair- 
man of the board of NBC and RCA 
president, April 7 was to receive honor- 
ary degree of Doctor of Laws from the 
Jewish Theological Seminary of Amer- 
ica at special convocation. 
EDWARD J. NOBLE, ABC chairman of 
board, has returned to New York head- 
quarters after week on West Coast 
looking over proposed network studio 
sites in Hollywood and San Francisco. 
He also inspected prospective loca- 
tions for ABC Western Division FM and 
television sites. EARL E. ANDERSON. 
network vice -president and director 
who accompanied Mr. Noble to the 
West Coast, returns to New York by 
mid -April. 

Mr. Miller 

Respects 
(Continued from page 46) 

and named assistant chief and 
executive officer. Working with Col. 
Ed Kirby, he inaugurated short- 
wave programs to troops in the fall 
of 1941. In summer of 1942 he set 
up a New York office and a few 
months later established West 
Coast headquarters, becoming chief 
of the West Coast office of the 
Bureau of Public Relations. With 
Col. Kirby and Glenn Wheaton, he 
set up the transcribed Command 
Performance series for the initial 
40 weeks before that operation 
was taken over by AFRS. 

In August of 1943 he joined N. 
W. Ayer & Son Inc. as producer 
and manager of the agency's Hol- 
lywood office but left a year later 
to join the OWI domestic radio 
branch to handle Government allo- 
cations on network shows. With the 
dismantling of OWI, Bob was as- 
signed to U. S. Treasury Depart- 
ment and detailed for duty with 
War. Advertising Council. He con- 
tinued to handle allocatioRs for 
the group as deputy director. That 
assignment ended last January 31, 
when he accepted appointment as 
manager of the new NAB Holly- 
wood offices. Present duties include 
liaison with Hollywood radio pro- 
ducers, writers, talent, advertising 
agencies, and the motion picture 

COMMERCIAL 

GEORGE H. FREY, formerly sales 
service manager of NBC, has been 
appointed manager of eastern sales 

for the network. Joining WEAF New 
York in 1924 when it was operated by 
AT&T, Mr. Frey continued with sta- 
tion when it was purchased by RCA 
in 1926 and for three years served in 
engineering and promotional capacities. 
In 1929 he was made an NBC salesman 
and was promoted to sales service man- 
ager in 1940. 
ROY CHAPMAN, with KTSM El Paso, 
Tex., in various capacities for 12 years, 
has been appointed commercial manager 
oI . the station. He most recently has 
been program director. During the war 
Mr. Chapman served as flight instruc- 
tor. 
CLARENCE DOTY, after serving in the 
Navy and formerly in ABC spot sales 
department, New York, has been ap- 
pointed assistant sales manager of 
WJZ New York. 
ROLAND VAN NOSTRAND, former chief 
timebuyer of Benton & Bowles, New 
York, and before that media director 
of Ivey & Ellington, New York, has 
Joined the New York sales department 
of MBS. 
JOHN CARTER, out of armed service. 
has Joined Adam J. Young Jr. Inc., New 
York, as manager of research and pro- 
motion department, in charge of prepa- 
ration of presentations to advertisers 
and agencies on stations represented by 
firm. 
JOHN BLAIR & Co., Chicago, has 
changed title of its promotion depart- 
ment to sales development department 
as result of contest conducted among 
staff members. Decision to change name 
is based on idea that department's pur- 
pose is to provide station information 
for Blair account executives rather than 
to publicize company. Winners of con- 
test were WARD INGRIM of Chicago 
office and J. SCHUYLER ENSELL of 
New York office. WELLS H. BARNETT 
Jr. Is manager of new sales development 
department. 
HOMER GRIFFITH Co. has moved its 
New York office to 475 Fifth Ave. 
ARCH MORTON, sales manager of KNX 
Hollywood, is on three week trip to 
confer With CBS sales executives In 
Chicago, Detroit and New York. 
W. M. BENNETT has Joined WAYS 
Charlotte, N. C., as sales representative. 
DICK WILLIAMS, former American Red 
Cross field director, has Joined KPRO 
Riverside, Calif., as account executive. 
GRAHAM TURNER, recently discharged 
after five years in Royal Canadian 
Corps of Signals, has Joined the sales 
staff of CKWX, Vancouver, B. C. 
RADIO HABANA CUBA (RHC), Cadena 
Azul S.A. Cuban network of eight sta- 
tions with CMCY Havana as key out- 
let, has appointed Clark- Wandless Co.. 
New York, as exclusive U. S. repre- 
sentative. RHC is CBS affiliate on the 
Network of the Americas. 

Summer Replacement 
SUMMER replacement show for 
Kraft Music Hall, Thurs. 9 -9:30 
p. m. on NBC, sponsored by 
Kraft Foods Co., Chicago, will be 
Edward Everett Horton, The King 
Cole Trio, Eddy Duchin and Russ 
Case and orchestra. Bing Crosby's 
last broadcast for the season will 
be May 6. He is scheduled to re- 
appear for at least two broadcasts 
next fall. Agency is J. Walter 
Thompson Co., New York. 

industry, as well as servicing NAB 
membership in the western states. 

On May 14, 1929, Bob married 
Elinor Gail, well known as the New 
York musical comedy star of "Vag- 
abond King ". and "A Night in 
Spain." Bob's hobbies are golf, fish- 
ing, hunting and leather tooling. 
Six -foot -one, blue -eyed, tipping the 
scales at 185 pounds, his manner is 
that of quiet, unhurried reflection. 
But don't let the manner mislead 
you. 
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WARD E. MEDHOLDT of Aitken- 11i) Co., Philadelphia, has been 
¡elected chairman of the Atlantic 

Council, American Association of Ad- 
vertising Agencies. Others elected were 
WESLEY M. ECOFF, Ecoff & James, vice 
chairman; FRANK MURPHY, Geare- 
Marrton, secretary- treasurer; LEE E. 
HOOD, Richard A. Foley Adv., national 
representative on national board. 
JOHN F. BARTEAU, formerly an account 
executive at Erwin, Wasey & Co., New 
Haven, Conn., has joined J. M. Nicker- 
son Inc., New York, in similar capacity. 
HARRY M. MONTGOMERY, after more 
than two years overseas with the armed 
forces, has returned to Ferry -Hanly Co., 
New York, as vice president. 
WILLIAM L. MUSSER, formerly with 
the New York Times, and before that 
a lieutenant in the Navy, has joined 
Ted Bates Inc. as an account executive. 
C. F. McSPADDEN, formerly with N. 
W. Ayer & Son and William Sc Saylor 
in service and creative capacities, has 
been appointed account executive at 
Fuller & Smith & Ross, New York. 
BETENS ADVERTISING ASSOCIATES, 
New York effective April 15 will be 
known as Mike Goldgar Co. Mr. Gold - 
gar, with Compton Adv., New York, be- 
fore joining Betens, has been appointed 
president of the agency, while PAUL 
BETENS, former president, is opening 
a new branch, also to be called the 
Mike. Goldgar Co., in Los Angeles. 
CALHOUN STERLING, discharged from 
the Navy as a lieutenant, has been 
added to the media department of Gey- 
er, Cornell & Newell, New York. 
ROBERT I.1WSON, released from the 

A 

Marine Corps and formerly in the re- 
search department of Ruthrauff & 
Ryan, New York, has Joined the creative 
staff of Wlldrick & Miller, New York. 
JAMES N. JOHNSTON is back with 
John Falkner Arndt & Co., Philadel- 
phia, as account executive. He has 
served in the Army. 
MEARS Adv., New York, has been elect- 
ed to membership in the American As- 
sociation of Advertising. Agencies. .. 

VAN M. EVANS, released from the 
armed forces, has rejoined Deutsch & 
Shea, New York, as account executive. 
BERNARD T. CONVERSE, formerly 
with N. W. Ayer & Son, has joined the 
John Falkner Arndt & Co., Philadel- 
phia. He enters copy department to 
serve as copy specialist on accounts. 
LABRUM & HANSON, advertising and 
public relations firm in Philadelphia, 
henceforth will be known as Thomas 
LaBrum & Assoc. KEN HANSON has re- 
signed to join New York Sun as general 
advertising manger. 

RAY LOVE leaves Midcity Press, Phila- 
delphia publisher, to become produc- 
tion head of Sam Taubman Adv., that 
city. 
BAER -CORCORAN, new agency located 
at 128 Liberty St., New York, has been 
formed by H. LAURENCE BAER, re- 
leased from the armed forces and for- 
merly with New York Herald Tribune, 
and WILLIAM F. CORCORAN, formerly 
with New York Times. 
PAUL W. ATWOOD, formerly a private 
research consultant and previous to that 
secretary of the Research Council of 
the Association of National Advertisers. 
New York, has been elected a senior 
partner of Stewart, Brown & Assoc.. 
New York. Mr. Atwood has been asso- 
ciated with the latter company since 
1941. 
MIMIC & SMALLEN, New York, has 
moved to larger quarters at 18 W. 55th 
St. Old location was 25 W. 43d St. 
WILLIAM BYRNE, after serving with 
the Army as a captain, has rejoined 
Paris & Peart, New York, as a j in or 
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on the hour 

... and one -minute summaries on the 

half hour. 

That's why most Philadelphians have 
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With Timing like this in Philadelphia, 

it's no wonder that 78 percent of this 

station's sponsors renew regularly. 

xz 

Page 50 April 8, 1946 

account executive. FRANK STITCH, a 
former captain in the Army and before 
that in the sales promotion depart- 
ment of RKO Radio Pictures Corp., 
New York, has joined Paris & Peart as 
assistant to REMUS HARRIS, account 
executive. 
CHESTER A. GORLITZER, after service 
in the armed forces and formerly in the 
advertising department of R. H. Macy 
& Co., New York, has joined Moselle 
& Eisen, New York. as account execu- 
tive. 
KNOLLIN Adv., San Francisco, has en- 
larged its present offices at 105 Mont- 
gomery Street Bldg. 
CARLETON H. SIECK, released from the 
Army after four years of service. has 
rejoined H. Charles Bieck Inc., Los An- 
geles. as production manager and cor- 
poration secretary. For three years be- 
fore Army duty he was production staff 
member at KHJ Hollywood. 
JAMES B. MEIGA Jr., released from the 
Army Transport Command, has joined 
Sherman & Marquette, Chicago, in a 
sales and merchandising research ca- 
pacity. 
ROBERT RAISBECK, account execu- 
tive of Raymond R.. Morgan Co., Holly- 
wood, has resigned to form his own 
advertising agency. 
JESS INGRAHAM, former advertising 
manager of Westways Magazine, and 
C. R. (Dick) BYRNE, have been ap- 
pointed account executives of The 
Mayers Co., Los Angeles. Agency also 
has taken additional offices at 1240 S. 
Main St. 
RUTH FREDERICKS, former radio di- 
rector of Western Adv., Los Angeles 
agency, has joined Ruthrauff & Ryan, 
Hollywood, as spot timebuyer and is 
also in charge of mechanical produc- 
tion. She succeeds AVIS PHILBROOK, 
resigned. 
J. Y. LEVEQUE, head of his own Los 
Angeles agency, has been appointed to 
faculty of Southwestern Ú., that city, 
and is teaching advertising. 
FLORENCE McKENNA and JOHN J. 
McENROE have joined Tatham -Laird, 
newly -formed Chicago agency, as copy- 
writers. Miss McKenna was formerly 
copy chief of Goldman & Gross. Mr. 
McEnroe was formerly with Sears, Roe- 
buck & Co., Chicago. 
SAMUEL GILL, director of research, 
Sherman & Marquette, New York, is to 
speak on "What's the Use of Rating 
Services" April 24 at the radio group 
meeting of the American Marketing 
Assn. at The Sheraton Hotel, New York. 
CAMPBELL -MITHUN, Chicago and Min- 
neapolis, has leased enlarged office 
quarters in the Palmolive Bldg., Chi- 
cago. New additions to staff are: 
STUART POTTER, formerly of The 
Caples Co., who joins account planning 
group; JERRY REAM, appointed traf- 
fic manager; ROBERT F. HOLMAN, 
former research director, named di- 
rector of media and research, and 
JAMES COLVIN, released from Navy 
and former assistant city editor of the 
Chicago Daily News, who joins Chicago 
public relations department. 
RAY J. AVERY, radio director and 
manager of the Toronto office of Ron - 
alds Adv., Montreal, has been named 
vice president of the agency along with 
FRANK de B. WALKER, recently re- 
tired from RCAF as wing commander. 
Mr. Walker will headquarter in Mon- 
treal. 
GORDON W. RALSTON of Ruthrauff & 
Ryan, Toronto, has been named man- 
ager of the Canadian office of the 
agency. 
JAMES R. KNOX, formerly of Horace 
N. Stovin & Co., Toronto, station rep- 
resentative, has joined Ruthrauff & 
Ryan, Toronto, as acount executive. 
HELEN MACK, producer of Roche, Wil- 
liams & Cleary on NBC "Date with 
Judy," in spring issue of Mayfair, 
fashion magazine, is saluted as a career 
woman who attained outstanding suc- 
cess in her S' eld. 
JAMES A. BROWN, formerly account 
executive with Kelley & Clark, merchan- 
dise brokers, has joined John H. Hoefer 
Agency, San Francisco, as general part- 
ner. 
JAMES A. SCOTT, released from AAF, 
has been appointed account executive 
of Ad Fried Adv., Oakland. Prior to 
service he was member of advertising 
department of Western Advertising 
Magazine. 
MORTON R. KRAMER, former head of 
the publicity department, Robert Heller 
Assoc., New York, has been appointed 
head of the creative department, 
Cromwell Adv., New York. 
LLOYD W. DUNN, vice president of 
Rickard & Co., New York, on April 
15 leaves for Los Angeles to form and 
head a new advertising agency which . 
will represent Rickard on the West 
Coast. Radio accounts will be handled. 
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TO study the facilities needed to 
produce the finest pictures and 

shows in television, tomorrow's tele- 
vision broadcasters are thronging to 
General Electric's WRGB in Sche- 
nectady everyday. Here at the world's 
most powerful and best equipped 
television station they survey station 
operation and management, pro- 
gramming, promotion, and main- 
tenance. 

With workshops for building 
properties and for constructing ex- 
perimental electrical equipment, 
dressing rooms for actors, transmit- 
ting and receiving equipment, studio 
control and monitoring equipment 
and special film projectors, WRGB 
contains all of the elements neces- 
sary for the modern television studio. 
Here future broadcasters can study 
every phase of their new television 
station and discuss their plans with 
G -E experts- script writers, costume 
and stage set designers, lighting 

specialists, camera operators, stage 
and technical directors, equipment 
designers, and experienced main- 
tenance technicians. 

If you have not seen G -E television 
in action and are not making use of 
General Electric's 20 years of tele- 
vision experience, visit WRGB at 
Schenectady now. Every Wednesday 
and Friday WRGB holds "open 
house ". Write for the folder "How 
to get to Schenectady ", or see your 
G -E broadcast sales engineer. He will 
be glad to plan your visit. Electronics 
Department, General Electric Com- 
pany, Schenectady 5, New York. 

Order "Television Show 
Business" today. 246 
lavishly illustrated pages 
of television "know- how ", 
by Judy Dupuy. An indis- 
pensable guide to success- 
ful programming and pro- 
duction. $2.50 per copy. 

STUDIO AND STATION EQUIPMENT TRANSMITTERS ANTENNAS TUBES RECEIVERS 

GENERAL ELECTRIC 
First and Greatest Name in Electronics 
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There's brainsweat, inspira- 
tion, brilliant talent in your 
show ... but that's not quite 
enough to turn prospects into 
customers. In radio, it's still 
sound business for a man to 
pay for what he hears. 

Until now, the finest speaker 
you could buy was a bottleneck 
on your showmanship ... and 
sales. Today, we offer the solu- 
tion to an age -old radio prob- 
lem -how to take off "living 
presence" from a transcrip- 
tion. 

Awaiting your approval at 
sound systems dealers' is the 
Altec Lansing Duplex ...ready 
to make your show sound 
every dollar's worth. 

i 

THE HEART OF THE DUPLEX 
LOUDSPEAKER SYSTEM 
A two -way loudspeaker with 
multicellular horn which re- 
produces the entire FM range. 
50 to 15,000 cycles, without 
intermodulation effects or dis- 
tortion. Write for technical 
bulletin on speaker and 
amplifier. 

LTEC 
LANSING CORPORATION 

1161 N. VINE ST., HOLLYWOOD 38, CALIF. 

250 W. 57th STREET, NEW YORK 19, N.Y. 
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DEWS 
RUSS DAVIS, a veteran of 17 years of 

farm radio broadcasting, has been 
named WBBM Chicago farm director. 

Mr. Davis has been associated with the 
station since 1944 and conducts the 
"Country Hour." Effective April 1 
WBBM began going on the air 15 min- 
utes earlier Monday through Saturday 
at 5:13 a.m. (CST) with playing of the 
National Anthem followed by "Country 
Hour." Time change increases show 
from 30 to 45 minutes daily. 
JOE R. HAINLINE, former NBC war 
correspondent in the Pacific and before 
that in the Army, has been named to 
handle WEAF New York noon news pro- 
gram, Monday through Saturday 12- 
12:15 p.m. 
MAX JORDAN, NBC correspondent, is 
the subject of an article entitled 
"Where's Max" in the April issue of 
This Month magazine, written by Ed 
Greif, New York publicist, formerly 
with the NBC publicity department. 
JIM REID, sports and newscaster of 
WPTF Raleigh, N. C., has returned to 
the station following three years tech- 
nical radio and radar work in the Navy. 
JAY CRUM, released from the Navy, 
has been added to the news reporting 
staff of KOME Tulsa, Okla. 
BETTY KLAUS, former Press Assn. staff 
member at Atlanta, Ga., has been 
named fulltime news editor at WMAM 
Marinette, Wis. Station plans regional 
news coverage through correspondents 
in principal communities of five coun- 
ties. 
LOWELL THOMAS, NBC news commen- 
tator, with Harold Van Doren, indus- 
trial designer, and Laurance B. Sieg- 
fried, professor of graphic arts and head 
of the department of printing at Car- 
negie Institute of Technology, April 
17 will Judge entries of the 16th Annual 
Exhibition of Newspaper Typography 
in Philadelphia held under auspices of 
N. Y. Ayer & Son, Philadelphia. 
ALOIS HAVRILLE, WHOM New York 
news commentator, has joined the staff 
of Paramount News Reels, New York. 
PAUL SCHUBERT, MSS commentator. 
on April 22 will begin a three month 
tour of the U. 8. to report from agri- 
cultural, industrial, mining and ship- 
ping centers. 
CEDRIC FOSTER, MBS commentator, 
on April 10 will address the Chicago 
chapter of AHEPA, Greek fraternal 
society, and the following day speaks 
before the Davenport Chapter of the 
society. 
JOE TUCKER, WWSW Pittsburgh 
sportscaster, Is the father of a girl. 
LIEUT. PHIL ELLIS, sports announcer 
of WPTF Raleigh, N. C., presently 
awaiting discharge from the Navy at 
Bainbridge, Md., where he is public 
relations officer at the Navy personnel 
separation center, is the father of twin 
girls born on April 1. 

SOREN MUNKHOF, news manager of 
WOW Omaha, has been commissioned 
a first lieutenant in the Civil Air Pa- 
trol and promoted to intelligence offi- 
cer of the Nebraska Wing. He had been 
active in CAP during the war. 
HAROLD BAKER, member of the news 
staff of WOW Omaha, Is the father of 
a girl. 
ED SARNOFF, son of Brig. Gen. DAVID 
SARNOFF, president of RCA, after serv- 
ing with the armed forces as a captain, 
has joined the special events depart- 
ment of ABC. 
PAT CORR has begun a nightly sports 
newscast on KYW Philadelphia after 
Navy release. 
HARRY GRIER, program director of 
KTRH Houston, Tex., has been placed 
in charge of newly -formed news and 
public events department. TED NA- 
BORS, announcer with station for 13 
years, has been appointed to succeed 
Mr. Grier as program director. Station 
plans expansion of local programs with 
emphasis on services for rural com- 
munities. 
BOB FRANSEN, former lieutenant in 
the Army, has joined the news staff of 
WCCO Minneapolis. Also joining the 
WCCO news staff following discharge 
from the armed services is RALPH 

BROA 

BACKLUND, former associate editor of 
the Ortonville (Minn.) Independent. 
BOB GARRED, CBS Hollywood news- 
caster. and Frances K. Lawler are to 
be married in New York May 11. 

HIGHEST PRICE in ten -year history 
of Macon Fat Cattle Show was paid 
by WMAZ Macon, Ga., for this 970 - 
.pound Grand Champion bull. WMAZ 
bid up to 81 cents a pound for the 
bull, paying out $785.70. Bull was 
turned over to the boys' high school 
to serve 1,500 when the meat Is aged 
properly. Wesley Nunn, grammar school 
boy, is shown with the champion bull. 

ALCYRON CARLSEN has been added to 
news staff of KOVO Missoula. Mont., 
as parttime local reporter. She is at- 
tending School of Journalism at Mon- 
tana State U. 
KEN WHITE, former newscaster at 
KFEL Denver and Rocky Mountain 
bureau chief of Press Assn., has joined 
the Denver staff of Associated Press 
following release from the Army. 

ARC Thanks Radio 
JAMES E. SAUTER, chairman of 
the 1946 Red Cross campaign, 
lauded station managers, program 
directors and radio personalities 
of New York local and independent 
stations for their part in the re- 
cent Red Cross Drive. He said, 
"It is almost impossible to evaluate 
the tremendous contribution which 
the radio industry has made to 
our 1946 drive. The generous al- 
lotment of time for spots and spe- 
cial shows, the assistance of all 
studio personnel, and the whole- 
hearted cooperation of everyone in 
the field make it possible for us to 
tell the world that the Red Cross 
still has a big job to do for millions 
of GI's still in service, and in hos- 
pitals, in adrlition to its regular 
peacetime activity." 

UNDER special arrangement with DABS. 
WLIB New York will carry "Elsa Max- 
well's Party Line," Mutual cooperative, 
Monday through Friday 6:15 -6:30 p.m. 
Mutual's New York outlet, WOR, does 
not carry show. WLIB will broadcast 
by transcription on a sustaining basis. 
Miss Maxwell is heard 11:15 a.m. on 
the network. 
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It's a Juicy Market in 

*/tavvickaviier.... 
When we say "juicy ", we can say this literally, because over 

$40,600,000 worth of citrus fruits were shipped from the Val- 

ley last year. But there's more than citrus fruits in this "juicy" 

market. Cattle, vegetables, and oil have swelled the effective 

buying power to over $650.00 per person . . . totalling 165 

million dollars annually. Magic Valley knows no seasons -no 
slack periods -crops are grown the year 'round. It's a market 

that is expanding ... steady ... permanent. To effectively reach 

this market, look to KRGV, the strate- 

gically located station that dominates 

Magic Valley from one end to the other. 
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Air Express 

Goes Everywhere 
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Rates slashed 22% -now more than ever, 
o money- making "tool " for every business 

No matter where you do business, even in 
the smallest town, the speed of Air Express 
is at your service - between thousands of 
U. S. communities and scores of foreign 
countries. 

Yes, when "getting something fast" 
means better serving a customer or clinch- 
ing a deal, keeping a factory open and men 
at work - Air Express more than pays its 
way. It's a money -maker. 

=le 

Specify Air Express- 'Better 'Business tuy Than Ever 

RATES CUT 1170 SINCE 144 (U. S. AS 

0111N 
2k 1Rw. f1M.l000. Over 411 Rm. Gwl.,. 

140 11.03 1140 nA0 3133 2W. 
344 1 02 1.1! 240 344 1714 
US 1.117 141 344 4.14 14444 

1044 1.17 1.0! 744 1230 IOA. 
2344 1.43 442 1YA! 7434 7041. 
Nr 
7340 1A2 243 ISM 1!7241s r2s 
INTERNATIONAL MAUS ALSO leoUClo 

In the face of rising prices, Air Express rates have 
been slashed 22% since 1943, saving business mil- 
lions of dollars. And rates include special pick-up 
and delivery in all principal U. S. towns and cities - with fast, co-ordinated air -rail service between 
23,000 off -airline points. Service direct by air to 
and from scores of foreign countries in the world's 
best planes, giving the world's best service - at 
lowered cost. 

Write Today for new Time and Rate 
Schedule on Air Express. It contains 
illuminating facts to help you solve 
many a shipping problem. Air Express 
Division, Railway Express Agency, 
230 Park Ave., N.Y. 17. Or ask for it at 
any Airline or Railway Express office. 

Phone AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY 

Representing the AIRLINES of the United States 

fILlED ARTS 1-41 

WTARREN LEE PIERSON, president of 
IT the American Cable & Radio Corp., 

New York, on March 28 received the 
Order of the Aztec Eagle, highest 
award given by the Government of 
Mexico to a person not a Mexican cit- 
izen, at a dinner held at the Waldorf - 
Astoria Hotel, New York. Decoration, 
presented by General Manuel Avila 
Camacho, President of Mexico, was 
awarded to Mr. Pierson for his "ex- 
ceptional ability as a public servant 
and his distinguished leadership as 
president of the Export-Import Bank of 
Washington," position which Mr. Pier- 
son held for more than ten years before 
assuming the presidency of American 
Cable & Radio Corp. last year. 
CLINTON STANLEY, discharged from 
Navy with rank of lieutenant com- 
mander, and STANLEY KRAMER, for- 
mer special events director of WON 
Chicago, have formed their own Holly- 
wood radio production and artists man- 
agement service under firm name of 
Stanley- Kramer Agency, 6407 Hollywood 
Blvd. Prior to service Mr. Stanley was 
an NBC Chicago producer -director for 
12 years. 
ERIC LIFNER, released from the Army, 
has been made advertising manager of 
Walt Disney Productions, Hollywood. 
Before Joining the Army in June 1942 
he was an account executive of Young 
& Rubicam in Detroit and Chicago. 
JOE DONOHUE, formerly Music Corp. 
of America radio executive, has started 
a new service organization designed to 
represent New York and Chicago ad- 
vertising agencies in the Hollywood 
radio and motion picture fields. Using 
name of The Hollywood Office and lo- 
cated at 6253 Hollywood Blvd., organi- 
zation will specialize in supervising 
radio program production for agencies 
which do not maintain West Coast 
branches. Hollywood tie -ups and radio 
exploitation for independent producers 
will also be a function. Telephone is 
Hollywood 8136. Prior to MCA, Mr. 
Donohue headed Myron Selznick Inc.. 
radio department, and was also radio 
director of William Esty & Co. and 
Buchanan & Co., New York. 
DON SPARKS after three years of serv- 
ice with Army Air Force has returned 
to Jackson, Mich., to head Dorsan Co., 
firm he organized to distribute prod- 
ucts of Sparks -Withington Co. Radio 
and Appliance Division in Michigan. 
ED ENRICH, after more than three 
years' service in Navy air force and 
released as lieutenant commander, has 
returned to NBC Radio- Recording Di- 
vision, New York. 
PAUL W. ATWOOD, since 1941 with 
Stewart, Brown & Assoc., New York 
market research and distribution con- 
sulting firm, has been elected a senior 
partner of the company. 
ALBERT PREISMAN, formerly in charge 
of radio engineering activities of the 
Capital Radio Engineering Institute. 
Washington technical school, has been 
elected vice president of the Institute 
in charge of engineering. Prior to 
Joining CREI three years ago he was 
senior engineer at Federal Telephone 
& Radio Corp. 
JOHN IRVINE leaves the technical 
staff of WIP Philadelphia to join Rob- 
inson Recording Studios located in 
station offices. 
CHARLES O'NEIL WEISSER, formerly 
western division sales manager of Emer- 
son Radio & Phonograph Corp., Los 
Angeles, has been appointed sales pro- 
motion manager of the company with 
headquarters in New York. Mr. Weisser, 
with Emerson since 1938, served as a 
lieutenant in the Army for two years, 
returning to the company in 1944. 
ALLEN ROBERTS, formerly director of 
radio, New York National War Fund 
and the War Finance Committee, U. S. 
Treasury, has joined Public Relations 
Associates, newly formed organization 
with headquarters in the Congress 
Hotel, 19 W. 89th St., New York, as 
director of radio and publications. 
RALPH OBER, formerly in charge of 
publication publicity for United Ar- 
tists. New York, is in charge of press 
relations. 
COLUMBIA RECORDING Corp., Bridge- 
port, starting April 28 will sponsor a 

special transcontinental tour of the 
Philadelphia Orchestra to bring the 
musical organization to the auditor- 
iums of 28 or more American cities 
before June 9. Tour Is first to be held 
under CRC auspices. 
WILLIAM FEINBERG, secretary _of 
Local 802 of AFM, April 5 was to ad- 
dress a forum of the music division of 
the Independent Citizens Committee of 
the Arts, Sciences and Professions in 
New York on the Lea bill which re- 
cently passed the House. 
FRITZ FRANKE, former chief engineer 
in charge of research and design, has 

been promoted to 
assistant sales man- 
ager of Hallicraft- 
ers Co., Chicago. He 
joined Hallicrafters 
in 1940 and previ- 
ously operated his 
own airline ground 
equipment and spe- 
cial electronics de- 
vices firm. Mr. 
Franke has been in 
charge of styling 
and special features 
for 1948 Hallicraft- 

Mr. Franke ers radios. 
FREDERICK W. ZIV 

Co., New York, has added following ac- 
counts for trancribed "Songs of Good 
Cheer" quarter -hour service: KCRA 
WAPI WPAR WLAP WWNC. 
JAMES W. SCHACKLEFORD has 
been appointed southeastern district 
merchandiser for Stromberg- Carlson 
Co. 
SELMA WARLICK, former director of 
promotion and publicity for New York's 
Town Hall and "America's Town Meet- 
ing of the Air ", has joined National 
Concert & Artists Corp, New York, as 
assistant director of the lecture and 
special attractions department. 
KENNY DELMAR, announcer on various 
network shows and noted for his char- 
acterization of Senator Claghorn on 
NBC "Fred Allen Program," has started 
his own radio production agency, Del- 
mar Productions, New York. Firm will 
produce shows for commercially-spon - 
sored radio, television and 16 mm films. 
Because of present radio commitments, 
Mr. Delmar will not act in his own 
productions. 
ASSOCIATED MUSIC PUBLISHERS. 
New York, has extended music licensing 
agreements for additional periods with 
following stations: KBST KCMC KCRS 
KDB KFDA KFRC KFXM KGB KGFJ 
KGKL KHJ KIEM KMBC KMO HOME 
KPLT KRBC KROS KRSC KTTS KVCV 
KVEC KVOE KVWC K%O KYOS 
WDSM WELI WHBF WIND WLBJ 
WLIB WNBF WOR WRGA WRR WSTP 
WTIC WWSW WXYZ. 
CAPITAL RECORDS, in deal closed 
March 27, has purchased for an undis- 
closed sum all stock of Scranton (Pa.) 
Record Co. Previously Capital held 
small share of stock in firm which is 
supposedly largest Job lotting record 
manufacturing firm. 
R. M. COBURN, formerly engaged in 
marketing research with NAM, has been 
appointed sales manager of Panoramic 
Radio Corp., New York. 
P. R. Assoc. is name of new public 
relations firm established at 1737 H 
St. N.W., Washington, and 420 Madison 
Ave., New York, by BERNARD LeROY, 
CHARLES FLATO and ALLEN FIELDS. 
TOM FIZDALE Inc., New York public 
relations firm, has changed name to 
Win Nathanson & Assoc. Mr. Nathanson 
has been president of company since 
withdrawal of Mr. Fizdale in April 
1945. 
EDDIE SKRIVANEK, for three years 
musical supervisor of Army Air Forces 
radio production unit, Santa Ana, 
Calif., has joined C. P. MacGregor 
Co., Hollywood transcription producer, 
in similar capacity. Prior to service he 
was musical arranger of KFI Los An- 
geles. 
ROBERT M. HENDRICKS, released 
from the Army, has returned to NBC 
Hollywood as sales representative for 
Radio Recording Division. He replaces 
WILLIAM J. ANDREWS, who has been 
named manager for network San Fran- 
cisco Radio Recording office. 
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W J H P - Jacksonville 

WCOA - Pensacola 

WD L P - Panama City 

WTMC - Ocala 
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Out of wartime radar has come 
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a basically new idea idm control circuits 

Your benefits from our wartime radar produc- 
tion are showing up now in Westinghouse FM 
transmitters -a new idea in control circuits that 
holds the frequency without using critically - 
tuned elements or moving parts. 

Nowhere does the frequency stability depend 
upon a tuned circuit. Adjustments and arrange- 
ment of components are simple. Operation is 

tops in reliability. 
There's still more to gain in the soundly - 

designed Westinghouse FM transmitters . . . 

long -life design transformers which do not use 
organic insulation; easy accessibility to the cen- 
trally- located controls; non -microphonic diode 

DISCRIMINATOR 

AND 

AMPLIFIER 

DISCRIMINATOR 

AND 

AnnP11FIER 

INTEGRATOR 

A CATHODE 

FOI LOWER 

BROADCASTING Telecasting 

modulators; five simple stages of r.f.; only eight 
r.f. circuit tuning controls in the entire trans- 
mitter. `Building- block" amplifiers permit in- 
creasing output. 

You have a special interest in these trans- 
mitters for you helped build them. The features 
in these units were aimed specifically to meet 
your preferences, as shown by a comprehensive 
survey, conducted by Westinghouse, of FM sta- 
tions and licensed applicants in 56 cities in 
22 states. 

This shrewd designing is backed by Westing- 
house shirt- sleeve experience in operating five 
FM stations ... a background unmatched by 
any other transmitter manufacturer. Ask your 
nearest Westinghouse office today to show you 
why you should look at Westinghouse before 
you buy. Westinghouse Electric Corporation, 
P. O. Box 868, Pittsburgh 30, Pa. 

Smartly- styled FM transmitters (1 and 3 
kw) are completely self.contained. No ac- 
cessory apparatus is needed and transmitter 
is put in operation by simply connecting 
audio input, ri. transmission and input 
power supply. 

Westinghouse 
PLANTS IN 25 CITIES... OFFICES EVERYWHERE HERE U ' gblati° 
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It 
THE MOST COMPLETE 

EDITORIAL SERVICE 

TO ADVERTISING 

MARKETING AND SALES 

HAS BUILT 

2 
THE LARGEST 

CIRCULATION IN 

THIS FIELD . . THIS 

COMBINATION HAS 

ATTRACTED 

3 
THE GREATEST VOLUME 

OF ADVERTISING PLACED 

IN THIS FIELD TO 

Printers' Ink 

Sponsoes 
CLAYTON J. COSSE', for 12 years with 

Stanback Co., Salisbury, N. C., and 
last three as advertising director, re- 

signs effective April 20. On May 1 he 
joins Starkist Co., San Antonio, Tex., as 
vice president in charge of sales and 
advertising. Both firms are radio ad- 
vertisers. 
HERMAN L. BROOKS, since 1938 presi- 
dent of Coty Inc. and with firm since 
1915, has resigned. Coty companies were 
pioneer radio advertisers, principally 
network, but are not now on air. Mr. 
Brooks also is president of Toilet Goods 
Assn. 
W. HOWARD CHASE, director of public 
relations of General Food Corp., New 
York, addressed the Washington Ad- 
vertising Club April 2. 
EVELYN CORPER, with Dr. D. Jayne 
& Son Inc., Philadelphia, for several 
years, has been appointed advertising 
manager to handle both domestic and 
foreign advertising. 
STUDEBAKER Corp., South Bend, and 
Griffin Mfg. Co., Brooklyn on April 8 
for 52 weeks will start co- sponsorship 
of quarter -hour news program "Harry 
Marble and the News" on WABC New 
York, 6 -6:15 p.m. Period on Monday. 
Wednesday and Friday will be spon- 
sored by Studebaker while Tuesday and 
Thursday will be carried by Griffin. Pro- 
gram is sustaining on Saturday. Agency 
for Studebaker is Roche. Williams & 
Cleary, Chicago. Agency placing busi- 
ness for Griffin is Bermingham, Castle- 
man & Pierce, New York. 
J. S. FULLERTON, released from the 
Navy, has Joined American Home 
Foods, New York, as advertising as- 
sistant. Prior to service he was with 
Macfadden Publications Corn Prod- 
ucts Refining Co. and Young & Rubi- 
cam. 
ROSINSKI FURNITURE Co., Buffalo, 
has started new Sunday musical show 
on WOB. Buffalo, 4:30 -5:30 p.m., titled 
"Gypsy Serenade." Contract is for 52 
weeks. Agency is Ellis Adv., Buffalo. 
MUSICRAFT Corp., New York, has ap- 
pointed Koehl, Landis & Landau, New 
York, to handle its advertising. 
BRANDT THEATRE ENTERPRISES. 
New York, has named Donahue & Coe. 
New York, as advertising agency. Ac- 
count includes advertising for chain 
of 115 movie theatres in metropolitan 
and Bronx areas. Spot announcement 
campaigns will be used from time to 
time. 
BENRUS WATCH Co., New York, has 
appointed J. D. Tarcher & Co., New 
York, to handle its advertising. Com- 
pany will continue current spot an- 
nouncement and chainbreak campaign. 
SNAP -LITE Corp., New York, has ap- 
pointed Weiss & Geller, New York, to 
handle its advertising. Radio may be 
used in the fall. 
HOFFMAN BEVERAGE Co., Newark, 
has appointed Warwick & Legler, New 
York, to handle advertising. March 29 
Hoffman discontinued its sponsorship 
of a 15- minute, three times weekly 
newscast on WOR New York, 11 -11:15 
p.m. 
LAWRENCE (Mass.) BASEBALL Club, 
member of New England League, April 
15 starts sponsorship of "Sports News" 
program of scores, news and interviews 
four times weekly on WLAW Lawrence. 
PALISADES AMUSEMENT PARK, N. J., 
April 20 starts a spot campaign on 
stations in the New York and New 
Jersey area for the summer months. 
Agency is Bert Nevins Assoc., New 
York. 
SIGNAL OIL CO. of California and 
Remar Baking Co., Oakland, Calif., 
on March 29 started on KROW Oakland 
alternate games of the Pacific Coast 
League schedule played by the Oak- 
land Baseball Club. Schedule lists 183 
broadcasts. Signal account was placed 
through Barton A. Stebbins Agency, 
Los Angeles, and Remar through Gar- 
field & Guild, San Francisco. 
MORNING SUN FROZEN FOOD Co.. 
Chicago, has appointed McCann- Erick- 
son, Chicago, to handle its advertising. 
NOMA ELECTRIC Co. of Canada, To- 
roto (toys), has started spot announce- 
ment campaign In connection with pre- 

Easter toy fairs on a number of Ca- 
nadian stations. Agency is MacLaren 
Adv., Toronto. 
ROGERS MAJESTIC, Toronto (receiv- 
ers and electrical appliances), has ap- 
pointed Erwin, Wasey of Canada, To- 
ronto, as advertising agency. 
CARNATION Co., Milwaukee (canned 
milk), has purchased Morning Milk 
Co. evaporating plants in Wellsvile, 
Utah, and Sunnyside, Wash. 
COLUMBIA LABORATORIES, Holly- 
wood (maker of pharmaceutical prep- 
arations), has appointed Smith, Bull 
& McCreery, Hollywood, to handle ad- 
vertising, and is continuing weekly 
spot announcement schedule on KFWB 
Hollywood. 
CUSTOM -CRAFT of California, Los 
Angeles (furniture maker), has ap- 
pointed Smith, Bull & McCreery, Holly- 
wood, to handle advertising. Radio will 
be used. 
CANADA PACKERS Ltd., Toronto (York 
sandwich spread), has started flash 
announcements on a number of western 
Canadian stations. Acount placed by 
Cockfleld Brown & Co., Winnipeg. 

L 
flETwonk ACCOUfITS 

New Business 
HOUSEHOLD FINANCE Corp., Chicago, 
March 30 started "Phone Again, Finne- 
gan," on NBC stations Sat. 5 -5:30 p.m. 
(EST). Agency: Shaw -Le Vally, Chicago. 
MONOGRAM MANUFACTURING Co., 
Los Angeles (Plasti -Craft curlers), April 
2 started for 13 weeks "Erskine John- son- Commentary" on 19 Don Lee Pa- 
cific stations, Tues. -Thurs. 4:30 -4:45 p.m. 
(PST). Agency: Western Adv., Los An- 
geles. 
LARDS & BROS. Co., Richmond (Edge- 
worth smoking tobacco). April 2 started' 
"The Ed Sullivan Program" on 180 ABC 
stations, Tuesday. 9 -9:15 p.m. Agency: 
Warwick & Legler, N. Y. 

WILDROOT Co., Buffalo (hair tonic), 
April 18 starts for 52 weeks "Dark Ven- 
ture" on ABC Pacific stations, Tues. 
8:30 -9 p.m. (PST). Agency: BBDO 
Chicago. 
KERR GLASS Co., Los Angeles (Mason 
Jars), April 1 started for 52 weeks "The 
Pickards," on CBS Pacific stations, 
Mon.-Wed.-Fri. 4:45 -5 p.m. (PST). 
Agency: Raymond R. Morgan Co.. 
Hollywood. 
DEL E. WEBB PRODUCTS Co., Los An- 
geles (spring aluminum clothes pin), 
April 2 started for 26 weeks "Fulton' 
Lewis Jr.- News" on 39 Don Lee Pacific 
stations, Tues.- Thuns. 4 -4:15 p.m. 
(PST). Agency: Western Adv., Los An- 
geles. 
CANADIAN NATIONAL CARBON Co.. 
Toronto (Eveready batteries) April 6 
started "Les Alouettes Eveready" on 10 
CBC French network stations, Sat. 1- 
1:15 p.m. Agency: Locke Johnson Co., 
Toronto. 

(Continued on page 62) 
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PROFESSIONAL DIRECTORY 

1 

JANSKY & BAILEY 
An Organization of 

Qualified Radio Engineer. 
DEDICATED TO THE 

SERVICE OF BROADCASTING 
Nat1..l Press Bldg., W..Y., D. C. 

Radio Engineering Consultants 
Frequency Monitoring 

Commercial Radio Equip. Co. 
International Building. Washington, D. C. 
321 E. Gregory Boulevard, Kansas City, Mo. 
Cross Roads of the World, Hollywood, Calif. 

qWM 

RAYMOND M. WILMOTTE 
CONSULTING RADIO ENGINEER 

PAUL A. deMARS 
ASSOCIATE 

1469 Church St., N. W., Washington 5, D. C. 
Decatur 1234 

MAY and BOND 
CONSULTING RADIO ENGINEER 

* * * 
1422 F St., N.W., Wash. 4, D. C. 

Kellogg Bldg. Republic 3984 

HERBERT L. WILSON 
AND ASSOCIATES 

CONSULTING RADIO ENGINEER, 

AM FM TELEVISION FACSIMIL1 

Iole vtna.T AVE., NYC, WsmensTaa 6,Q 
NATIONAL 7161 

DIXIE B. McKEY 
ROBERT C. SHAW 

CONSULTING 
RADIO ENGINEERS 

1108 16th Street N. W. Suite 405 
Washington, D. C. NAtional 6982 

KEAR & KENNEDY 
Consulting Radio Engineers 

1703 K St. N.W. REpublic 1951 

Washington, D. C. 

John Creutz 
Consulting Radio Engineer 

328 Bond Bldg. REpublic 2151 

Washington, D. C. 

RITCH & GWALTNEY 
CONSULTING RADIO ENGINEERS 

631 Pennsylvania Ave. N.W. 
Washington 1, D. C. 

Executive 3960 

McNARY & WRATHALL 

CONSULTING RADIO ENGINEERS 

National Press Bldg. DI. 1205 

Washington, D. C. 

RING & CLARK 
Consulting Radio Engineers 

WASHINGTON, D. C. 

Munsey Bldg. Republic 2347 

CONSULTING RADIO ENGINEER 

JOHN J. KEEL 
EARLE BLDG., WASHINGTON, D. C. 

NATIONAL 6513 

HAROLD B. ROTHROCK, 
Consulting Radio Engineer 

1909 Eye St., N.W. Executive 3521 

Washington 6, D. C. 

HOLEY & HILLEGAS 
CONSULTING RADIO ENGINEERS 

1146 Briarcliff PI., N.E. 
Atlanta, Ga. ATwood 3328 

WELDON & CARR 
CONSULTING RADIO ENGINEERS 

WASHINGTON, D. C. 

1605 CONNECTICUT AVENUE 

PHONE- MICHIGAN 4151 

Universal ..sir . sea,_ 

Research 
Laboratories 

1 NOB MILL CIRCLE 
Pin. A Mason Streets 

SAM FRANCISCO 
DOUGLAS 5310 

ILA Dirlsie at tI.inrtal Ir.adcasU.t Canaan, 

Radie EnFlneerin9 Consultants 

Broadcast - Allocation 8 Field Service 

GILLE BROS. 
CONSULTING RADIO ENGINEERS 

1108 Lillian Way Phone: Gladstone 6178 
HOLLYWOOD 38, CALIF. 

GUY C. HUTCHESON 
CONSULTING RADIO ENGINEER 

811 N. SYCAMORE ST. 

PALESTINE, TEXAS 
PHONE -2 -6166 

PAUL 401D161La U 40. of" agyr;rgara 
UPPER MONTCLAIR, N. J. 

LABS GREAT NOTCH, N.J. 
Asene: LITTLE FALLS 41000 o 

There is no substitute for experience 

GLENN D. GILLETT 
Consulting Radio Engineer 
982 National Press Bldg. 

Washington, D. C. 

LOHNES & CULVER 
CONSULTING RADIO ENGINEERS 

Munsey Bldg. District 8215 

Washington 4, D. C. 

gato u! neEy 
Consulting Radio Engineers 

991 Broad St., Suite 9 -11 
Bridgeport 3, Conn. 

Telephone 5 -2055 Lab. Phone 7 -2465 

ANDREW CO. 
Consulting Radio Engineers 
363 E. 75th St. CHICAGO 19 

Trian&e 4400 

CHAMBERS & GARRISON 
Consulting Radio Engineer 
1519 Connecticut Avenue 

WASHINGTON 6, D. C. 

Columbia 8544 

A. EARL CULLUM, JR. 

CONSULTING RADIO ENGINEERS 

HIGHLAND PARK VILLAGE 

DALLAS, TEXAS 

WILLIAM E. BENNS 
Consulting 

Radio Engineer 

COLUMBIA, SOUTH CAROLINA 
830 Gregg St. Phone 7342 

F A 
M M 

NATHAN WILLIAMS -.- 
Allocation d Field 

Engineering 

Ph: Blackhawk 22 
20 Algoma Blvd. 

Oshkosh, Wisc. 

GEORGE C. DAVIS 
Consulting Radio Engineer 

Munsey Bldg. District 8456 

Washington, D. C. 

JOHN BARRON 
Consulting Radio Engineers 

Specializing in Broadcast and 
Allocation Engineering 

Earle Building, Washington 4, D. 
Telephone NAtional 7757 

Frank H McIntosh 
Consulting Radio Engineers 
710 14th St. N.W. ME. 4477 

Washington, D. C. 

LENT and TOAST 
CONSULTING ENGINEERS 

WASHINGTON, D. C. 

1319 F St., N. W. DISTRICT 4127 

GOMER L. DAVIES 
Consulting Radio Engineer 

P. O. Box 71 Warfield 9089 

College Park, Md. 

Chats RADO Esc rot 
EQUIPMENT ENGINEERING Co. 

m Illtoaor4tr CI &T1 Ts 1 1 
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600 hum St Gauwlw.l9,irt. 

Colton e? Foss, Inc. 
Electronic Consultants 
WASHINGTON, D. C. 

927 15th Street NW, REpublic 3883 

H. V. Anderson 
AND ASSOCIATES 

Consulting Radio Engineers 

715 American Bank Bldg. Tel. RAymond 0111 
New Orleans 12, Louisiana 

SINGLETON AND BARNARD 

Consulting Radio Engineers 
AM FM Television Marine 

2438 S.W. 4th Ave., 
ATwater 4594 

PORTLAND 1, OREGON 



KQV'S PEACE DAY 
PROMOTION LAUDED 
SUCCESSFUL campaign of KQV 
Pittsburgh, to win public support 
of an Annual International Peace 
Day [BROADCASTING, Feb. 18] was 
acclaimed March 26 when prizes 
were awarded. Mutual's American 
Forum of the Air (9:30 -10:15 p.m. 
Tuesday) featured a three minute 
pickup from Pittsburgh's Syria 
Mosque for a report from Maj. 
George Fielding Eliot, whose news- 
paper column suggestion inspired 
the KQV campaign. 

Frank B. Frederick, originator of 
the Peace Day idea, and chairman 
of the Committee for Peace Day 
in the United Nations, attended 
the KQV meeting, He said that 
KQV's success in the project would 
be offered as a pattern for other 
radio stations in the hope that they 
would follow suit. 

Ben Edson, KQV promotion man- 
ager, presented 44 winners with 
awards equalling $1,000. First 

Strike One 
PLAYING BALL with 
broadcasters, the press and 
the public is an old story to 
OPA Administrator and for- 
mer FCC Chairman Paul 
Porter, but last week ball 
playing got him into trouble. 
He sprained his ankle while 
running bases at the home of 
Economic Stabilizer Chester 
Bowles. He is on crutches and 
was unable to attend Ameri- 
can Retail Federation meet- 
ing in Washington Monday. 

prize letter, chosen from among 
31,000, was written by Sister M. 
Rosalie of St. Luke's Convent, Car- 
negie, Pa. 

New KECA Facilities 
MODERNIZED and redecorated at coat 
of $50,000. new KECA Hollywood audi- 
torium has been in use since April 1. 
Former windowed walls and beamed 
ceiling have been enclosed in Transite 
and wood paneling. Room which seats 
approximately 250 persona Is completely 
air- conditioned. 

SERVICE DIRECTORY 

FREQUENCY MEASURING 
SERVICE 

had Measurements at any time 

R C. A COMMUNICATIONS, INC. 

it Wad Snell Now Tort 4, N. T. 

WHIN 

"GEARED TO AM-FM EXPANSION" 

Radio Engineering Consultants 

Commercial Radio Equip. Co. 

Kansas City, Mo. 
Wasnington, D. C. Hollywood, Cal. 

The 
Robert L. Kaufman 

Organization 
Technical Maintenance, Construction 
Supervision and Business Services 

for Broadcast Stations 
Munsey Bldg. Washington 4, D. C. 

District 2292 

tor N. A IVAEAOO LOS ANGELES 16. CADE 

AVAILABLE NOW 
PRECISION TURNTABLES- and /or AS- 
SEMBLIES MODULATION MONI- 
TORS REMOTE -POWER AMPLIFIERS 

SONIC ENGINEERING CO. 
592 Columbus Ave., New York City, N. Y. 

Ralston Radio Engineering Co. 

Supervision of constructing AM & 

FM Stations. Field measurements. 

1448 N St., N.W. Office -DI. 2704 
Washington, D .C. Res. -Alex. 6957 
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Custom -Built 

Speech Input Equipment 

U. S. RECORDING CO. 
1121 Vermont Ave., Wash. 5, D. C. 

District 1640 

MORE RF KILOWATT HOURS 
PER DOLLAR WITH 

F 8 O TRANSMITTING TUBES 

Freeland & Olschner Products, Inc. 
6111 Baronne St., New Orleans 13, La. 

Raymond 4756 
High Power Tube Specialists Exclusively 

FREQUENCY MEASUREMENTS 
One of the best equipped monitoring 

stations in the nation 

STANDARD 
Measuring 8. Equipment Co. 

Phones 877 -2652 Enid, Okla. 
Since 1939 

TOWER SALES & ERECTING CO. 

Radio Tracers 
Erection, lighting, painting d 

Ground Systems 
6100 N. E. Columbia Blvd. 

Portland 11, Oregon 
C. H. Fisher, Agent Phone TR 7303 

Transmitter In,tallation 
Field & Antenna Measurements 

BRADEN ENGINEERING CO. 

3317 Kenmore Are., Dayton 10, Ohio 

Phone -Kenmore 6233 

GEORGE H. JASPERT 
Consultant, 

Broadcast Station Operations 
Preparation and breakdown of pro- 
gram matters pertaining to AM -FM 
applications, estimates of station 
costs, annual operating expenses and 
income. 
Little Building Hancock 4948 

Boston 16, Mass. 

Free & Peters 
(Continued from page 18) 

expectancy by the national adver- 
tiser in any representative list of 
markets," the report states. 

More Selling Copy 

For purposes of cost comparison, 
the study compares this quarter - 
hour spot radio program unit with 
a full -page black- and -white ad in 
magazines and a 650 -line ad in 
newspapers. "Selling copy used in 
a quarter -hour program averages 
300 -350 words," the report points 
out, "more than the amount of copy 
devoted to selling in the average 
magazine full -page ad and the aver- 
age newspaper 650 -line advertise- 
ment." 

Taking the eight magazines of 
largest. and admittedly most eco- 
nomical, circulation -Ladies Home 
Journal. Life. Woman's Home Com- 
panion. McCall's, Saturday Eve- 
ning Post, Colliers, Good House- 
keeping, American Magazine - 
the study finds the advertiser pays 
$2.50 per thousand families for a 
black- and -white page. The cost 
of 650 -line ads in 128 newspapers 
in 92 cities of 100,000 or more 
population, again the most econom- 
ical, is $1.32 per thousand families. 

So. on a basis of 1000 -family 
circulation, comparable advertising 
costs are $2.50 for magazines, 
$1.32 for newspapers and $0.12 
for spot radio. 

But circulation is not the whole 
story. All purchasers of magazines 
and newspapers don't read or even 
see every ad. Nor de all of a station's 
regular listeners hear every pro- 
gram. Readership studies, however, 
show that magazine ads are noted 
by 31.7% of all readers and 650 - 
line newspaper ads by 16 %. 

Average Readers 

"These percentages are based on 
those readers who recalled having 
seen the advertisement, upon being 
reshown the magazine or news- 
paper and not those readers who 
read the complete advertisement - 
who identified the advertiser -or 
were influenced by the advertise- 
ment. In other words, the percent- 
ages represent the average number 
of readers who `noted' the adver- 
tiser's layout as an attention -get- 
ter, and therefore are comparable 
to the percentage of listeners indi- 
cated by Hooper and Conlan sur- 
veys to be listening to a program." 

On the basis of per thousand 
families reached, then, the maga- 
zine advertiser pays $7.90; the 
newspaper advertiser pays $8.28, 
the spot radio sponsor of a quarter- 
hour daytime program pays $6 if 
2% of the station's primary audi- 
ence is listening, $3 if 4% is lis- 
tening, $2 if 6% is listening. 

Comparing spot radio to network 
radio, the report states: "No net- 
work can offer the advertiser the 
lowest circulation -cost station in all 
its markets. A program broadcast 
over any established network, 
which has an audience of 4% of 
the circulation of each affiliated 
station, will clearly give the adver- 
tiser less families per dollar than 

RMA Session Set 
For N. Y. Tuesday 
Receiver Output Bottlenecks 
On Three -Day Agenda 
MEANS to attain full production 
of receiving sets will come before 
the Radio Manufacturers Assn. 
spring conference to be held at the 
Roosevelt Hotel April 9 -11. Though 
progress has been made in opening 
production bottlenecks, present 
output is estimated at only 135,000 
a week and RMA will explore 
methods of stepping up the figure. 

Problems of parts manufactur- 
ers in obtaining materials and 
supplying components under OPA 
price levels will be discussed by 
the set makers. 

Three meetings will be held by 
RMA. On the opening day, Tues- 
day, the new Division of Amateur 
Radio Activities will discuss prog- 
ress under direction of W. J. 
Halligan, president of Hallicraft- 
ers Co., division chairman. 

Also on the agenda will be 
plans for the new RMA Industrial 
Relations Committee, which will 
collect data on wages, job classi- 
fication and labor contracts. The 
committee plans a special RMA 
labor relations meeting to be held 
in New York late in May, with 
speakers from the Government, 
unions, manufacturers and others. 
Periodic conferences on labor 
problems will be held. 

On the second day the RMA 
Parts Division will meet, taking up 
problems interfering with set pro- 
duction. Meeting of the RMA board 
will be held Thursday. Effects of 
the Civilian Production Adminis -, 
tration building order will be dis- 
cussed. R. C. Cosgrove, vice presi- 
dent of Crosley Corp. in charge of 
manufacturing, is RMA president 
and will preside at meetings. 

School Transmitter 
IN ANTICIPATION of a grant 
for a noncommercial FM station, 
Sewanhaka High School, Floral 
Park, N. Y., has ordered an RCA 
250 -w FM transmitter and an 
RCA disc recorder. The proposed 
station, planned five years ago 
when the school started a class in 
radio techniques, will be operated 
primarily for classroom use during 
school hours. At other times pro- 
grams of community interest will 
be presented. Students will play a 
large part in all programming. 
The school has an enrollment of 
3,100. Application for the station 
was originally filed in June 1944 
and resubmitted in January 1945. 

Minor Fire 
FIRE in studios of KWFT Wichita Falls, 
Tex., caused temporary program inter- 
ruption and $200 damage on March 20. 
Announcer Bill Lowry, on the air at 
time, was slightly burned while at- 
tempting to extinguish blaze before fire- 
men arrived. 

will local programs with the same 
4% audience, broadcast over the 
lowest -cost stations in the same 
markets." 
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Left: WDOD is one of 
many network stations 
using Federal's five 
kw Transmitter, Type 
165A, a pre -war instal- 
lation. 

ederá engineering offers you 

jj-Módern Design 

2 
v 

Higher Efficiency 
0 

3 Lower Operating Cost 
0 

. IN 5 -, 10- AND 50 -KW 
STANDARD HM BROADCAST TRANSMITTERS 

Federal's vast time -tested engineering and manufacturing facilities are now engaged 
in production of standard AM radio transmitters for early delivery ... 5, 10 and 50 
KW . .. with station equipment from microphone to antenna. A Federal engineer will 
be glad to give you complete specifications. Write for bulletin. 

Now in Production 

for Early Delivery 

Right: WABC is one of 
many leading stations using 
Federal's 50 -kw Transmitter, 
Type 162. Similar installa- 
tions built to your order. 

Federal Nephone and RaaÍO Córpora`Íon 
Export Distributor: 

Internofiaal Standard Eledrk Corporation 
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C U I N C Y . I L L I N O I S 

Efficient merchandising service 
plus complete town -farm coverage 

make WTAD a "must" on 

your radio time list. 

930 N.C. 1000 WATTS CBS AFFILIATE 

THE KATE AGENCY, REP. 

NETWORK ACCOUNTS 

(Continued from page 58) 

NORTHERN ELECTRIC Co., Montreal 
(radios and electrical appliances) April 
8 -July 1 sponsors "Northern Electric 
Show" on 30 CBC Dominion and 3 CBC 
French network stations, Mon. 8 -8:30 
p.m. Agency: Harry E. Foster Agencies. 
Toronto. 

Net Renewals 
LEVER BROS. Co., Cambridge (Thomas 
J. Lipton's tea and Continental Soup 
Mix), April 2 renewed for 52 weeks "In- 
ner Sanctum" on full CBS network 
Tues. 9 -9:30 p.m. Agency: Young & 
Rubicam, N. Y. 
PROCTER & GAMBLE Co., Cincinnati 
(Camay, Spic & Span and Dreft), has 
renewed for 52 weeks "Perry Mason" 
on '79 CBS stations Mon. -Fri. 7 -7:15 
p.m. Firm also has renewed daytime 
''Perry Mason" serial on 83 CBS sta- 
tions, Mon. -Fri. 2:15 -2:30 p.m. Agency: 
Pedlar & Ryan, N. Y. 
L. E. WATERMAN, Co., Newark (foun 
tain pens, pencils and inks), effective 
Sept. 15 renews "Gang Busters" on full 
ABC network, Sat. 9 -9:30 p.m. Agency: 
Charles Dallas Reach Co., Newark. 
LAMBERT Co., New York (Listerine 
tooth powder), has renewed for 52 weeks 
"Billy Burke Show" on CBS Sat. 11:30- 
12 noon. Agency: Lambert & Feasley, 
N. Y. 
ROBIN HOOD FLOUR MILLS, Montreal, 
April 4 renewed "Les Talents de Chez 
Nous" on 8 CBC French network sta- 
tions, Thurs. 8 -8:30 p.m. Agency: Young 
& Rubicam, Toronto. 
INTERNATIONAL SILVER Co. of Can- 
ada, Hamilton, Ont. (silverware), April 
7 renewed "Ozzie and Harriet" on 26 
CBC Trans- Canada network stations, 
Sun. 6 -6:30 p.m. Agency: Young & Rub- 
!cam, Toronto. 
RADIO MONDE, Montreal (publication), 
April 3 renewed "Le Moulin de la 
Chansons" on 3 CBC French network 
stations, Wed. 2 -2:15 p.m. Placed di- 
rect. 

When you buy NBC 

-4e divie vtus 

KOH 
SERVING ISOLATED AND WEALTHY 

" WESTERN NEVADA 

Ri1NCN 

Only KOH, with 12 primary counties, gives 

satisfactory service to the 100,000 people in 

Western Nevada. As a result over 90% of these 

prosperous listeners dial KOH exclusively. 

KOH -Reno, Nevada. 
Established in 1928. 

A McClatchy Broadcasting Company 
BEELINE STATION. 
1000 watts - 630 kilocycles. 
National Broadcasting Company. 
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IMPERIAL TOBACCO Co., Montreal 
has renewed "Light Up and Listen" 
on 36 CBC Dominion network stations, 
Thurs. 9:30 -10 p.m. Agency: Whitehall 
Broadcasting, Montreal. 
J. H. ESTABROOKS Co., St. John, N. B. 
(Red Rose tea), April 18 renews "Le 
Theatre de Chez Nous" on 7 CBS French 
network stations, Thurs. 7:30 -8 p.m. 
Agency: McConnell Eastman Co., To- 
ronto. 
LIBBY, McNEILL & LIBBY, Chicago, 
April 15 for 52 weeks renews "My True 
Story" on 194 ABC stations, Monday 
through Friday 10 -10:25 a.m. Agency: 
J. Walter Thompson Co., Chicago. 

Net Changes 
LEWIS -HOWE Co., St. Louis (phar- 
maceutical), April 1 shifted "Bulldog 
Drummond" on 37 Don Lee Pacific sta- 
tions from Mon. 10 -10:30 p.m. to Mon. 
7 -7:30 p.m. (PST). Agency: Olian Adv., 
BRISTOL MYERS Co. of Canada, Mon- 
treal (Sal Hepatica, Vital's, Trushay) 
has added to the "Alan Young Show" 
four Ontario stations (CFOS CJCS 
CKPC CKCR) for total of 26 CBC Do- 
minion network stations, Fri. 9 -9:30 
p.m. Agency: Ronalds Adv., Montreal 

TECHnicA<< 

JULIAN HUCKSTEP, released from the 
Army as lieutenant, has returned to 
the control room staff of WRVA Rich- 
mond, Va. He did communications 
work while in service. 
LICENSE to manufacture FM equip- 
ment for radiotelephone use has been 
granted Western Electric Co. by PROF. 
EDWIN H. ARMSTRONG. Company has 
long manufactured FM broadcasting 
equipment under the Armstrong pat- 
ents. Western Electric will build FM apparatus for the Bell System for use 
in mobile radiotelephone service and In 
radiotelephone systems to reach re- 
mote rural areas in place of wire lines, 
JAMES CONNIE has returned to the 
WCAU Philadelphia transmitter staff. 
JOHN HAEKE and WILLARD BOTTS 
return to the technical department of 
WIP Philadelphia after Army service. 
FRANK SHANNON has returned as en- 
gineer to WCAU Philadelphia. He was 
a lieutenant colonel in the Army and 
was radio operator on the B -29 which set a non -stop record from California 
to the East Coast. 
LEAR Inc., Grand Rapids (home and aircraft radios), has granted a wage 
increase of l61/2 cents per hour to eric- 
ployes. Export division of Lear, for- 
merly at 1860 Broadway, New York, has 
been moved to 50 Broad St. 
KENNETH LITE after two years of radar 
work in the Navy has returned to the 
engineering staff of KALE Portland, Ore. 
STEVEN C. GARCIA has returned to 
the engineering staff of WKBZ Mus- 
kegon, Mich., after service since Sep- 
tember 1941 with Maritime Service ra- 
dio training stations at Gallups Island. 
Boston, and Hoffman Island, New York. 
He was released as lieutenant. 
ALDEN HUBBELL a n d CHARLES 
MITCHELL after Army service have re- turned to the control room of WBIG 
Greensboro, N. C. 
TOM HOLUB, formerly with Northern 
Broadcasting Co., Timmins, Ont., has 
been discharged from the Canadian 
Army and has Joined the operating staff 
of CKEY Toronto. 
BILL DAVIS, transmitter engineer of 
WHO Des Moines, has been reelected to 
a two -year term on Mitchellville (Iowa) 
Town Council. 
GAS SWITCHING TUBES to provide 
"efficient, high- speed, automatic trans- 
mit- receive service in super high fre- 
quency waveguides in radar and pulse 
time communication systems in the 
8490 -9800 me range" have been developed 
by the electronics division of Sylvania 
Electric Products Inc. 
CINEMA ENGINEERING Co., Burbank, 
Calif., has built Type 4031 program 
equalizer for use in broadcast and re- 
cording field. Unit provides wide variety 
of controls for equalization, attenua- 
tion or sound effects filtering and is 
graduated in 2 db steps. Attenuation is 
peaked at 100 cycles at low end of 
sound spectrum and a key selector per - 
mita switching high frequency peak 
equalization to 3, 5 or 10 kc. 
PHILCO Corp., Radio Division, Phila- 
delphia, has received the grand award 

FM Converter Gadgets 
Offered by Two Firms 
SALVAGE of thousands of FM 
sets operating on the old 43 -50 
megacycle band has been made pos- 
sible by the release to the public of 
new converters manufactured by 
Hallicrafters Co., Chicago, and 
Electronics Research Inc., Evans- 
ville, Ind. 

Hallicrafters are now in produc- 
tion with a one tube converter to 
retail at $15, according to Nelson 
Case, chief engineer. 

Appoximately 3,000 of these con- 
verters have already been pro- 
duced. Less than 10% db loss over 
the band is possible with the new- 
type converter, Mr. Case stated. 

The Evansville company's con- 
verter transfers the old 43 -50 mega- 
cycle band to the new frequency 
of 88 -109 megacycles. It will retail 
at less than $5 to the public. WMLL 
Evansville, has already distributed 
500 of the converters to its listen- 
ers at $2.50 for installation. 

Du Mont 4Inductuner' 
ALL DU MONT television sets will 
be equipped with a new type of tun- 
ing device, the "Inductuner," which 
without switching, will cover entire 
frequency range from 44 to 216 mc, 
taking in all 13 channels allocated 
to television by FCC as well as 
FM bands in that section of the 
spectrum, company reported last 
week. Paul Ware, inventor of 
system, in explaining device at a 
meeting of the Institute of Radio 
Engineers and Radio Club of 
America in New York, said that the 
"inductuner is superior in gain, 
image suppression, uniformity of 
band width, oscillator stability,. 
operating simplicity and economy." 

of the Philadelphia Safety Council for 
greatest percentage reduction In acci- 
dent frequency per million manhours 
worked in 1945. Company ranked high- 
est among 137 plants. 
STACKPOLE CARBON Co., Electronic 
Components Division, St. Marys, Pa., 
is producing line of molded bakelite 
coil forms with anchored "hairpin" wire 
leads. Inexpensive and easily installed. 
coil forms may be used for universal 
and tapped universal windings, sole- 
noid windings, antenna or coupled 
windings etc. 
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LT. FRANK R. BAKER, announcer, 
writer and producer at WOW Omaha 
before entering the armed forces in 

December 1942, is to return to the WOW 
staff about June 1. He has been assigned 
to the Information and Education 
Branch of the India Burma Services of 
Supply, Special Services Section, since 
December 1943. During time he has 
written, produced and announced "Sev- 
en Crowded Days" series for VU2ZY 
New Delhi, among other duties. 
BARRY SHERMAN, former serviceman 
and participant on McGuire Hospital 
service shows on WRVA Richmond, 
Va., has joined the WRVA production 
and announcing staffs. BOB BEADLES, 
WRVA music librarian, is confined to 
his home by illness. 
LEE HIGBIE, released from the Army 
as captain, has been added to the an- 
nouncing staff of WDNC Durham, N. C. 
In the Pacific area for 32 months, he 
served as Army Air Force intelligence 
officer. 
MARIAN SEXTON, creator of a number 
of new women's features at HMO% St. 

Louis, has been 
appointed director 
of women's pro- grams at 'WOL 
Washington effec- 
tive April 15. She 
will conduct a 
daily morning pro- 
gram for WOL. 
Previous to KMOX 
Mrs. Sexton had 
been with WTAD 
Quincy and WMBD 
Peoria, Ill. 
JAMES W. MIN - 
IUM, released from 
the Army after 
three years of serv- 
ice, has returned 

to the announcing staff of WMAN 
Mansfield, Ohio. He replaces JAMES 
LONEY who resigned to enter the 
Army. New addition to announcing 
staff Ls JOHN P. (Pres) ROPER, for- 
merly with WKBN Youngstown, Ohio. 
PAUL DEATON, released from the 
Army, has Joined WARN Marion, Ohio, 
as announcer. 
ED McKAY, formerly chief announcer 
WAIL Atlanta, Ga., Joins WSGN Bir- 
mingham, Ala., as announcer following 
discharge from the Army. He replaces 
BOB COLBY, resigned. 
JOHNNY DAVIS, announcer at WWSW 
Pittsburgh, is the father of a boy. 

DALE JACKSON, chief continuity writer 
of KDKA Pittsburgh, April 29 is to fly 
to England for three week visit with 
his mother and four brothers whom 
he has not seen for 20 years. 
BILL CARTY returns to his announcing 
post at WIP Philadelphia after Navy 
service. 
MARIS MADEIRA has left the record 
department of WIP Philadelphia to re- 
turn to ballet work in New York. 
BOYD LAWLOR switches from WIP 
Philadelphia to production staff of 
WCAU Philadelphia. 
MARY E. ROGERS is new continuity 
editor at KYW Philadelphia. She served 

Mrs. Sexton 

4,955,144 

spindles 

spinning 

VICTORY 

.daily producing cotton 
cloth to wrap around the 
world. Produced from "picker 
to bolt" in the 16- county 
WSPA Primary Area. 

WSPA 
SPARTANBURG, 

SOUTH CAROLINA 

Home of Camp Croft 

5000 wafts Day, 1000 wails Night 

950 kilocycles, Rep. by Hollingbery 

PRODUCTIOn 
as hospital recreation worker with the 
American Red Cross on Okinawa. 
SAM SEROTA, educational director of 
WIP Philadelphia, Is making personal 
appearances at Philadelphia public 
schools in conjunction with the sta- 
tion's "A Trip to the Zoo" program. 
ALAN GANS, announcer at KYW Phila- 
delphia, has signed a contract with 
RHO pictures. He'll be assigned to a 
summer stock company for training. 
EZRA STONE, "Henry" of CBS "The 
Aldrich Family," is the father of a girl. 
Francine Lida, born March 29, which is 
also the birthdate of his two -year -old 
son, Joseph Seeger. 
MILTON KATIMS, NBC staff conductor 
and viola soloist, will teach an advanced 
course for viola students at Juilliard 
Music Institute, New York. 
JIM McMURRY, former Army sergeant 
and chief announcer of Armed Forces 
Radio Service in New York City area, 
has been added to the announcing staff 
of WPTF Raleigh, N. C. He was in 
service three years. 
ED HIGGINS has resumed duties as 
early morning disc jockey at WDNC 
Durham, N. C., after three and a half 
years with Army Air Forces. 
GORDON SHAW, announcer of WMAL 
Washington, married Ruth Payne of 
Veterans Administration, Washington, 
March 30. 
JEFF SELDEN, WNEW New York staff 
writer, bas been granted a leave of ab- 
sence to go to Hollywood where he will 
do a series of shows for MARTIN 
BLOCK, conductor of WNEW's "Make 
Believe Ballroom," and Columbia Re- 
cording Corp. 
SHERMAN FELLER has returned to 
WEEI Boston after three years in the 
Army. Formerly with "Dawn Patrol," 
he is now with "Club Midnight," a mus- 
ical program aired Monday through 
Saturday 12:05 -1 a.m. 
HERB JOHNSTON Joins announcing 
staff of WSB Atlanta after three years 
in Marine Corps. 
WALTER WINDSOR, former conductor 
of "Your Neighbor" series on WMCA 
New York, has been released from 
Armed Forces Radio Service as lieu- 
tenant after three years of service and 
is now in New York. He has been in 
radio for 11 years. 
ZELLA DRAKE HARPER, women's com- 
mentator of WIBG Phildelphia, has 
been presented the American Legion 
Auxiliary 1945 Award for her contribu- 
tions to education, entertainment and 
community service. 
WILLIAM E. SHEETS has been assigned 
to the continuity staff of WIS Colum- 
bia, S. C., replacing LILY HENDERSON. 
NORMAN REED relinquishes his morning 
programs on WWDC Washington to de- 
vote fulltime to new position as direc- 
tor of program operation. IRA WALSH, 
formerly program director, has been ap- 
pointed director of public affairs and 
assumes charge of all public interest 
programming for WWDC. SIDNEY 
PETERS, formerly assistant to Mr. 
Walsh, becomes assistant to Mr. Reed. 
LES STURMER and BOB KELLY, both 
released from the Army, have rejoined 
the announcing staff of WMAM Mari- 
nette, Wis. BILL GOODRICH, also Army 
veteran and new to radio, joins station 
as announcer. 
CLINT BUEHLMAN, early morning disc 
jockey of WHEN Buffalo, has received an 
award for "meritorious service and out- 
standing work in the field of public 
safety" from New York Safety Con- 
ferences. 
LEW VALENTINE, former m.c. of "Dr. 
I. Q." (Mars Inc., Chicago) prior to 
entering the service, will return to that 
position next June. At that time JIM - 
MIE McCAIN, who presently holds the 
position, will retire from radio to de- 
vote full time to the ministry. Mr. Val- 
entine will continue to m.c. "Curtain 
Time" on ABC for same sponsor. 
TED ARNOLD, program director of 
WHBF Rock Island, Ill., has been ap- 
pointed chairman of the 1946 -47 Rock 
Island Community War Chest campaign. 
ELAINE N. GONDA, West Coast pro- 
gram director of Keystone Broadcast- 
ing System, is in New York for two 
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weeks of conferences with home office 
executives. 
BOB LALLY, discharged from the Army 
and prior to that announcer of WHYN 
Holyoke, Mass., under name of Mark 
O'Neill, has Joined KGFJ Hollywood 
as announcer. 
JIM BURTON, former staff announcer 
of KHJ Hollywood, has been asigned to 
weekly MBS "Spotlight Bands" series 
originating from that city. 

HARFIELD WEEDIN, with Navy dis- 
charge, has joined ABC Hollywood as 
producer. Prior to service he wrote 
weekly "Dr. I. Q." program and also 
served as general manager of KTBC 
Austin, Tex. He was war program di- 
rector of WFAA Dallas, Tex., 1942 -43. 
TOMMY DIXON, announcer of KHJ 
Hollywood, is the father of a boy. 
C. G. RENIER, program director of 
KMPC Hollywood, gave a "Behind the 
Scenes in Radio" discussion as guest 
speaker of San Diego (Calif.) High 
Hatters Club on March 29. 
LT. TED TOLL, ABC Chicago producer, 
on terminal leave from U. 8. Marines 
after two years as air combat intelli- 
gence officer, is in Hollywood for sev- 
eral weeks. 
BILL GORDON, released from the Army, 
has returned to Don Lee Broadcasting 
System, Hollywood, as writer- producer. 
RUBEN GAINES, former producer. 
writer and anouncer for Mutual in 
Hollywood, has been added to program 
staff of KFAR Fairbanks, Alaska. 

+IYEAPD IT PLUGGED 

ox WDAY! 

Because it is listened - 
to -more, by more peo- 
ple, WDAY can sell 
more clothes -or any- 
thing else -in Fargo's 
rich Red River Valley. 
Here are the listening 
figures, taken from the 
latest Conlan Survey: 

WDAY GETS 61.4% 

OF THE AUDIENCE 

IN ITS COVERAGE 

AREA. 

STATION B GETS 
9.5% OF THE 

AUDIENCE 

',STATION C 

GETS 7.2% 

'FARGO, NORTN DAM 
N.B.C. 

_ 
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SELL 
MANY PRODUCTS FOR 
MANY ADVERTISERS. 

KLRA 
Little Rock 

Oklahoma Tire Supply Co. 

GEORGE E. HALLEY 
TEXAS RANGERS LIBRARY 

HOTEL PICKWICK, KANSAS CITY 6, MO, 

AN ARTHUR 6 CHURCH PRODUCTION 

WAA, With Large Advertising Budget, 
Asking Stations to Carry Sustainers 
WAR ASSETS ADMINISTRA- 
TION, new agency in charge of 
selling war surplus equipment, has 
asked broadcasting stations to 
carry two transcribed quarter -hour 
programs as a public service 
though it is operating under a flex- 
ible advertising budget of between 
$10,000,000 and $15,000,000 for the 
year. 

So far 165 stations have in- 
formed WAA they will carry the 
discs on a sustaining basis. 

The surplus disposal agency is 
considering, in its long -range ad- 
vertising program, the possibility 
of institutional promotion on a na- 
tionwide basis. If such a plan is 
adopted, radio will receive serious 
consideration, according to Wil- 
liam B. Hughes, WAA's acting di- 
rector of advertising. 

Thus far little air time has been 
used, he said, because the surplus 
operation is widely scattered and 
decentralized. Regional offices have 
limited quotas for advertising but 
are permitted to decide on media 
unless special promotion is desired. 
Practically all surplus sales are 
conducted by WAA regional offices, 
following original policy. 

Some spot radio has been used 
in Detroit, Boston and a few other 
cities, according to Mr. Hughes, 
but the amount has been limited. 
Most sales are made to jobbers, 

No.g INTf1EB 
I, 

ARKANSAS 

:1RRNtNRr 

AS%, tOY1S1An 

In the Ark -La -Tex area, KWKH 
-with its 50,000 watts -is the 
No. 1 Medium, with full coverage 
and SELLING POWER in this 
prosperous market. 

CBS * 50,000 WATTS 
%ke Slcxeue¡raat %Cacea StatioK 

SHREVEPORT, LOUISIANA 
Represented by Thd,.ßrint}äsn,Co. 

Page 64 April 8, 1946 

wholesalers and retailers. WAA 
has had little direct contact with 
the public in its sales and has used 
catalog listings and technical jour- 
nals with success. 

A small proportion of war sur- 
plus is in the consumer goods field 
and these items usually are in 
short supply, Mr. Hughes said. 
Since there is no way of knowing 
what materials are going to be de- 
clared surplus at which time by 
U. S. agencies, WAA is unable to 
plan a definite advertising pro- 
gram. 

Mr. Hughes, who formerly was 
a merchandising counsel and in- 
dustrial engineer in New York be- 
fore joining the old WPB during 
the war, considers radio an ideal 
means of developing a national de- 
mand for products. The present 
listings and catalogs, however, go 
direct to purchasing agents, whole- 
salers and others, he said. This 
plan has proved successful in mov- 
ing the assorted lots that have come 
to WAA thus far. 

Some projects involving use of 
spot radio on a national basis have 
been considered by WAA but they 
have not gone beyond the early 
discussion stage. 

The transcription offered stations 
by WAA consists of an interview 
with Gen. Edmund D. Gregory, 
WAA Administrator, explaining 
the new surplus setup, and a talk 
by Scott W. Donaldson, in charge 
of surplus sales to veterans, which 
explains how veterans may buy 
surplus items under the revised 
procedure. 

Radio information specialist of 
WAA is John F. Hanssen, recently 
out of the Army and formerly pro- 
gram director of KYSM Mankato. 

Swing Subscribes 
RAYMOND SWING, ABC com- 
mentator, is one of a group of 57 
individuals who have subscribed to 
stock in a company formed to estab- 
lish a metropolitan FM station to 
serve several small cities in Ohio, 
including Oberlin, according to an 
application filed Monday with the 
FCC. Mr. Swing, an alumnus of 
Oberlin College, is listed for two 
shares of the total issue of 714 
shares. None of the individuals is 
to own more than 8% of the stock. 
Applicant is Elyria- Lorain Broad- 
casting Co., Elyria, O. 

Tube Data Available 
DATA on European radio tubes are 
available at the Office of the Pub- 
lication Board, Dept. of Commerce, 
Washington, in a report compiled 
by the Army Signal Intelligence 
Service. Report gives character- 
istics, photos, base diagrams and 
lists of equivalent tubes. One sec- 
tion relates RCA equivalents of 
many foreign tubes. Report may 
be obtained in photostat for $5 
and microfilm for $1 (No. PB- 
15055) from the board. 

DDT on WRBL 
DDT is on the air! WRBL 
Columbus, Ga. has aired what 
is believed to be the first 
broadcast of a residence be- 
ing sprayed with the insec- 
ticide. The Muscogee County 
Health Dept. and Columbus 
Chamber of Commerce are 
conducting a campaign to 
spray every house, and farm 
building with the solution, 
and WRBL is cooperating. 
"Test case" was the Reid 
home and chicken yard, 
spraying of which was broad- 
cast in a half -hour program 
which included a musical 
group, The Troubadours, ser- 
enading the workers -and 
playing a funeral march for 
the bugs. Ed. Hennessy, pro- 
gram director was m.c. 

Eastern Elects Cox 
JAMES M. COX Jr., vice president 
of Cox radio stations (WHIO Day- 

ton, WIOD Mi- 
ami, WSB At- 
lanta) and news- 
paper chain, has 
been elected to 
the board of di- 
rectors of Eastern 
Air Lines. He is a 
former lieutenant 
commander in U. 
S. Naval Reserve. 

Mr. Cox. Announce- 
ment was made 

by Capt. Eddie Rickenbacker, pres- 
ident and general manager of East- 
ern, following a meeting of the , 

company's directors. 

Awards Planned 
AWARDS FOR 1946 by the Asso- 
ciation of Canadian Advertisers 
for outstanding services to Cana- 
dian advertising will be made in 
November by a committee headed 
by Harold E. Stephenson, Canada 
Starch Co., Montreal. Committee 
will be made up of nominees of va- 
rious media organizations including 
Canadian Association of Broad- 
casters and Canadian Association 
of Advertising Agencies. 

N. Y. Giants Horse Race 

Pro-Football Results 
B'klyn Dodgers Soccer Tips 
Baseball Hour of 
N. Y. Rangers Champions 
Hockey Todays Baseball 
Inter Collegiate Warm Up Time 
Basketball Sports Extra 
Professional Take A Tip 
Basketball From Me 
Trotting Races Basketball News 
Professional Sports Final 
Boxing Nati Indoor 
Ski Casts Tennis 
Madison Square Garden Track Meets 
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NEW YORK 
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Hilmer and Davis 
Form Law Firm 
New Washington Office Will 
Specialize in Radio 

Mr. Hilmer Mr. Davis 

FORMATION of a new Washing- 
ton law firm to specialize in govern- 
ment administrative and radio 
practice was announced last week 
by Lucien Hilmer, former assistant 
general counsel of the FCC in 
charge of the Broadcast Division, 
and John F. Davis, former solicitor 
of the Securities and Exchange 
Commission, recently released from 
the Coast Guard as a lieutenant 
commander. Offices have been es- 
tablished at 1700 Eye St., N. W., 
Suite 2. Phone is NAtional 6471. 

Mr. Hilmer was named special 
counsel to the FCC in 1940 and 
shortly afterward became assistant 
general counsel. He left in 1942 to 
join the Board of Economic War- 
fare, supervising economic plan- 
ning for liberated and enemy areas, 
and served there until 1945. His 
sucessor at the FCC was Rosel 
Hyde, recently named to member- 
ship on the Commission. Early this 
year, Mr. Hilmer joined the State 
Dept. supervising economic re- 
search and planning for occupation 
of Germany, Austria, Japan and 
Korea. 

Mr. Hilmer was born in New 
York in 1908. He graduated from 
Williams College cum laude in 1928 
and from Harvard Law School in 
1931. He is a Phi Beta Kappa. 
From 1931 until 1935 he was with 
the law firm of Parker, Chapin 
and Flattau, New York. He began 
his Government carrer in 1936, 
serving until 1940 as assistant 
counsel and later associate counsel 
to the Senate Committee on Inter- 
state Commerce during its investi- 
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gation of railroad finance. Senator 
Wheeler (D- Mont.) was committee 
chairman. 

Mr. Davis was born in Portland, 
Maine, in 1907 and graduated from 
Bates College in 1928 where he won 
his Phi Beta Kappa. He graduated 
from Harvard Law School in 1943 
cum laude, and was a member of 
the Harvard Law Review. In 
1932 -33 Mr. Davis was with the 
law firm of Robb, Clark, and Ben- 
nett in New York. The following 
two years, he was attorney for the 
Petroleum Administrative Board of 
the Interior Department; 1936 -37 
assistant counsel to the Senate In- 
terstate Commerce Committee dur- 
ing its investigation of railroad 
finance; 1937 -43 assistant general 
counsel and later solicitor of the 
SEC; 1943 -46 lieutenant com- 
mander U. S. Coast Guard Reserve 
attached to Chief Counsel's Office. 

Schwimmer & Scott 
To Hold Auditions 
SCHWIMMER & SCOTT, Chica- 
go, last week announced a talent 
audition plan for Chicago. Begin- 
ning this month agency will em- 
bark upon a weekly series of tal- 
ent auditions which are being 
designed to uncover promising net- 
work actors and actresses, espe- 
cially among returning GI's. 

According to Alan M. Fishburn, 
radio production chief for the 
agency, "The average Chicago 
working Thespian, with the excep- 
tion of permanent leads on air 
shows, makes more dough and is 
heard on more net programs than 
his brother and sister AFRA -ites 
in New York and Hollywood. 

"Talent in the $5,000 yearly 
bracket," Mr. Fishburn declared, 
"is a dime -a -dozen in New York 
and represents many top -flight 
people. In Chicago, that's just the 
beginning for most boys and girls. 
True, they work for what they 
earn, but there's nothing like work 
on any and all types of shows to 
insure the actor's becoming a mas- 
ter of his craft." 

Mr. Fishburn said that all major 
S & S network and local production 
will continue to emanate from Chi- 
cago and added that there is plenty 
of proven talent still in Chicago 
and just as many potential actors 
and actresses awaiting hearings. 
He pointed out that if they can 
uncover three to six capable per- 
formers during the balance of the 
year, their audition plan will not 
be considered to have been in vain. 

Simultaneous with the audition 
announcement, Mr. Fishburn said 
that Schwimmer & Scott will an- 
nounce soon at least one, if not 
two, half -hour network shows to 
originate out of Chicago. 

AFA Booklet 
GETTING back to one of the funda- 
mentals of advertising, the way in 
which advertising helps to increase the 
American standard of living, the Ad- 
vertising Federation of America has 
issued a 16 -page booklet, "Advertising 
and the Raising of Living Standards." 
written by Alfred T. Falk, director of 
research and education for AFA. 

Telecasting 

Personal Touch 
THE INEVITABLEhas 
finally happened at WBIG 
Greensboro, N. C. The sta- 
tion recently received a 
package addressed to: "Mr. 
W. Big, Greensboro, N. C." 

Zenith Reports Loss 
ZENITH Radio Corp., Chicago, and 
its subsidiaries in its report for 
the nine months ended Jan. 31, 
1946, indicate a loss of $1,908,241 
after depreciation, excise taxes, 
federal income, excess profits and 
reserves on renegotiation on war 
contracts. According to Commdr. 
E. F. McDonald Jr., president, the 
loss will be offset by the adjustment 
for carryback and a $2,250,000 tax 
refund. He predicts a profitable 
volume of radio sets in production 
by the end of this month, allowing 
the company to go into profitable 
production by May 1. 

Bozeman Places 
BOZEMAN CANNING Co., Mt. 
Vernon, Wash. (Pict -Sweet), May 
26 starts Hope Cheat on 10 CBS 
Pacific stations, Sun. 2:30 -3 p.m. 
(PST). Contract is for 52 weeks. 
Featuring Jimmy Wallington as 
m.c. program has an audience par- 
ticipation format using about -to- 
be- married couples. Ruthrauff & 
Ryan, Seattle, services account, 
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Hon. A. J. Durante 
J. Walter Thompson Co. 
New York City 
Dear Al: 
I hope you read about our boys from 
W. Va. University playing a bang -up 

game of bas- 
ketball in the 
Garden a cou- 
ple of weeks 
ago. The folks 
down here 
sure knew 
about it be- 
cause we car- 
ried the games 
direct from 
New York 
with our 
sports man , 

Ernie Saun- 
ders, covering 
the event like 
a regular Big 
Leaguer. Yes - 
sir, have to 
take my hat 
off to that 
fella. Course, 
that's the kind 

of staff we have down here ...nothing 
but the best! 

Yrs, 
Algy 

WCHS 
Charleston, W. Va. 

PROmOTIOn 

ORN BELT Plowing Match and ki Soil Conservation Field Day has been 
set for Sept. 21 and is to be 

sponsored by WHO Des Moines in co- 
operation with Soil Conservation Serv- 
ice. Site for the event will be chosen 
somewhere in Iowa. Under the super- 
vision of Herb Plambeck, WHO farm 
service director, and Clay Barnett, 
Knoxville District SCS official, Field 
Day plans In addition to providing for 
resumption of the plowing match on a 
national scale also call for reconver- 
sion of a demonstration farm from 
conventional cropping methods to mod- 
em conservation practice. County, dia- 
drict and state competitions will decide 
participants in national plowing match. 

Durwood Kirby Winners 
CONTEST inspired by a newspaper ad- 
vertisement Inserted by Script Writer 
Art Henley as a joke on Durwood Kirby, 
m.c. of "Honeymoon in New York" on 
NBC, called "What is a durwood kir- 
by?" was won by Frank Boffins of 
Stony Creek, Conn. His interpretation 
of a "durwood kirby" is a surrealist 
figure carved, cut and assembled from 
the natural growth of a Christmas tree 
combined in a plastic wood ensemble 
with elm, maple, red cedar and wista- 
ria on a base of sumac. He was awarded 
$500 as top winner and Mrs. Doris 
Cochrane of Toronto, Canada, also re- 
ceived same amount for best written 
description of a durwood kirby. Award 
was made at a luncheon held April 3 
at the Waldorf -Astoria Hotel in New 
York. Twenty -five winners were award- 
ed $10 each in the created and written 
description categories. 

WLW Market Survey 
EXTENSIVE survey of sales by com- 
modities and outlets in the market area 
of WLW Cincinnati is presented in 
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brochure prepared by the station fo 
distribution to the trade. Styled fo 
convenient filing, brochure gives break 
down of population, families and radio 
homes with percentage for each of 330 
counties claimed as "WLW Land." Fig- 
ures on the wide variety of commodity 
and outlet sales are classed individually 
as well as given in subtotal and total 
groupings. 

Milwaukee Cruise 
SIX -HOUR lake cruise aboard the S.S. 
Milwaukee Clipper will be given evening 
of May 28 by The Milwaukee Journal 
and affiliated stations, WTMJ and 
WTMJ -FM, for those attending the 
forty -second annual convention of the 
Advertising Federation of America. 
Convention will be held in Milwaukee 
May 28 -29. Harry J. Grant, chairman 
of the board of the Journal, and Irwin 
Maier, paper's publisher, are former 
presidents of the Advertising Club of 
Milwaukee which currently is headed 
by Russell G. Winnie, manager of the 
stations. 

WAPI Host to 20,000 
CITIZENS of Birmingham, Jefferson 
County and North Alabama took a total 
of 20,000 tickets to the WAPI Birming- 
ham free 1948 Radio Show, held 2 -8 
p.m. March 31 at Municipal Auditorium. 
New radio models of more than 20 man- 
ufacturers were shown along with dem- 
onstrations of AM and FM and of the 
new GE wire recorder and also Brush 
tape recorder in its first public show- 
ing. Handy -talkies were also shown 
with other heretofore secret U. S. Army 
electronics developments. 

West Coast Brochure 
CHRONICLING success factors of "Lux 
Radio Theatre," CBS Pacific Network 
has prepared an elaborate brochure 
titled "Hollywood's Foremost Radio 
Ambassador." Accompanied by a per- 
sonal letter from Donald W. Thorn- 
burgh, CBS Western Division vice pres- 
ident, brochure is illustrated In four 
colors and reviews the 11 -year old pro- 
gram covering motion pictures adapted, 
top talent presented, audience size and 
program's war -born expansion. 

Personality Folder 
FOLDER titled "China Visitor" has been 
distributed by NBC in behalf of Irene 
Kuhn, returned to network as assist- 
ant director of information, who is 
credited with having many "firsts" in 
her coverage of the Orient. Illustrations 
in folder are from Mrs. Kuhn's Pacific 
journeys. Story of her career has world 
map as a background. 

Radio Exhibit 
NEW JERSEY State exhibition, The 
History of Radio, at state's museum in 
Trenton was officially opened April 1 
by special broadcast on WTTM Trenton 
in which Gov. Walter E. Edge and 
others participated. Tracing industry's 
growth during past 25 years, exhibit 
will continue through June 2. Historic 
material and equipment is included in 
display. Exhibit will be promoted fur- 
ther by WTTM with weekly quarter - 
hour broadcast. 

Preview Pamphlet 
PAMPHLET has been distributed an- 
nouncing forthcoming issuance of a 64- 
page booklet containing complete ad- 
dress of Arthur C. Nielsen, president of 
A. C. Nielsen CO., Chicago (radio re- 
search) before the Radio Executives 
Club of New York, titled "Twelve Com- 
mon Misconceptions or Errors in Radio 
Research." 

Music Program Schedule 
IN ADDITION to distribution of regu- 
lar monthly schedule of programs 
broadcast by WINX Washington, sta- 
tion monthly is mailing to Capital 
music fans a complete schedule of its 
music appreciation programs for corn- 
ing month. Schedule is divided into 
individual program sections with full 
listing of compositions, composers and 
performers. 

WCCO Folder 
FOUR -PAGE colored pamphlet extoll- 
ing honors gathered by Cedric Adams, 
newscaster -m.c., in surveys and popu- 
larity ratings has been distributed by 
WCCO Minneapolis. Northwest poll 
rated him second only to "Lux Radio 
Theatre," CBS feature broadcast by 

WCCO, giving that station two top 
places in poll, according to folder. 

Merchants Aid Promotion 
PUBLICIZING the 1400 kc frequency of 
WTON Staunton, Va., new ABC affili- 
ate which recently commenced opera- 
tion, local merchants have featured 
window displays with merchandise spe- 
cially priced at 14c and $14.00, while 
leading restauranteurs served "WTON 
Sandwiches, 14c" and "American Net- 
work Spaghetti." 

Hobby Show 
THIRD annual Arts, Crafts and Hobby 
Show of WTAG Worcester, Mass., and 
affiliated Worcester Telegram and Eve- 
ning Gazette is being held in WTAG 
conference rooms and is open to public. 
Staff members of the station and papers 
are displaying war photos, gun collec- 
tion, novelty jewelry, dolls, paintings, 
sketches, etc. 

KWK Paper 
MONTHLY house organ Is being pub- 
lished by KWK St. Louis with title 
of "KWK News" and containing staff 
and feature news. 

Promotion Personnel 
RICHARD PACK last week returned to 
his position as publicity director of 
WOR New York after three years in 
the Army Air Forces. CHARLES OP- 
PENHEIM, publicity chief in Mr. Pack's 
absence, has been appointed to new 
post of director of exploitation. He will 
concentrate on agency contacts and re- 
gional public relations. ROBERT 
BLAKE, former night press editor, is 
reassigned to day side. 
R. E. WHITE, public relations and edu- 
cational director of KDKA Pittsburgh, 
has been selected as a consultant for 
the Pennsylvania branch of the National 
Association of Secondary School Prin- 
cipals, which will hold a conference 
for school administrators and teachers 
at California State Teachers College, 
California, Pa., June 26 -28. 
DICK LaFALCE, formerly with Warner 
Brothers Theatres and released from 
the Army, has been appointed director 
of publicity and public relations for 
WWDC Washington. 
BURT HARRISON, merchandising man- 
ager of KTSW Emporia, Kan. has been 
released from the Army and resumed 
station duties. 
DOROTHY LEFFLER, chief of magazine 
department of CBS New York press 
information service, Is In Hollywood 
for three weeks conferring with network 
Western Division publicity staff. 
DEAN MOXLEY has been appointed to 
head the promotion and publicity de- 
partments of KFI Los Angeles effective 
April 15. JIMMY VANDIVEER, released 
from Navy as lieutenant, becomes pub- 
lic service director and will be in charge 
of all public service programming. Mr. 
Moxley for two and a half years has 
been assistant to J. G. PALTRIDGE, 
promotion and public service director, 
who resigns to head San Fernando 
Valley Broadcasting Co., new station 
applicant [BROADCASTING, March 25]. 
Before his Navy service Mr. Vandiveer 
for six years had been special service 
director and in his new post also will 
handle special events. 
EARL RUTLEDGE has Joined KGER 
Long Beach, Calif., as promotion and 
publicity director succeding WENDELL 
NEELY. 
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NEW audience participation show has 
started on WOR New York under title 
"Daily Dilemma" and broadcast 

Monday through Friday 2 -2:30 p.m. 
Presenting dilemmas encountered by 
everyone during every day life, program 
introduces novel commercial format. 
Members of studio audience are quizzed 
after announcement Is aired to test 
their absorption of the advertised facts. 
Following companies have bought time 
on show: Potter Drugs & Chemical Co., 
Malden, Mass., through Atherton & Cur- 
rier, New York; Readers Digest Assn., 
Chappaqua, N. Y., through BBDO New 
York, I. J. Fox, New York, through 
Lew Kashuk Adv., New York; Colgate - 
Palmollve -Peet, Jersey City, Supersuds 
through William Esty & Co. and Veto 
through Ted Bates Inc., New York; Ex- 
Lax Inc., Brooklyn, through Joseph 
Katz Co., New York; Associated Labs., 
New York, through Grady & Wagner 
Co., New York; Garrett & Co., Brook- 
lyn, Ruthrauff & Ryan, New York. 

Student Rally Hears Game 
TWO THOUSAND University of Califor- 
nia students were able to listen to a 
play -by -play broadcast of the Univer- 
sity of California -Ohio State National 
Collegiate Athletic Assn. invitational 
basketball tourney playoff game held 
at Madison Square Garden, New York, 
through facilities made available by re- 
created direct wire report over RLX 
Oakland. Students rallied at Greek 
Theater on Berkeley campus where 
game was aired over public address sys- 
tem. Cheers and band numbers were 
picked up by means of station cue and 
included with broadcast to Northern 
California basketball fans. 

WSB Religious Program 
WSB Atlanta, Ga., has turned over its 
Sun. 8:30 -9 a.m. period to the Southern 
Radio Religious Conference. Four seg- 
ments of 13 weeks each have been al- 
lotted to the Baptist, Methodist and 
Presbyterian Churches which are taking 
turns in presenting series of programs. 
Featuring each week a prominent 
speaker and choir, program is carried 
by a southern network of stations from 
Maryland to Texas. 

Visitor Interviews 
INTERVIEWS with motorists as they 
enter Miami, Fla., constitutes format 
of new program on WQAM Miami titled 
"Welcome Visitor." Accompanied by 
member of police force, Bill Carey of 
WQAM welcomes motorists, presents 
them with booklet on local traffic rules 
and awards each with a "good luck" 
silver dollar. Monday through Friday 
quarter -hour program is sponsored by 
Biscayne Dog Track. 

WWDC Congress Series 
WWDC Washington starts new series 
"Congress Reports" on April 8, 10:45 -11 
p.m. Among first to appear on program, 
to be heard Monday, Tuseday and 
Thursday 10:45 -11 p.m., are Sen. Glenn 
Taylor (D- Idaho), and Congressmen 
Hugh DeLacy (D- Wash.) and Edwin A. 
Hall (R -N. Y.). Transcriptions will be 
made of each program for distribution 
in each guest legislator's home district. 

Opera Poll Results 
TEXAS Co., New York, March 30 during 
the broadcast of "Die Walkure" on ABC, 
final Metropolitan Opera presentation 
heard this season, announced results of 
poll taken to select next season's works. 
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Out of 122,080 ballots cast, "Aida" was 
first in listeners choice with 18,345 
votes, followed by "Carmen," 13,257; 
"Traviata," 11,749, and "Tristan and 
Isolde," 11,312. In second group, con- 
sisting of works occasionaly heard, 
"Hansel and Gretel" won first place 
with 14,854 followed by "Boris," 12,740; 
"Rosen Caviller," 12,598 and "Othello," 
11,343. 

WHO Flying Service 
NEWS EDITOR Jack Shelley of WHO 
Des Moines has completed arrangements 
with Iowa Aeronautics Commission for 
station to carry special airport and fly- 
ing conditions as reported by 20 state 
airports. Airports will file telegraphic 
reports anytime there is a major change 
in conditions which affect the flying 
public. Station for a number of years 
has presented highway and road con- 
ditions in cooperation with Iowa High- 
way Commission and the Iowa Highway 
Safety Patrol. 

WHOM University Series 
RUTGERS U., New Brunswick, April 
10 starts for six weeks a weekly pro- 
gram, "The Rutgers Almanac of the 
Air," on WHOM New York, Wed. 5:30 -8 
p.m. Henry C. Beck, editor of Rutgers 
University Press, will relate interesting 
yarns on Jersey folklore. Musical selec- 
tions by university students will be in- 
cluded. 

Service Area Emphasis 
PLANNED to remind listeners that 
WOWO serves a considerably larger 
area than Fort Wayne, Ind., alone, sta- 
tion Is presenting three weekly "Tri- 
State News" program. Devoted to local 
news of the 84 counties in WOWO pri- 
mary coverage area in Indiana, Ohio 
and Michigan, program includes inter- 
views with newspaper editors and other 
personalities of the various sections of 
the region. 

WHY Club Aid 
MONDAY through Friday "Woman's 
World" series of WRY Oklahoma City 
is starting a weekly program featuring 
the English brides of Oklahoma men. 
Program will act as information me- 
dium for a state -wide club formed in 
Oklahoma City for such women, will 
assist in teaching them U. S. and Ok- 
lahoma Constitutions and related civic 
and home matters. 

CKNX Farm Service 
FARMING COMMUNITIES through the 
county federations of agriculture are 
airing a weekly program "The Farmer 
Speaks" on CKNX Wingham, Ont. Em- 
phasis of program is on community 
work, farm forum groups and junior 
farmer groups, with musical portion of 
program supplied by talent from the 
five counties in the CKNX area. 

University Workshop 
COOPERATING with University of Cal- 
ifornia and as a public service, KROW 
Oakland, Calif., has started weekly 30 
minute "California Workshop." Besides 
college news and interviews with cam- 
pus personalities, broadcast includes 
drama by Workshop Players and selec- 
tions by University Glee Club. 

Facts on New York 
WLIB New York in cooperation with 
the Museum of the City of New York 
on April 6 began a weekly series "This 
Is Your Town," Sat. 8 -8:30 p.m. Pro- 
gram features military history of New 
York and contrasts events of today with 
events of the past about the town's 
institutions and people. 

Guest Policy Extended 
BRISTOL -MYERS Co., New York (Sal 
Hepatica and Mum), will extend its 
guest star policy started Jan. 22 for 13 
weeks on the "Alan Young Show," 
ABC, Fri. 9 -9:30 p.m., through May 
24. Agency is Doherty, Clifford & Shen - 
field, New York. 

Faculty Forum 
FACULTY members of Rutgers U. are 
featured In a new three -weekly com- 
mentary on the UNO Security Council 
sessions on WAAT Newark, N. J. 

Receives Third Award 
THIRD AWARD in three weeks has 
been received by "America's Town 
Meeting" during program on WJZ New 
York, 8:30 -9:30 p.m., when Youthbuiid- 
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ers Inc., representing more than 3,000 
New York City public school pupils, 
presented a parchment scroll with in- 
scription "To 'America's Town Meeting' 
for outstanding service in helping to 
build the peace," to George V. Denny 
Jr., moderator of program and president 
of Town Hall. 

Geography by Radio 
WEEKLY adult education series com- 
prising a radio course in all aspects of 
global geography started on WMCA New 
York April 1 under title of "Background 
for Peace." Program is planned in co- 
operation with an advisory board of 
educators and features Johnson E. Fair- 
child, traveler, geographer and Hunter 
College instructor. 

Yankee Quiz Program 
AWARDING surprise prizes to contest- 
ants correctly answering questions giv- 
en by Verne Williams, "Yankee Quiz 
Bazaar" started April 1 on Yankee Net- 
work as afternoon women's feature pro- 
gram. April 8 -12 quiz originates from 
Boston's Home Builders and New Prod- 
ucts Show at Mechanics Building. 

Victor Record Show 
SPONSORED by the Record Bar of 
Frederick (Md.) Appliance Co., "Victor 
Varieties" program has started on 
WFMD Frederick as weekly half -hour 
broadcast featuring all RCA Victor re- 
cordings and albums. 

Schedule Increased 
CFPR Prince Rupert, B. C., leased early 
in the war by the CBC to supply pro- 
grams to Canadian and American troops 
on the Northwest Coast, has extended 
its program activities to 16ÌZ hours of 
broadcasting daily, 7:30 a.m. to mid- 
night. 

WIZE Public Service Series 
ENTIRE proceedings of the City Com- 
mission of Springfield, Ohio, now is 
broadcast by WIZE Springfield which 
in addition also is presenting a program 
by City Manager Harold Fross. 
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Time Sales of 50 kw Stations 
Up 4.3% in 1945, FCC Reports 
NET TIME sales of the 53 stand- 
ard 50 -kw stations in the U.S. 
during 1945 totaled $60,981,196, an 
increase of 4.3% over the previous 
year, according to preliminary fig- 
ures issued last Monday by the 
FCC. Net times sales, as reported 
by the Commission, are gross sales 
after deducting fees to agencies. 

Increases in net times sales were 
reported by 40 of the 53 stations, 
the Commission said, with 13 sta- 
tions showing decreases. A gain of 
$500,000 in sales was recorded by 
one station; increases of $100,000 
to $300,000 by four stations; and 
gains of less than $100 each by the 
remaining 35. Losses in net time 
sales by the 13 stations ranged 
from $300 to $221,664. 

Sales of time by the 50 -kw sta- 
tions to the major networks during 
1945 accounted for $21,772,835, or 
35.7% of total net time sales. The 
receipts from networks constituted 
37% of total payments made by the 
major networks to all affiliated sta- 
tions in 1945. 

The Commission had previously 
reported gross time sales of the 
four major networks during 1945 
at $128,533,216 and net time sales 
at $109,134,943. The latter figure 
was composed of payments to affili- 
ates of $57,398,609 and a balance 
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retained by the networks of $51,- 
736,334 [BR)ADCASTING, March 25]. 

Data on time sales of other than 
50 -kw stations will soon be made 
public, it was learned, followed by 
a breakdown of sales of the various 
classes of 50 -kw stations. Later, 
the Commission will issue reports 
on sales of regional stations. 

The material is being compiled 
from annual reports filed with the 
Commission by all stations. Dead- 
line for filing this year was ex- 
tended to April 1 instead of March 
1 as in previous years. A compre- 
hensive report of station and net- 
work sales during 1945 will be pub- 
lished in the latter part of 1946. 

Radio Set Count Urged 
For Western Hemisphere 
INCLUSION of a question on ra- 
dio set ownership will be considered 
by the Committee on Census of the 
Americas for 1950, now being or- 
ganized under auspices of the In- 
teramerican Statistical Institute. 
The committee will serve as advi- 
sory body in the first joint hemi- 
sphere census, a project of the In- 
stitute. 

Advantages of a radio census 
have been presented to Senor Dr. 
Don Antonio de los Monteros, Mex- 
ican ambassador, who expressed 
interest in the idea and planned 
to forward it to his government. 
Representing the United States on 
the joint census committee is Dr. 
Halbert L. Dunn, chief, Vital Sta- 
tistics Division, Census Bureau. 

Attention, Girls! 
"DEAR sir ", began the letter 
to "Exchange, Trade and 
Swap, public service program 
of KWJJ Portland, Ore., "I 
lecen on your program at 7: 
A. M. on swap or tread. I 
like to get some advise from 
you it may be foolish to you 
and I supose it is I am a 
man 65 years old so dont 
Blame me fort. I dont drink 
I dont go to dances saving 
my money Bild a home all 
paid fort and I am loncem in 
my home. I never head ben 
maried in my life the house 
is all complet all I ned in it is 
a women to keep my house 
clean. so one day I lecen to 
your trad and swap tryed to 
see if there is some one wants 
to swap her self for a house 
in the olden days there youse 
to Be a club house where we 
could joine a club house and 
pick up a women there they 
youse to send there pitcure 
of them self give there age 
and asking to write to theme. 
is there such a think now or 
what can be don to catch 
one What is your advise on 
that Will be glad to here 
from you." 

Wildroot on ABC 
WILDROOT Co., Buffalo (hair 
tonic), on April 16 starts Dark 
Venture on ABC Pacific network 
for 52 weeks, Tues. 8:30 -9 p.m., 
with option to extend to coast-to- 
coast network. Agency is BBDO, 
New York. 

Six -Station Network in Philippines 
Expected to Start by Jan. 1, 1947 
FORMATION of a six -station net- 
work in the Philippine Islands, ex- 
pected to be on the air by Jan. 1, 
1947, was announced last week in 
New York by Norman Paige, one- 
time ABC correspondent in the 
Pacific, and general manager of 
Philippine Broadcasting Co. 

The projected network's key sta- 
tion in Manila will begin opera- 
tions next July 1, with its air debut 
timed to capitalize on the celebra- 
tion of Philippine independence, 
scheduled for July 4. 

Call letters of the Manila sta- 
tion are tentatively KPOI. It will 
operate on 1,000 w AM and simul- 
taneously on 1,000 w FM and 3,000 
w shortwave. The other five sta- 
tions, each of which will broadcast 
on 1,000 w AM, will be situated in 
Tacloban, Iloilo, Cebu, Davao and 
Zamboanga. 

The network relay will be by 
point -to -point shortwave utilizing 
highly directional antennas. Studio 
and transmitter equipment is now 
en route to the Islands. 

The company was organized by 
several Manila businessmen, ac- 
cording to Mr. Paige, and will have 
as its executives mostly Army or 

Navy personnel who served in the 
Islands during the war. 

The network will broadcast a 
7 a.m. to midnight schedule, ex- 
pects the shortwave signal of its 
Manila station to reach most points 
on the China Coast as well as many 
of the inhabited islands surround- 
ing the Philippines. 

JOSEPH HERSHEY McGILLVRA, Inc. 
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Reappraisal 
(Continued from page 17) 

11 :30 a.m. at the RCA Laboratories 
at Princeton. Here the delegates 
visited a television studio, wit- 
nessed video pictures picked up by 
the new RCA Image Orthicon cam- 
era tube and received in black - 
and -white on sets equipped with 
RCA's new metal coated tubes 
which give the images a brilliance 
lacking in prewar receivers. Then 
they journeyed to the Princeton 
Inn, about two miles away, where 
they were given a demonstration 
of color television, transmitted on 
a beam from the laboratory they 
had just left, on a frequency of 
approximately 10,000 mc. Program, 
produced by Ed Sobol, NBC video 
producer, was of live talent, featur- 
ing a magician, a singing duo, 
girls, multicolored materials and 
Jinx Falkenberg as mistress of 
ceremonies. 

E. W. Engstrom, vice president 
in charge of research at RCA Lab- 
oratories, conducted the demonstra- 
tion, explained the equipment and 
voiced RCA's opinion that color 
television is at least five years 
away and that when it comes it 
will be fully electronic. Demonstra- 
tion was described as a condensed 
version of that given the press four 
months ago [BROADCASTING, Dec. 
17]. Welcoming committee also in- 
^luded Orrin Dunlap, RCA director 
of advertising and publicity; Frank 
E. Mullen, NBC vice president and 
general manager; John F. Royal, 
NBC vice president in charge of 
television; O. B. Hanson, NBC vice 
president and chief engineer. 

View CBS Developments 
After lunch in Princeton, the 

FCC party entrained for New York 
and it 4:45 p.m. their second dem- 
onstration of telecast color com- 
menced at the CBS headquarters. 
Here they also saw a repeat per- 
formance of one given the press 
some weeks ago [BROADCASTING, 
Feb. 4] and subsequently to other 
groups of broadcasters, advertisers, 
agency executives, etc. This demon- 
stration, composed entirely of film 
subjects, was broadcast from the 
CBS transmitter about a half -mile 

rt 

"C'mon, Fido -WFDF Flint says 
:here's a shortage -" 
BROADCASTING Tel 

Video Operations Deficits Will Range 
Up to $150,000 Monthly, Says 'Trammell 
PREDICTING a national televi- 
sion network by 1949, Niles Tram- 
mell, NBC president, at a Thurs- 
day news conference in Hollywood, 
declared that RCA has invested 15 
million dollars and NBC 4 million 
in black- and -white television and 
that his network will go ahead with 
plans for rapid development of 
visual broadcasts. 

NBC plans a $520,000 investment 
in Washington, with a monthly def- 
icit operation of $60,000. In Los 
Angeles, should FCC grant NBC's 
application, network will spend 
$385,000 for installation with con- 
tinuing monthly operation of $100,- 
000- $150,000. Assuming FCC ap- 

proval, Hollywood station will be 
in operation by the fall of 1947, 
said Mr. Trammell. 

NBC hopes to break even by the 
end of the third year, he said, and 
put television on a paying basis 
within five years. 

Heavy withdrawals of black -and- 
white television applications from 
FCC in recent weeks [BROADCAST- 
ING, April 1] were attributed by 
Mr. Trammell to confusion arising 
over the question whether to wait 
for color. 

NBC engineers estimate color is 
five years off, he said. Meanwhile, 
Mr. Trammell added, NBC will go 
ahead with black- and -white plans. 

away on a frequency of about 
500 mc. 

Worthington Miner, manager of 
the CBS television department, who 
conducted the demonstration, and 
Dr. Peter C. Goldmark, director of 
engineering research and develop- 
ment, explained the operation of 
the CBS equipment, emphasizing 
that the transmitter is a commer- 
cial model and not a special lab- 
oratory set -up. Frank Stanton, 
CBS president, contended that 
CBS's faith that color has already 
made black- and -white television ob- 
solete has been backed up by lead- 
ing advertising executives who 
have seen CBS demonstrations. 

Demonstration and the follow- 
ing question period ran until 
after 6:30 p.m. The group, includ- 
ing Joseph H. Ream, CBS vice pres- 
ident and secretary; Frank B. 
White, vice president and treasur- 
er; Lawrence W. Lowman, vice 
president in charge of television; 
Adrian Murphy, vice president, 
and Leonard Hole, director of the 
CBS television plans division, then 
adjourned to the Berkshire Hotel 
for dinner. 

Visit Du Mont Station 
At 9:30 p.m. CBS turned the 

Commission party over to Dr. Allen 
B. Du Mont, president of Allen B. 
Du Mont Laboratories, and a num- 
ber of his company's executives, in- 
cluding Leonard F. Cramer, vice 
president; T. T. Goldsmith, chief 
en M t' Lo ' t gmeer i ; or ti ewi, assS - 
ant to the president, and Samuel H. 
Cuff, manager, WABD, Du Mont 
video station in New York. Next 
stop in the tour was Wanamaker's 
department store, where the FCC 
delegation was shown the new Du 
Mont -Wanamaker studios, most 
ambitious of any video station to 
date, which are to be formally 
opened on April 15. 

Central studio, rebuilt from the 
store's auditorium, has a 60 -foot 
ceiling and a viewing balcony ac- 
commodating 700 spectators. It is 
to be equipped with four cameras. 
Flanking it are a three -camera and 
a two -camera studio. Visitors saw 
the company's latest model telecast-. 
ing apparatus with which the stu- 
dios are being equipped. They were 
also shown new video lighting 
equipment with which Du Mont 

ecasting 

has been experimenting -lamps 
encased in heat absorbing glass, 
designed to eliminate the intensely 
heated studios that have been one 
of the major troubles of television. 

It was after 11 p.m. when the 
party left the store for the train 
back to Washington. They had seen 
television as it is in the RCA Lab- 
oratory, as CBS would like to make 
it in the near future, and as Du 
Mont is going ahead with it today. 
The FCC members and their staff 
undoubtedly had formed some opin- 
ions, reached some conclusions from 
what they had seen. But as they 
piled into their Pullmans they were 
still politely noncommittal. 
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CPA Order 
(Continued from page 17) 

not yet operating. No broadcasting 
cases have been handled in Wash- 
ington, aside from the inquiries. 
All cases over $1,000,000 are auto- 
matically referred to Washington 
by district managers. 

Will Welcome Inquiries 
CPA officials have indicated in- 

formally that they will welcome all 
communications from stations or 
interested groups on the peculiarly 
difficult position in which broad- 
casting is placed. The more indi- 
cations of adverse effect on recon- 
version and employment CPA re- 
ceives, the more it will be con- 
vinced that special consideration 
may be necessary. 

Affected by the order is some 
$200,000,000 in AM, FM and tele- 
vision expansion, involving not 
over $50,000,000 in actual struc- 
tures. Paul Porter, while FCC 
chairman, estimated an overall 
$5,000,000,000 radio expenditure in 
the next few years. This includes 
such related industries as set man - 
ufacturing. The whole program in- 
îolves a minimum use of building 
materials. 

Radio's public service responsi- 
bility is conceded by CPA in Wash- 
ington. An easing of enforcement 
inspired at the top level would 
prove an important factor in the 
attitude of local managers and ad- 

I /// 
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O'BRIEN, DORRANCE 
OPEN PROMOTION CO. 

Mr. O'Brien Mr. Dorrance 

PROMOTION service, known as 
O'Brien & Dorrance, has been es- 
tablished by Harry F. O'Brien, art 
director of CBS, and Dick Dorrance, 
promotion director for CBS -owned 
stations. They leave CBS soon to 
take over the new partnership. 

Firm, at 95 Park Ave., New York 
will specialize in high quality book - 
lets and folders. It will operate 

independent of any printing house, 
art service or other concern, and 
will not attempt to assume tha 
functions of regular advertising 
agencies or public relations groups. 

Mr. Dorrance has been with CBS 
since 1943. Prior to that time he 
was with several newspapers, AP, 
and WOR New York. In 1940 he 
became director of promotion and 
then general manager of FM 
Broadcasters Inc. He has also been 
with OWI as special assistant to 
Elmer Davis. Last year his pro- 
motion for Columbia -owned sta- 
tions won eight certificates of merit 
from- the Direct Mail Advertising 
Assn. 

Mr. O'Brien joined CBS in 1930. 
left to form his own art service 
and`returned as wartime art head 
in 1942. He was previously art di- 
rector of Lennen & Mitchell, and 
this year won the Art Directors' 
Club Medal from the Direct 
Mail Advertising Assn. 

visory boards. 
An example of official confusion 

was noted when one CPA district 
manager told BROADCASTING that 
he interpreted the order as ap- 
plying to towers. CPA officials 
had told BROADCASTING they were 
not interested in towers since they 
did not consume scarce materials. 
Moreover the FCC, after confer- 
ring with CPA, had issued a state- 
ment March 29 explaining that 
towers, panel boards, transmitters 
and similar equipment did not come 
within the $1,000 limit. 

As CPA gathers experience it 
will endeavor to straighten out 
these misunderstandings but some 
miscarriages of justice may occur 
in the meantime. 

In a check of equipment manu- 
facturers BROADCASTING found only 
one case in which the CPA order 
was viewed as crippling. Most 
transmitter firms pointed out that 
they had backlogs of orders. A few 
conceded they had heard from 
worried buyers but said they had 
not suffered any actual cancella- 
tions. 

Most manufacturers felt that 
holders of 250 w CPs would be able 
to get by in improvised structures 
without passing the $1,000 limit. 
With both equipment and towers in 
short supply, they felt any delay in 
starting of new stations would pro- 
vide a chance to catch up with 
orders. A number of plants have 
been shut down by strikes, most 
of which have been settled. 

"Millions" at Stake 
In his letter to the CPA - -Mr. 

Wunderlich pointed out that mil- 
lions of dollars in transmitters and 
hundreds of jobs are at stake in 
his company. He asked an audience 
with Administrator Small to pre- 
sent the situation in detail in an 
effort to work out a plan for more 
liberal use of materials in the con- 
struction of new FM - stations: 

"The engineering and production 
is being carried on with about 1,000 
people," Mr. Wunderlich said, 
"ranging from high -priced engi- 
neers down to production person- 

nel in the plant, and it will be nec- 
essary for us to terminate the em- 
ployment of all these people unless 
the restrictions on building, which 
is needed for the radio transmitter 
station house and studio, are re. 
laxed so as to permit an expendi 
ture of at least $15,000 per project. 

"We fear that your local com- 
mittees will give very little consid- 
eration to applications filed by ra- 
dio stations for such buildings b^ 
cause you unfortunately classifies 
radio stations in the same category 
with gas stations and poolrooms. 

"Unless we proceed immediately 
with the installation of new FM 
stations you are placing in jeopardy 
some one million jobs and the en 
tire radio set production indust *-, 

because the future therein is sc 

firmly bound up in the productiot 
of new FM receivers that the fail 
ure to install the broadcast sta- 
tions themselves will result it 
no sale for FM receivers, whirl 
would otherwise be purchased it 
large quantities by the radio lis 
tening public. 

"We have on hand millions of 

dollars' worth of material in vari 
ous stages of fabrication, all o: 

which is of no value under tL. 
present CPA ban on civilian con 
struction. Thousands of other peo 
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pie will be affected and perhaps 
'join the rank of the unemployed in 
allied industries, such as radio tow- 
ers, radio studios and other related 
fields where the material and labor 
involved has no point or applica- 
tion to the construction of homes 
for veterans." 

TBA's Protest 
In its protest to CPA, Television 

Broadcasters Assn. said the in- 
dustry is "deeply concerned with 
the extent to which Order 1 is 
applicable." It stated that the tele- 
vision industry had been seriously 
retarded by the war and "desires 
to prevent the imposition of fur- 
ther obstacles to its development." 

TBA pointed out that video de- 
velopment is the result "of scien- 
tific research by American scien- 
tists and manufacturers and re- 
sults from a total investment of 
more than 25 million dollars. The 
order would seriously jeopardize 
if not destroy the investment and 
the benefits of research, it was 
stated, since manufacturers of 
television transmitters and equip- 
ment are dependent on construction 
of television stations and studios. 

The employment factor was sited 
by TBA, which contended develop- 
ment of video and construction of 
stations and studios will result in 
greater employment of technically 
trained ex- servicemen in television 
and related industries. Thus the 
order strikes directly at employ- 
ment within the industry, TBA 
said. 

"Continued development and un- 
hampered growth of the television 
industry will provide educational 
advantages and entertainment 
benefits to millions in the near 
'future, says TBA, and advantages 
and benefits will be indefinitely 
postponed by the order, which 
therefore "is not consistent with 
the public interest." 

In a question- and -answer primer 
covering its construction order CPA 
last week covered several points of 
interest to broadcasters. Three of 
the questions, with answers, follow: 

Q-Does the building of a radio broad- 
casting building and tower require au- 
thorization? 

A -Construction of an independent 
tower does not require authorization 
as the tower does not come within the 
definition of "structure" in the order. 
Buildings in connection with the 
tower would require authorization. The 
radio broadcasting industry itself is 

6k.t. 
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classified in the order as commercial 
and therefore would come under the 
commercial job exemption of $1,000 
each on separate Jobs. 

Q-How does the exemption of a $1,000 
Job on commercial building apply to 
the renovation of an office building? 

A -If a job is being done on the en- 
tire building, such as replacing the 
hall flooring, authorization must be ob- 
tained if the total cost runs over $1,000. 
even though the job may be performed 
over an extended period. But if several 
individual offices in the building are 
being renovated when they become va- 
cant, each renovation would be consid- 
ered a separate Job and would be ex- 
empt if below $1,000. 

Q-Does the order prevent the repair 
of mechanical equipment in a commer- 
cial or residential building? 

A -The order does not restrict the re- 
pair of mechanical equipment (equip- 
ment used to operate a building or other 
structure, such as plumbing, heating, 
ventilating and lighting equipment). 

KOB to Continue 
770 kc Operation 
FCC Denies ABC Plea; Reply 
To Dempsey Charges Filed 
KOB ALBUQUERQUE, N. M., 
will be permitted to continue tem- 
porary operation on 770 kc, clear 
channel used by WJZ New York, 
under an order adopted Thursday 
by the FCC. The Commission de- 
nied a petition by ABC that it dis- 
miss KOB's application for change 
in frequency from 1030 kc to 770 
kc. 

KOB operates on 770 kc, with 
50 kw day and 25 kw night, under 
special authorization, although its 
regular license is for 1030 kc. Its 
application for regular use of 50 
kw on 770 kc has been before the 
Commission for some time and 
probably will not be decided until 
the conclusion of the clear chan- 
nel hearings, it was learned. 

Meanwhile, comments to the pe- 
tition of Gov. John J. Dempsey of 
New Mexico to revoke the license 
of KOB because of the nature of 
political attacks against him on 
the station [BROADCASTING, March 
25, April 1] were filed by Ralph 
L. Walker of Pierson & Ball, KOB 
counsel. 

Denying allegations in Gov. 
Dempsey's petition that the sta- 
tion has violated the Communica- 
tions Act, the comments suggested 
that "a part of the Dempsey de- 
sign and scheme in filling his pe- 
tition at the Commission is to in- 
jure or jeopardize in any way pos- 
sible the relief sought by KOB in 
applications now pending ... and 
presumably ready for decision in 
the near future." 

Falkenberg Show 
NEW HALF -HOUR morning pro- 
gram, Hi Jinx, featuring Jinx Fal- 
kenberg, screen actress and popu- 
lar model, and her husband, Tex 
McCrary, formerly editorial chief, 
New York Daily Mirror, a lieuten- 
ant colonel in the AAF, and now 
executive editor of the American 
Mercury, will make its debut April 
22 on WEAF New York, Mondays 
through Saturdays, 8 :30-9 p.m. In 
addition to bringing guest stars to 
the microphone, couple plan to de- 
vote one program a week to the 
teen -age group. Series will be avail- 
able to sponsors in units of three 
or more 15- minute segments weekly. 
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Power Increases 
Are Granted Five 
Change in Frequency Goes 
To Another Station 
POWER INCREASES for four 
stations and a change in frequency 
and higher power for another were 
authorized last Wednesday by the 
FCC. 

WGAC Augusta, Ga., a 250 -w 
full -time station on 1240 kc, was 
authorized to change to 580 kc and 
increase power to 5 kw day and 1 
kw night, using directional antenna 
at night. The authorization was 
given by the Commission in ap- 
proving WGAC's petition for re- 
consideration and grant of the ap- 
plication without a hearing. 

WJHP Jacksonville, Fla., also 
a 250-w outlet, was granted author- 
ity to increase to 5 kw fulltime with 
directional antenna at night. The 
station is on 1320 kc. 

KMLB Monroe, La., which last 
October was authorized to change 
from 1230 kc to 1440 kc and in- 
crease power from 250 w to 1 kw 
fulltime [BROADCASTING, Oct. 22], 
was granted a further increase of 
daytime power to 5 kw on 1440 kc. 

KPOF Denver and KTFI Twin 
Falls, Idaho, received construction 
permits to increase power from 1 
kw fulltime to 5 kw day and 1 kw 
night. KPOF operates on 910 kc, 
sharing time with KFKA Greeley, 
Col. KTFI, on 1270 kc, also was 
granted change in studio location. 

What Luck!! 
Not the superstitious luck of horse- 

shoes -but the real luck of finding 
the right station reaching the right 
people . . . WLAW serving nearly 

two million listeners in a $2,198,- 
419,800 New England market!! 

5000 WATTS 680 KC. 

50,000 WATTS SOON!! 

Basic Station 
American Broadcasting Co. 

WLAW 
LAWRENCE, MASS. 

NATIONAL REPRESENTATIVES: 

WEED & CO. 

at 3:30 to 3:45 P. M. 

Monday through Friday .. . 

more people tune in "The Man With The 
Hat" than any other Cleveland program, 
with the single exception of a popular 
network serial. Among the other three 
shows at this hour, the non -network pro- 
grams which are available for spot time 
sponsorship, WJW's wide -awake sidewalk 
feature, conducted by Don Bell, gets you 
into 44% of the tuned in homes. It's a 

big coverage bargain ... beats everything 
in sight and delivers more dialers per 
dollar. 

sASic 

ABC Network 
CItVILAND, 0. 

830 KC 

5000 Watts 
DAY AND NIGHT 

NTID NATIONALLY Y NIADIIY-111D COMPANY 
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sees" [BROA.DCASTING, March 
He declared the Commission 

it have tossed" the Communi- 
cations Act "in the FCC's inciner- 
ator." He charged the Commission- 
ers "wrote their own law as to 
radio programming." 

"Radio today is half slave, half 
free. It cannot thus survive in a 
democracy," he declared. The Re- 
publican Party "insists that the 
people themselves determine to 
what programs they want to listen, 
not á body of seven men sitting in 
Washington," he said. Following 
is omplete text of Chairman 
Ree 's statement: 

" he Republican Party is 
pledted to the maintenance of the 
freedoms-freedom of expression, 
of deligion, of the press and of 
radio. That means freedom from 
the restraints of government, how- 
ever imposed. In times of peace 
there is no place for censorship 
in our way of life. 

"Radio, newest of the media for 
expression, is entitled to the same 
guarantee of freedom accorded 
those other media by our founding 
fathers. That means freedom to 
engage in radio as a free enter - 
prise, on a par with the press. 
Radio today is half slave, half 
free. It cannot thus survive in a 
democracy. Any infringement upon 
the feedom of radio inevitably will 

be reflected in regulatory excesses 
against the press, the motion pic- 
tures, and other media of expres- 
sion. 

"When Congress enacted the 
Radio Act of 1927, during the Cool- 
idge Administration, it wisely de- 
creed there should be no censor- 
ship of radio. Provision was made 
for the regulatory authority, then 
the Federal Radio Commission, to 
control the allocations of facilities 
to various types of services and 
to set up technical safeguards 
against interference. Has the 
licensing authority, now stacked 
with New Deal appointees, followed 
the mandate of Congress? 

FCC's 'Own Law' 
"One has but to peruse the re- 

port of the Federal Communica- 
tions Commission issued last March 
7, titled: 'Public Service Responsi- 
bility of Broadcast Licensees.' It 
was written by seven willful men 
who had substituted their concept 
of what radio should be for that 
of the great American public. They 
must have tossed the Communica- 
tions Act of 1934, which embodies 
in toto the provisions of the Radio 
Act of 1927, in the FCC's inciner- 
ator. They wrote their own law as 
to radio programming and set up 
their own standards of program 
performance. Is this an American 
agency or the counterpart of the 
late Herr Goebbels' Rundfunk- 
Gesellschaft? 

"Radio today is the most power- 
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Audience Measurement and Restrictions 
Of Commercial Time on ANA 'Agenda 
PROGRAM AUDIENCE measure- 
ment services, BMB's station audi- 
ence survey and restrictions on 
commercial time will be discussed 
at the radio session of the semi- 
annual meeting of the Association 
of National Advertisers, to be held 
April 15 -18 at Westchester Coun- 
try Club, Rye, N. Y. Thomas H. 
Young, director of advertising, 
U. S. Rubber Co. and ANA vice 
chairman, will be program chair- 
man. 

Open only to executives of ANA 
member companies, meeting will 
emphasize the practical means by 
which advertisers can increase 
product sales and help their dis- 
tributors move more goods, said 
Paul B. West, ANA president. "We 
shall explore fully the new respon- 
sibilities which advertising is in- 
creasingly assuming in fostering 
better relationship between indus- 
try and the public at large, plant - 
town communities and employes," 
he added. 

At the opening session Monday 
morning Mr. West will outline 
ANA expanded activities. Grant F. 

ful medium of mass communication 
the world has ever known. Cer- 
tainly it has been and can be a 
potent weapon in the hands of any 
administration in power. That was 
demonstrated in Germany, in Ja- 
pan, in Italy, where the people 
heard only what the dictators 
wanted them to hear, and it is still 
being demonstrated in Russia. 

"Indeed, it might be said that 
radio has helped to perpetuate the 
present Administration in power. 
When there were definite policies 
to put over, the various government 
agencies turned to radio. 

People Must Decide 

"The Republican Party insists 
that the people themselves deter- 
mine to what programs they want 
to listen, not a body of seven men 
sitting in Washington. We are 
fighting for the protection of the 
American way of life and that 
means the American system of 
broadcasting -free from govern- 
ment interference. 

"In the 1944 National campaign, 
the Republican Party adopted in 
its platform a plank calling for 
a free radio and a free press and 
demanding that full and complete 
information be available to Amer- 
icans through the radio and the 
press. We said then and we repeat 
it now: 'There must be no censor- 
ship.' 

"The issue upon which we will 
elect a Republican Congress next 
November was laid down at Gettys- 
burg by Abraham Lincoln who said, 

that this nation, under God, 
shall have a new birth of freedom 
-and that government of the 
people, by the people, for the 
people shall not perish from the 
earth.' " 

Olson, advertising manager, W. A. 
Shaeffer Pen Co., speaks on media 
selection Monday afternoon. Com- 
pany sales training programs and 
point -of -sale displays also will be 
discussed. 

Tuesday, Wednesday Schedule 
Tuesday morning will be devoted to 

building sales by assistance to retailers 
in sales training and store planning. 
Group sessions on radio. newspapers, 
magazines, films, outdoor advertising 
and public relations are scheduled 
Tuesday and Wednesday. 

On Wednesday, Howard Chase, direc- 
tor of public relations, General Foods 
Corp.. will preside at a session on "Ad- 
vertising as a Management Tool." Henry 
H. Haupt, vice president, BBDO, Min- 
neapolis; Robert S. Peare, vice presi- 
dent, General Electric Co., and Wilbur 
Schramm, director, II. of Iowa School 
of Journalism, will speak. Dr. Claude 
Robinson, president, Opinion Research 
Corp., will analyze latest trends in 
public opinion. Erle Savage of General 
Mills will tell how public attitude 
studies can be used as a guide for ad- 
vertising policy. 

A preliminary report on a study be- 
ing made by the ANA Educational Ac- 
tivities Committee on what kinds of 
commercial materials the schools need 
and want will be made Thursday 
morning by Marion Morris, director. 
Educational Department, Bristol -Myers. 
Dr. Thomas H. Briggs, director of the 
Consumer Education Study, National 
Assn. of Secondary School Principals, 
will give the educators' viewpoint. 
Mabel Nichols, publicity director, War- 
ner Bros. Co., will speak on employe 
courses as a new channel of consumer 
education. 

Carleton Healy, vice president, Hiram 
Walker & Sons, will discuss "The Third 
Dimension in the Advertising Man- 
ager's Job Today." Edwin Schell, head' 
of the Department of Business Admin- 
istration, Massachusetts Institute of 
Technology, will talk on "Rebuilding 
Top Management Policies to meet 
Challenging Times." 

RCA Radiophoto Service 
Is Now World -Wide Net 
EXPANSION of RCA's radio- 
photo service into a world -wide 
network was announced last week 
by Thompson H. Mitchell, execu- 
tive vice president of RCA Com- 
munications Inc. 

Equipment is now enroute for 
new installations in Santiago, 
Chile; Rio de Janeiro, Mexico City, 
Manila, Honolulu, Tokyo, Shang- 
hai, and Seoul, Korea. RCA radio- 
photo stations already are in op- 
eration at Buenos Aires, Mel -' 
bourne, Cairo, Rome, Nuremberg, 
London, Paris and Stockholm. A 
Berlin station will open soon. 
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Educators Discuss 
CBS School Show 
SHIFTING American School of the 
Air from the early morning spot 
it had occupied for years to 5 p.m. 
has increased both the over -all 
number of listeners and the num- 
ber per family, with many more 
men and children in the audience, 
Oscar Katz and Philip Eisenberg 
of the CBS research department 
told the annual meeting of the 
School's National Board of Con- 
sultants Thursday at CBS head- 
quarters. 

Substantiating this report, Dr. 
William C. Bagley, professor emer- 
itus of Teachers College, Columbia 
U., and chairman of the board, and 
Lyman Bryson, CBS director of 
education, spoke of the large in- 
crease in mail received from adult 
listeners to the series. Mail was 
the largest in the School's 16 -year 
history, according to Leon Levine, 
assistant education director of CBS. 

William Cameron Quits 
Ford Administrative Post 
WILLIAM J. CAMERON, whose 
controversial discussions of public 
questions on the Ford symphony 
program aroused nationwide furor 
during the New Deal era, has re- 
tired from the administrative staff 
of Ford Motor Co. Aged 67, he had 
been with company 28 years and 
was close associate of elder Henry 
Ford in formation of policies. 

In the 20s Mr. Cameron was 
editor of the Dearborn Independent 
while the paper was owned by 
Ford. During his eight years as 
intermission speaker on the Ford 
Sunday Evening Hour, heard on 
CBS, he and Father Francis 
Coughlin, Detroit priest, were cen- 
ters of heated argument as they 
took sharp stands on issues of the 
day in their Sunday broadcasts. 

Chandler on ABC 
BASEBALL Commissioner A. B. 
"Happy" Chandler on April 12 will 
be heard on ABC when he previews 
the 1946 baseball season before 
members of the Adonis Club of 
Dayton. 

CHNS 
HALIFAX NOVA SCOTIA 

IN TWENTY YEARS, 
PIONEER TO LEADER; 
FROM 1000 WATTS 

TO 
5000 WATTS -SOON! 

JOS. WEED & CO. 
350 Madison Ave., New York 

Know What We Can Do 

ASK HIM 

GI Surrenders 
A SHY Army sergeant last 
week was overpowered by 
the heady atmosphere of 
NBC's Honeymoon in New 
York. Sgt. Francis LaMorte 
and Sandy Cirina were asked 
by Durward Kirby, m.c., if 
they were wed. No, they 
said. Why not? asked Mr. 
Kirby. Miss Cirina confided 
that the sergeant hadn't 
popped the question. Without 
further argument, Sgt. La- 
Morte proposed and was ac- 
cepted. Mr. Kirby presented 
the flustered sergeant with a 
$450 engagement ring to slip 
on his fiancee's finger. 

Petrillo Bill 
(Continued from page 15) 

hour. Sen. Morse said two Senators 
had spoken to him about the con- 
ference report and he felt it should 
be studied before the Senate con- 
sidered it. 

On Thursday when Sen. Johnson 
moved for consideration of the con- 
ference report, Republicans, in the 
majority on the floor, voted against 
consideration after Sen. Robert A. 
Taft (R -Ohio) said the Senate 
should finish the Minimum Wage 
Bill before taking up the Petrillo 
measure. 

"The conference report is a 
highly controversial matter," he 
said, and might take "all of today 
and tomorrow." After a quorum 
call Sen. Johnson withdrew his 
motion to permit action on the 
Minimum Wage Bill. 

Among the protests reaching 
Senators was one from the Chi- 
cago Local of AFRA to Sens. C. 
Wayland Brooks (R -Ill). and Scott 
Lucas (D -III.) asking defeat of 
the measure. A similar telegram 
went to President Truman, but 
it called also for his veto in event 
the bill passed Congress. 

300 Wires to Truman 
More than 300 telegrams from 

AFRA members in Chicago were 
sent to President Truman Tues- 
day in addition to telegrams signed 
by veterans in the organization, 
according to Ray Jones, executive 
secretary of the Chicago Local. 
Petitions asking the President's 
veto were being circulated among 
the 750 AFRA members in Chicago, 
he added. 

"We did not cause the conditions 
the bill was created to eliminate, 
but as it now stands it affects 
AFRA far more than it does the 
AFM," said Mr. Jones. With AFRA 
contracts due to expire Oct. 31 the 
industry would be thrown into a 
turmoil if individual broadcasters 
see fit to take advantage of clauses 
in the bill which would deny actors 
additional fees for repeat broad- 
casts, off the line broadcasts, or 
transcriptions, ARFA charged. Un- 
der present AFRA contracts mem- 
bers are paid an additional fee for 
all transcriptions five minutes or 
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less which are used longer than six 
months, according to Mr. Jones. 

It was understood that AFRA 
had appealed to national head- 
quarters of the American Feder- 
ation of Labor to help defeat the 
bill but was told that the AFL 
was "not interested." 

The Radio Writers Guild was 
reported Thursday to be preparing 
to ask President Truman for an 
audience in event the bill passed 
Congress. 

The petition presented personal- 
ly to all Senators by AFRA, RWG, 
RDG and ICC charged that the bill 
could be interpreted so as to pre- 
vent radio employes' unions from 
seeking to limit the amount of 
work to be done by their members; 
would prevent action by employes 
to "secure payment for re- release 
by transcription of programs they 
originally broadcast in person "; 
would prevent action by employes 
to "maintain fair employment prac- 
tices now in effect "; would make 
it possible for any unsponsored 
program to be classified by a li- 
censee as "noncommercial educa- 
tional or cultural "; would remove 
all restrictions on importation by 
radio stations of foreign "free 
or low -wage performances "; and 
would outlaw strikes. 

Policy Conference 

Meanwhile national policy for 
local music negotiations will be 
settled by NAB and AFM at con- 

ferences opening today (April 8) 
at AFM headquarters, 570 Lexing- 
ton Ave., New York. NAB's Indus- 
trywide Employe -Employer Re- 
lations Committee will meet with a 
negotiating committee of the AFM 
for preliminary discussions. Each 
group likely will name a small sub- 
committee to conduct actual nego- 
tiations. 

Heading the NAB's group will 
be President Justin Miller, Execu- 
tive Vice President A. D. Willard 
Jr. and General Counsel Don Petty. 
It will mark the first time in a 
decade that spokesmen for the two 
industries have held discussions on 
the national music problem. 

Some contracts have been nego- 
tiated with AFM locals in the last 
few months. In one case, Atlanta, 
the local is asking stations to pay 
5e% of current income for em- 
ployment of musicians, the same 
formula used under the IRNA 
agreement of the late 30s. 

Involved in the New York dis- 
cussions are such broad national 
questions as the AFM bans on FM 
pickups from affiliated AM outlets, 
television contracts, foreign music 
and the whole problem of standbys, 
feather -bedding and made -work, all 
outlawed by Lea -Vandenberg bill. 

The NAB negotiators held a 
preliminary meeting Sunday after- 
noon at the Waldorf- Astoria. Out- 
line of problems involved and the 
industry's stand on these questions 
was discussed. 
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Channel Demand Still Exceeds Supply 
FCC Report Explains 

Reallocations ; 

Reviews Year 
EXPANSION of the usable spec- 
trum space from a prewar ceiling 
of 300 mc to 30,000 mc as the result 
of military electronic developments, 
made possible the far -reaching re- 
allocation of frequencies for peace- 
time advancement of radio, the FCC 
said last Wednesday in its annual 
report for the fiscal year ended 
June 30, 1945. 

But even with this added space, 
said the report, "the demand for 
channels still exceeded the supply, 
indicating the vast amount of radio 
activity that may be expected in 
the postwar era." 

While the report, the 11th to be 
issued by the Commission, con- 
cerned itself with operations from 
July 1, 1944, to June 30, 1946, a 
summary covering highlights of 
activities for the last half of 1945 
noted "substantial progress" in re- 
conversion of - communications. 

At the close of 1945, it pointed 
out, the Commission had issued 
conditional grants to 230 of nearly 
750 FM applicants, and had on 
file 520 AM and 150 television 
applications, and had scheduled 271 
public hearings on broadcast mat- 
ters. In addition, it had authorized 
a new railroad radio service, 
issued the first experimental li- 
censes for civilian radar and the 
General Mobile Service, and re- 
turned amateurs to the air. 

Review of Activities 
A comprehensive review of its 

preparations for FM, television, 
facsimile, and other nonstandard 
broadcast services is contained in 
the report. The question of FM al- 
locations, it said, was decided upon 
after "a thorough review" of the 
various factors involved and after 
the Commission "was convinced 
that a superior FM broadcast serv- 
ice would be furnished by opera- 
tion in the vicinity of 100 mc." 

Concerning the "controversy" 
over television allocations, the re- 
port said that when the Commission 
issued its allocations May 25, 1945 
it appeared it would be some time 
before transmitting and receiving 
equipment would be adequately de- 
veloped and standards could be 
adopted for the establishment of 
television broadcasting in the upper 
frequency rang e. Accordingly 
it said, it provided 13 channels be- 
tween 44 and 216 mc for immediate 
commercial use and assigned the 
480 -920 me band for experimental 
operations, "looking toward the 
future establishment of a superior 
television service in this range." 

Progress in facsimile and belief 
the service would be used by the 
public, the report stated, prompted 
the Commission to reserve the 106- 
108 mc band adjacent to FM and 
the 460 -470 me band for fax broad- 
casting. Should the 106 -108 mc band 

not be required for facsimile, it will 
be assigned to FM. Receiver manu- 
facturers, it added, have been en- 
couraged to include the entire 88- 
108 mc band in FM sets. 

931 AM's on June 30 

The report said multiplex oper- 
ation may be authorized if trans- 
mission of sound and facsimile on 
the same FM channel is proved 
entirely feasible "without degrad- 
ing the sound service with receivers 
used by the public." It was pointed 
out also that FM stations would 
be authorized to transmit simplex 
facsimile during periods not re- 
quired for sound broadcasting. 

As of June 30, 1945, according 
to the report, there were 931 stand- 

and broadcast stations licensed and 
24 under construction. Under the 
freeze policy, 33 new stations were 
authorized, all except two being 250 
w power. Two stations were deleted 
during the fiscal year. 

Addition of 540 kc to the stand- 
ard band, as proposed in its May 
21 report on proposed allocations 
below 25,000 kc, would open one 
new channel for standard stations, 
the Commission stated. Pointing 
out that the number of stations 
which could be assigned to this 
channel would depend on its classi- 
fication as a clear, regional or local 
channel, the report said the use of 
the frequency would require revi- 
sion of existing agreements with 
North American countries. 

Engineering Approval Given Nine 
FM Conditional Grantees; Total 24 
ENGINEERING approval w a s 
given by the FCC last week to 
nine FM conditional grantees, 
bringing to 24 the number of ap- 
plicants given transmitter power 
and antenna height assignments. 
The actions are in addition to con- 
struction permits granted eight 
applicants for metropolitan FM 
stations in Washington. 

Approval of basic engineering 
plans, the Commission said, enables 
the applicant to place orders for 
transmitters and antennas and to 
make other engineering - arrange- 
ments. Full construction permits 
will not be issued to these grantees, 
it was explained, until the Com- 
mission has received intentions on 
program plans as required under 
the new licensing procedure. 

The Commission said that spe- 
cific requests for further engineer- 
ing information are being made 
of each of last week's grantees. 
In some cases, it pointed out, an- 
tenna structures are subject to 
approval of the Civil Aeronautics 
Administration. 

Type of station to be operated 
by three of the grantees was not 
specified in the Commission's ac- 
tions. In each of these cases a met- 
ropolitan or rural channel will be 

authorized, pending engineering 
determination. 

Following are the applicants 
given basic engineering approval, 
with channel number, transmitter 
power and antenna height (power 
given is effective radiated power; 
antenna height given is height 
above average terrain) : 

d. E. Rodman, Fresno, Cal: Rural; 
channel: 102.3 mc (No. 272); 69.9 
kw; antenna: 1936 ft. 

KOMA Inc., Oklahoma City, Okla. - 
Rural; channel: 100.1 mc. (No. 261); 
243 kw; antenna: 485 ft. 

Reno Newspapers Inc., Reno, Nevada - 
Channel: 100.5 mc (No. 283); 9.7 kw: 
antenna: 2774 ft. 

Southern Minn. Supply Co., Mankato, 
Minn. -Channel: 92.7 mc (No. 224)7 
29.2 kw; antenna: 544 ft. 

The Kansas City Star Co., Kansas City, 
Mo.- Rural; channel: 100.3 mc (No. 
262); 150 kw; antenna: 754 ft. 

Plaza Court Broadcasting Co., Oklahoma 
City, Okla. -Rural; channel: 98.5 mc 
(No. 253); 176 kw; antenna: 888 ft. 

The Radio Station KFH Co., Wichita, 
Kans. -Channel: 96.5 mc (No. 243); 
185 kw; antenna: 411. ft. 

KARM, The George Harm Station, 
Fresno, Cal. -Metropolitan; channel: 
101.9 me (No. 270); 27.2 kw; antenna: 
406 ft. 

Pape Broadcasting Co., Mobile, Ala. - 
Metropolitan; channel: 102.1 mc (No. 
271); 20.5 kw; antenna: 469 ft. 

Capt. Adelman Assigned 
CAPT. LOUIS ADELMAN, prior to his 
Army career an instructor of radio at 
New York U., has been appointed chief 
of operations for the American Forces 
Network in Frankfurt, Germany. 

rl 
"Guess we better do like the old man...buy time on 
WGAC." WGAC Augu,te, G.. 
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Cameramen of CBS 
Locked Out by UN 
Dispute Between Unions 
Causes Official Action 
UNITED NATIONS Security 
Council officials, weary of a fort- 
night's wrangling by rival news- 
reel unions, last week summarily 
locked up the television booth 
where CBS television cameramen, 
members of one of the disputing 
unions, had been working. 

The order, which in effect shut 
CBS television out of coverage of 
the historic meeting, will stand 
until the unions reach a settlement, 
UN officials said. 

The UN decision arose from a 
jurisdictional dispute between local 
644 of the International Alliance 
of Theatrical Stage Employes, 
whose members are newsreel men 
filming the conference for motion 
picture use, and local 1212 of the 
International Brotherhood of Elec- 
trical Workers, which represents 
the CBS camera crew. IATSE 
cameramen threatened to walk out 
of the Security Council meeting 
if the CBS crew were permitted 
to stay on the scene. 

Early Settlement Unlikely 
An early settlement of the juris- 

dictional dispute seemed improb- 
, able. 

CBS television executives, who 
since the beginning of the fracas 
have insisted the matter was one 
for settlement between the unions, 
had, as the week ended, taken no 
action to end the dispute. 

UN's lockout of CBS television 
newsreel cameraman did not apply 
to NBC's television crew which has 
been operating the RCA Image 
Orthicon camera to televise coun- 
cil proceedings to an overflow press 
room at Hunter College. 

RCA withdrew the camera on 
March 28 for use at its Camden, 
N. J. laboratories where the com- 
pany hopes to get into production 
of the special tube soon. NBC re- 
ported that the camera's with- 
drawal and the resultant cessation 
of television to the overflow press 
created a strong reaction. Accord- 
ingly, last Wednesday, NBC re- 
sumed televising the meeting. 

Arguments on Open- Bidding 
Rule Will Be Held on April 17 
THE LONG -AWAITED oral argu- 
ments on the proposed open -bid- 
ding rule to govern station trans- 
fers, as first outlined in the Avco- 
Crosley decision, will be held April 
17, the FCC announced last Thurs- 
day. 

Notification of the proceedings 
was sent to each of the parties 
which had filed briefs in protest to 
the proposed rule (Section 1.388) 
and had asked arguments: NAB; 
Sioux Falls Broadcasting Assn. 
(KSOO- KELO), Sioux Falls, S. D.; 
KLUF Broadcasting Co., Dallas; 
and WICA Inc., Ashtabula, Ohio. 

Would Advertise Three Weeks 
The proposed rule was specifi- 

cally promulgated in an order is- 
sued in December [BROADCASTING, 
Dec. 24] which set Jan. 15 as the 
deadline for filing requests for 
oral argument. The deadline was 
subsequently extended to March 
15, efforts being made in the in- 
terim in conferences between the 
NAB and FCC to reach an agree- 
ment and avoid hearing. When 
these conferences failed, the NAB 
filed its brief. 

The rule provides a procedure 
which would require a licensee to 
advertise for three weeks the terms 
and conditions under which he 
would assign or transfer a station. 
It would give a competitive bidder 
desiring to buy the station on the 
same terms a 60 -day period to file 
an application of such intentions 
with the FCC. The Commission 
would then welcome other bids for 
the facility on the same terms. 

The Commission would determine 
which of the competitive bidders 
is best qualified to operate the sta- 
tion. But if no competing bid is 
received, the application for trans- 
fer would be considered on its mer- 
its. The rule would not apply in 
cases arising from corporate reor- 
ganizations involving no change in 
beneficial ownership, assignment 
from a decedent to his executor or 
administrator or from executor or 
administrator to a duly appointed 
successor, and in other cases. How- 
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ever, the rule would be applied in 
assignment from an executor or 
administrator to heirs, trustees or 
third persons. 

As indicated in its brief, NAB 
can be expected to challenge FCC's 
authority in adopting the rule as 
inconsistent with the Federal Com- 
munications Act and as detrimen- 
tal to the interests of broadcasters 
[BROADCASTING, March 18]. The 

NAB questions whether a more 
satisfactory choice of licensee 
would be obtained by the applica- 
tion of the rule and contends that 
the matter is one for Congress to 
decide. However, in the event the 
rule is adopted, it asks that provi- 
sions be included covering various 
exceptions. 

The arguments will be held be- 
fore the Commission en banc and 
will be sandwiched in between the 
clear channel hearings which be- 
gin next Monday. As there prob- 
ably will be little testimony taken, 
the subject being covered in briefs. 
it is expected the proceedings will 
require only a few hours, after 
which the Commission will conduct 
its regular Wednesday meeting. 

KLAC REQUESTS FCC 
DISMISS PROTEST 
REQUEST that the FCC dismiss 
the protest of KFAC Los Angeles 
over the Commission's approval of 
a change of the call of KMTR Los 
Angeles to KLAC was filed last 
week by the KLAC attorneys. 
Change was effected March 11. 

KLAC statement points out that 
change in call was requested after 
the FCC had authorized the trans- 
fer of KMTR's license to Mrs. Dor- 
othy S. Thackrey, publisher of the 
New York Post and owner of 
WLIB New York and KYA San 
Francisco, "in order to establish an 
entirely new identity for the sta- 
tion with respect to program policy 
and to completely disassociate in 
the public mind the program record 
and policy of former station 
KMTR." 

KLAC points out that its iden- 
tification varies widely from that 
of KFAC; that KLAC operates on 
570 kc and KFAC on 1330 kc, "vir- 
tually the widest possible spacing 
of the two stations on the standard 
waveband "; that "the program pol- 
icies of the two stations are ex- 
tremely different and very dis- 
tinctive." 

To the KFAC statement that it 
is receiving an average of ten let- 
ters a day intended for KLAC, 
KLAC replies that between March 
11 and April 1 "only one letter ad- 
dressed to KFAC was misdirected 
to KLAC" and expresses the belief 
that any misdelivery of KLAC mail 
to KFAC is due to unfamiliarity 
with the change from KMTR to 
KLAC on the part of post office 
personnel rather than to any con- 
fusion on the part of the public. 

w,- 
s W continu 
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Premiums are Customer 
Built by Robbins 

THERE'S a reason why the Robbins Com- 
pany has such an outstanding reputation for 
producing successful premium promotions. 

That reason is best expressed by describ- 
ing Robbins' premiums as "customer- built". 
For Robbins' premiums are not mass -pro- 
duced for various uses by many concerns. 
They are carefully designed after exhaustive 
study to do a specific job for a specific com- 
pany. 

It is this combination of knowing what 
market to reach, and how to reach it most 
effectively, that produces ideas which spark 
premium campaigns to now highs -a policy 
which has brought amazing results for many 
of America's largest users of premiums. 

7e R'OISeGK¢ e4. 
Ideas in Meta! 
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Set Production Goals 57% Above '41 
Manufacturers' Report 

To FCC Emphasizes 
AM Output 

RAD O RECEIVER manufactur- 
ers h ve set themselves a 1946 pro - 
ducti n goal approximately 57% 
great r than 1941 output, with em- 
phasi predominantly on AM. 

Th FCC reported Wednesday 
that 5 manufacturers responding 
to a ommission survey had esti- 
mate probable production in 1946 
at 21 981,810 sets of all types, in- 
cluding FM. adaptor and convertor 
attachments and units for export 
and for other manufacturers. The 
returns included estimates from 
"all but four of the companies 
which are expected to be substan- 
tial producers." 

FCC Disappointed 
The Commission was obviously 

disaptiointed with the low estimate 
of FM set output, which the re- 
turns indicated would scarcely ex- 
ceed 1,800,000 receivers, or "about 
9% of total set production." This 
includes combination sets and 
straight FM units. 

Pointing out that as of April 1 
it had received applications for 
834 FI1f stations in addition to the 
50 now on the air, and had made 
383 conditional FM grants, FCC 
said: 

"In the light of the rapid prog- 

ress being made for the develop- 
ment of FM on the station side, 
the Commission hopes that manu- 
facturers may revise their produc- 
tion schedules to include a greater 
proportion of FM receivers." 

In some industry circles the over- 
all estimate was considered "too 
optimistic." These sources noted 

that output was 500,000 in Janu- 
ary and about 700,000 in February. 
Even though the rate of production 
is increasing, they pointed out, the 
manufacturers would have to hit 
a stride of 2,000,000 or more sets 
per month by midsummer to come 
close to their goal by year's end. 

The Commission itself did not 

ESTIMATED PRODUCTION OF BROADCAST RECEIVERS PLANNED BY 
RECEIVER MANUFACTURERS FOR 1946 

Type of receiver 
AM band only 
FM band only (88 -108 mc) 
AM band, FM band (88 -108 mc) 
Television band only (Channels 1 -13, inclusive) 
AM band, FM band (88 -108 mc), Television band 

(Channels 1 -18, inclusive) 
Other: 

AM band, Television band (Channels 1 -18. 
inclusive) 

FM band, Television band (Channels 1 -18, 
inclusive) 

Television (Channels 1-6, inclusive) 
AM band, Television band (Channels 1-6, 

inclusive) 
Miscellaneous 

Receiver Type Unspecified 

Total Production of Receivers 

FM adaptors 
FM convertors 
Other 

Number of 
manufacturers 
reporting pro- 
duction planst 

Total 

Units supplied to others 
Units for export 

Total for all Receiver Types 

76 
8 

41 
19 

14 

1 

7 

85 

4 
3 
1 

2 
16 

Number of 
receivers 

planned to 
produce Percent 

16,786,862 79.2 
86,286 .4 

1,689,760 8.0 
44,706 .2 

54,606 .3 

600 

500 
4,000 

10,000 
21,250 

2,481,300 

21,129,760 

47,000 
37,000 

1,000 

85,000 

90,000 
677,050 

21,981,810 

*Leas than one -tenth of 1 percent. 
tThe same manufacturer may be reported on more than one line. 

Source: Replies to questionnaires sent to radio manufacturers. 

FREMANTLE_ 
OVERSEAS RADIO LIMITED 

NEW YORK LONDON 
175 E. 79th St. 

The First to Offer European 
Radio Coverage! 
For Best Available Coverage 
of European Markets 

USE RADIO! 
WE HAVE TIME TO OFFER ON THE 

FOLLOWING STATIONS 
RADIO ANDORRA -60,000 Watts 

Most Powerful Commercial Station in Europe today. 
Coverage: 

France, Spain 
Portugal, Switzerland 
Radio Iberica (Tangiers) 
Radio Mirimar (Barcelona) 

Italian Network (in cooperation with Dario Soria) 
Full Information available. Phone us for details. 

1 
11.7 

100.0 

comment on the overall forecast, 
except to observe that "total set 
production reported -almost 22,- 
000,000 -is substantially larger 
than the largest volume of radio re- 
ceivers sold in any prewar year. In 
1941 the largest receiver sales up 
to that date amounted to about 
13,000,000 sets." Total production 
that year was approximately 13; 
750,009. 

The report showed a production 
outlook of 16,736,862 sets for stand- 
ard band reception only, or about 
80% of total estimated set output. 
Sets for FM only (88 -108 mc) 
would be produced by eight manu- 
facturers to a total of 86,286 
(0.4 %), while 41 expected to build 
1,689,750 AM -FM combinations 
(8 %). 

Television Plans 

Television reception covering all 
13 channels would be provided in 
44,706 sets to be built by 13 firms, 
and one company estimated it would 
make 4,000 video sets to cover only 
Channels 1 -6. Fourteen manufac- 
turers estimated they would build 
54,606 combinations for AM, FM, 
and television in all channels. One 
manufacturer indicated plans for 
500 units for both AM and 13- 
channel video, and one planned 
a similar number of combinations 
for FM and television. One estimat- 
ed it would make 10,000 sets, corn - 
bining AM with television in the 
first six channels. 

Seven manufacturers planned a 

total of 2,481,300 sets but did not 
indicate types that would be made. 

The survey estimated production 
of 47,000 FM adaptors for use on 
AM sets to permit FM reception, 
and 37,000 convertors (attach- 
ments to 42 -50 mc FM sets to per- 
mit reception in the 88 -108 me 
band). 

Hyde Park Gift 
Coverage Planned 
RADIO's most extensive coverage 
of a single news event in peace- 
time, comparable to V-J Day, will 
take place next Friday when the 
Hyde Park Estate of the late 
Franklin D. Roosevelt is presented 
to the people of the United States 
on the anniversary of the former 
President's death. 

All four networks plus short- 
wave and foreign stations will be 
carrying the event, according to 
Willett Kempton, director of radio, 
Interior Dept., who is correlating 
radio's coverage. Radio jurisdiction 
falls to Interior since acceptance 
of the estate will be made by Sec- 
retary of Interior Julius A. Krug 
for the National Park Service. 

Four Nets Cover 
ABC, CBS and NBC have ar- 

ranged for live broadcasts 2:30 -3 
p.m. April 12 from the upper New 
York state origination point. MBS 
plans to transcribe the presentation 
for network rebroadcast in the eve- 
ning 8:30 -9 p.m. 

In addition to over 800 U. S. 
stations reached through these net- 
works, British Broadcasting Corp. 
has arranged to pick up the pro- 
gram from NBC, to be transcribed 
for shortwave and rebroadcast to, 
other English -speaking countries. 

The International Division of the 
State Dept. is to take a running 
translation of the event in Spanish 
and Portuguese for Central and 
South America. Also, they will 
translate the event into 23 other 
languages for rebroadcasts to Eu- 
rope and Asia. 

The program itself will have 
Mrs. Eleanor Roosevelt making the 
presentation to Secy. Krug, a sev- 
en- minute talk by President Harry 
S. Truman and the concluding 
singing of the "Star- Spangled Ban- 
ner" by Marian Anderson. 

Stepping 

upto... 

WATTS 
TRANSMITTER NOW 

UNDER CONSTRUCTION 

M..4 I1opt PM 1181111.1s. 
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AAAA Announces Latest Elections 
Of Nationwide Officers, Governors 
AMERICAN Assn. of Advertising 
Agencies last week announced the 
following officers and governors 
elected by AAAA councils and 
chapters throughout the country: 

New England Council: Elmer S. Hor- 
ton, senior partner, Horton -Noyes Co., 
Providence, chairman of New England 
council and New England member of 
the board of directors; Frances W. 
Hatch, BBDO, Boston, vice chairman 
and council governor; Herbert T. Hand 
Jr., H. B. Humphrey Co., Boston, sec- 
retary- treasurer and council governor; 
Kenneth R. Sutherland, Sutherland Ab- 
bott, Boston, council governor. Con- 
tinuing as council governors are Mr. 
Horton and Donald D. Douglass, Harold 
Cabot & Co., Boston. 

Atlantic Council: Howard A. Med- 
holt, partner, A1tkin- Kynett Co., Phil- 
adelphia, re- elected to board of gov- 
ernors and elected chairman of the 
council; Lee E. Hood, Richard A. Foley 
Advertising, Philadelphia, nominated 
for member of board of directors and 
council governor; Wesley M. Ecoff, Ecoff 
& James, Philadelphia, elected vice 
chairman and council governor; Frank 
Murphy, Geare -Marston, Philadelphia, 
secretary -treasurer and council governor. 

CAB TOP PROGRAMS 
REMAIN UNCHANGED 
LATEST CAB report of nighttime 
program popularity for the two- 
week period ending April 2 showed 
Fibber McGee & Molly in first place, 
Bob Hope second and Charlie Mc- 
Carthy third. 

CAB also reported average sets - 
in -use from 6 to 10:30 p.m. was 
26.2, down .8 from the preceding 
two -week period, and down .5 from 
a year ago: Average sets -in -use 
from 10:30 to 11:30 p.m. was 17.2, 
down .1 from two weeks before and 
down 1.9 from a year ago. 

Ratings were Fibber McGee & 
Molly 25.4, Bob Hope 22.3, Charlie 
McCarthy 21.6, Lux Radio Theater 
20.9, Fred Allen 19.7, Bing Crosby 
19.6, Walter Winchell 19.4, Red 
Skelton 19.2, Mr. District Attorney 
19, Jack Benny 18.8, Screen Guild 
Players 18, Eddie Cantor 16.2, 
Amos 'n' Andy 15.9, Sealtest Vil- 
lage Store 15.6, People Are Funny 
14.9, Fitch Bandwagon 14.6, Joan 
Davis 14.6, Truth or Consequences 
14.4, Abbott & Costello 14.3, Al- 
drich Family 14.3. 

Most popular weekday daytime 
program is Breakfast in Hollywood. 
Leading weekend daytime show is 
The Shadow. 

(Earlier CAB survey story on 
page 36.) 

Pittsburgh chapter: Robert E. Grove, 
vice president and secretary of Ket- 
chum, MacLeod & Grove, Pittsburgh, 
chairman of the chapter and council 
governor; W. Earl Bothwell, W. Earl 
Bothwell Advertising, Pittsburgh, coun- 
cil governor; Leon D. Hansen. BBDO, 
Pittsburgh, vice chairman; William J. 
Thomas, Ketchum, MacLeod & Grove. 
Pittsburgh, secretary- treasurer and 
council governor; Albert P. Hill, Albert 
P. Hill Co., Pittsburgh, council governor. 

Central Council: Arthur R. Mogge, 
president and treasurer of Arthur R. 
Mogge, Chicago, chairman of council, 
member of board of directors and coun- 
cil governor; Robert B. Barton, BBDO, 
Chicago, vice chairman and council 
governor; M. Lewis Goodkind, Good - 
kind, Joice & Morgan. Chicago, secre- 
tary- treasurer and council governor; 
Henry G. Littré, Campbell -Ewald Co., 
Detroit, council governor; Ward Weist, 
J. Walter Thompson Co., Chicago, coun- 
cil governor; Fairfax M. Cone, Foote. 
Cone & Belding, Chicago, council gov- 
ernor; R. W. Metzger, Ruthrauff & 
Ryan, Chicago, council governor; A. 
W. Seiler, Cramer -Krasselt Co., Mil- 
waukee, council governor; Sidney Wells, 
McCann -Erickson, Chicago, council 
governor. 

Northern California chapter: Charles 
H. Ferguson, vice president, BBDO, 
San Francisco, chairman of chapter and 
council governor; L. C. Cole, L. C. Cole 
Advertising, San Francisco, vice chair- 
man and council governor; W. C. Day. 
Leon Livingston Advertising. San Fran- 
cisco, secretary- treasurer and council 
governor; Roswell Cochran, McCann - 
Erickson, San Francisco, council gov- 
ernor; Arthur C. Farlow, J. Walter 
Thompson Co., San Francisco, council 
governor. 

Southern California chapter: Wayne 
Ties, vice president, BBDO, Hollywood, 
chairman of chapter and council gov- 
ernor; Robert Lee, Buchanan & Co., 
Los Angeles vice chairman, and mem- 
ber board of directors; Carl Tester, 
Philip J. Meany Co., Los Angeles, sec- 
retary- treasurer and council governor; 
Gayb Little, Little & Co., Los Angeles, 
council governor; C. Burt Oliver, Foote. 
Cone & Belding, Hollywood, council 
governor. 

Washington chapter: Trevor Evans, 
Pacific National Advertising Agency. 
Seattle, chairman of chapter and coun- 
cil governor; Win Cline, Botsford, Con- 
stantine & Gardner, Seattle, vice chair- 
man and council governor; Dan C. 
Madden, Honig- Cooper Co., Seattle, 
secretary- treasurer and council gover- 
nor; F. G. Mullins, Ruthrauff & Ryan, 
Seattle, council governor; Evan Peters, 
J. Walter Thompson Co., Seattle, coun- 
cil governor; H. A. Brassard, Syverson- 
Kelley, Spokane, council governor; 
Joseph Maguire, Strang & Prosser Ad- 
vertising, Seattle, council governor. 

Cleveland chapter included in earlier 
story on page 22. 

Gunts Shapes Drive 
RADIO will spearhead a Treasury 
campaign to re- establish Treasury 
Savings Bonds with the public as 
a means of regular investment. 
Brent Gunts, new director of the 
Radio Section of the Treasury's 
War Finance Division, is organiz- 
ing campaign to start in June. 
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Video Applicant 
Dropouts Reach 25 
WITHDRAWALS from the televi- 
sion field reached 25 last Friday 
as the result of six dismissals of 
applications. Four of the with- 
drawals were from scheduled hear- 
ings, leaving only two applicants 
for four frequencies in one city 
and one for one in another. 

Action by Alleghany Broadcast- 
ing Corp., (KQV), WCAE Inc., and 
Scripps- Howard Radio Inc. in with- 
drawing their applications for sta- 
tions in Pittsburgh left only Allen 
B. Du Mont Labs. and Westing- 
house as applicants for the four 
available channels in this city. 
Hearings scheduled for April 25, 
will doubtless be cancelled. 

Withdrawal of WHP Inc. from 
Harrisburg, Pa., left Keystone 
Broadcasting Corp. (WKBO) as the 
sole entry for the single channel 
in this city. It is expected that 
hearings originally scheduled for 
April and continued to May 16 at 
request of Keystone will also be 
cancelled. 

Other withdrawals were by 
Loyola U. from New Orleans and 
Philco Products Inc., whose appli- 
cation for a station in Washington 
had been heard but not finally acted 
upon [BROADCASTING, April 1]. 

Total withdrawals have left only 
five cities in which applications ex- 
ceed available channels: New York, 
Philadelphia, Los Angeles, San 
Francisco and Lancaster, Pa. The 
Commission has postponed the 
Lancaster hearings from April 18 
to May 20, at request of the two 
applicants for the single channel 
in this city. Originally, hearings 
were scheduled on television appli- 
cations in 10 cities. 

Goldsmith May Resign 
HARRY B. GOLDSMITH, presi- 
dent and member of the board of 
Grove Labs, St. Louis, is reported 
to be resigning after 14 years with 
the company. Mr. Goldsmith, now 
on vacation, could not be reached 
for confirmation. His son, Harry 
Goldsmith Jr., resigned two weeks 
ago to join Russel M. Seeds Co., 
Chicago, as vice president and ac- 
count executive on Grove account. 
[BROADCASTING, March 18]. 

Rejoins NBC Sales 
JOHN McCORMICK following his 
resignation as director of radio 
activities of the Republican Na- 
tional Committee has rejoined the 
sales department of NBC effective 
April 15. He has been appointed 
account executive on Procter & 
Gamble and General Mills for the 
network. He first joined NBC in 
February 1940, switching from 
WCCO Minneapolis where he was 
assistant manager. After two years 
in network sales he transferred to 
what was then the Blue Network, 
but returned to NBC a year later. 
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Committees Are Named 
For Video Conference 
RALPH B. AUSTRIAN, general 
chairman of the Second Television 
Conference of Television Broad- 
casters Assn., scheduled for Oct. 
10 -11 at the Waldorf -Astoria, New 
York, has announced committee 
chairmen, who will discuss pro- 
gram plans April 16 at a luncheon 
meeting at the Waldorf. 

Chairmen are: Awards, Paul 
Raibourn, president, Television 
Production Inc.; speakers, J. R. 
Poppele, president of TBA, vice 
president and secretary, Bam- 
berger Broadcasting Service; bud- 
get, Douglas Day, executive, Bu- 
chanan & Co. Adv.; displays, 
Richard Hooper, RCA -Victor Di- 
vision, RCA; engineering, F. J. 
Bingley, chief television engineer, 
Philco Products Inc. 

Panel meetings, Philip G. Cald- 
well, electronics division, General 
Electric Co.; program and banquet, 
George Shupert, Television Pro- 
ductions Inc.; registration, D. K. 
Deneuf, Raytheon Mfg. Co.; tele- 
vision programs, Noran E. Kersta, 
manager, NBC Television Dept.; 
publicity and promotion, Will 
Baltin, secretary- treasurer, Tele- 
vision Broadcasters Assn. Inc. 

CP for Cowles 
CONSTRUCTION permit for a 3 
kw developmental broadcast sta- 
tion "to demonstrate the practic- 
ability of the CBS color television 
system and to assist in securing 
acceptable standards therefor" was 
granted by the FCC Thursday to 
Cowles Broadcasting Co., Wheaton, 
Md. The site, about 10 miles from 
downtown Washington, was re- 
cently purchased by the Cowles 
company to house its 5 kw trans- 
mitter recently authorized for 
WOL, Cowles Washington outlet 
[BROADCASTING, Feb. 11]. 

New Chicago Shows 
ABC CENTRAL Division is pre- 
paring three Chicago originated 
network sustainers during April 
to encourage more local production. 
April 9, Rex Maupin's Orchestra, 
begins weekly series 6:30 -7 p.m. 
(CST). April 6, Chicago Serenade 
with Maupin's Orclw.tra started 
featuring semi -classical selections, 
1 -1:30 p.m. (CST) Third series, 
George Barnes Octet, begins April 
29, 12:45 -1 p.m. (CST) Monday - 
Friday. 

Dentral Placements 
SPOT campaigns for Dentral liquid 
plastic reliners for teeth, have been 
placed by Allan Miller Agency, 
Toledo, on four additional stations 
-WDAD Indiana, Pa.; WINO 
Winchester, Va.; WKRZ Oil City, 
Pa.; WJEJ Hagerstown, Md. In 
an article in the March 4 BROAD- 
CASTING, reporting that Dentral 
sells for $2 on a positive money 
back guarantee, it was stated that 
stations would be paid $50 by the 
agency for each order received. 
The payment was 60 cents, not 
$50. 

Any Station, Big or Little, Can Use Good 
News Programming, NAB Meet Finds 
NEWS is a form of programming 
that any station, big or little, "can 
hang its hat on," the third NAB 
Radio News Clinic in Texas agreed 
during its San Antonio session. 
Especially is this true in the case 
of smaller stations unable to afford 
big local productions, the clinic con- 
ceded, along with the premise that 
news is the peg of interest and 
profit for such stations. 

Keynote for the clinic was 
sounded by Ken McClure, WOAI 
San Antonio news director. Other 
newsmen urged that station man- 
agers expand radio news facilities 
to enhance station prestige, im- 
prove program balance and pro- 
vide a source of income. The meet- 
ing noted that stations which have 
gone into local news in a big way 
have commanded the news audi- 
ence. 

WOAI was host at a reception 

AFM Enforces Its Rule 
Against hotel Broadcasts 
FOR THE first time since the war, 
American Federation of Musicians 
has enforced its ruling that musi- 
cal commercial shows not originate 
in hotel rooms. Union objected to 
Les Brown's broadcast on Coca 
Cola's Spotlight Band, 9:30 p.m. 
on Mutual on March 29, because the 
broadcast was originating from a 
hotel, St. George Hotel, Brooklyn. 
As a result, a stand -by transcrip- 
tion of Les Brown Orchestra was 
aired instead of original band. The 
orchestra, however, played before 
the group just as if they were on 
the air. Agency handling the show 
for the Coca Cola people is Darcy 
Adv., New York. 

Negotiations are now going on 
for airing of the Xavier Cugat 
band's broadcast on April 10 from 
the Waldorf Astoria. Agency 
would like to broadcast from hotel 
so that local bottlers could view the 
broadcast. 

KBND Opinion 
FCC, in a memorandum opinion 
issued Tuesday, explained why it 
approved the assignment of license 
of KBND Bend, Ore. [BROADCAST- 
ING March 25] without requiring 
compliance with the Avco plan. As- 
signment was from Bend Bulletin 
to Central Oregon Broadcasting 
Co., a new. Bulletin subsidiary. The 
Commission pointed out that Cen- 
tral Oregon stock would go to 
Bulletin stockholders "who have 
been associated with and active 
in the operation of the station 
from its beginning," and that 
KBND Manager Frank H. Loggan, 
a minority stockholder in the Bul- 
letin, will receive control of the 
new firm. Mr. Loggan reportedly 
is exchanging his minority interest 
in the Bulletin for approximately 
60% of Central Oregon, with the 
Bulletin owners, Robert W. Saw- 
yer and Henry N. Fowler, holding 
minority interests in Central Ore- 
gon. 

for the newsmen. In attendance 
at the clinic were: 

Jack McGrew, KPRC Houston, gen- 
eral chairman of Texas clinics; Arthur 
C. Stringer, secretary of NAB Radio 
News Committee; C. D. Reed, KNEL; 
Bud Thompson, KFYO; Jack Hawkins, 
KEIN; John W. Scott, Bob Ferrie, 
KABC; Marvin Broyles, Francisco Pa- 
redes, KCOR; Eddie Barker, KMAC; 
Ray Hunt, Tommy Dee, Al Lacoste, 
KONO; Bud Lutz, George Lee Marks, 
Col. William Niethamer, Pat White, 
KTSA; Hugh Half!, Ken McClure, Henry 
Howell, Jo Kemendo, Hoxie Mundine, 
WOAI; Jim Stephenson, KROV; Bowling 
Byers, Granville Price, II. of Texas; 
Maj. Ellsworth Chunn, II. of Tulsa; 
Maj. Walter J. Todd, Maj. A. E. Mealif, 
Lt. R. E. Kennedy, Lt. Glenn Austin, 
Lt. Fred Bennignus, Lt. Alan Hopeman. 

Next NAB Radio News Clinic 
will be held April 10 for New 
York stations, except New York 
City, at the Hotel Utica, Utica, 
N. Y. 

W6XYZ Resumes , 

FROM NEW transmitter site, 
5,800 feet high, atop Mt. Wilson 
overlooking Pasadena, X6XYZ Hol- 
lywood television station, will 
resume operations April 12. First 
program will be relay of S. Cali- 
fornia sportsmen's show, originat- 
ing from Gilmore Stadium, Los 
Angeles, according to Klaus Lands - 
berg, West Coast director of Tele- 
vision Productions Inc., Paramount 
subsidiary. 

Wage -Hour Study 
MANUAL on the Wage -Hour Act 
and its effect on broadcasting has 
been published by the NAB, first 
of a series of manuals to be pre- 
pared by the association's Em= 
ploye- Employer Relations Dept. 
Wage -hour manual was written by 
Milton J. Kibler and Ivar H. Peter- 
son, assistant director of the de- 
partment. 

Brickhouse Signs 
JACK BRICKHOUSE, Chicago 
sports commentator, has been 
signed by the New York Giants 
Baseball Club to broadcast the 
games for the 1946 season over 
WMCA New York. Pabst Brewing 
Co., Milwaukee, is sponsor. 

WRITE, WIRE OR PHONE 
JOHNNY GILLIN 

OR JOHN BLAIR 
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Anions of THE FCC 
MARCH 29 to APRIL 4 

MARCH 29 
KGHF Pueblo, Col.- Granted con- 

sent to assignment of license from 
Curtis P. Ritchie to the Colorado Bcstg. 
Co. Inc., for a consideration of $300,- 
000. 

ACTIONS ON MOTIONS 
Bremer Bcstg. Corp, Newark -Granted 

motion for waiver of Section 1.384 of 
the Commission's Rules, and accepted 
written appearance of movant. 

Earle C. Anthony, Inc., Los Angeles - 
Granted petition for waiver of Section 
1.384 of the Commission's Rules, and 
accepted written appearance of peti- 
tioner. 

KRLD Dallas, WTIC Hartford, Conn. 
-Granted petitions for leave to in- 
tervene in proceeding in re applica- 
tions of Mid -America Bcstg. Corp., 
Louisville, Ky, and Kentucky Bcstg. 
Corp., Inc. (WINN), Louisville. 

Jam Handy Organization, Inc., De- troit- Granted motion for waiver of 
Section 1.384 of the Commission's 
tules, and accepted written appearance 

of movant. 
Templetone Radio Mfg. Corp., Bos- 

ton- Granted petition for leave to 
amend application for construction 
permit for FM station to show the 
addition of Ivon B. Newman to the 
list of stockholders and officers of ap- 
plicant corporation; specify data con- 
cerning equipment to be used, and to 
make other changes; accepted said 
amendment filed simultaneously with 
the petition. 

KOAC Corvallis, Ore.-Granted pe- 
tition for leave to amend application 
for modification of license so as to 
change pattern of nighttime direc- 
tional antenna system, and to change 

aragraphs 3. 5 and 20 -24, inclusive, of 
the application so as to show the re- 
vised engineering data as contained in 
amended engineering affidavit sub- 
mitted with the amendment, and ac- 
cepted said amendment filed simul- 
taneously with petition. 

Catalina Bcstg. Co. Tucson, Ariz. - 
Granted motion for leave to amend 
application for construction permit so 
as to change location of transmitter 
.,Ste from "Tucson Blvd. and Copper 
St." to "Location to be determined ", to 
substitute in Paragraph 23 of applica- 
tion the words "Location to be deter- 
mined"; and to strike from applicant's 
answers to other paragraphs of the ap- 
plication, and from the exhibits filed 
therewith, all references to the loca- 
tion at Tucson Blvd. and Copper St. 

WLIB, Inc. New York- Granted pe- 
tition for leave to amend application 
for television CP so as to specify a 
new transmitter site, a new channel, 
changes in corporate organization of 
applicant, and other changes and ac- 
cepted amendment filed simultaneously 
with petition. 

John C. McCormack, et al, d/b as 
9klahoma Television & Bcstg. Co., 
Tulsa, Okla.- Granted petition to dis- 
miss without prejudice application 
for CP. 

Frank D. Peterson, et al, d/b as 
Peterson & Co., Lexington, Ky.- Granted 
motion to dismiss without prejudice 
application for CP. 

Garvice D. Kincaid, Lexington, Ky.- 
Granted motion to dismiss without 
prejudice application for CP. 

Darrold Alexander Cannan, tr /as 
Wichtex Bcstg. Co., Wichita Falls, Tex. 
-Granted petition for leave to amend 
application for CP so as to specify a 
particular transmitter site, to request 
unlimited hours of operation, and make 
other changes; accepted said amend- 
ment filed simultaneously with peti- 
tion. 

James B. Littlejohn, Ogden, Utah - 
Granted petition for leave to amend 
application for CP so as to specify 
frequency 730 instead of 1490 kc; change 
paragraphs 16, 18, 19, 21, and 28 of 
application so as to reflect revised en- 
gineering data; accepted amendment 
filed simultaneously with petition; and 
removed said application from hearing 
docket. 

Norfolk Bcstg. Corp., Norfolk, Va.- 
Granted petition for leave to amend 
application for CP so as to show a 
redistribution of capital stock among 
the stockholders of applicant corpora- 
tion, show formation of a block voting 
unit among certain stockholders, and 
make other changes; accepted amend- 
ment filed simultaneously with petition. 

Radio Wisconsin, Inc., Madison, Wis. -Granted petition for leave to amend 
application for CP so as to show the 
purchase of 10% of Morgan Murphy's 
stock by the Minnesota Tribune Co. 
and to change paragraphs 8 (g) and 
(h) of the application so as to reflect 
the addition of the Minnesota Tribune 
Co. as an additional stockholder; ac- 
cepted amendment filed simultaneously 
with petition. 

A. M. Garrison, et al, d/b as Tifton 
Bcstg. Co., Tifton, Ga.- Granted peti- 
tion to dismiss without prejudice ap- 
plication for CP. 

Atlanta Radio Enterprises, Inc., At- 
lanta- Granted petition for leave to 
amend application so as to specify a 
revised directional antenna design, and 
change paragraphs 20, 21 and 28 of the 
application so as to show revised en- 
gineering data as shown in supplemen- 
tal engineering affidavit filed with 
amendment; accepted amendment filed 
simultaneously with petition. 

Lubbock Bcstg. Co., Lubbock, Tex. - 
Granted petition for leave to amend 
application for CP so as to request 
frequency 950 instead of 960 kc, change 
paragraph 16 of application so as to 
show frequency 950 kc, and to include 
with application an engineering affi- 
davit containing a study of co -chan- 
nel and adjacent channel stations; ac- 
cepted amendment filed simultaneously 
with petition; removed from hearing 
docket. 

Harvey Radio Laboratories, Inc., 
Cambridge, Mass. -Granted petition for 
leave to amend application for FM CP 
so as to show a request for the maxi- 
mum power antenna elevation; to show 
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TYPE 1 1 4- A AMPLIFIER 
TYPE 114 -A AMPLIFIER is a two - 
stage medium gain, 4 watt, power 
amplifier, for 110-120 volt AC or 
DC operation, which can be used 
with a 600 ohm terminating input 
impedance, or across 600 ohms 
as a bridging amplifier. The gain 
with 600 ohms terminating impedance 
is 61 db and with bridging 43 db. 

The Langevin Company 
SOUND REINFORCEMENT AND REPRODUCTION ENGINEERING 
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a minor change in the officers and di- 
rectors of applicant, and make other 
changes; accepted said amendment 
filed simultaneously with petition. 

Scripps -Howard Radio, Inc., Pitts- 
burgh- Granted petition to dismiss 
without prejudice application for tele- 
vision CP. 

J. G. Long, et al, d/b as Bay City 
Bcstg. Co., McAllen, Tex. -Granted pe- 
tition to dismiss without prejudice ap- 
plication for CP. 

Joseph M. Viana, Woonsocket, R. I.- 
Granted petition for waiver of Sec- 
tion 1.384 of the Commission's Rules; 
accepted written appearance of peti- 
tioner. 

KGFJ Los Angeles- Granted petition 
to intervene in the hearing in re ap- 
plication of John Gordon Studebaker 
and John Ward Studebaker, d/b as 
Studebaker Bcstg. Co., for new sta- 
tion at San Diego, Calif. 

Elias I. Godofsky, Brooklyn- Granted 
petition for leave to amend applica- 
tion for FM CP so as to specify a com- 
munity station located in Hempstead, 

,N.Y. in place of a metropolitan sta- 
' tion located in New York City, and to 

make other changes; accepted amend- 
ment filed simultaneously with peti- 
tion; removed from hearing docket. 

WBAL Baltimore -On the Commis- 
sion's own motion, ordered that the 
hearing in re application for renewal 
of license of WBAL now scheduled for 
April 15 be postponed to July 1, 1946. 

Albert E. Furlow, et al, d/b as Silver 
Gate Bcstg. Co., San Diego, Calif. -De- 
nied petition for leave to intervene in 
the proceeding in re application 3f 
John Gordon Studebaker and John 
Ward Studebaker, d/b as Studebaker 
Bcstg. Co., for new station at San 
Diego, Calif. 

APRIL 1 

ACTION ON MOTIONS 
By Comr. Durr 

Matheson Radio Co., Inc. Boston - 
Granted motion for leave to amend 
its application for a new FM station, 
so as to specify a new transmitter 
site; to show transfer of all of the 
capital stock of applicant corporation 
from Alice E. Matheson, et al., to Fi- 
delity Bcstg. Corp., and to make other 
changes, and the amendment was ac- 
cepted. 

Yankee Network, Inc. Boston -Granted 
motion for leave to amend applica- 
tion for an FM station, so as to specify 
data concerning proposed site, areas and 
population within the service contours, 
revised engineering data., etc., and the 
amendment was accepted. 

Mass. Bcstg. Co. Boston- Granted 
motion for leave to amend its applica- 
tion for a new FM station, so as to 
specify a definite channel; to supply 
engineering data, etc. and the amend- 
ment was accepted. 

By Comr. Walker 
Southwestern Bcstg. Corp., Odessa, 

Tex. -Denied motion requesting that 
engineering testimony be dispensed 
with in the consolidated hearing upon 
movant's application and that of 
Permian Basin Bcstg. Co. 

APRIL 3 

BY ADMINISTRATIVE BOARD 
KCMJ Palm Springs, Calif.- Granted 

license to cover CP which authorized 
a new station to operate on 1340 kc, 
250 w, unlimited; also authority to de- 
termine operating power by direct 
measurement. The licensee is granted 
a waiver of Sec. 3.60 of the Commis- 
sion's rules; conditions. 

KTIS Odessa, Tex. -Granted modifi- 
cation of CP, which authorized a new 
station, to change type of transmitter, 
change type of towers and extend com- 
mencement and completion dates from 
3 -16 -48 and 9 -16 -46 respectively to 60 
days after grant and 180 days there- 
after, respectively. 

KGRH Fayetteville, Ark. - Granted 
modification of CP, which authorized 
a new station, for approval of antenna 
and approval of transmitter location at 
Corner of W. North St. and Leverette 
Ave., Fayetteville. (Action taken 3/29.) 

The Crosley Corp., Area of Cincinnati 
-Granted special temporary authority 
to operate FM transmitter on Channel 
251, 3 kw, using a temporary antenna 
on WLW's tower, for a period of 30 
days from date of grant for the purpose 
of making FM site test. (Applicant was 
granted conditional FM metropolitan 
station on 12- 19 -45.) 

W3XAF Arlington, Va.- Granted mod- 
ification of CP for experimental tele- 
vision station, for extension of com- 
mencement and completion dates only 
from 9 -16 -45 and 3 -16 -46 to 3 -16 -46 
and 9- 16 -46. 

(Continued on page 80) 
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FCC Actions 
(Continued from page 79) 

WRCL, Area of New York City -Can- 
celled relay broadcast station license 
expiring November 1, 1946. Licensee ad- 
vises transmitter has been disassembled. 

WMPS Chicago, Ill. -Cancelled relay 
broadcast station license expiring No- 
vember 1, 1946. Licensee advises can- 
cellation is desired due to inability to 
renew the lease at station location. 

APRIL 4 

ACTIONS ON MOTIONS 
By Comr. Wakefield 

WHP Inc., Harrisburg, Pa.- Granted 
petition to dismiss without prejudice 
its application for new television sta- 
tion. 

KSEI Pocatello, Idaho -Granted mo- 
tion requesting continuance of hearing 
now scheduled for April 15 on peti- 
tioner's application and that of IVAN, 
and continued same to May 15, 1948. 

Fort Wayne Bcstg. Inc., Fort Wayne, 
Ind. -Granted motion for continuance 
of hearing on petitioner's application 
and that of Marion Radio Corp., now 
scheduled for June 10 and 11, and con- 
tinued same to July 9. 

United Bcstg. Co. Inc., Silver Spring, 
Md.- Granted petition insofar as it re- 
quests leave to amend its application 
so as to specify frequency 810 kc instead 
of 870 kc, etc., and remove from hear- 
ing docket; the amendment was ac- 
cepted and application removed from 
hearing docket. 

Public Service Bcstg. Corp., Knox- 
ville, Tenn. -Granted motion request- 
ing leave to amend its application so as 
to specify daytime hours instead of 
unlimited hours of operation, and the 
amendment was accepted. 

KCRS Midland- Odessa, Tex. -Granted 
petition for leave to amend its applica- 
tion so as to request power of 5 kw 
day, 1 kw night, instead of 5 kw day 
and night; to change exhibit, etc., and 
the amendment was accepted. 

WCAE Inc., Pittsburgh -Granted mo- 
tion requesting dismissal without preju- 
dice of application for commercial tele- 
vision station. 

Allegheny Broadcasting Corp., Pitts- 
burgh -Same. 

Greater Muskegon Broadcasters Inc., 
Muskegon, Mich. -Granted motion for 
leave to amend its application so as to 
specify frequency 1090 instead of 980 
kc; change exhibits, etc.; the amend- 
ment was accepted and application re- 
moved from hearing docket. 

WNOE New Orleans -Granted motion 
requesting leave to amend application 
so as to request 25 kw power at night 
instead of 50 kw; to specify a new 
transmitter site and DA design, etc., 
and the amendment was accepted. 

The Times Picayune Publishing Co., 
New Orleans- Granted petition for leave 
to intervene in the hearing on appli- 
cation of WAML. 

Richard E. O'Dea, Paterson, N. J.- 
Granted petition for leave to intervene 
in the consolidated hearing now sched- 
uled for May 20 in re applications of 
WNEW and Missionary Society of St. 
Paul the Apostle. 

Missionary Society of St. Paul the 
Apostle, New York -Granted petition 
for leave to take depositions in re its 
application. 

Allegheny Bcstg. Corp., Pittsburgh - 
Granted petition for leave to amend 
its application for an FM station, so as 
to give revised information on alloca- 
tion analysis, service area, etc., and 
the amendment was accepted. 

KOVO Provo, Utah -Granted motion 
requesting substitution of two names 
in the order issued by the Commission 
for authority to take depositions in 
connection with movant's application, 
and the order was amended to substi- 
tute the names of Wesley P. Lloyd 
and Julia Finlinson for Howard S. Mc- 
Donald and Joseph Parrish, respectively. 

Central Ill. Radio Corp., Peoria, Ill. - 
Granted petition requesting leave to 
amend its application, so as to show 
substitution of Sam J. Stone as a di- 
rector and officer of applicant corpora- 
tion, and the amendment was accepted. 

Lake Erie Bcstg. Co., Sandusky, Ohio - 
Granted petition for leave to amend 
its application so as to add Thos. J. 
Murray to list of stockholders and di- 
rectors, etc., and the amendment was 
accepted. 

Scripps -Howard Radio Inc., Pitts- 
burgh, Pa.- Granted motion to dismiss 
without prejudice its application for a 
new FM station. 

The Times- Mirror Co., Los Angeles - 
Granted petition requesting leave to 
amend its application for a television 
station, so as to change transmitter 
site, and the amendment was accepted. 

The Central Ky. Bcstg. Co., Lexington, 
Ky.- Granted petition requesting leave 

Hearings This Week 
APRIL 8 

KSUB Cedar City, Utah -CP 
590 kc 250 w night 1 kw day 
unlimited; KFXM San Bernar- 
dino, Calif. -CP 590 kc 1 kw un- 
limited, directional antenna 
night and day; KLAC Los Angeles 
-CP 570 kc 1 kw night 5 kw 
clay unlimited; San Bernardino 
Bcstg. Co., San Bernardino -CP 
new station 590 kc 1 kw un- 
limited, directional antenna night 
and day; The Star Bcstg. Co. Inc., 
Pueblo, Colo. -CP new station 
590 kc i kw unlimited. 

(KFSD San Diego, Intervenor) 
APRIL 8 

The Constitution Publishing 
Co., Atlanta, Ga.-CP 550 kc 5 
kw night 5 kw day unlimited. 
directional antenna night; WJIM 
Lansing, Mich. -CP 550 kc 1 kw 
unlimited, directional antenna 
night and day; Montana Bcstg. & 
Television Co., Butte, Mont. - 
CP new station 550 kc 1 kw 
unlimited; KSD St. Louis, Mo. 
-CP 550 kc 5 kw unlimited di- 
rectional antenna night; KTSA 
San Antonio, Tex. -CP 550 kc 5 
kw night 5 kw day unlimited, 
directional antenna night; Pub- 
lic Service Bcstg. Corp., Knox- 
ville, Tenn. -CP 550 kc 1 kw un- 
limited, directional antenna; 
WGR Buffalo -CP 550 kc 5 kw 
unlimited, directional antenna 
night; KCRS Midland, Tex. -CP 
550 kc 5 kw, directional anten- 
na; WKRC Cincinnati -CP 550 
kc 5 kw unlimited, directional 
antenna night and day; Atlantic 
Radio Corp., Boston -CP 550 kc 
5 kw unlimited; WDEV Water- 
bury, Vt. -CP 550 kc 1 kw night 
1 kw day unlimited, directional 
antenna; KOAC Corvallis, Ore. - 
Modification of license to 550 kc 
5 kw unlimited, directional an- 
tenna night and day. 

(WNBH New Bedford, KFYR 
Bismarck, KOY Phoenix, Inter- 
venors) 

APRIL 8 

John L. Plummer, Bogalusia, 
La. -CP new station 1490 kc 250 
w unlimited; I. K. Corkern, Bo- 
galusia -CP new station 1490 kc 
250 w. 

APRIL 8 

WGCM Bcstg. Co., co- partner- 
ship of Hugh O. Jones, William 
E. Jones and James O. Jones, 
Biloxi, Miss. -CP new station 
1490 kc 250 w; WLOX Bcstg. Co., 
Biloxi -CP new station 1490 kc 
250 w. 

APRIL 8 

Howard W. Davis, tr /as The 
Walmac Co., Corpus Christi, Tex. 
-CP new station 1230 kc 250 w: 
R. F. & W. Bcstg. Co., Corpus 
Christi -CP new station 1230 kc 
250 w; Corpus Christi Bcstg. Co. 
Inc., Corpus Christi -CP new sta- 
tion 1230 kc 250 w. 

APRIL 9 

Arkansas -Oklahoma Bcstg. 
Corp., Ft. Smith, Ark. -CP new 
station 1230 kc 250 w; Donald W. 
Reynolds, Ft. Smith -CP new 
station 1230 kc 250 w. 

APRIL 9 

Permian Basin Bcstg. Co., Odes- 
sa, Tex. -CP new station 1450 
kc 250 w unlimited; Southwest- 
ern Bcstg. Corp., Odessa -CP new 
station 1450 kc 250 w. 

APRIL 10 

WGTM Wilson, N. C. -CP 590 
kc 5 kw unlimited, directional 
antenna night and day; WGBR 
Goldsboro, N. C.-CP 590 kc 5 
kw unlimited, directional anten- 
na night and day; WFTC Kinston, 
N. C. -CP 590 kc 5 kw unlimited, 
directional antenna night; WSLS 
Lynchburg, Va. -CP 610 kc 1 kw 
unlimited, directional antenna 
night and day; Virginia Bcstg. 
Corp., Roanoke -CP new station 
610 kc 1 kw unlimited, directional 
antenna night and day. 

APRIL 11 

WKBZ Muskegon Mich. -CP 
1230 kc 250 w unlimited; John 
E. Fetzer and Rhea Y. Fetzer d/b 
as Fetzer Bcstg. Co., Grand Rap- 
ids, Mich. -CP and license 1230 
kc 250 w unlimited. 

APRIL 11 

Valley Bcstg. Assn. Inc., Mc- 
Allen, Tex. -CP new station 910 
kc, directional antenna night & 
day; Howard W. Davis, McAllen - 
CP new station 910 kc 1 kw un- 
limited, directional antenna 
night; KVAL Brownsville, Tex. - 
CP 910 kc 1 kw unlimited, direc- 
tional antenna night & day; 
KRRV Sherman, Tex. -CP 910 kc 
5 kw unlimited, directional an- 
tenna night & day. 

APRIL 12 

WTNJ Trenton, N. J.- License 
renewal and modification of li- 
cense; WCAM Camden, N. J.- 
License renewal and modification 
of license; WCAP Asbury, N. J. 
-License renewal and modifica- 
tion of license. (All aforemen- 
tioned on 1310 kc as time -shar- 
ing stations.) 

(Mack Radio Sales Co., Inter- 
venor) 

APRIL 12 

KOVO Provo, Utah -CP 980 kc 
1 kw unlimited; KROW Oakland, 
Calif. -CP 980 kc 5 kw unlimited, 
directional antenna night. 

(KMA Shenandoah, Ia., Inter- 
venor) 

to amend its application so as to show 
the deletion of Ted Grizzard as a stock- 
holder in the corporation. etc., and 
the amendment was accepted. 

Keystone Bests. Corp., Harrisburg, 
Pa.- Granted petition requesting a 30- 
day continuance of hearing now sched- 
uled Ior April 15 -16 at Harrisburg, in 
re tele. application of petitioner and 
of WHP Inc. Contained same to May 16. 

S -C Profits Up 
STROMBERG - C A R L S O N Co. 
made a net profit of $4,060,958 in 
1945, almost a half million ahead of 
the $3,685,588 net earnings for 
1944, although the company's gross 
sales in 1945 were $33,144,603, 
down 22 million from the gross of 
$55,101,940 in 1944, according to 
the annual report issued last week. 

Statement shows a profit from 
broadcasting operations of $370,- 
937, which the report calls excel- 
lent in view of "the great amount 
of broadcasting time devoted to 
winning the war." 

BROA 

WGAL Inc., Lancaster, Pa.- Grant6,, 
petition requesting 30 -day continuance 
of hearing now scheduled for April 
18 -19 at Lancaster, on petitioner's ap- 
plication and that of Lancaster Televi- 
sion Corp., in re their television ap- 
plications, and continued same to 
May 20. 

By Comr. Walker 
KRRV Sherman, Tex. -The Commis- 

sion on its own motion ordered that 
the part of the consolidated heariao 
which relates to application of KRRV 
only be continued to April 22, 1946. 
(Action taken 4/2.) 

By Comr. Wakefield 
Drohlich Brothers, Flint, Mich. - 

Ordered that the consolidated hearing 
on Drohlich Bros. application and that 
of Booth Radio Stations Inc., now 
scheduled for April 16, be continued to 
April 18. 

BY COMMISSION EN BANC 
Commercial FM Grants -Issued en- 

gineering approval to nine applicants, 
raising same to status of full grants. 
(See story and list, page 74.) 

AM -1340 kc 
Twin City Bcstg. Co. Inc., Augusta, 

Me.- Granted CP new station 1340 kc, 
250 w, unlimited time. 

AM -1490 kc 
Charles Wilbur Lamar Jr., Houma, La. 

-Granted CP new station 1490 kc, 2'" 
w, unlimited time. 

DCASTING Telecasting 



AM -1230 kc 
Capital Bcstg. Co., Lewistown, Mont. 

-Granted CP new station 1230 kc, 250 
w, unlimited time. 

AM -1400 kc 
Rogue Valley Bcstg. Co. Inc., Ash- 

land, Ore. -Granted CP new station 
1400 kc, 250 w, unlimited time. 

AM -1060 kc 
Stark Bcstg. Corp., Canton, Ohio - 

Granted CP new station to operate on 
1060 kc, 1 kw, daytime only. 

AM -710 kc 
Kenneth R. Giddens and T. J. Roster, 

d/b as Giddens & Roster, Mobile, Ala. 
-Granted CP new station 710 kc, 1 kw, 
daytime only. 

AM -1490 kc 
Frank E. Pellegrin and Homer H. 

Gruenther, d/b as Pellegrin and Gruen - 
ther, Oak Ridge, Tenn. -Granted CP 
new station 1490 kc, 250 w, unlimited 
time. 

AM -1510 kc 
Methodist Radio Parish Inc., Flint, 

Mich.- Granted CP new station 1510 
kc, 250 w, daytime only. 

AM -1440 kc 
KMLB Monroe, La.-Granted modi- 

fication of CP to increase power from 
1 to 5 kw day, and install a new trans- 
mitter. 

AM -1490 kc 
Alfred Dorman, Statesboro, Ga.- 

Granted CP new station 1490 kc, 250 
w, unlimited time. 

AM -910 kc 
KPOF Denver, Colo. -Granted CP to 

increase power from 1 kw day and night, 
to 5 kw day, 1 kw night, and install a 
new composite transmitter. 

AM -1270 kc 
KTFI Twin Falls, Idaho -Granted CP 

increase power from 1 kw unlimited 
time, to 5 kw -LS, 1 kw night, install 
new transmitter and change studio 
location. 

AM -1230 kc 
KGDE Fergus Falls, Minn.-Granted 

consent to voluntary assignment of 
license of KGDE from Charles L. Jaren 
to Fergus Radio Corp., a newly organ- 
ized corporation, for a consideration of 
$50,000. 

AM -770 kc 
WJZ New York -Adopted an order 

denying petition of WJZ to dismiss the 
application of KOB Albuquerque, N. M., 
for modification of construction permit 
to change frequency from 1030 to 770 
kc; for license to cover CP as modified. 
and authority to determine operating 
power by direct measurement. 

AM -1360 kc 
KGB San Diego, Cal.- Designated for 

hearing application to increase power 
from 1 to 5 kw on frequency 1360 kc, 
and install new transmitter and an- 
tenna, and to change transmitter loca- 
tion. 

AM -1240 kc 
Radio and Television Bcstg. Co. of 

Idaho, Pocatello, Idaho -Designated 
for hearing application for a new sta- 
tion to operate on 1240 kc, 250 w, un- 
limited time, to be heard with applica- 
tion of Pocatello Bcstg. Co. requesting 
the same facilities. 

AM -1040 kc 
Northern Ohio Bcstg. Co., Amherst, 

Ohio- Designated for hearing applica- 
tion for a new station to operate on 
1040 kc, 1 kw, daytime hours, to be 
heard with application of LCB Inc. 
for a new station in Lorain, Ohio, to 
operate on 1040 kc, 1 kw, daytime. 

Developmental 
Cowles Bcstg. Co., Wheaton, Md.- 

Granted CP for a new developmental 
station; lregs. that may be assigned 
by the Commission's chief engineer; 
power 3 kw peak maximum; to operate 

The 
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as an experimental television station, 
to demonstrate the practicability of 
the CBS color television system and 
to assist in securing acceptable stand- 
ards therefor. 

AM-860 kc 
Wisc. Bcstg. System Inc., Milwaukee - 

Granted CP new station 860 kc, 250 w. 
daytime only. 

AM-580 kc 
WGAC Augusta, Ga. - Adopted an 

order granting petition of WGAC for 
reconsideration and grant without a 
hearing of its application for a CP 
permit; granted said application to 
change frequency from 1240 to 580 kc, 
and increase power from 250 w to 1 kw 
night, 5 kw day, employing a DA for 
nighttime use, and change location of 
transmitter at Augusta. 

AM -1490 kc 
The Covington News Inc., Covington, 

Ga.- Adopted an order granting peti- 
tion for reconsideration and grant 
without hearing of Its application for 
CP, and granted said application for a 
new station to operate on 1490 kc, 250 
w, unlimited time. 

AM -1320 kc 
WJHP Jacksonville, Fla. -Granted in- 

crease power from 250 w to 5 kw, install 
directional antenna for night use, and 
change transmitter location. 

AM -1010 -1090 kc 
The Templetone Radio Mfg. Corp.. 

Boston; Enterprise Publishing Co., 
Brockton -Designated for hearing ap- 
plication of Templetone for a new sta- 
tion to operate on 1090 kc, 1 kw, day- 
time only, to be consolidated with 
application of Enterprise Pub. Co. for 
a new station to use 1010 kc, 250 w, 
daytime. 

AM- 1490 -1510 kc 
Blue Valley Co., Independence, Mo.; 

General Bcstg. Co., Independence - 
Designated for hearing in a consolidated 
proceeding the application of Blue 
Valley, 1510 kc, 1 kw, daytime, with 
application of General Bcstg. Co., 1490 
kc, 250 w, unlimited. 

AM -790 RC 
Antilles Bcstg. System Inc., Rio 

Piedras, P. R.; Radio Americas Corp., 
San Juan, P. R.- Designated for hear- 
ing in a consolidated proceeding the 
application of Antilles 790 kc, 5 kw, un- 
limited time, with application of Radio 
Americas Corp., 790 kc, 1 kw, unlimited. 

AM-850 kc 
A. J. Fletcher, Greensboro, N. C.; The 

News and Observer Publishing Co., 
Raleigh, N. C.- Designated for hearing 
in a consolidated proceeding the ap- 
plication of A. J. Fletcher, 850 kc, 1 
kw, daytime, with application of Ra- 
leigh News and Observer Pub. Co., 850 
kc, 1 kw night, 5 kw day, unlimited. 

Applications . . 
MARCH 29 

AM -1490 
The Berkshire Bcstg. Corp., Danbury, 

Conn. -For a new station, 1490 kc 250 
w and unlimited hours.- AMENDED: re 
changes in officers, directors, stock- 
holders, change In transmitting loca- 
tion. 

AM -1340 kc 
WBRK Pittsfield, Mass. -Application 

to purchase station WBRK by Leon 
Podolsky (conditional FM grant). 

FM -101.1 me 
The Yankee Network Inc., Boston - 

New metropolitan FM station to be 
operated on channel 66- AMENDED: to 
specify coverage as 8,900 square miles, 
population as 3,461,108, type of trans- 
mitter, change, transmitter location and 
make changes in antenna system. 

FM- Unassigned 
Macomb Publishing Co., Mt. Clemens, 

Mich. -New community FM station to 
be operated on frequency to be assigned 
by FCC. 

AM -1490 kc 
Manatee Bcstg. Co. Inc., Bradenton, 

Fla. -CP new station, 1490 kc 250 w, 
unlimited hours. 

AM -1340 kc 
WTSB Lumberton, N. C.- Modification 

of CP which authorized a new standard 
station for changes in transmitting 
equipment. approval of antenna, and 
approval of transmitter and studio 
locations. 

AM -1140 kc 
KSOO Sioux Falls, S. D.-CP increase 

from 5 kw to 10 kw, change hours of 
operation from limited to unlimited 
time, install new transmitter and di- 
rectional antenna for night use, and 
change transmitter location. 

AM -1190 RC 
WIRE Indianapolis -CP change from 

1430 to 1190 kc, increase power from 
5 kw to 50 kw. install new transmitter, 
new directional antenna for night use 
and change transmitter location. 

Telecasting 

FM- Unassigned 
Evangelical Lutheran Synod of Mis- 

souri, Ohio and other states, Clayton, 
Mo. -CP new FM station to be operated 
on frequency and coverage not speci- 
fied.- AMENDED: to specify studio lo- 
cation, change type of transmitter and 
type of station as metropolitan. Specify 
frequency to be assigned by FCC, cov- 
erage of 9,600 square miles and popu- 
lation as 1,703,827. 

AM -1510 kc 
KGA Spokane, Wash. -CP increase 

power from 10 to 50 kw, install new 
transmitter, make changes in direc- 
tional antenna for night use and change 
transmitter location. 

FM- Unassigned 
Pacific Coast Bcstg. Co., Pasadena, 

Calif. -CP new metropolitan FM sta- 
tion to be operated on frequency to 
be assigned by FCC and coverage to be 
determined. 
Applications tendered for filing: 

AM -730 kc 
WPIK Alexandria, Va.-CP increase 

from 250 w to 1 kw, install new trans- 
mitter and new antenna equipment. 

AM -760 kc 
Oklahoma Agricultural and Mechani- 

cal College, Stillwater, Okla. -CP new 
station 760 kc 10 kw and daytime hours. 

AM -1450 kc 
South Plains Bcstg. Co., Lubbock, Tex. 

-CP new station 1450 kc 250 w, unlim- 
ited hours. 

AM -1180 kc 
Southwest Iowa Bcstg. Co., Creston, 

Iowa -CP new station 1180 kc 1 kw, 
daytime hours. 

AM -1400 kc 
WCBE Inc., Eau Claire, Wis. -CP new 

station 1400 kc 250 w, unlimited hours. 
AM -1400 kc 

Big Horn Basin Bcstg. Co., Cody, 
Wyo. -CP new station 1400 kc 250 w, 
unlimited hours (contingent upon grant 
of KWYO for 1410 kc). 

APRIL 1 
AM -660 kc 

KFAR Fairbanks, Alaska -Extension 
of special service authorization to oper- 
ate with an RCA type 10 -DX transmit- 
ter on 660 kc, 10 kw, unlimited time 
for the period begin 3 a.m. EST May 
1, 1946, and ending 3 a.m. EST May 1, 
1947. 

AM -1490 kc 
WCNH Manchester, N. H.- Modifica- 

tion of CP which authorized new 
standard station for approval to move 
transmitter and studio locations from 
Concord, N. H., to Manchester, N. H. 

Video 66 -72 me 
WNBT New York -OP install new vis- 

ual and aural transmitters and make 
changes In antenna system, and specify 
frequency as channel 4. 

FM -99.7 me 
Bay State Bcstg. Co., New Bedford, 

Mass. -CP new metropolitan FM sta- 
tion on channel 259- AMENDED: to 
change transmitter location, specify 
coverage as 5,543 sq. mi., population as 
1,602,224 and make changes in antenna 
system. 

AM -1040 kc 
LCB Inc., Lorain, Ohio -CP new sta- 

tion 1040 kc 1 kw daytime hours. 
FM -101.9 me 

Stark Bcstg. Corp., Canton, Ohio - 
CP new FM station on channel 270 and 
coverage 9,330 sq. mi.- AMENDED: to 
specify class of station as metropoli- 
tan. 

AM -1400 kc 
J. O. Fly Sr., George F. Fly, Harvard 

P. Smith and Robert W. Rounsaville, 
d/b as Shelbyville Bcstg. Co., Shelby- 
ville, Tenn. -CP new station 1400 kc 
250 w, unlimited. 

AM -1260 kc 
W. C. Lucas and Roy Cox, d/b as 

Asheboro Bcstg. Co., Asheboro, N. C.- 
CP new station 1260 kc 1 kw, daytime. 

AM -1450 kc 
Southern Bcstg. Co., Charleston, S. 

C. -CP new station 1450 kc 250 w unlim- 
ited. 

AM -1490 kc 
V. L. Rossi and John D. Rossi, d/b 

as Bee Bcstg. Co., Beeville, Tex. -CP 
new station 1490 kc 250 w, unlimited. 

AM -1000 kc 
Goggan Radio Sales, partnership of 

Benjamin F. Goggan Jr. and Howard 
Dennis, Henderson, Tex. -CP new sta- 
tion 1000 kc 250 w, daytime. 

AM -1360 kc 
Odessa Bcstg. Co., Odessa, Tex. -CP 

new station 1360 kc 5 kw daytime oper- 
ation- AMENDED: to change name of 
applicant from Wendell Mayes, C. C. 
Woodson and J. S. McBeath, d/b as 
Odessa Bcstg. Co. to R. T. Waddell, 
P. C. Harbour, J. F. Postelle and J. S. 
McBeath, d/b as Odessa Bcstg. Co. 

AM -1490 kc 
Alfred Dorman, Statesboro, Ga. -CP 

new station, 1490 kc 250 w, unlimited - 
AMENDED: to change transmitter and 
studio locations. 

(Continued on page 88) 
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Classified Advertisements 
PAYABLE IN ADVANCE- Checks and money orders only -Minimum $1.00. 
Situation Wanted 10c per word. All others, 15c per word. Count 3 words for 
blind box number. One Inch ads, acceptable, $12.00 per insertion, non-com - 
missionable. Deadline two weeks preceding issue date. Send box replies to 

Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 

Help Wanted 

Sales engineer -To contact commercial 
broadcast stations and new station ap- 
plicants. Must have real sales ability, 
plus complete technical experience, to 
sell new transmitters- studio equip- 
ment- antenna equipment -and com- 
plete line of supplies. Must be now lo- 
cated or interested In locating in Texas. 
Box 904, BROADCASTING. 
Radio salesman wanted by progressive 
Texas station. Give complete history. 
Box 197, BROADCASTING. 
Salesman- announcer - Experienced re- 
writing local news supplied by daily 
New England newspaper, selling and 
servicing local accounts. Good voice 
and car essential. Write full details 
first letter. Immediate employment. 
Box ;38, BROADCASTING. 
Wanted -New Louisiana station 250 watt 
AM & FM wants experienced announc- 
ers, salesman and production man. Give 
full information as qualifications first 
lette . Box 54, BROADCASTING. 
Stat on manager -New 250 wetter in 
an cellent market. Pennsylvania city 
of 6q,000 -write giving full information. 
Hurry -this won't wait! Box 87, BROAD- 
CASTING. 
Wanted -By five thousand watt sta- 
tion in southwest city of hundred 
thousand. Sales manager with experi 
ence as such at thousand or five thous- 
and watt station. Interested only in 
experienced man with energy and abil- 
ity who can lead and direct salesmen. 
Prefer veteran. Send references, picture, 
and salary expected air mall. Box 90, 
BROADCASTING. 
Qualified engineer for technical director 
of mountain states 5 kw station. Must 
have college degree or equivalent, prac- 
tical experience with. general knowledge 
of AM, FM, television, antennas and 
studio layouts. Address correspondence 
to Box 94, BROADCASTING. 
Texas station has opening for experi- 
enced announcer. Apply Box 98, BROAD- 
CASTING. 
ifaniger, new 250 w N. E. station. Vet - 
tran preferred. First letter give com- 
plete qualifications, experience, salary 
and commission desired. Box 100, 
BROADCASTING. 
Experienced radio salesman with drive. 
"foil W through ", and ability to or- 
ganie If you've got the stuff, we have 
THE Job. NBC Rocky Mountain affili- 
ate where hunting and fishing incom- 
parable. Send experience record, ref- 
erences, photo to Box 108, BROAD- 
CASTING. 
Continuity- announcer; can use conti- 
nuity man or woman who is capable of 
doing couple hours announcing daily. 
Want person who can write selling spot 
announcements and commercial copy 
for 5 and 15 minute shows. Announc- 
ing not absolutely essential. Give full 
details to station WOLS, Florence, S. C. 
Competent disc jockey with successful 
program record for a Rocky Mountain 
5 kw network station. Send details to 
Box 93, BROADCASTING. 
New 250 watt network outlet under 
construction needs program director. 
announcers and engineer. Give salary 
expected and experience in letter. 
WLAU, Laurel, Miss. 
Wanted -New Songs!! Send penny post- 
card with name and address. Orpheum 
Music Pub., 330 N. Western Ave., Los 
Angeles, 4, Calif. 
Engineer -announcer wanted by an NBC 
station in the citrus belt of Florida. 
Onlyl routine announcing required. Pre- 
fer young man from the south starting 
out in radio. Room for advancement. 
Give: complete details in first letter. 
Radii Station WLAK, Lakeland, Florida. 
Wanted -Announcers, copywriters, pro- 
ducers, salespeople, engineers; all useful 
personnel. Radio's Reliable Resources, 
Box 513, Philadelphia 5. 
Newspaper FM organization in four 
major eastern markets requires station 
manager with several years experience 
in all phases of radio operation, par - 
ticullrly program origination. Give 
complete details of Jobs held, salary re- 
quired and photo of self. This is a big 
oppo -tunny for man who Is on his 
way up and wants connection with 
organization with large radio plans. 
Box 114, BROADCASTING. 
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Help Wanted (Cont'd) 
Help wanted -Commercial writer, male 
or female. Must be experienced and 
have original ideas. Midwest network 
station. Good salary, permanent posi- 
tion. State experience and references. 
Box 116, BROADCASTING. 
Good announcer- Experienced ad lib, 
news, platter shows wanted by out- 
standing middlewest network affiliate 
immediately. Single man preferred due 
to housing situation. Good opportunity 
afforded to capable man. Send audition 
disc and complete references to R. 
Page, Mgr., WCLO, Janesville, Wisc. 

Situations Wanted 
Announcer- Experienced, news, record 
shows, continuity writing. Knowledge 
all types music. Graduate Syracuse Uni- 
versity. Available immediately. Box 28. 
BROADCASTING. 
Chief engineer, sixteen years experience 
up to fifty kilowatts, first class license. 
family, available two weeks notice. Box 
34, BROADCASTING. 
Program director. AFRS stations Italy 
have had Radio Roma and Napoli by 
the heels. Five 1000 watt stations trade -able, however, by their general man 
ager for Stateside offer. Box 52, BROAD- 
CASTING. 
News editor or news editor- commenta- 
tor. On air 3 years. Foreign crspdt. 
American, 46. Good refs. Unmarried. 
Box 59, BROADCASTING. 
Announcer - Ambitious, conscientious, 
young man, 28, college education, with 
"plenty on the ball" wants opportunity 
to prove himself for aggressive radio 
station. Box 88, BROADCASTING. 
Program production -Dramatic work- 
shop background. Strong on public 
service. Young, capable veteran. Also 
network sales promotion experience. 
Will go anywhere. Box 62, BROADCAST- 
ING. 
Radio writer. Former radio officer air- 
craft carrier desires script or continuity 
Job. Two years daily newspaper experi- 
ence; three years advertising manager 
industrial; free lance dramatic scripts. 
Salary open. Locate anywhere. Married, 
27, university journalism degree. Box 
68, BROADCASTING. 
Washington news editor desires to leave 
Capital. Will consider offer extending 
complete control and responsibility of 
news room. Can organize and operate 
entire news set -up. Veteran. Experi- 
ence gained prior to and since service. 
Box 79, BROADCASTING. 
News -editor /announcer -Ex Navy cor- 
respondent, WW II, formerly United 
Press. Five years editing, writing, an- 
nouncing radio news. Married, 27. 
Housing? Box 84, BROADCASTING. 
Account executive, 33, recently with 
10,000 watt station. Veteran, wife and 
child. Desires opening with aggressive 
station, preferably in California. Pre- 
viously experienced as actor, announcer 
and writer. College graduate and former 
motion picture player. Write salary and 

Situations Wanted (Cont'd) 
housing details in first letter. Box 86, 
BROADCASTING. 
50 kw announcer -Five years experi- 
ence, news, writing, production, early 
morning shows, married, 29, college 
graduate. Box 85, BROADCASTING. 
Newscaster -Commentator. Available 
now, young man with good voice for 
newscasts, commentaries and other gen- 
eral staff announcing work. Box 89, 
BROADCASTING. 
Station manager- Recently discharged 
veteran now available for progressive 
station. Twelve years experience in 
production, announcing and sales plus 
experience in Armed Forces Radio Serv- 
ice. Complete broadcasting background 
with proved executive ability. College 
man, 31 years of age. Excellent refer- 
ences. Will consider investing in sta- 
tion. Include details. Box 91, BROAD- 
CASTING. 
Signal Corps veteran, first phone li- 
cense, wants announcer -operator po- 
sition. Experienced on 5 kw station, 
operation and maintenance. 2 years en- 
gineering at Purdue. Single, 23, de- 
pendable. Transcription available. Box 
95, BROADCASTING. 
Experienced in every phase of broad- casting- program direction, announc- 
ing, copy, sales, engineering. Purdue 
graduate. First phone. Not veteran. If 
you are located in southern California 
and may be able to use me at $400.00 
month please write. Personal interview. 
Box 96, BROADCASTING. 
Announcer -Two years college, seven 
years, violinist, baritone vocalist seeks 
first position announcing. Transcrip- 
tion, picture, details on request. Box 
99, BROADCASTING. 
Announcer -producer -proven versatility. 
7 years all phases broadcasting local 
and national. Highly recommended by 
past employers, clients and agencies. 
Excellent voice, references and back- 
ground. Program director or chief an- 
nouncer position desired with solid op- 
portunities for future. Family man, 28. 
Photo, qualifications, info., transcrip- 
tion if you are interested. Box 101, 
BROADCASTING. 
Station seeking experienced technician 
or chief contact. Box 102, BROADCAST- 
ING. 
Expert newscaster; Veteran, AIRS 
Manila, Tokyo -twelve years radio ex- 
perience including network commercial 
news from Hollywood. Available im- 
mediately. Best references. Also able 
program director. Five hundred month- 
ly. East or midwest preferred. Box 103, 
BROADCASTING. 
Four years comprehensive FM station 
experience as assistant chief engineer. 
15 years in radio includes broadcasting. 
AM, FM transmitters and receivers. 
Seven published technical articles. Stu- 
dio control live and disc shows; re- 
cording; announcing and newscasting; 
studio and transmitter maintenance. 
Box 105, BROADCASTING. 
Topnotch sportscaster -Available im- 
mediately. Age 30, married. 7 years ex- 
perience. Play by play, football, base- 
ball, basketball, boxing, track and 
field -straight sportscast -ad lib inter- 
views and special events. Looking for 
permanent position with future at 
sports -minded station. Honest, depend- 
able, sober. Please state salary. Box 106 
BROADCASTING. 
Engineer, 16 years experience, now em 
ployed, desires change. For details write 
Paul Shaw, Chief Engr., KTEM, Temple. 
Texas. 

Radio Engineers Wanted 
for Immediate Employment 
Salary will be most satisfactory to the men selected. Expe- 
rience in development and design important; college 
degree desirable but not essential. Company displays 5 -Star 
"E" Flag and is small enough to assure recognition and 
rapid promotion to those whose ability is adequately 
demonstrated. 
Write, phone or call in person for immediate interview. 

Contact J. E. Richardson, Personnel Manager. 

Air -Track Manufacturing Co. 
A Division of Aerodynamic Research Corporation 

5009 Calvert Road College Park, Md. WA rfield 9200 

Situations Wanted (Cont'd) 
First class engineer -Hard worker wants 
permanency in southwest or deep south, 
Experienced AM -FM transmitter, all 
types studio shows, maintenance, re- 
motes, some announcing. Formerly with 
New York City station, New Jersey local, 
War Department. Three years engineer- 
ing eastern university. Excellent refer- 
ences. Box 107, BROADCASTING. 
Program man. Veteran. Combined pro- 
gramming talents with experience as 
studio and remote operator. Knows 
music. Has knack for public service 
and educational shows. Industrious, 
stable. Box 109, BROADCASTING. 
Station executive -Over fourteen years 
continuous experience all phases broad- 
casting except selling, five years super- 
visory; university graduate business 
advisory; university graduate business 
administration, excellent references, 
32, family; desires responsible position 
manager or assistant. Box 111, BROAD- 
CASTING. 
Downright puzzled! This announcer - 
veteran feels a square deal is due. Full 
network credits. Go anywhere. Who'll 
play ball? Wire Jack Sloane, 
Brighton 

3048 
hton First St., Brooklyn, N. Y 

WANTED 
Experienced Radio Personnel. 

By new 1 kw daytime station starting 
about May 1. 

Program Director: To take full 
charge all phases of quality program. 
ming including music, dramatics, pro- 
gram creating and building, script 
analyst, continuity writer, etc. Must 
be creative and aggressive leader. 

Commercial Manager: Experienced, 
proved production ability, capable 
directing aggressive sales staff. 

Time Salesman: With proved record. 
Also announcers, operators. 

Give full information first letter with 
references, salary requirements, also 
enclose photo. Apply in confidence. 

Station WTOD 
1014 Edison Bldg. 

Toledo 4, Ohio 

FOR SALE 
Broadcasting Station in Mexico 
City. One of the oldest and best. 

Contact W. T. FREELAND 

611 Baronne St. 

New Orleans 13, La. , 

Raymond 4756 

DOUBLE CHECK THIS AD 

Somewhere there is a progressive 
station, network, agency with highest 
quality program goals that needs a 
WRITER, PRODUCER who can really 
build fine quality, creative shows. 
Ills work has been outstanding in 
the field of dramatic, documentary 
effort. Best references; scripts and 
audition records available. Write 
Box 110, BROADCASTING. 

I HAVE BEEN FIRED! 
Not for lack of ability; too many re- 
turning servicemen. Do you want me? 
Excellent feminine voice: Public re- 
lations direct, continuity. College grad. 

BOX ',86, BROADCASTING 

WANTED 

TRAFFIC SECRETARY, southeastern 
Michigan station. Permanent posi- 
tion. Good pay for capable, intel- 
ligent person. Write Box 112, 
BROADCASTING. 
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Situations Wanted (Cont'd) 

Veteran wants opportunity for rapid de- 
'elopment into directing assignments. 
Studying radio (principally direction), 
:few York University since discharge, 
Sept. '45. Can handle announcing, act- 
in, news -writing. Audition disc avail - 
tble. 28, married, university graduate. 
N. L. Delbridge, 42 East Hudson, Long 
3each, New York. 

Program man -Solid station back - 
(round. Announcing, music. Capable, 
tmbitious. Has ideas, showmanship. Can 
handle special events, good ad- libber. 
Cnows public service programming. Will 
to anywhere. Frank Pulse, 464 Evergreen 
Ave., Brooklyn, N. Y. 

Announcer- writer. Program director, 
newscaster, variety shows. I!f years ex- 
perience. Audition disc on request. Vet - 
eran, Allen Mason, 5047 N. Central Park 
Ave., Chicago 25, Illinois. 

mriter. News, continuity, spots, corn - 
nercials, dramatic scripts. Three years 
experience. Married. College degree In 
Journalism. Will go anywhere but Texas 
preferred. Box 117, BROADCASTING. 

Top-notch announcer and newscaster, 
presently employed in responsible job, 
would like a change for personal rea- 
sons. Qualified to manage small sta- 
tion. Would consider combining sir 
-ork with sales or program director's 
job. Thorough background in radio. 
Box 113, BROADCASTING. 

Announcer -Veteran. Experience con- 
fined to academic work. Willing to 
start at moderate salary to prove ability. 
Particulars, transcription upon request. 
Interview within day's travel. S. G. 
Hayes, 6320 N. Magnolia, Chicago 40, 
Ill. 

Announcer -With AFN for 3 month 
period, newscasts, Army commercials, 
request programs, personality inter- 
views and script writing experience. 
Have NBC recommendation. Will travel. 
Ray W. Scarpone, 1274 85 St., Brook - 
lyn, N. Y. 

For Sale 

For sale - Highest offer takes a new 
Kluge 250 watt transmitter in original 
box, complete with tubes and crystal. 
Box 890, BROADCASTING. 

',r sale -Complete set of power and 
audio transformers for 250 w high level 
modulator. All Amertran deluxe com- 
ponents. Box 82, BROADCASTING. 

Presto portable dual speed recorder, 12" 
recently factory reconditioned, $215. 
Jim Hill, WHKK, Akron, Ohio. 

For immediate delivery 4 Western Elec- 
tric 121 -A amplifiers; 1 Western Electric 
118 -A amplifier; 2 18 -A power supplies 
for the 121 -As; 3 Langevin High Fidelity 
101 -A 50 watt amplifiers. All above 
equipment used leas than six months 
and in perfect condition. Write or wire 
at once since $850 takes the entire lot, 
Electronic Engineering, Inc., 1124 Ver- 
...lout Ave., N. W., Washington, D. C. 

Wanted to Buy 

Wanted to buy -Experienced radio man 
and veteran desires to purchase local 
or regional station. Include price and 
complete information. All replies treat- 
ed confidential. Box 92, BROADCAST - 
JAG. 

Turntables -70c1 or equal. Frequency 
and modulation monitors. Details. 
quote WJOY, Burlington, Vt. 

Responsible party with adequate fi- 
nancing is interested in purchasing a 
regional or local radio station affiliated 
with a major network. Prefer a market 
with one or two stations. Replies held 
in strict confidence. Box 115, BROAD- 
CASTING. 

Miscellaneous 

Veteran plans establishing 1 kw sta- 
tion, 100 miles from NYC. Broadcast 
entertainment from summer hotels. 
FCC approval pending. Interested bear - 
'ug any propositions -financial, repre- 
sentation, employment or otherwise. 
Box 104, BROADCASTING. 

FCC Actions 
(Continued from page 81) 

AM-860 kc 
Wisconsin Bcstg. System Inc., Mil - 

waukee-CP new station, 860 kc 250 w 
and daytime hours. -AMENDED: re 
officers, directors and stockholders. 

AM -1170 kc 
Mattoon Broadcasting Co., Mattoon, 

Ill. -CP new station, 1170 kc 250 w, 
daytime hours. 

AM -1280 kc 
Gila Bcstg. Co., Silver City, N. M.- 

CP new station, 1280 kc 1 kw, unlim- 
ited. 

AM -1450 kc 
Eastern Idaho Bcstg. and Television 

Co., Pocatello, Idaho -CP new station, 
1450 kc 250 w, unlimited. 

AM -1240 kc 
Jessica L. Longston, C. V. Zaser, Ed- 

ward J. Jansen and L. Berenice Brown - 
low, d/b as Montana Broadcasters, 
Havre, Mont. -CP new station, 1240 kc 
250 w, unlimited. 

FM- Unassigned 
Beverly Hills Bestg. Co., a co -part- 

nership of R. E. Henry and J. T. Henry, 
Beverly Hills, Calif. -CP new commu- 
nity station to be operated on frequency 
to be determined by chief engineer of 
FCC and coverage to be determined. 

FM- Unassigned 
Unity Bcstg. Corp. of California, Los 

Angeles, Calif. -CP new metropolitan 
station to be operated on frequency 
as assigned by chief engineer FCC. 

FM -96.1 mc 
KMPC, The Station of the Stars Inc., 

Los Angeles, Calif. -CP new metropoli- 
tan FM station to be operated on chan- 
nel 241 or as assigned and coverage to 
be determined. 

Educational FM 
College of the Pacific, Stockton, Cal. 

-CP new non- commercial educational 
station to be operated on any available 
frequency, FM type of emission and 
power of 1 kw.- AMENDED: to specify 
type of transmitter and antenna sys- 
tem. 
Applications tendered for filing: 

AM -1190 kc 
WLIB, Brooklyn -CP Increase power 

from 1 kw limited to 10 kw unlimited. 
Install new transmitter and change 
transmitter location and install direc- 
tional antenna for day and night. 

AM -1230 kc 
Eagle Printing Co. Inc., Butler, Pa.- 

CP new station, 1230 kc 250 w, unlim- 
ited. 

AM -1490 kc 
Thomas Maxie Self, John Eads Doug- 

las, and Gordon Theodore Rand, a part- 
nership d/b as The Progressive Bcstg. 
Co., Paragould, Ark. -CP new station, 
1490 kc 250 w, unlimited. 

AM -1450 kc 
Tallahassee Appliance Corp., Talla- 

hassee, Fla. -CP new station, 1450 kc 
250 w, unlimited. 

AM -1340 kc 
Mary A. Petru, Socs N. Vratis, Gray 

R. Harrower, and Branch C. Todd, a 
partnership d/b as Port Arthur Bcstg. 
Co., Port Arthur, Tex. -CP new station, 
1340 kc 250 w, unlimited. 

AM -1230 kc 
Kelly Bell, Nacogdoches, Tex. -CP 

new station, 1230 kc 250 w, unlimited. 
AM -1590 kc 

Gila Bcstg. Co., Coolidge, Ariz. -CP 
new station, 1590 kc i kw, unlimited. 

APRIL 3 
FM -93.1 mc 

The Brockway Co., Massena, N. Y.- 
CP new metropolitan FM on Channel 
226 and coverage of 3,755 sq. mi. 

FM -94.5 mc 
Massachusetts Bcstg. Co., Boston - 

CP new metropolitan FM station to be 
operate on Channel 219 and coverage 
to be determined -AMENDED: to change 
frequency from Channel 219 to Channel 
233, change in antenna system, specify 
coverage as 8,200 sq. mi. and population 
as 3,232,489. 

FM -99.3 me 
Matheson Radio Co. Inc., Boston - 

CP new FM station to be operated on 
99.3 mc and coverage of 11,070 sq. mi.- 
AMENDED: to change officers, directors 
and stockholders and change trans- 
mitter location. 

FM -92.1 mc 
Harvey Radio Laboratories Inc., Cam- 

bridge, Mass. -CP new metropolitan 
station to be operated on Channel 221 
and coverage of 5,299 sq. mi.- AMEND- 
ED: to change officers, directors and 
stockholders, coverage from 5,299 sq. 
mi. to 9,638 sq. mi., change type of 
transmitter and make changes in an- 
tenna system. 

FM- Unassigned 
Templetone Radio Mfg. Corp., Boston, 

Mass. -CP new metropolitan FM sta- 
tion to be operated on frequency to be 
assigned by chief engineer of FCC and 
coverage to be determined by FCC- 

AMENDED: re corporate structure, to 
specify type of transmitter and make 
changes In antenna system. 

FM -94.1 mc 
Potomac Bcstg. Cooperative, Wash - 

ington-CP new FM station on fre- 
quency and coverage to be supplied 
later- AMENDED: to specify frequency 
as Channel 231, coverage as 12,050 sq. 
mi., class of station as metropolitan, 
change type of transmitter, transmitter 
location and change name from Po- 
tomac Cooperative Federation Inc. to 
Potomac Bcstg. Cooperative. 

FM- Unassigned 
Mon -Yough Bcstg. Co., McKeesport, 

Pa.-CP new community FM station to 
be operated on frequency to be as- 
signed by FCC. 

AM -1340 kc 
Clearwater Radio Broadcasters Inc., 

Clearwater, Fla. -CP new station 1340 
kc, 250 w and unlimited hours. 

FM- Unassigned 
William F. Huffman, Wisconsin 

Rapids, Wis. -CP new FM station on 
frequency to be assigned by FCC and 
coverage of 3,832 sq. mi. 

FM -104.5 me 
Elmwood Park Bcstg. Corp., Elmwood 

Park, 01.-CP new community FM sta- 
tion on Channel 283. 

Video -76 -82 mc 
KSTP Inc., St. Paul, Minn. -CP new 

commercial television station- AMEND- 
ED: to change frequency from Channel 
1, 50 to 56 megacycles to Channel 5. 

AM -1310 kc 
KFBB Great Falls, Mont. -Transfer 

of control of licensee corporation from 
F. A. Buttrey to Fred Birch. 
Applications Received: 

FM -104.9 me 
Siskiyou Bcstg. Co., Ashland, Ore. 

(P. O. 150 N. Main) -CP new commu- 
nity FM station to be operated on 
Channel 285. 
Applications Dismissed: 

AM -1450 he 
KFLW Klamath Falls, Ore.- Modifi- 

cation of CP, as modified, which au- 
thorized a new standard station, for 
extension of completion date from 
3 -3 -46 to 5 -3 -46. (Unnecessary.) 

FM -43.9 mc 
Hearst Publications Inc. (San Fran- 

cisco Examiner Dept.), San Francisco - 
CP new FM broadcast station to be 
operated on 43.9 mc and coverage of 
24,566 sq. mi. (Request of attorney.) 
Applications Tendered for Filing: 

AM-550 kc 
WDEV Waterbury, Vt.- Consent to in- 

voluntary assignment of the license of 
Radio Station WDEV to Lloyd E. Squier 
and Ernest C. Perkins, Executor of the 
Estate of William G. Ricker, Deceased. 

AM -1420 kc 
WWSR St. Albans, Vt.- Consent to 

involuntary transfer of control of stock 
owned by William G. Ricker, deceased, 
in Vermont Radio Corp. Inc., licensee 
of Station WWSR, to Ernest C. Perkins, 
Executor. 

AM -1520 kc 
Bcstg. Foundation Inc., Buffalo -CP 

new station 1520 kc, 50 kw, directional 
antenna and unlimited hours. 

AM -940 kc 
Hollywood Bcstg. Co., Hollywood, Fla. 

-CP new station 940 kc, 1 kw daytime. 
AM -1450 kc 

Julius B. Mooney d/b as Hub Bcstg. 
Co., Lubbock, Texas -CP new station 
1450 kc, 250 w and unlimited hours. 

AM -1450 kc 
WLAY Sheffield, Ala. - CP change 

transmitter from Muscle Shoals City, 
Ala., to Sheffield, Ala., approval of 
transmitter location and antenna 
system. 

APRIL 4 
FM -98 mc 

Frank Parker, Danbury, Conn. -CP 
new community FM station to be oper- 
ated on plus -minus 98.0 mc. 

AM -1220 kc 
Norfolk Bcstg. Corp., Norfolk, Va.- 

CP new station 1220 kc, 250 w and day- 
time hours -AMENDED: re change in 
directors and officers. 

AM -1470 kc 
__Booth Radio Stations Inc., Grand 
Rapids, Mich. -CP new station 1470 kc, 
power of 1 kw, directional antenna and 
unlimited hours of operation- AMEND- 
ED: to change transmitter location. 

FM -97.9 me 
Thomas Garland Tinsley Jr., Rich- 

mond, Va. -CP new metropolitan FM 
station to be operated on Channel 250 
and coverage of 10,200 sq. mi. 

AM -1450 kc 
Edwin Mead, Miami, Fla. -CP new 

station 1450 kc, 250 w and unlimited 
hours. 

AM -710 kc 
WGBS Miami, Fla. -CP to increase 

power from 10 kw to 50 kw, install new 
transmitter and directional antenna for 
day and night use and change trans- 
mitter location -AMENDED: to change 
use of directional antenna from day 
and night to night only. 

AM -1400 kc 
Kenneth Kesterson and Charles Penis, 

a partnership d/b as Radio Engineering 
Service, Pine Bluff, Ark. -CP new sta- 
tion 1400 kc, 250 w and unlimited hours 
-AMENDED: to change transmitter 
location. 

FM -101.3 mc 
Southwestern Hotel Co., Fort Smith, 

Ark. -CP new metropolitan FM station 
to be operated on channel 267 and 
coverage of 6,059 sq. mi. 

FM -98.5 mc 
A. J. Fletcher, Greensboro, N. C.-CP 

new FM (metropolitan or possibly rural) 
station to be operated on channel 
253 and coverage to be determined. 

FM -94 mc 
Radio Station WISE Inc., Asheville, 

N. C. (P. O. 100 College Street) -CP 
new FM station to be operated on 
channel 234 and coverage of 13,300 sq. 
mi. 

FM- Unassigned 
Tarrant Bcstg. Co., Fort Worth, Tex. 

-CP new metropolitan FM station to 
be operated on frequency to be de- 
termined by chief engineer of FCC 
and coverage to be determined. 

AM -1060 kc 
John H. Schultz, Marshall True, Paul 

A. Wnorowski, Marvin M. Mollring and 
John W. Lewis Jr., a partnership d/b 
as WBEL Bcstg. Co., Belleville, Ill.-CP 
new station 1060 kc, 250 w, daytime. 

AM -1250 kc 
Midwest Bcstg. Co., Milwaukee, Wis. 

-CP new station 1250 kc, 5 kw, direc- 
tional antenna and unlimited hours 
of operation -AMENDED: re change 
in directors and stockholders. 

FM- Unassigned 
Dorothy S. Thackrey, Los Angeles, 

Calif. -CP new rural FM station to be 
operated on frequency and coverage to 
be assigned by FCC -AMENDED: to 
specify studio location. 

Dorothy S. Thackrey, San Francisco, 
Calif. -CP new rural FM station to be 
operated on frequency and coverage to 
be : assigned by FCC -AMENDED: to 
specify studio location. 

FM -96.9 mc 
The Times -Mirror Co., Los Angeles, 

Cali[. -CP new FM station, 43.3 mc and 
coverage of 15,857 sq. mi.- AMENDED: 
to change frequency from 43.3 to 96.9 
mc or auch other frequency as assigned 
by chief engineer FCC, coverage from 
15,857 to 27,900 sq. mi., change trans- 
mitter location, type of transmitter and 
antenna system. 

FM- Unassigned 
John Gordon Studebaker and John 

Ward Studebaker d/b as Studebaker 
Bcstg. Company, San Diego, Calif. -CP 
new metropolitan FM station to be op- 
erated on frequency to be determined 
by FCC and coverage of 950 sq. mi. 

AM-590 kc 
San Bernardino Bcstg. Co., San Ber- 

nardino, Cali. -CP new station 590 
kc, 1 kw, directional antenna and un- 
limited hours- AMENDED: re direc- 
tional antenna changes and changes in 
directors and stockholders. 

AM -1450 kc 
Carleton W. Morris, Douglas, Ariz. - 

CP new station 1480 kc, 1 kw and un- 
limited hours -AMENDED: to change 
frequency from 1980 to 1450 ko. de- 
crease power from 1 kw to 250 w and 
install new type transmitter. 

AM -1230 kc 
Telegram Publishing Co., Salt Lake 

City, Utah -CP new station 1490 kc, 
250 w and unlimited hours -AMENDED: 
to change from 1490 to 1230 kc. 
Applications Tendered for Filing: 

AM -1230 kc 
Lock Haven Bcstg. Corp., Lock Haven, 

Pa.-CP new station 1230 kc, 250 w 
and unlimited hours. 

AM -980 kc 
WTOL Toledo, Ohio -CP to change 

frequency from 1230 kc to 980 kc, power 
from 250 w to 5 kw, install directional 
antenna for night use, new transmitter 
and change transmitter location. 

AM -1460 he 
WELO Tupelo, Miss. -CP change from 

1490 to 1460 kc, power from 250 to 500 
w night, 1 kw day, install new trans- 
mitter and make changes in antenna. 

AM -1550 kc 
Fulton County Bcstg. Corp., Atlanta - 

CP new station 1550 kc, 50 kw, direc- 
tional antenna and unlimited hours. 

AM-8S0 kc 
WRUF Gainesville, Fla. -CP install 

new transmitter, change transmitter 
location, change from 5 kw limited time 
to 5 kw unlimited hours of operation 
and install directional antenna for 
night use. 

AM -1300 kc 
KOME Tulsa, Okla. -CP change from 

1340 to 1300 kc, power from 250 w to 
1 kw night and 5 kw day, install di- 
rectional antenna for night use, new 
transmitter and change transmitter 
location. 
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CHANGES ARE MADE 
IN DU MONT BOARD 
REDUCTION of Paramount Pic- 
tures membership on the board of 
directors of Allen B. Du Mont Lab- 
oratories was voted last week at 
a meeting of the board. 

The board formerly was com- 
posed of equal representation of 
P amount representatives and 
ex-cutives of Du Mont -four and 
fo r. Under the new arrange - 
m= t, Paramount will retain three 
m = berships and Du Mont five. 
P amount owns all of the Class B 
st k of the company. 

he company's directors voted 
au horization of an increase of 
1,3 0,000 shares of Class A stock. 
T - increased authorization of a 
s k which is held by Du Mont 
Co permitted increase in a stock - 
ho .ers representation on the 
bo: rd to five members, with a cor- 
re;i.onding decrease of B stock - 
ho 'er representation to three. 

TlomasNominated Head 
O New York Ad Club 
E GENE S. THOMAS; WOR New 
Yo k sales manager, has been nom - 
in ed for president of the Adver- 
tis' g Club of New York. Election 
is be held at the annual meeting 
May 14. Other officers and direc- 
tors to be voted upon at that time 
are: vice president, Andrew J. 
Hare, president Haire Publishing 
Co. treasurer, James A. Brewer, 
pre 'dent, Brewer -Cantelmo Inc.; 
for directors, Allan T. Preyer, 
ch rman of the board, Morse In- 
ter ational Inc., 3 years; Horace 
H. Nahm, president, Hooven Let- 
ter Inc., 3 years; Charles C. Green, 
sec etary, Advertising Club of New 
York, 3 years; H. J. Kenner, gen- 
eraq manager, Better Business Bu- 
rea of N. Y., 2 years; Daniel S. 
Tu hill, vice president, National 
Co cert & Artists Corp., 2 years; 
Cli ord S. Reuter, Advertising, 1 
yea ; Karl M. Mann, president, 
Ca - Shepperd - Mann Publishing 
Co ., 1 year. 

Replacement 
GENERAL FOODS Co., New York 
(Maxwell House coffee), June 6 
replaces Burns & Allen Show with 
Meredith Willson & His Music for 
13 (weeks on 138 NBC stations, 
Thurs. 8 -8:30 p.m. (EDST) with. 
West Coast repeat 8:30 -9 p.m. 
(PST). Agency is Benton & 
Bowles, New York. 

West Coast AFM Pact 
UNDER agreement worked out be- 
tween KFOX and KGER Long 
Beach, Calif., and Los Angeles Mu- 
sicinns Local 47 of AFM, stations 
now are employing a full -time 
musician each. Arrangement gives 
stations privilege of picking up 
rem te broadcasts of union or- 
ches ras. Under union ruling, music 
of embers cannot be used on re- 
mo s unless station employs one 
or ore musicians. Union has also 
cont cted KFAC KIEV KFVD 
wit similar agreements offered. 
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Tabernacle Subsidiary Asks 
For Frequency Held by WKBW 
ANOTHER ROUND in the four - 
year -old argument involving 
WKBW -WGR Buffalo and their 
lease for time to the Churchill Tab- 
ernacle was foreseen last week in 
three -pronged developments: 

1. FCC announced that Broad- 
casting Foundation Inc., a subsid- 
iary of the Tabernacle, had applied 
for the facilities of WKBW, a 50- 
kw fulltime station on 1520 kc 
which was established by the Tab- 
ernacle. 

2. The Tabernacle filed notice of 
appeal from the Commission's Dec. 
19 decision [BROADCASTING, Dec. 
24] denying renewal of license of 
WKBW and WGR and requiring 
abrogation of their lease for time 
to the Tabernacle, which held the 
lease under the 1928 contract by 
which it sold WKBW to Buffalo 
Broadcasting Co., now licensee of 
both stations. 

3. Attorneys for Buffalo Broad- 
casting said the lease had been 
cancelled and that the licensee will 
file a statement to that effect with 
the FCC, as required Dec. 19 by 
the Commission within a 30 -day 
period. 

Under the duopoly rule, Buffalo 
Broadcasting must dispose of 
either WKBW or WGR, and nego- 

THREE ADVERTISERS 
ANSWER FTC CHARGE 
HEARINGS for taking further 
testimony on Federal Trade Com- 
mission charges against three firms 
which use radio extensively, accus- 
ing them of misrepresentation, were 
slated to get under way last week. 
All three firms, FTC spokesmen 
pointed out, denied the charges 
made against them. 

American Tobacco Co. (Lucky 
Strike cigarettes) was accused of 
12 specific misrepesentations in 
broadcast and printed advertising. 
Among claims which FTC contends 
are misleading are: That Luckies 
are "toasted," less acid than other 
popular brands; less irritating; 
contain less nicotine; are preferred 
"two to one" over all other brands 
among independent experts, and 
that American pays more than 
other companies for cigarette to- 
bacco. Hearing was started in New 
York Tuesday. 

B.C. Remedy Co. (BC Headache 
Powders), Durham, N. C., was 
charged with falsely representing 
that ingredients of its preparation 
are commonly prescribed by physi- 
cians for relief of pain; that BC 
will relieve ruffled nerves and is 
safe and harmless. Hearing opened 
Wednesday in Washington. 

Stanback Co. Ltd. (Stanback 
Headache Powders), Salisbury, 
N. C.. was accused of failing to 
reveal "facts material in the light 
of such representations and ma- 
terial with respect to consequences 
which may result. ." Hear- 
ing started Wednesday in Washing- 
ton. 

tiations in that direction have 
been reported in progress. 

Broadcasting Foundation's appli- 
cation, announced Wednesday by the 
Commission, seeks a construction 
permit for the facilities of WKBW. 
Churchill Tabernacle owns two - 
thirds interest in the corporation, 
and the remaining one -third is di- 
vided equally among Dr. Clinton 
H. Churchill, Tabernacle president; 
Warren E. Detenbeck of Eggerts- 
ville, N. Y., and Matt Klepfer of 
Buffalo. They estimated cost of 
construction would be $216,500. 

Notice of appeal from the FCC's 
December decision was filed in the 
U. S. Court of Appeals for the 
District of Columbia on April 2 by 
James Lawrence Fly of New York, 
former FCC chairman, and Joseph 
H. Morey of Buffalo, attorneys for 
the Tabernacle. The notice chal- 
lenged FCC's authority in ordering 
cancellation of the time lease de- 
claring there was no evidence suffi- 
cient to find the lease illegal, that 
FCC and its predecessor, the Fed- 
eral Radio Commission, by their 
past actions in granting license re- 
newal to Buffalo Broadcasting have 
approved the time agreement; that 
operations of KWBW and WGR, 
including the Tabernacle's pro- 
grams, have been "continuously in 
the public interest." 

Frank D. Scott, Washington at- 
torney for Buffalo Broadcasting, 
said that following the FCC's deci- 
sion, the time agreement had been 
cancelled and that the Commission 
would be so notified. It appeared 
likely that Buffalo Broacasting 
would file a petition to intervene 
in the Tabernacle's appeal. 

KGDE Sale by C. L. Jaren 
Given Approval of FCC 
FCC gave its consent last Wednes- 
day to the sale of KGDE Fergus 
Falls, Minn. by Charles L. Jaren to 
Fergus Radio Corp. for $50,000. 

The purchasing corporation, a 
new firm, is equally owned by 
Roger L. and Harold L. Dell, 
brothers, and Harold Dell's wife, 
Clara. The sale followed the Avco 
procedure [BROADCASTING, Dec. 3, 
10] but no competitive bids for 
purchase of the station were sub- 
mitted. 

The Dell brothers are attorneys 
and businessmen, Roger at Fergus 
Falls and Harold at Minneapolis. 
The former is president of the li- 
censee corporation; the latter is 
secretary - treasurer. Mrs. Harold 
Dell is vice president. 

KGDE operates on 1230 kc with 
250 w day and 100 w night. 

Gold Seal Appoints 
CAMPBELL - MITHUN, Min- 
neapolis, has been appointed to 
represent Gold Seal Wax Co., Chi- 
cago and is using ET spot cam- 
paign on 25 stations largely in 
Northwest. 

145 STATIONS ASKED 
TO SUBMIT RATE'S 
TO OBTAIN data in connectior 
with the clear channel hearings tt 
begin April 15, the FCC is asking 
145 regional and local stations to 
submit commercial rates charged 
during 1933 and from 1939 throng} 
1945. A Commission spokesman 
said last week the information it 
being sought from stations because 
it is not available from media rate 
services. 

A questionnaire, approved by the 
Budget Bureau, sent out by the 
Commission called for hourly rates 
charged for the period 6 p.m. to 
11 p.m. for network, non -network 
and local time. How the data will 
be used and what conclusions may 
be drawn from it, the spokesman 
said, have not been determined. 

KGVO NAMES COLE 
GENERAL MANAGER 
JAMES C. COLE, formerly com- 
mercial manager of KTMS Santa 
Barbara, Calif., has assumed gen- 
eral managership of KGVO Mis- 

soula, Mont. Mr. 
Cole, in radio for 
the past 15 years, 
Lad been with 
KTMS since his 
discharge fro m 
the Army last 
October afte- 
more than three 
years service. 

At KGVO, Mr. 

Mr. Cole Cole has taken 
over duties for- 

merly performed by A. J. Mosby, 
owner and operator of the station, 
who will devote his time to }g- 
raining and real estate interests. 

Y &R Drops Claim 
SETTLING a dispute of some 
weeks, priority rights to Corns* 
Archer series have been relin- 
quished by Young & Rubicam Inc., 
because it did not shape up as one 
they would recommend to clients 
for sponsorship at this time 
[BROADCASTING, March 11.]. Noti- 
fication to this effect was sent b- 
Bruce Eells, agency's Hollywood 
business manager, to those con- 
cerned in the controversy. Young 
& Rubicam claimed exclusive op- 
tion rights to series after Ward - 
Wheelock Co. purchased same as 
replacement for CBS Request Per- 
formance, sponsored by Campbel, 
Soup Co. Notification of Young & 
Rubicam decision was also sent to 
James L. Saphier Agency, Holly- 
wood program packager, F. Hugh 
Herbert, writer of series, and Sam 
Jaffe Agency, talent service. Young 
& Rubicam formerly intimated they 
would protect alleged exclusive 
rights by legal means if necessary. 

Replacement on NBC 
PHILIP MORRIS & Co., New 
York, drops Holiday & Co., Fri. 9- 
9:30 p.m. on CBS and will replace 
that show with It Pays to Be 
Ignorant on May 3. Agency is Thé 
Biow Co., New York. 
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Eleven New Standard Outlets Granted 
Congressman, Pellegrin 

Among Principals 
Of Permitees 

MAINTAINING its rapid pace in 
granting new stations, the FCC 
last Wednesday authorized con- 
struction of 11 new standard out- 
lets representing a total initial 
investment of more than $200,000. 

Rep. Thad F. Wasielewski (D- 
Wis.) is president of a corporation 
authorized to operate a new day- 
time station at Milwaukee, and 
Frank E. Pellegrin, NAB director 
of broadcasting advertising, is 
member of a partnership granted 
a new fulltime outlet at Oak Ridge, 
Tenn. 

Rep. Wasielewski owns 15.6% 
interest in Wisconsin Broadcasting 
System, granted daytime use of 
860 kc with 250 w at Milwaukee. 
His wife owns 4 %. Principal 
stockholder is Charles L. Lanphier, 
general manager of WEMP Mil- 
waukee, who owns 50.4 %. Other 
stockholders are Stanley Nastal, 
radio producer, 20% interest, and 
Robert E. Tehan, Milwaukee at- 
torney and state senator, 10%. 
Cost of the station was estimated 
at $13,755. 

Mr. Pellegrin is associated in an 
equal partnership with Homer H. 
Gruenther, Washington represent- 
ative of Omaha Chamber of Com- 
merce, in the firm of Pellegrin & 
Gruenther, which was granted a 
construction permit for the Oak 
Ridge station, to operate on 1490 
i;c with 250 w fulltime. Cost of the 
outlet was reported as $16,007. Mr. 
Gruenther previously was secre- 
tary of former Sen. Burke of Ne- 
braska. 

Methodist Radio Parish Inc., a 
nonprofit corporation controlled by 
the Detroit Annual Conference of 
the Methodist Church, was author- 
ized to build a daytime station at 
Flint, Mich., operating with 250 w 
on 1610 kc. The firm proposed a 
39.45% commercial program sched- 
'ile with 25% of time to be de- 
voted to religious broadcasts. Sta- 
tion was expected to cost $13,137. 

Twin City Broadcasting Co., 
licensee of WCOU Lewiston, Me., 
owned by Faust and Valder L. Cou- 
ture, publishers of the French - 
language newspaper Le Messager 
oT Lewiston, was granted authority 
for a new station at Augusta, Me., 
operating on 1340 kc with 250 w 
unlimited time. Faust Couture, 
president, owns 351 of 352 shares 
issued in the broadcasting firm; the 
other is owned by Valder Couture. 
Issuance of 500 shares is author- 
ized. Cost of station was estimated 
at $16,600. 

Covington News Inc., owner of 
Covington (Ga.) News, a weekly, 
received a grant for a 250 -w full- 
time station on 1490 kc at Coving- 
ton. Belmont Davis, president and 
editor of the newspaper, is prin- 
cipal stockholder. The station is 
expected to cost $11,750. Author- 
ization for the station was given 

in approving the News' petition for 
reconsideration and grant of the 
application without a hearing. 

George Bennitt, publisher of the 
Lewistown (Mont.) Democrat - 
News, and Russell Bennitt, stock- 
holders in KGRH Fayetteville, Ark., 
and formerly interested in KROR 
Sweetwater, Tex., are owners of 
Capital Broadcasting Co., which 
received a grant for a 250 -w full- 
time station on 1230 kc at Lewis- 
town. Each owns 50% interest in 
the firm. George Bennitt is presi- 
dent. Cost of the station was esti- 
mated at $16,350. 

Stark Broadcasting Corp. was 
authorized to construct a 1 -kw day- 
time station on 1060 kc at Canton, 
Ohio, which was expected to cost 
$30,506 excluding land and build- 
ings. Merlin R. Schneider, operator 
of a lumber and storage business 
at Canton, is president and owns 
20% of stock. Similar interests are 
held by J. L. Amerman, Canton 
attorney, and E. A. Mahoney, Can- 
ton manufacturer, and lesser in- 
terests are owned by several other 
stockholders. 

Kenneth R. Giddens and T. J. 
Rester, doing business as Giddens 

& Rester, received a grant for a 
daytime outlet at Mobile, Ala., on 
710 kc with 1 kw. Mr. Rester, a 
veteran of World War I, and Mr. 
Giddens, a veteran of World War 
II, operate a chain of motion pic- 
ture theatres in Mobile. Their sta- 
tion was expected to cost $24,600. 

Charles Wilbur Lamar Jr., 
stockholder in three outdoor ad- 
vertising companies at Baton 
Rouge, was given authority to con- 
struct a 250 -w station on 1490 kc 
at Houma, La., to operate unlimited 
time. Cost was estimated at $24,- 
650. 

Rogue Valley Broadcasting Co. 
was awarded a grant for a new 
Ashland, Ore. station to operate 
on 1400 kc with 250 w fulltime, 
and estimated it would cost $21,840. 
Principal stockholders are M. S. 
Hamaker and H. H. Hild, Ashland 
merchants, who own 25.2% each. 
Smaller interests are held by 47 
others, 

Alfred Dorman, mayor of States- 
boro, Ga. and head of a wholesale 
grocery business there, received a 
grant for a fulltime station at 
Statesboro on 1490 kc with 250 w. 
He estimated cost at $14,300. 

Trammell Warns Against Programming 
Compromises at NBC Western Meeting 
WARNING that "broadcasting can- 
not compromise its program serv- 
ice to the American people," Niles 
Trammell, NBC president, key- 
noted the network's three day 
Western Division station meeting 
which concluded in Hollywood 
April 3. Representatives from 20 
owned and operated and affiliated 
stations from 12 Western states 
attended. 

Clarence L. Menser, NBC vice 
president in charge of programs, 
reported that the network's sum- 
mer replacements are more ad- 
vanced than ever before. 

Roy Witmer, vice president in 
charge of sales, predicted an early 
shift from existing seller's mar- 
ket to a buyer's market, and 
warned stations to be ready. 

Attending from New York were: Niles 
Trammell, Roy C. Witmer, Easton C. 
Woolley, Sheridan B. Hickok Jr.. Noran 
E. Kersta, Robert E. Shelby, Charles P. 
Hammond, Clarence L. Mener, Charles 
Detmar, attorney for television depart- 
ment. 

Western Division personnel included: 
Sidney N. Strotz, Western Division vice 
president; Lewis S. Frost, assistant to 
the vice president and program mana- 
ger; Richard Graham, attorney; Paul 
Gale, traffic manager; Henry Maas, sales 
and program traffic manager; Oscar 
Turner, manager recording department; 
Frank A. Berend, sales department 
manager; Robert McAndrews, sales and 
promotion manager; A. H. Saxton, chief 
engineer; Harold J. Bock, manager of 
the television department; John Cam- 
eron Swayze, manager news and special 
events department; Leslie Raddatz, 
press department manager, and How- 
ard Wormser, press department trade 
editor. 

Station representatives: Lloyd Yoder, 
manager, Frank Baker, George Provol, 
KOA Denver; Kay Ritchins, KDYL Salt 
Lake City; Carl Wyler, manager, Roy 
Chapman, KTSM El Paso; Walter Wag- 
staff, manager, Mrs. Georgia Phillips, 
owner, KIDO Boise; Henry Fletcher, 

manager, KSEI Pocatello; Mrs. Florence 
Gardner. manager, O. P. Soule. KTFI 
Twin Falls; John Elwood. manager, 
David Lasley, advertising and promo- 
tion manager, KPO San Francisco; H. 
Quentin Cox, manager, KOW Portland; 
O. W. Fisher, president and general 
manager, Ray Baker, commercial man- 
ager, KOMO Seattle; Keith Collins, 
manager, John Hamlyn, Bob Street. 
L. R. Matushak, Norman Webster, KMJ 
Fresno; Robert Stoddard, manager, KOH 
Reno; Thomas Sharp, general manager, 
Marion Harris, assistant manager, KFSD 
San Diego; Art Adler, commercial man- 
ager, KMED Medford; Richard O. Lewis, 
general manager, Jack Lewis, owner, 
B. R. Fulbright, business manager, Ar- 
thur Anderson, William Harvey, KTAR 
Phoenix; R. B. Williams, manager. 
KVOA Tucson; Harold Ritter, mana- 
ger, Mrs. R. Pfister, program manager. 
KYCA Prescott; Willard Shoecraft, 
program manager. KWJB Glove; Ray 
Smucker, manager, KYUM Yuma; Ewing 
C. Kelly, manager, KCRA Sacramento; 
George Whitney, sales manager, William 
Ryan, general manager, Dean Moxley, 
H. L. Blatterman, Curtis W. Mason. 
Seymour F. Johnson, KFI Loa Angeles. 

Dempsey Summoned 
WILLIAM J. DEMPSEY, lawyer 
whose name has figured promi- 
nently in FCC investigation of sale 
of WMCA New York, last Thurs- 
day appeared on summons before 
the Federal grand jury which is 
investigating out of court activities 
in the trial of William R. Johnson, 
called the "overlord" of Chicago 
gambling. According to Federal 
Judge John P. Barnes, two and a 
half years ago, Mr. Dempsey "ap- 
parently engineered the motions 
for a new trial on the ground of 
newly discovered evidence." Mr. 
Dempsey and his partner, William 
Koplovitz, were attorneys for Ed- 
ward J. Noble when he purchased 
WMCA from Donald Flamm. 

Movies Doubling 1945' 
Radio Time Purchases 
WITH RADIO as a major media, 
motion picture industry, including 
production units, distributors and 
exhibitors, has earmarked between 
thirty and thirty -five million dol- 
lars to advertise and exploit its 
products during 1946. This prac- 
tically doubles budget of 1945. Be- 
sides special radio tie -ups, this will 
include heavy spot campaigns in 
communities where motion picture 
features are being opened. 

Breakdown revealed that more 
than $5,000,000 will be contributed 
by the exhibitors, with balance con- 
tributed by distributors and inde- 
pendent production units releasing 
through major firms. Included also 
are year -round institutional cam- 
paigns by major film production 
firms such as MGM and Paramount. 

With release of David Selznick's 
$5,500,000 film "Duel in the Sun," 
and Arthur Rank's production 
"Caesar and Cleopatra," costing 
in the same neighborhood, United 
Artists plans to increase substan- 
tially its advertising -exploitation 
budget by approximately three or 
four times that earmarked for 
1945. David Selznick Productions 
alone will spend $1,000,000 on pre- 
release advertising for "Duel in the 
Sun," with radio getting heavy 
percentage of that sum. In all prob- 
ability Mr. Selznick will contribute 
heavily to the United Artists cam- 
paign after the picture is released. 

UNESCO Considers 
RESULTS and recommendations 
of the Commission on Freedom of 
the Press are expected to be con- 
sidered by UNESCO (United Na- 
tions Educational, Scientific and 
Cultural Organization) in forth- 
coming plans to establish a world- 
wide system of communications be- 
tween nations. (See story, page 
30.) 

CBS -RWG Pact 
CONTRACT FOR CBS newswrit- 
ers with the Radio Writers Guild 
was signed last week by RWG New 
York officials. Contract calls for 
newsmen getting pay increases 
retroactive to Jan. 1, 1945. Two 
apprentice newsmen will receive 
$38.50 weekly salary for the first 
six months of employment, $46.20 
for the second six months and 
$57.50 for the third six months. 
Starting scale of regular staff 
newsmen, which is roughly com- 
parable to NBC's newswriter's 
contract, according to Peter Lyon, 
RWG president, in New York is 
$75 for first six months, $79.61 for 
second six months, $84.23 for third 
six months, $88.83 for fourth six 
months, $92.30 weekly thereafter. 

WTVL Joins ABC 
WTVL Waterville, Me., June 1 be- 
comes an ABC affiliate as a basic 
supplementary station. Now under 
construction, station will operate 
fulltime with 250 w on 1490 kc. 
Kennebec Broadcasting Co., Water- 
ville, owns station. Carleton Brown 
is manager. 
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At Deadline... 
KENNEDY SEEKS WBLK SALE 
TO WHEELING NEWSPAPER 
SALE of WBLK Clarksburg, W. Va., by Capt. 
John A. Kennedy USNR, special assistant to 
Secretary of the Navy Forrestal, and Mrs. 
Kennedy to News Publishing Co. of Wheeling 
for $177,500 consummated last week subject to 
FCC approval. Transfer is proposed pursuant 
to Avco plan of competitive bidding. 

Capt. and Mrs. Kennedy recently sold WPAR 
Parkersburg to same newspaper interests for 
$307,500 under Avco plan. Final approval is 
awaited. 

Both stations are part of West Virginia 
Network which also includes WCHS Charles- 
ton and WSAZ Huntington. Kennedys own 
Charleston station and hold 48% interest in 
WSAZ. Capt. Kennedy explained that funds 
derived from sale will be used to finance ex- 
panßion of Charleston and Huntington opera- 
tions into FM and television. FM applications 
already are pending while television petitions 
shortly will be filed. 

WBLK is NBC affiliate, operates on 1400 kc 
with 250 w full time. It was founded by Capt. 
Kennedy in 1937. Station, it is understood, 
averages approximately $40,000 yearly before 
taxes. News Publishing Co. publishes news- 
papers in several West Virginia markets 
[BROADCASTING, Jan. 28, Mar. 4]. 

STATIONS ASK ABC 
TO EXPAND DAYLIGHT PLAN 
ABC's vice president, Charles E. Rynd, who 
planned network's program reorganization to 
cope with daylight saving time [BROADCASTING, 
April 1], besieged by station requests to make 
it more ambitious. Mr. Rynd is studying prob- 
lem of treating nighttime programs as he had 
treated day -to set up recording and rebroad- 
casting system to make sure listeners would 
receive programs after April 28 at the usual 
hours. 

He reported many eastern standard time 
zone stations omitted from ABC's original 
plans want to bring programs to listeners at 
accustomed hours. ABC requested additional 
wire facilities from AT &T. AFRA is studying 
network's summer schedule, which may re- 
quire a revision of AFRA fees. 

RMA LABOR CONFERENCE 
INDUSTRIAL Relations Conference will be 
held May 21 -22 by Radio Manufacturers Assn. 
at Íiotel Pennsylvania, New York, to discuss 
expanded labor projects of AMA. Chairman 
will be G. W. Thompson, of Noblitt- Sparks Co., 
heading BMA's Industrial Relations Committee 
(early story on page 60). 

IN an experiment with juvenile radio serial, 
Kellogg Co. on April 16 transfers five -a -week 
Superman series on Mutual from world of 
fantasy to the real world of today's children 
and such real problems as racial intolerance. 
Idea has been endorsed by educators, religious 
leaders and members of organizations dealing 
with juvenile problems. 

RETENTION of WNYC New York as muni- 
cipally operated station at least temporarily 
assured last week when Mayor William J. 
O'Dwyer included item in city 1946 -47 budget 
for WNYC appròpriation of $139,120, increase 
of $22,175 over last appropriation. 
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PW ASKS TESTS 

FOR DOMESTIC SERVICE 
PRESS Wireless Friday filed with FCC appli- 
cation to conduct intensive test transmissions 
of its proposed domestic addressed program 
service for about a week. Company requested 
experimental license to give this shortwave 
service to U. S. stations, following FCC re- 
jection of earlier PW application for 90 -day 
commercial license [BROADCASTING, March 25]. 
In its letter denying that application, FCC had 
said it would "be glad to consider application 
for testing service on a non -commercial basis 
to determine quality and reliability of such 
service under all conditions" and whether addi- 
tional frequencies will be needed. 

Press Wireless plans to originate many of 
test transmissions from United Nations at 
Hunter College. Accounts of the sessions will 
be shortwaved to selected points. Service is 
to give local stations and regional networks 
low -cost facility for covering important public 
events at a distance from their communities. 

FCC DENIES STATEMENT, 
URGES FM CONSTRUCTION 
FCC late Friday urged FM broadcasters to 
proceed with station construction plans "with 
the greatest possible speed." Denying news 
report quoting unnamed FCC official as saying 
it would be "hardly worthwhile" for broad- 
casters to continue FM construction plans "in 
view of the very few FM sets to be produced 
this year," Commission declared: 

"No person in any responsible position in 
the agency has made such a statement. The 
statement does not represent the views of 
the Commission. It is erroneous and gravely 
misleading. Far from discouraging broad- 
casters from continuing with their construction 
plans, the Commission urges all of them to 
proceed with their plans with the greatest 
possible speed." 

AFRA ELECTS HELLER 
GEORGE HELLER elected national executive 
secretary of American Federation of Radio 
Artists by AFRA national board of directors 
at special meeting Thursday in New York. 
Meeting was called following resignation of 
Emily Holt, who had held post since formation 
of AFRA eight and a half years ago. Mr. 
Heller, who has been assistant national execu- 
tive secretary during that period, in taking 
over Mrs. Holt's duties, will continue to act 
as executive secretary of the New York local 
of AFRA. 

No explanation given, but it followed a 
meeting of the heads of a number of AFRA 
locals who charged laxity in operations. 

THINGS TOUGH ALL OVER 
OPA Administrator Paul A. Porter must 
be lamenting his transfer from FCC 
chairmanship on several grounds. In 
addition to headache implicit in OPA 
job, he is suffering from badly sprained 
ankle caused by slide into what he 
thought was second base in softball game 
at Chester Bowles' suburban farm 
March 31; twisted rib caused by trying 
to use crutches for sprained ankle; and 
molar extracted last Friday after weeks 
of delay. 

People 
SHERMAN R. BARNETT, general counsel 
and a director of Free & Peters, Inc., has 
opened office at 53 West Jackson Blvd., Chi- 
cago, for law practice with brother under firm 
name of Barnett & Barnett. 

JAMES LAWRENCE FLY, former FCC 
chairman, named by Secretary of Labor Lewis 
B. Schwellenbach as chairman of fact -finding 
board in threatened West Coast longshoremen's 
strike. 

WILLIAM STILL, head of Jamaica Radio 
Television Mfg. Co., New York, appointed 
electronics consulting engineer of Lafayette 
Television and Motion Picture Studios, new 
studio project in Brooklyn. Rudolph Brent, 
with American Cino Photo Corp., New York, 
also joining Lafayette studios and leaves next 
month for Europe to make a television and 
motion picture production survey. 

C. J. WOODHOUSE, discharged Navy lieu; 
tenant commander, resumes as WDNC Dur- 
ham, N. C., commercial manager. 

R. S. GOULD, after service with Navy, re- 
turned to General Foods Corp., New York, as 
assistant sales promotion manager for insti- 
tution products. 

CHENEY JOHNSTON, consultant, appointed 
lighting consultant to ABC television division. 

JOE GRAHAM, out of armed forces and 
before that announcer -director of WCKY Cin- 
cinnati, joins ABC as staff director. 

THOMAS B. McFADDEN, with NBC news 
department since 1935, appointed director of 
news and special events for WEAF New York, 
NBC key station, effective today. 

GEORGE B. STORER, president of Fort Inc 
dustry Co. (WSPD WWVA WMMN WHIZ 
WLOK WAGA WGBS) was to be married 
Saturday in Miami. The bride: Mrs. Jean Van 
Oradell. 

ERNEST H. MARTIN, CBS national sales 
service representative in Hollywood, promoted 
to a new position, director of network pro- 
grams, Hollywood.- He will supervise all na- 
tional network programs originating on West 
Coast and reports to CBS Vice Presidents 
Davidson Taylor and Edward R. Murrow in 
New York, and to Donald W. Thornburgh hi 
Hollywood. 

WESTINGHOUSE FM PACTS 
EXECUTION of licensing agreements under 
which all frequency modulation patents held 
by Maj. Edwin H. Armstrong become available 
to Westinghouse Electric Corp. announced last 
Friday by Walter Evans, vice president in 
charge of all Westinghouse radio activities. 

New agreements cover all receivers, railroad 
and special services transmitters and studio 
equipment manufactured by Westinghouse. 
Commercial transmitters are not covered, since 
such licenses are issued only to station oper- 
ators, not to manufacturers. Included, however, 
are agreements for six FM stations operated 
by Westinghouse in Pittsburgh, Philadelphia, 
Boston, Springfield, Mass., Fort Wayne and 
Portland, Ore. 

TELEVISION applications of Yankee Net- 
work for stations in Boston and Hartford 
withdrawn Friday, bringing total dismissals 
to 27. Applicant had previously withdrawn 
from Providence. 
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Your Sales strategy may be 

vitally affected by these facts: 

In the 4 -state area that is WLW -land, there are 
2,708,038 radio homes. 

According to NRI for August -September, 1945, 
the average home listens to the radio 1,347 
minutes per week. 

The average amount of listening to WLW alone 
is 321 minutes per week -23.8% of all listening 
to all stations. 

Projected to total radio homes in the area -it 

amounts to more than 866 million "home- minutes" 
of listening to WLW in an average week. 

Bear in mind, these are not figures for a single city 
... not even for a single county or state, but for an 
empire of 325 counties in seven states ... where 
12,296,337 people live. 

If you have something to sell this great mass 
market, you can reach it through WLW effectively, 
economically. 

ALL FIGURES ON RADIO LISTENING GIVEN IN THIS ADVERTISEMENT ARE 
FROM THE NIELSEN RADIO INDEX FOR AUGUST AND SEPTEMBER 1945. 

W L W 
THE NATION'S MOST MERCHANDISE -ABLE STATION 

DIVISION OF THE CROSLEV CORPORATION 

HERE ARE 
MORE FACTS 84.9% of all radio homes in WLW-land 

were tuned to WLW at least once for a full 6- minute 

measured 
or longer during four ured weeks. 



BASIC MUTUAL 
A COWLES STATION 

"THE VOICE OF WASHINGTON" 

Represented Nationally by 
THE KATZ AGENCY, INC. 

Roy Henle, one of the distinguished men of American journalism, 
has joined the WOL Washington Radio News Bureau, and will be 
heard every evening under sponsorship of the Small Business 
Men's Association. Mr. Henle becomes the fourth nationally - 
known newsman originating at WOL, the others being Fulton 
Lewis, Jr., Albert L. Warner and William Hillman. 

Sponsorship of Mr. Henle by the Small Business Men's Association 
brings the tally o new local and national spot business on WOL 

since January 1 up to the substantial total of 58 weekly quarter 
hours -not including renewals! (That's better than FOURTEEN 

HOURS a week!) Advertisers are flocking to the "Voice of Wash- 
ington" to get 5000 -watt coverage and penetration at protected 
1000 -watt rates- before the new transmitter's switches are 

thrown early in May. Better see your Katz representative within 
the next few days. With him, you'll meet some of the best. 

known radio advertisers, signing WOL contracts! 


